J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Mater
ials

Q268. Gender

New and
Imp-
Total proved
(€) (b)
Unweighted Base 3777 473
Weighted Base 3777 473

Male 1823 238
48% 50%
m

Female 1954 235
52% 50%

Sigma 3777 473
100%  100%

(d)

470
470
232
49%
m

238
51%

470
100%

Eco-

fr||er]d—

Mglde
with

Renew-
Eco- able

Friend- Mater-
ly ials
(9 (h)
472 471
472 471

227 223
48% 47%

245 248

52% 53%

472 471
100%  100%

Proportions/Means: Columns Tested (59 1Sk 1evel) - bcTarergMmKITminiolprg

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q280. Age
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: riend- y: able: tain- able:
Made Green: Made Made y: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able  Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _abl ater- Mater- _abl ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (O © © © n @ O [0) ) O m ® ©@ @ @
Unweighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Weighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
18- 34 (NET) 1290 177 169 174 144 149 144 167 152 176 150 170 172 162 148 168 158
34% 37% 36% 37% 31% 32% 31% 35% 32% 37% 32% 36% 36% 34% 31% 36% 33%
ego eg ego
18-19 69 10 10 9 7 7 7 10 8 12 7 9 10 15 5 5 7
2% 2% 2% 2% 1% 1% 1% 2% 2% 3% 1% 2% 2% 3% 1% 1% 1%
op
20-24 336 47 42 45 31 42 34 49 44 47 42 40 46 41 43 42 37
9% 10% 9% 10% 7% 9% 7% 10% 9% 10% 9% 8% 10% 9% 9% 9% 8%
e e
25-29 579 81 83 78 62 73 73 71 59 79 60 73 72 73 73 82 66
15% 1_1% 1_E% 17% 13% 16% 15% 15% 13% 17% 13% 15% 15% 15% 15% 1_1% 14%
i i i
30-34 306 39 34 42 44 27 30 37 41 38 41 48 44 33 27 39 48
8% 8% 7% 9% 9% 6% 6% 8% 9% 8% 9% 10% 9% 7% 6% 8% 10%
fo fgo fo fgo
35- 44 (NET) 709 92 78 71 95 96 95 98 76 97 98 82 84 89 99 89 79
19% 19% 17% 15% 23% Zé% 23% Zé% 16% Zé% Zé% 17% 18% 19% Zé% 19% 17%
35-39 399 58 50 39 58 50 49 50 42 64 51 48 48 53 55 37 46
11% 32% 11% 8% éz% 11% 10% 11% 9% dZL_4% 11% 10% 10% 11% 12% 8% 10%
P p Ip p
40- 44 310 34 28 32 37 46 46 48 34 33 47 34 36 36 44 52 33
8% 7% 6% 7% 8% 10% 10% 10% 7% % 10% 7% 8% 8% 9% 11% %
c c c c ¢ bedijlq
45 - 54 (NET) 693 89 78 91 90 91 95 74 96 82 87 89 83 92 73 90 86
18% 19% 17% 19% 19% 19% 20% 16% 20% 17% 18% 19% 18% 19% 15% 19% 18%
[¢} o
45- 49 438 55 55 50 58 58 69 45 55 44 53 59 57 58 44 64 52
12% 12% 12% 11% 12% 12% ril % 10% 12% 9% 11% 12% 12% 12% 9% r}4% 11%
jo jo
50-54 255 34 23 41 32 33 26 29 41 38 34 30 26 34 29 26 34
% 7% 5% 9% 7% % 6% 6% 9% 8% 7% 6% 6% 7% 6% 6% %
cgmp c c
55- 64 (NET) 532 53 77 61 71 62 76 68 68 58 75 53 67 66 75 56 78
14% 11% t%6% 13% 15% 13% 1&% 14% 14% 12% 165'% 11% 14% 14% 1&% 12% tiG%
p p
55-59 267 30 36 28 36 34 36 37 28 33 37 22 35 33 43 26 40
7% 6% 8|% 6% 8|% 7% 8I% 8I% 6% 7% 8|% 5% 7% 7% IQ% 6% 8|%
p
60- 64 265 23 41 33 35 28 40 31 40 25 38 31 32 33 32 30 38
% 5% é)_% % % 6% g% 7% g% 5% g% 7% 7% 7% % 6% g%
)
65 and over 553 62 69 73 71 70 62 64 79 60 64 80 66 66 80 68 72
15% 13% 15% 16% 15% 15% 13% 14% 17% 13% 14% 17% 14% 14% 17% 14% 15%
MEAN 44.2 42.6 44.1 441 45.2 44.6 447 435 45.6 42.7 44.7 44.3 43.6 43.9 452 43.7 451
bj b b bj bj bj bj
STD. DEV 16.41 16.07 16.81 16.87 15.96 16.71 15.76 16.53 16.98 16.37 15.99 16.57 16.27 16.41 16.78 16.29 16.10
STD. ERR 0.27 0.74 0.77 0.78 0.74 0.77 0.73 0.76 0.78 0.75 0.73 0.76 0.75 0.75 0.77 0.75 0.74
MEDIAN 43 40 42 43 44 43 44 41 46 39 44 43 41 43 43 43 44

Proportions/Means: Cglumns Tested (5% risk level) - brcrarertig/mnKITm/niolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive |

nc.
Interview Dates: 8/18/09 - 8/26/09

Q280. Age
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: riend- y: able: tain- able:
Made Green: Made Made y: Made Made able Made Mad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able  Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _abl ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (O © © © n @ O [0) ) O m ® ©@ @ @
Weighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Sigma 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%
Proportions/Means: Columns Tested (5% rsk 1evel) - biclalerfIgIiKITmin/olpiq
Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

Yes, of Hispanic origin
No, not of Hispanic origin
Decline to answer

Sigma

Q4074. Are you of Hispanic or Latino origin?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: riend- y: able: tain- able:
Made Green: Made Made y: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able  Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _abl ater- Mater- _abl ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (O © © © n @ O [0) ) O m ® ©@ @ @
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
213 21 21 31 30 28 30 19 23 29 27 30 28 24 27 33 25
6% 4% 4% 7% 6% 6% 6% 4% 5% 6% 6% 6% 6% 5% 6% Z% 5%
3462 435 437 422 430 426 431 439 436 431 438 437 426 440 436 424 436
92% 92% 93% 90% 91% 91% 91% 93% 93% 91% 92% 92% 90% 93% 92% 90% 92%
102 17 13 17 11 14 11 13 12 13 9 7 18 11 12 14 12
3% 4|% 3% 4|% 2% 3% 2% 3% 3% 3% 2% 1% 4|% 2% 3% 3% 3%
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means: cglumn—r—t‘s ested (5% TisK Ievel) - biclaleltig/nTRITmInTolpla

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

White

Black or African American
Asian

American Indian or Alaska
Native

Native Hawaiian or Other
Pacific Islander

Decline to Answer

Sigma

Q4080. Please choose one or more categories to indicate your race. Are you...?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: riend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able  Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (O © © © n @ O [0) ) O m ® ©@ @ @
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3269 403 403 411 409 406 404 416 406 404 414 407 403 422 405 419 406
87% 85% 86% 87% 87% 87% 86% 88% 86% 85% 87% 86% 85% 89% 85% 89% 86%
225 35 29 23 36 27 30 22 29 25 30 23 34 24 38 16 29
6% 7% 6% 5% 8% 6% 6% 5% 6% 5% 6% 5% 7% 5% 8% 3% 6%
p p hp p p p p hip p
131 16 14 19 12 10 22 15 17 19 18 23 15 17 14 15 16
3% 3% 3% 4% 3% 2% Sf% 3% 4% 4% 4% 51% 3% 4% 3% 3% 3%
e
53 8 4 11 7 6 8 4 3 8 8 8 7 7 4 6 7
1% 2% 1% 2% 1% 1% 2% 1% 1% 2% 2% 2% 1% 1% 1% 1% 1%
i
13 1 1 - 2 1 3 3 - 1 1 2 4 3 1 2 1
% * * z % * 1% 1% R * * % 1% 1% * F *
di
157 22 26 17 14 24 21 18 21 22 14 21 23 13 18 20 20
4% 5% k6% 4% 3% 5% 4% 4% 4% 5% 3% 4% 5% 3% 4% 4% 4%
n
3848 485 477 481 480 474 488 478 476 479 485 484 486 486 480 478 479
102% 103% 101% 102% 102% 101% 103% 101% 101% 101% 102%  102%  103% 102% 101% 101% 101%

Proportions/Means: Columns Tested (5% MsK 1evel) - biclalerfIgIiKITmin/olpiq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

White

Black or African American
Hispanic

Asian

American Indian or Alaska

Native

Native Hawaiian or Other
Pacific Islander

Decline to Answer/None of the
above

Sigma

Q4085. Final Race/Ethnicity

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: d- y: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able enew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (O © © © n @ O [0) ) O m ® ©@ @ @
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3117 390 393 387 385 384 382 403 389 385 392 386 384 404 388 393 389
83% 82% 83% 82% 82% 82% 81% 86% 83% 81% 83% 81% 81% 85% 82% 83% 82%
217 32 29 22 36 26 28 22 28 25 28 21 34 22 37 15 29
6% 7% 6% 5% 8% 6% 6% 5% 6% 5% 6% 4% 7% 5% 8% 3% 6%
p p hinp p p p p dhinp p
213 21 21 31 30 28 30 19 23 29 27 30 28 24 27 33 25
6% 4% 4% 7% 6% 6% 6% 4% 5% 6% 6% 6% 6% 5% 6% Z% 5%
122 16 12 18 12 10 20 14 16 17 17 22 11 16 14 14 15
3% 3% 3% 4% 3% 2% 4% 3% 3% 4% 4% 51% 2% 3% 3% 3% 3%
40 6 4 8 6 6 6 4 2 4 6 5 7 5 2 4 5
1% 1% 1% 2% 1% 1% 1% 1% * 1% 1% 1% 1% 1% * 1% 1%
12 1 1 - 2 1 2 3 - 1 1 2 4 2 1 2 1
% * * z % * % 1% B * * r 1% rd * F *
di
113 18 17 13 8 19 16 13 16 16 10 14 17 9 10 15 15
3% 4% 4% 3% 2% 4% 3% 3% 3% 3% 2% 3% 4% 2% 2% 3% 3%
e e
3834 484 477 479 479 474 484 478 474 477 481 480 485 482 479 476 479
102% 102% 101% 102% 102% 101% 103% 101% 101% 101% 101% 101%  103% 101% 101% 101% 101%

Proportions/Means: Columns Tested (5% rsK 1evel) - biclalerfIgIimTKITmin/olpiq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q652. Suppose you see a product advertised or labeled as .

Base: All Qualified Respondents

Unweighted Base
Weighted Base

SPECIFIC ENVIRONMENTAL
RESPONSES (NET)
Made from recycled materials
Made with
renewabl e/green/clean energy
Recyclable
Made with renewable
materials
Degradabl e/bi odegradable/dec
omposes quickly
Made from natural materials
Made with plant materials
Non-toxic
Other specific environmental
response mentions
Made from sustainable
resources
Made from recyclable
materials et
Reusable

Does not contain petroleum

Compostable

GENERAL
ENVIRONMENTAL
RESPONSES (NET)

0 you about the produc
1. All Products

What, If anythlng does this statement suggest or imply

Page 7

19 Nov 2009
Table6

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ade
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- enew- _with Re- Renew- _with e Renew- _with Re-
New and abl Renew- cled -CO- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _abl [ater- Friend- Mater- _able ater- tain-  Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ ® © @ @ O @ O 0 O ® O m ® © @ @
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
4050 17 241 299 260 290 259 306 254 269 117 299 245 309 318 272 295
54% 4% 51% 64% 55%  62% 55% 65% 54% 57% 25%  63% 52% 65% 67% 58%  62%
bk bcegijkm bk bcegikm bk bcegijkmp bk bk b bcegikm bk beegijkmp bcegijkmp bck bcegikm
2352 12 98 265 143 149 91 233 31 149 76 279 148 79 271
31% 3% 354) 35% 21% 57% 30%  32% 19% 49% 7%  31% 16% 59%  31% 17% 57%
beikmp belkmp bk bedeghikmop  beikmp  beikmp bk bedeghikimop b beikmp bk bedegnikmop  beikmp bk bedeghijimop
579 - 112 - 7 3 121 - 1 2 130 - 3 174 2
8% - 4% _1% 24% 1% 1% 26% - * * 28% - 1% 37% *
bdfghjkinog bfjn  bedfghikinog bfikn bedfghjkinog bedfghjkinog bedefghijkimnog
463 2 26 55 8 11 36 60 13 13 19 63 8 27 83 7 12
6% * . 6% 12% 4% 2% 8% 13% 3% 3% 4% 13% 4% 6% 17% 1% 3%
bfijpg  beefgikmnpg bp b befijkmpq beefgikmnpg b b bp  beefgikmnpg bp bfijpq vederghikmnpg b
420 - 23 57 0 10 21 61 19 5 36 58 1 12 58 14 5
6% - 5% 12% 4% 2% 4% 13% 4% 1% 8% 12% 4% 3% 12% 3% 1%
bfjq  beefgikmnpg bjq b bfjq  beefgikmnpg bjq b befgijmnpg bcetgukmnpq bfiq b beefgikmnpg bjq b
259 3 28 13 13 8 78 27 23 21 9 5 5 8 2 2
3% 1% 6% 3% 3% 2% 17% 6% 5% 4% 3° 1% 1% 2% * *
bdefkimnopg bpg bpg bedefhijimnopg bde'k\mnupq bfkmnopg bfkmnopg pq bmnpq
91 - 19 5 5 2 3 3 1 2 1 1
1% - 4% 1% 1% * 3% 2% 1% 1% 1% 2% * o 2% * *
bdefijkmnpg b b bfljmnpq bfmnpq b bfmnpq bfijmnpq
88 5 11 6 3 - 4 18 3 3 15 3
1% - 1% 2% 1% 1% 1% ) 2% 1% - 1% 4% 1% 1% 3% * 1%
bj bfgijmnpg bj bjnp bj beefgikmnpg beefgijkmnpg
82 - 22 6 6 3 25 9 3 4 - - - 1 1 2 -
1% - 5% 1% 1% 1% 5% 2% 1% 1% - - - * * * -
bdehijgmnopg  DKIMQ bkimq bdefhijimnopg DKIMNopQ bkimq
73 - 4 8 5 4 5 7 4 8 3 4 4 2 6 7
1% - 1% 2% 1% 1% 1% 1% 1% 2% 1% 1% 1% * 1% * 1%
b b b b b b b b b b b b
73 - 5 8 2 3 6 4 - 1 16 10 6 7 3 1 1
1% - 1% 2% * 1% 1% 1% - * 3% 2% 1% 1% 1% * *
bi bijpg bi bi beefghiimopq  Deijpq bi bijpg
69 - 6 13 4 2 10 3 1 1 9 2 1 6 3 2
1% - 1% 3% 1% * 1% 2% 1% * * o 2% * * 1% 1% *
b befikmnpg b b bfjkmng bfikmnq b
45 - - 3 6 2 1 6 2 1 5 5 1 1 10 - 2
1% - - 1% 1% * * 1% * * 1% 1% * * 2% - *
bep bep bep bep befgijimnpg
15 - - 3 - - - 1 2 - - 3 - 2 4 -
* - - 1% - - - * * - - 1% - * 1% - -
beefgjkmpq
S T
1821 7 200 122 128 148 151 122 123 154 57 88 107 109 92 80 133
24% 1% 42% 26% 27% 32% 32% 26% 26% 33% 12% 19% 23% 23% 19% 17% 28%
baefghikimnopg bklop bklop bkimnop bdhikimnop bklop bklop bdhikimnop b bk bkp bkp bk bk klop

Proportions/Means: Columns Tested (5% riSK 1evel) - bic/areniIgMTjIKITminiolplq

Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Weighted Base

Good for/hel ps/benefns the
environment

No harm/harmless/safe for the
environment/won't hurt the
environment

The company is
environmentally conscious
Saves natural resources
Saved/Used |less energy to
produce

Better for environment than
[other products]
Healthy/not harmful to my
hedlth

GENERAL POSITIVE MENTI
ON-ENVIRONMENTAL
(NET)

Strong/Durable

New improved better design
Lastsalong time

Better than what was available
before

Used a different/eco-friendly
material

Good/Good |dea
Better/Higher quality

Easy to maintain/clean

Cheap/L ess expensive

Q652. Suppose you see a product advertised or labeled as .

0 you about the produc
1. All Products

What, If anythlng does this statement suggest or imply

Page 8

19 Nov 2009
Table6

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made ade
with Made  witl with Made  with with Mad with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with e Renew- _with Re-
New and abl Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mat: abl [ater- Friend- Mater- _able ater- tain-  Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ ® © @ @ O @ O 0 O ® O m ® © @ @
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
1159 4 128 79 81 94 73 77 80 101 32 63 80 72 62 47 86
15% 1% 27% 17% 17% 20% 15% 16% 17% 21% 7% 13% 17% 15% 13% 10% 18%
bdefghikimnopa bk| p bkp bklnop bkp bkp bkp bghklnop b bk bkp bkp bk b bklop
396 2 59 34 28 16 15 6 15 13 11 10
5% * 13% 5 % 60/ 6% 16% 7% 6% 6% 3% 3% 1% 3% 3% 2% 2%
bdefhijimnopg bmopq bmopq blmnopq bdefhijimnopg bklmnopq blmnopq bklmnopq bm bm bm b b b
124 - 2 2 1 13 10 2
2% - * 1% 2% 3% 1% 1% 2% 1% * * 3% 2% 3% 2% 4°/
b bl begkl b b bekl bl begkl bekl begkl bckl bcdeghl]k\n
105 - 3 11 2 11 2 3 2 13 2 9 6
1% - 1% 2% * 2% * 1% * 3% 2°/ 3% * 2% 1% 1% 3%
bceghimp bceghimp bceghimp bceghimp bceghimp begim b beeghimop
56 - 12 2 12 1 1 1 8 - - 1 6 2 1 7
1% - 3% * 3% * * * 2% - - * 1% * * 1% *
bdfghjkinog bdfghjkinog bfghjklo bjk bfghjklo
50 1 2 3 3 6 5 3 8 1 4 6 2 2 3
1% * * 1% 1% 1% * 1% 1% 2% - * 1% 1% * * 1%
k k ki k k
12 - 3 2 1 - 1 - 2 1 1 - - 1 - - -
* - 104) * * - * - * * * - - * - - -
785 318 12 18 6 8 22 14 9 25 179 32 25 43 20 14 0
10% 67% 3% 4% 1% 4% 5% 3% 4% 5% 38% 7% 5% 9% 4% 3% 4%
cdefghijimnopq e e e e ce cdefghijmnopg  cdefhp CEe cdefghijmopq e e
223 75 1 2 - - - 1 - 2 89 13 10 24 1 4
3% 16% * * - - - * - * 19% 3% 2% 5% * * 1%
cdefghijimnopg cdefghijmnopq  cdefghijopg  cdefghijop  cdefghijmopg efgl
147 137 - - 1 1 - - 1 2 1 - 2 - 1 - 1
2% 29% N N * * N N * % * N % N * N *
cdefghijkimnopg
118 12 - - - - 2 - 1 - 78 11 2 1 -
2% 3% - - - - * - * - 16% 2% * * -
cdefghijopq bedefghijmnopq cdefhjq cdefh]q cdefghuupq
84 79 - - 1 - - 1 - - 1 - - - 1 1 -
1% 17% - - * - - * - - * - - - * * -
cdefghijkimnopg
78 27 6 2 1 10 4 5 3 3 5 1 1 3 2 -
1% 6% 1% 1% * * 2% 1% 1% 1% 1% 1% * * 1% * -
cdefghikimnopa q q efmnopq q q q
47 2 1 3 1 4 2 3 4 6 2 3 2 4 2 4 4
1% * * 1% * 1% * 1% 1% 1% * 1% * 1% * 1% 1%
39 24 1 3 - 1 1 - - 1 3 - 3 1 1 - -
1% 5% * 1% - * * - - * 1% - 1% * * - -
cdefghijkimnopg
37 12 1 - - - - - - 12 3 - 1 3 - -
* 3% * - - - - - - 3% 1% - * 1% - -
cdefhijlmnopq defhijmpq cdefhijimnopg
36 2 1 - 1 6 2 3 3 5 - 1 - - 5 6
* * * - * 1% * 1% 1% 1% - * - - 1% 1%
dkmn dkmn dkmn dkmn

Proportions/Means: Columns Tested (5% risK 1evel) - b/cIalelfgmmKITmInIorplq

Overlap formulae used.




Base: All Qualified Respondents

J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Weighted Base

Something | would be
interested’in purchasing

Other general positive

mentions - non-environmental
NEGATIVE MENTIONS
(NET)

More expensive

Other negative mentions

Cheap/L ess durable/not as

good quality

Don'’t understand/No idea of
what the statement suggests
More information needed
Other

None/Nothing

Don’t Know

Declined to answer

Sigma

Q652. Suppose you see a product advertised ¢

1. All Products

or labeled as .... What, if anything, does this statement suggest or imply
0 you about the product?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ade
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- enew- _with Re- enew- _with Re-  Renew- _with Re-
New and abl Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able enew- cled
Imp- Mater- _abl [ater- Friend- Mater- _able ater- tain-  Mater- _able ater- Mater- _able ater-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(€Y (b) (© (d) (e ® () (h) 0} 0] (k) 0} (m) () (0) (P (@
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
29 - 1 1 1 3 - 2 4 7 - 2 2 3 1 - 2
* z * * * 1% B % 1% 1% B rt r 1% * z *
bgkp bcdegkop
39 14 2 3 - 2 1 1 2 - 4 - 1 - 2 4 3
1% 3% * 1% - * * * * - 1% - * - * 1% 1%
cdefghikimnopg ejin ejin
508 46 23 41 37 36 23 35 42 42 16 21 26 32 28 28 32
% 10% 5% 9% 8% 8% 5% 7% 9% 9% 3% 4% 6% 7% 6% 6% 7%
cgklmop cgkl ki ki k  cgkim  cgklm k k
192 8 6 19 16 17 8 15 17 26 1 8 10 12 9 9 11
3% 2% 1% 4% 3% 4% 2% 3% 4% 5% * 2% 2% 3% 2% 2% 2%
k begkl ck ck k ck ¢k begkimnopg k k k k k k
255 37 16 19 20 14 14 20 18 12 14 6 16 12 10 20 7
3% 8% 3% 4% 4% 3% 3% 4% 4% 3% 3% 1% 3% 3% 2% 4% 1%
cdefghikimnopg | (o] [o] Iq Iq | Iq
104 4 1 7 5 8 1 6 8 2 2 4 2 16
1% 1% * 1% 1% 2% * 1% 2% 2% * 2% * 2% % * 3%
cg cg cgkmp cg cgkmp cgkmp bcegkmp bceghkmp
106 5 4 2 14 1 5 2 14 1 14 6 18 5 4 11 -
1% 1% 1% * 39 * 1% * % * % 1% 4% 1% 1% 2% -
q q bedfghjnog q bedfghjnog bedfghjnog q bedfghjinog q q dfhjq
90 7 3 9 6 11 3 2 6 8 5 5 4 11 2 3 5
1% 1% 1% 2% 1% 2% 1% * 1% 2% 1% 1% 1% 2% * 1% 1%
ho cghop cghop
249 32 24 8 21 12 13 12 17 17 24 14 7 16 11 13 8
3% % 5% 2% 4% 3% 3% 3% 4% 4% 5% 3% 1% 3% 2% 3% 2%
dighiimnopq  dfhmoq dmq m m dfhmoq
541 50 27 28 30 22 34 25 32 23 61 6 26 23 46 30
% 11% 6% 6% 6% 5% 7% 5% 7% 5% 13% 8% 10% 5% 5% 10% 6%
cdefhijnog cdefghijinog fio cdfhjno cdfhjno
272 8 14 6 15 6 18 14 2 37 26 38 9 16 34 6
4% 2% 3% 1% 3% 1% 4% 3% 5% * 8% 5% 8% 2% 3% % 1%
j dfiq bdfiq j  bdfing bdfingq j dfiq bedefghjnog
41 2 2 3 - 4 2 1 2 4 - 7 - 3 3 1
1% * * 1% - 1% * * * 1% - 1% 1% - 1% 1% *
ekn ekn ehkng  ehknq
9241 561 642 597 564 578 624 594 579 577 543 590 552 603 566 522 549
122% 119% 136% 127% 120% 124% 132% 126%  123%  122%  115% 124% 117% 127% 119% 111% 116%

Proportions/Means; Columns Tested (5% MSK 1evel) - bIcIaTeNgIiTTKITm/norprg

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q652. Suppose you see a product advertised or labeled as .

Base: All Qualified Respondents

0 you about the produc
2. Kitchen flooring

What, If anythlng does this statement suggest or imply

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made
anh Mat%e vlgth anh M_at%e v}gth with M_atcg] with with M_at%e vgth
enew- Wi e enew- Wi e enew- Wi e enew- Wi e
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able ew- cled
Imp- Mater- _abl ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(€Y (b) (© (d) (e ® () (h) 0} 0] (k) 0} (m) () (0) (P (@
Unweighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
Weighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
SPECIFIC ENVIRONMENTAL 1213 5 69 88 85 69 71 83 37 73 85 85
RESPONSES (NET) 48% 3% 44% 56% 53% 58% 44% 60% 45% 53% 24% 62% 46% 54% 56% 54% 58%
bk bcgk bk bcgikm bk bcgikm bk bk b cgl m bk bk cgl bk cgl m
Made from recycled materials 622 4 32 37 31 26 23 71 8 16 75 19
25% 3% 20%  24% 19% 51% 16% 25% 15% 45% 5% 28% 10% 47% 22% 12% 52%
bkmp bikmp bkm  bedeghikimop bk  bikmp bk bedeghikimop bgikm| p b bedeghikimop bkm p bk  bedeghikimop
Made with renewable 186 - 8 25 14 6 13 25 5 4 11 5 2
materials % - 5% 16% . 9% 4% . 8% 16% 3% 3% 14% 7% 3% 13° 3% 1%
b befgiimnpg  bijnpg b bjng bcfgiimnpg b b bcfunpq bcfumnpq bq b bcfunpq b
Made with 176 - 7 1 30 - 1 1 38 - 35 - 60 1
renewabl e/green/clean energy 7% - 4% 1% 19% - 1% 1% 24% - - 1% 22% - 1% 38% 1%
bdfghjkinog bedfghjkinog bedfghjkinog bedfghjkinog bedefghijkimnog
Recyclable 108 1 6 16 5 2 4 2 1 17 5 7 20 - 1
4% 1% 4% 10% 3% 1% 4% 9% 3% 1% 1% 11% 3% 4% 13% - 1%
P beefikmpg p bkpq befijkmpg beefgijkmnpg p bkpq  beefgikmnpg
Made from natural materials 51 - 14 3 5 - 5 6 - 3 2 3 1 2 5 1 1
2% - 9% 2% 3% - 3% 4% - 2% 1% 2% 1% 1% 3% 1% 1%
bdefgijimnopg bfi bfi bfi bfi
Made with plant materials 45 - 2 6 3 1 2 6 3 - 2 8 1 3 6 - 2
2% - 1% 4% 2% 1% 1% 4% 2% - 1% . 5% 1% 2% A% - 1%
bjp bjp bfimp bjp
Non-toxic 43 - 11 3 5 1 15 4 - 3 - - - - 1 -
2% - % 2% 3% 1% 9% 3% - 2% - - - - 1% - -
bdfijkimnopg bikimnpqg bdetmikimnopg  DIKIMNpQ
Degradabl e/biodegradable/dec 39 - 5 3 1 2 11 4 2 2 2 3 2 - - 1 1
omposes quickly 2% - 3% 2% 1% 1% 7% 3% 1% 1% 1% 2% 1% - - 1% 1%
bno bdefijimnopg bno
Other specific environmental 24 - - 2 1 2 2 1 - 3 2 1 2 - 1 2 5
response mentions 1% - - 1% 1% 1% 1% 1% - 2% 1% 1% 1% - 1% 1% b 3%
cin
Made from sustainable 31 - 3 3 2 2 4 2 - 1 3 5 3 2 - - 1
resources 1% - 2% 2% 1% 1% 3% 1% - 1% 2% 3% 2% 1% - - 1%
biop biop
Made from recyclable 22 - 2 5 1 2 2 2 - 1 1 3 1 1 1 - -
materials 1% - 1% bi 3% 1% 1% 1% 1% - 1% 1% 2% 1% 1% 1% - -
ipq
Reusable 11 - - 1 1 - - 3 1 - - 1 1 - 3 - -
* - - 1% 1% - - 2% 1% - - 1% 1% - 2% - -
Does not contain petroleum 1 - - - - - - - 1 - - - - - - - -
* - - - - - - - 1% - - - - - - - -
Compostable - - - - - - - - - - - - - - - - -
GENERAL 666 1 73 49 51 48 57 48 48 53 24 31 48 33 33 23 46
ENVIRONMENTAL 26% 1% 46% 31% 32% 31% 36% 31% 319 34% 15% 20% 30% 21% 21% 15% 29%
RESPONSES (NET) bdeikimnopg ~ DKINOp ~ bkinop ~ bkinop  bkinop bkip bklp bklnop b b bkip b b b bkp

Proportions/Means: Columns Tested (5% risK 1evel) - bic/arenTgMjIKITminiolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Q652. Suppose you see a product advertised or labeled as .
0 you about the produc

2. Kitchen flooring

What, If anythlng does this statement suggest or imply
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Table7

Weighted Base

Good for/hel ps/benefns the
environment

No harm/harmless/safe for the
environment/won't hurt the
environment

The company is
environmentally conscious

Saves natural resources
Saved/Used less energy to
produce

Better for environment than
[other products]
Healthy/not harmful to my
hedlth

GENERAL POSITIVE MENTI
ON-ENVIRONMENTAL
(NET)

Strong/Durable

Lastsalong time

New improved better design
Easy to maintain/clean

Used a different/eco-friendly
material

Better than what was available
before

Cheap/L ess expensive

Good/Good |dea

Better/Higher quality

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- enew- _with Re- Renew- _with e Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _abl [ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€Y (b) (© (d) (e ® () (h) 0} 0] (k) 0} (m) () (0) (P (@
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
424 1 37 33 38 31 25 32 32 33 11 20 38 21 22 17 33
17% 1% 23% 21% 24% 20% 16% 20% 20% 21% 7% 13% 24% 13% 14% 11% 21%
bkinop bkp  bkinop bkp bk bkp bkp bkp b b bkinop b bk b bkp
161 - 32 11 8 12 31 14 12 8 10 4 2 6 6 - 5
6% - 20% 7% 5% 8% 20% 9% 8% 5% 6% 3% 1% 4% 4% - 3%
bdefhijimnopq bmp bp blmp  baetijimnopq blmpq blmp bp bmp bp bp bp bp
39 - - 4 2 2 2 3 2 1 1 4 4 4 3 6
2% - - 3% 1% 1% 1% 1% 2% 1% 1% 1% 3% 3% 3% 2% 4%
bc bc bc bc bc
36 - 1 3 1 2 - 1 2 6 4 - 1 2 2 3
1% - 1% 2% 1% 1% - 1% 1% 4% 3% 5% - 1% 1% 1% 2%
m bgm bceghmn
20 - 6 - 4 - 1 - 2 - - 4 1 1 1 -
1% - 4% - 3% - 1% - 1% - - - 3% 1% 1% 1% -
bdfhjkiq bdfhjkiq bdfhjkig
14 - - 1 - 2 1 1 5 - - 2 2 - - -
1% - - 1% - 1% - 1% 1% 3% - - 1% 1% - - -
bcegklopq
6 - 2 1 - - 1 - 1 - - - - 1 - - -
* - 1% 1% - - 1% - 1% - - - - 1% - - -
306 107 6 6 3 6 14 7 11 10 66 14 9 18 1 8 10
12% 67% 4% 4% 2% 4% 9% 4% 7% 6% 42% 9% 6% 11% 7% 5% 6%
cdefghijimnopq e e € cdefghijimnopq e cdefhp e e
68 21 1 1 - - 1 - 1 23 6 3 8 - 1 2
3% 13% 1% 1% - - - 1% - 1% 15% 4% 2% 5% - 1% 1%
cdefghijimnopq cdefghijimnopg efglo cdefghijop
58 7 - - - - 1 - 1 - 32 4 2 8 2 1 -
2% 4% - - - - 1% - 1% - 20% 3% 1% 5% 1% 1% -
cdefghijpg bedetanijmnopg  CAeFhjq cdefghijpq
44 37 - - 1 1 - - - 1 1 - 1 - 1 - 1
2% 23% - - 1% 1% - - - 1% 1% - 1% - 1% - 1%
cdefghijkimnopg
37 12 1 - - - - - - 12 3 - 1 3 - -
1% 8% 1% - - 3% - - - 8% 2% - 1% 2% - -
cdefhijlmnopq defhijmpq cdefhijimnopg
35 16 2 2 2 6 1 2 1 - - - 1 1 1 -
1% 10% 1% 1% 1% 4% 1% 1% 1% - - - 1% 1% 1% -
cdefghijkimnopg fklmq
31 29 - - - - - 1 - - 1 - - - - - -
1% 18% - - - - - 1% - - 1% - - - - - -
cdefghijkimnopg
21 2 1 - 1 2 1 3 2 3 - - - - 2 1 3
1% 1% 1% - 1% 1% 1% 2% 1% 2% - - - - 1% 1% 2%
20 2 - - - 3 - 2 3 2 - 1 1 2 1 - 3
1% 1% - - - 2% - 1% 2% 1% - 1% 1% 1% 1% - 2%
17 11 - 1 - - 1 - - - 2 - 2 - - - -
1% % - 1% - - 1% - - - 1% - 1% - - - -

cdefghijimnopg

Proportions/Means: Columns Tested (5% risK 1evel) - b/cIaleffgmmKITmInTolplq

Overlap formulae used.




J35309 - FTC Green Marketing Survey

Harris Interactive Inc

Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Weighted Base

Something | would be
interested’in purchasing

Other general positive
mentions - non-environmental
NEGATIVE MENTIONS
(NET)
More expensive
Other negative mentions
Cheap/L ess durable/not as
good quality
More information needed
Don'’t understand/No idea of
what the statement suggests
Other
None/Nothing
Don't Know

Declined to answer

Sigma

Q652. Suppose you see a product advertised ¢

or labeled as .... What, if
0 you about the produc

2. Kitchen flooring

le})nything, does this statement suggest or imply
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Table7

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ade ade
with ade  with with Made  with with Made  with with Made  with
Renew- _with Re- enew- _with Re- Renew- _with Re- ew- _with R
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- ed
Imp- Mater- _abl [ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ ® © @ @ O @ O 0 O ® O m ® © @ @
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
6 - 1 - - - - - 2 2 - 1 - - - - -
* - 1% - . . . - 1% 1% - 1% - - - - -
15 2 - 2 - - 1 - 1 - 1 - 1 - 2 4 1
1% 1% - 1% - - 1% - 1% - 1% - 1% - 1% 3% 1%
cefhjin
190 13 7 13 10 18 10 16 19 18 4 6 10 16 12 5 13
8% 8% 4% 8% 6% 12% 6% 10% 12% 11% 3% 4% 6% 10% 8% 3% 8%
k k cklp klp cklp cklp kip k k
71 2 1 6 5 7 5 6 7 11 - 2 4 4 4 2 5
3% 1% 1% 4% 3% 4% 3% 4% 4% 7% - 1% 3% 3% 3% 1% 3%
k k ck k k ck beklp k k k k
80 11 6 6 2 6 4 9 7 3 3 - 6 6 6 2 3
3% . 7% 4% 4% 1% 4% 3% 6% 4% 2% 2% - 4% 4% 4% 1% 2%
ejklpg | | | | elp | | | |
50 - - 3 3 7 1 3 5 4 1 4 8 3 1 6
2% - - 2% 2% 4% 1% 2% 3% 3% 1% 3% 1% 5% 2% 1% 4%
becgkmp bc bc bc bcgkmp bc
43 3 2 4 4 2 1 1 2 3 2 3 4 9 1 1 1
2% 2% 1% 3% 3% 1% 1% 1% 1% 2% 1% 2% 3% 6% 1% 1% 1%
cfghikopq
31 2 2 - 4 1 3 1 1 - 3 1 6 2 3 2 -
1% 1% 1% - d_3% 1% 2% 1% 1% - 2% 1% d_4% 1% 2% 1% -
q Iq
93 15 11 6 6 9 3 5 6 5 6 4 1 4 4 5 3
4% 9% % 4% 4% 6% 2% 3% 4% 3% 4% 3% 1% 3% 3% 3% 2%
deghijkimnopg gmq m
202 12 10 9 6 5 16 12 13 11 25 17 11 12 12 19 12
8% 8% 6% 6% 4% 3% 10% 8% 8% 7% 16% 11% 7% 8% 8% 12% 8%
ef bedefhijmnog ef ef
110 3 7 2 7 3 9 5 11 1 4 6 6 15 4
4% 2% 4% 1% 4% 2% 6% 3% 7% 1% 3% 8% 9% 4% 4% 9% 3%
j j dj bdfj bdfikq bdfhjkq bdfhjknog
18 1 1 1 - - 1 - 2 2 4 3 - 2 1 -
1% 1% 1% 1% - - 1% - 1% 1% 3% 2% - 1% 1% -
efhknqg
3109 194 214 201 193 193 206 206 195 194 184 203 188 201 182 167 188
123% 122% 135% 128% 121% 124% 130% 131%  124%  123% 117% 130% 119% 127% 115% 106% 118%

Proportions/Means: Cglumns Tested (5% sk [evel) - bic/arenTgMmKITmmIolpiq

Overlap formulae used.




J35309 - FTC Green Marketing Survey

Harris Interactive Inc.

Interview Dates: 8/18/09 - 8/26/09

Q652. Suppose you see a product advertised or labeled as .

Base: All Qualified Respondents

Unweighted Base
Weighted Base

SPECIFIC ENVIRONMENTAL
RESPONSES (NET)
Made from recycled materials
Made with
renewabl e/green/clean energy
Recyclable
Made with renewable
materials
Degradabl e/bi odegradable/dec
omposes quickly
Made from recyclable
materials 4
Made from natural materials
Non-toxic
Other specific environmental
response mentions
Made from sustainable
resources
Made with plant materials
Reusable

Does not contain petroleum

Compostable

GENERAL
ENVIRONMENTAL
RESPONSES (NET)

0 you about the produc
3. A laundry basket

What, If anythlng does this statement suggest or imply
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Table8

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Mad ly: Made Made able Made ad Made
with Made ith with Made  with with Made  with with Made  with
Renew- _with Re- enew- _with Re- Renew- _with Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _abl [ater- Friend- Mater- _able ater- tain-  Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ ® © @ @ O @ O 0 O ® O m ® © @ @
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
1361 4 81 102 84 96 86 97 90 89 35 101 87 106 111 93 99
54% 3% 52% 65% 54% 62% 54% 62% 57% 57% 22% 64% 55% 66% 70% 60% 63%
bk bc k bk bk bk bk bk bk b bck bk bcegkm bcegijkmp bk bek
810 57 36 85 48 32 79 7 46 36 99 60 26 93
32% % 37% 35% 23% 54% 31° 31% 20% 50% 4% 29% 23% 62%  38% 17% 60%
beikmp belkmp bk bedeghikimop bi p bikp bk bedeghikimop bkp bk bedeghikmop  beikmp bk bedeghikimop
202 - 7 37 - 2 40 - - - 50 - - 59 1
8% . 4% 2% 24% - 2% 1% 25% - - - 32% - - 38% 1%
bfikinog bedfghjkinog bedfghjkinog bedfghjkinog bedefghijkinog
165 1 9 22 6 3 17 18 5 4 9 25 3 9 28 2 4
% 1% 6% 14% 4% 2%  11% . 11% 3% 3% 6% 16% 2% 6% 18% 1% 3%
bp  beefikmnpg befijmpqg befijmpqg bp  beefijkmnpg bp  beefijkmnpg
128 - 12 17 3 3 6 20 7 1 8 20 2 3 19 6 1
5% - . 8% 11% 2% 2% 4% 13% A% 1% 5% 13% 1% 2% 12% 4% 1%
befimng befgijmnpg b befgijkmnpg bjq bjq befgijkmnpg befgijkmnpg b
83 1 8 3 5 6 21 8 6 3 5 - 2 5 1 -
3% 1% 5% 2% 3% 4% 13% 5% 6% 4% 2% 3% - 1% 3% 1% -
bmpq mqg MQ seemikmops ~ DMPQ  bmnpq mq mq mq
30 - 3 6 2 - 4 3 1 - - 4 1 - 3 2 1
1% - 2% 4% 1% 3% 2% 1% - 3% 1% - 2% 1% 1%
bfjkn bfjkn bfikn
27 - 2 1 - 2 6 2 3 - 1 6 - - - -
1% - 1% 1% - 1% 4% 1% 2% - 1% 4% - 3% - -
bejmnpg bejmnpq bejmnpq
23 - 6 2 1 1 4 3 2 1 - - - - 2 -
1% - 4% 1% 1% 1% 3% 2% 1% 1% - - - 1% - 1% -
bkimogq bkimog
40 - 4 4 4 2 3 6 2 5 - 3 - 2 3 - 2
2% - 3% 3% 3% 1% 2% 4% 1% 3% - 2% - 1% 2% - 1%
bkmp bkmp bkmp bkmp bkmp
18 - - 2 - 1 1 2 - - 5 2 1 2 1 1 -
1% - - 1% - 1% 1% 1% - - 3% 1% 1% 1% 1% 1% -
bceijq
16 - - 2 1 - 1 2 - - 6 1 - - -
1% - - 1% 1% - 1% 1% - - % = 4% 1% - 1% - -
befijnpg
13 - - 1 1 1 1 2 - 1 3 1 - 1 1 - -
1% - - 1% 1% 1% 1% 1% - 1% 2% 1% - 1% 1% - -
11 - - 3 - - - 1 1 - - 3 - - 3 - -
* - - 2% - - - 1% 1% - - 2% - - 2% - -
593 3 70 39 38 54 48 37 52 17 29 29 40 29 25 43
24% 2% 45% 25% 24% 35% 30% 24% 259 33% 11% 18% 18% 25% 18% 16% 28%
bdeghikimnopa bk bk behkimop  bkimop bk bkp  bkimop b bk bk bkp bk b bkp

Proportions/Means: Columns Tested (5% risK 1evel) - bic/areniIgMjIKITminiolplq

Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Weighted Base

Good for/hel ps/benefns the
environment

No harm/harmless/safe for the
environment/won't hurt the
environment

The company is
environmentally conscious

Saves natural resources
Saved/Used less energy to
produce

Better for environment than
[other products]
Healthy/not harmful to my
hedlth

GENERAL POSITIVE MENTI
ON-ENVIRONMENTAL
(NET)

Strong/Durable

New improved better design
Lastsalong time

Better than what was available
before

Used a different/eco-friendly
material

Good/Good |dea
Better/Higher quality
Something | would be

interested’in purchasing

Cheap/L ess expensive

Q652. Suppose you see a product advertised or labeled as .

0 you about the produc
3. A laundry basket

What, If anythlng does this statement suggest or imply

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with e  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _abl [ater- Friend- Mater- _able ater- tain-  Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ ® © @ @ O @ O 0 O ® O m ® © @ @
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
381 2 48 24 23 34 25 25 22 36 12 24 19 28 20 13 26
15% 1% 31% 15% 15% 22% 16% 16% 14%  23% 7% 15% 12% 18% 13% 8% 17%
bdeghikimnopq bk bk  bkmop bkp bkp b bikmop b bk b bkp b b bkp
130 - 9 12 9 24 10 12 11 5 4 1 6 6 4 2
5% 10°/ 6% 8% 6% 15% 6% 8% 7% 3% 3% 1% 4% 4% 3% 1%
bklmnopq bmq  bimpg bmq baetijimnopq bmqg  bimpqg bmq b b b b b
44 - - 2 8 1 - 2 4 - - 6 3 2 3 11
2% - 1% - 1% 5% 1% - 1% 3% - - 4% 2% 1% 2% %
bdghkl bdhkl bdhkl bedeghikinop
22 - 2 - 3 - - - 1 - 3 2 3 2 - 2
1% - 1% 3 () - 2% - - - 1% - 2% 1% 2% 1% - 1%
beghlkp
20 - 3 - - - 4 - - 1 - - - 4 2
1% - 3% 1% 2% - - - 3% - - 1% - - - 3% 1%
bfghjkmno bfghjkmno bfghjkmno
19 1 1 2 - 2 1 2 2 2 - - 1 1 - 2 2
1% 1% 1% 1% - 1% 1% 1% 1% 1% - - 1% 1% - 1% 1%
4 - 1 1 1 - - - 1 - - - - - - - -
* - 1% 1% 1% - - - 1% - - - - - - - -
268 118 4 7 2 4 5 6 4 8 66 9 9 15 6 2 3
11% 75% 3% 4% 1% 3% 3% 4% 3% 5% 41% 6% 6% 9% 4% 1% 2%
cdefghijkimnopg cdefghijimnopg ep ep cefghiopq
78 20 - 1 - - - - - 1 34 4 11 1 - 1
3% 13% - 1% - - - - - 1% 21% 3% 3% 7% 1% - 1%
cdefghijimopg vedetoniimnops  CEfghip — cefghip  cdefghijopq
69 69 - - - - - - - - - - - - - - -
3%  44% - - - - - - - - - - - - - - -
cdefghijkimnopg
41 4 - - - - 1 - - - 32 1 2 1 - - -
2% 3% - - - - 1% - - - 20% 1% 1% 1% - - -
cdefhijopq bedefghijimnopa
31 29 - - 1 - - - - - - - - - 1 - -
1% 18% - - 1% - - - - - - - - - 1% - -
cdefghijkimnopg
26 5 2 2 - 1 3 2 2 2 3 3 - 1 - -
1% 3% 1% 1% - 1% 2% 1% 1% 1% 2% 2% - - 1% - -
emnpq
13 - 1 2 - - - 1 1 2 1 - 1 2 - 2 -
1% - 1% 1% - - - 1% 1% 1% 1% - 1% 1% - 1% -
11 6 - 1 - 1 - - 1 - - 1 - 1 - -
* 4% - 1% - 1% - - - 1% - - 1% - 1% - -
ceghikinpq
11 - - 1 1 - - 2 - 2 - - 1 1 1 - 2
* - - 1% 1% - - 1% - 1% - - 1% 1% 1% - 1%
6 - - - - 1 1 - 1 1 - - - - 2 - -
* - - - - 1% 1% - 1% 1% - - - - 1% - -

Proportions/Means: Columns Tested (5% sk 1evel) - b/cIaleffgmmKITmInTolplq

Overlap formulae used.
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19 Nov 2009
Table8




J35309 - FTC Green Marketing Survey

Harris Interactive Inc.

Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Weighted Base

Easy to maintain/clean

Other general positive

mentions - non-environmental

NEGATIVE MENTIONS
(NET)
More expensive
Other negative mentions
eap/Les durable/not as

good quality

Don'’t understand/No idea of
what the statement suggests
More information needed
Other

None/Nothing

Don’t Know

Declined to answer

Sigma

Q652. Suppose you see a product advertised or labeled as .
0 you about the produc

3. A laundry basket
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19 Nov 2009
Table8

What, lf anythlng does this statement suggest or imply ]

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ade
with Made  with with Made  with with Mad with with Made  with
Renew- _with Re- enew- _with Re- enew- _with Re- ew- Wi R
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _abl [ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ ® © @ @ O @ O 0 O ® O m ® © @ @
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
11 5 1 - - 1 - 1 - - 3 - - - - - -
* 3% 1% - - 1% - 1% - - 2% - - - - - -
degijimnopg
163 11 9 17 13 11 11 13 7 11 5 9 7 7 8 15 9
6% % 6% ik 11% E% 7% 7% E% 4% 7% 3% 6% 4% 4% 5% 18% 6%
ikmn
61 3 2 11 3 6 3 5 3 6 1 3 2 4 2 3 4
2% 2% 1% 7% 2% 4% 2% 3% 2% 4% 1% 2% 1% 3% 1% 2% 3%
bcegikimop
96 9 6 6 11 5 8 9 5 5 5 3 6 2 - 13 3
4% 6% 4% 4% 7% 3% 5% 6% 3% 3% 3% 2% 4% 1% - 8% 2%
no o o] Inoq o] o] no [¢] o] o o kinoq
25 1 1 2 1 1 - 3 - - - - 1 8 - 3
1% 1% 1% 1% 1% 1% - 2% - - - . 3% - 1% 5% - 2%
gijkmp beefgijkmnp
41 1 1 - 8 - 1 1 6 1 8 3 5 1 1 4 -
2% 1% 1% - 5% - 1% 1% 4% 1% 5% 2% 3% 1% 1% 3% -
bedfghjnog dfq bedfghjnogq dfq dfq
18 2 1 3 - 3 1 - 3 2 1 1 - - - - 1
1% 1% 1% 2% - 2% 1% - 2% 1% 1% 1% - - - - 1%
75 7 2 1 13 1 5 3 5 5 8 2 3 8 5 6 1
3% 4% 1% 1% 8% 1% 3% 2% 3% 3% 5% 1% 2% 5% 3% 4% 1%
dfq cdfhimq dfq dfq
166 15 8 9 10 8 12 7 9 8 17 12 16 8 5 11 11
% 10% 5% 6% 6% 5% 8% 4% 6% 5% %l% 8% 10% 5% 3% % %
o 0 o]
83 2 4 2 3 1 5 6 7 1 15 5 13 2 5 10 2
3% 1% 3% 1% 2% 1% 3% 4% 4% 1% 9% 3% . 8% 1% 3% 6% 1%
fi bedefghjinog bedefjng bdefjnq
10 - 1 1 - 1 - 1 - - - - 2 - 1 2 1
* - 1% 1% - 1% - 1% - - - - 1% - 1% 1% 1%
3058 185 212 204 188 190 207 195 187 188 182 195 179 201 193 176 176
122% 118% 136% 130% 121% 122% 131% 124%  119%  120% 113% 124% 114% 126% 122% 113% 113%

ProporionsIMeans: Cotumns Tested (5% sk 1evel) - b/l TgTRITIATOTpIq

Overlap formulae use




J35309 - FTC Green Marketing Survey

Harris Interactive Inc.

Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Q652. Suppose you see a product advertised or labeled as .

Unweighted Base
Weighted Base

SPECIFIC ENVIRONMENTAL
RESPONSES (NET)

Made from recycled materials

Made with
renewabl e/green/clean energy

Recyclable

Degradabl e/bi odegradable/dec
omposes quickly

Made with renewable
materials

Made with plant materials
Made from sustainable
resources

Reusable

Other specific environmental
response mentions

Made from recyclable
materials et

Non-toxic

Made from natural materials

Compostable

Does not contain petroleum

GENERAL
ENVIRONMENTAL
RESPONSES (NET)

0 you about the produc
4. Wrapping paper

What, If anythlng does this statement suggest or imply
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Table9

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad Made
with Made  witl with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with e  Renew- _with Re-
New and abl Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able enew- cled
Imp- Mater- _abl [ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(€Y (b) (© (d) (e ® () (h) 0} 0] (k) 0} (m) () (0) (P (@
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
1476 8 91 109 91 104 104 115 93 97 45 101 85 118 118 94 103
59% 5% 58% 70% 58% 67% 67% 73% 59% 61% 29% 63% 54% 75% 74% 60% 66%
bk bcekm bk bkm bkm  bceijkimp bk bk b bk bk bceijkimp bceijkimp bk bkm
920 31 100 68 62 36 83 16 60 24 105 53 34 95
37% 4% 48 %0 46% 20% 64%  44%  39% 23% 53% 10%  37% 15% 67%  33% 22% 61%
beikmop beikmop bk bedeghikmop  beikmp  beikmp bk behikimop b beikmp b bedeghikmop  beikmp bk bedeghikimop
201 - - 45 - - 43 - 1 1 45 - 2 55 -
8% 4% - 29% - 2% - 27% - 1% 1% 29% - 1% 35% -
bdfhjngq bedfghjkinog bedfghjkinog bedfghjkinog bedfghjkinog
190 - 11 17 7 6 12 28 4 7 9 21 10 11 35 5 7
8% - 7% 11% 4% 4% 8% 18% 3% 4% 6% 13% 6% 7% 22% 3% 4%
b  befijpg b b bi beefgikmnpg b b b befijkmpg b b bedetgikimnpg b b
137 2 15 7 7 - 46 15 12 13 4 6 3 3 3 - 1
5% 1% 10% 4% 4% - 29% 10% 8% 8% 3% 4% 2% 2% 2% - 1%
bfkimnopg fpq fpq bedethijmnopg bkimnopg  bfkmnopq  bfkmnopq fp fp
106 - 3 15 3 1 2 16 7 - 7 16 8 5 18 3 2
4% - 2% 10% 2% 1% 1% 10% 4% - 4% 10% 5% 3% 11% 2% 1%
beefgjnpq beefgjnpq bfj bfj bcefgjnpg bfj bj beefgikmnpg
27 - 3 3 2 2 - 2 - - 1 4 1 - 7 1 1
1% - 2% 2% 1% 1% - 1% - - 1% 2% 1% - 4% 1% 1%
bgijn bgijkmnpg
24 - 2 3 - 1 - 3 2 3 2 - -
1% - 1% 2% - - 1% - - - 5% 2% 1% 2% 1% - -
befghijpg
21 - - 1 1 - 1 1 - 2 3 - 2
1% - - 1% 3°/ 1% - 1% 1% - 1% 2% - - . 4% - 1%
bcgjmnp bcgjmnp
9 - - - - - - 2 - 1 - 2 - - -
* - - 1% - - - - 1% - 1% - 1% - 1% - -
17 - 1 2 1 - - 2 - - 2 - - 2 1 1
1% - 1% 1% 1% - - . 3% 1% - - 1% - - 1% 1% 1%
bfgjkmn
16 - 5 1 - 1 6 2 1 - - - - - - - -
1% - 39 1% - 1% 4% 1% 1% - - - - - - - -
bejkimnopqg bejkimnopq
13 - 3 1 - - 2 2 - - 2 1 - - 2 - -
1% - 2% 1% - - 1% 1% - - 1% 1% - - 1% - -
3 - 1 - 1 - - - 1 - - - - - - - -
* - 1% - 1% - - - 1% - - - - - - - -
3 - - - - - - - - - - - - 2 1 - -
* - - - - - - - - - - - - 1% 1% - -
562 3 57 34 39 46 46 37 35 49 16 28 30 36 30 32 44
22% 2% 36% 22% 25% 29% 29% 24% 22% 31% 10% 17% 19% 23% 19% 20% 28%
bdehikimnop bk bk  bkimo  bkimo bk bk bkimop b b bk bk bk bk bkl

Proportions/Means: Columns Tested (5% risK 1evel) - bic/arelTgMTjIKITminiolplq

Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Weighted Base

Good for/hel ps/benefns the
environment

No harm/harmless/safe for the
environment/won't hurt the
environment

Saves natural resources

The company is .
environmentally conscious

Better for environment than
[other products]

Saved/Used less energy to
produce

Healthy/not harmful to my
health

GENERAL POSITIVE MENTI
ON-ENVIRONMENTAL
(NET)

Strong/Durable

New improved better design
Better than what was available
before

Lastsalong time

Used a different/eco-friendly
material

Good/Good |dea

Something | would be
interested'in purchasing

Better/Higher quality

Cheapl/L ess expensive

Q652. Suppose you see a product advertised or labeled as .
0 you about the produc

4. Wrapping paper

What, If anythlng does this statement suggest or imply
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Table9

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- enew- _with Re- Renew- _with e  Renew- _with Re-
New and abl Renew- cled _Eco- able  Renew- cled Sus able  Renew- cled able Renew- cled
Imp- Mat: abl ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(€Y (b) (© (d) (e ® () (h) 0} 0] (k) 0} (m) () (0) (P (@
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
354 1 43 22 20 29 23 20 26 32 9 19 23 23 20 17 27
14% 1% 27% 14% 13% 19% 15% 13% 17% 20% 6% 12% 15% 15% 13% 11% 17%
bdeghikimnopq bk bk bk bk bk bk bklp b b bk bk bk b bk
105 2 12 5 7 7 22 10 4 11 1 7 3 3 1 7 3
4% 1% 8% 3% 4% 4% 14% 6% 3% 7% 1% 4% 2% 2% 1% 4% 2%
bikmnog ko KO baemiimnops  Dkmnoq bkmnoq ko ko
47 - - 4 1 6 2 2 1 - 5 2 1 10
2% : : 3% 1% 4% 1% 1% - A% 4% 1% - 3% 1% 1% 6%
bcim bcim bcim  bceilmp bcim bceghilmop
41 - - 2 4 2 1 4 5 1 1 - 3 3 6 5 4
2% - - 1% 3% 1% 1% 3% 3% 1% 1% - 2% 2% 4% 3% 3%
bel bel bel bel bl bl
17 - 1 - 3 2 - 2 - 1 - 1 1 3 2 - 1
1% - 1% - 2% 1% - 1% - 1% - 1% 1% 2% 1% - 1%
16 - 1 1 1 1 2 - - - 2 1 - 2 -
1% - 1% 1% 3 % 1% - 1% 1% - - - 1% 1% - 1% -
bgjklog
2 - - - - - - - - 1 1 - - - - - -
* - - - - - - - - 1% 1% - - - - - -
211 93 2 5 1 8 3 1 4 7 47 9 7 10 3 4 7
8% 59% 1% 3% 1% 5% 2% 1% 3% 4% 30% 6% 4% 6% 2% 3% 4%
cdefghijimnopq eh eh cdefghijimnopg ceh eh  cegho eh
77 34 - - - - - - - - 32 2 3 5 - - 1
3% 22% - - - - - - - - 21% 1% 2% 3% - - 1%
cdefghijimnopq cdefghijimnopg cdefghijop
34 31 - - - - - - 1 1 - - 1 - - - -
1% 20% - - - - - - 1% 1% - - 1% - - - -
cdefghijkimnopg
22 21 - - - - - - - - - - - - - 1 -
1% 13% - - - - - - - - - - - - - 1% -
cdefghijkimnopg
19 1 - - - - - - - - 14 1 1 2 - - -
1% 1% - - - - - - - - 9% 1% 1% 1% - - -
bedefghijimnopg
17 6 1 2 - - 1 1 1 - - 2 1 - 1 1 -
1% = 4% 1% 1% - - 1% 1% 1% - - 1% 1% - 1% 1% -
efikng
14 - - 1 1 1 2 - - 2 1 2 - - 1 2 1
1% - - 1% 1% 1% 1% - - 1% 1% 1% - - 1% 1% 1%
12 - - - - 3 - - 2 3 - 1 1 2 - - -
* - - - - 2% - - 1% 2% - 1% 1% 1% - - -
11 7 1 1 - - - - - - 1 - - 1 - - -
* 4% 1% 1% - - - - - - 1% - - 1% - - -
cdefghijkimnopg
9 - - - - 3 - - - 1 - 1 - - 1 - 3
* - - - - 2% - - - 1% - 1% - - 1% - 2%

Proportions/Means: Columns Tested (5% risK 1evel) - b/cIaleffgmmKITmInIolplq

Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Weighted Base

Easy to maintain/clean

Other general positive

mentions - non-environmental
NEGATIVE MENTIONS
(NET)

More expensive

Other negative mentions

heap/Le$ durable/not as
good quality

Don'’t understand/No idea of
what the statement suggests
More information needed
Other

None/Nothing

Don’t Know

Declined to answer

Sigma

Q652. Suppose you see a product advertised or labeled as .
0 you about the produc

4. Wrapping paper

What, lf anythlng does this statement suggest or imply
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Table9

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad Mad
with Made  with with Made  with with Mad with with Made  with
Renew- _with Re- enew- _with Re- enew- _with Re-  Renew- _with Re-
New and abl Renew- cled -CO- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _abl [ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater -
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ ® © @ @ O @ O 0 O ® O m ® © @ @
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
13 7 1 1 - 1 - - 1 - - - - - - - 2
1% 4% 1% 1% - 1% - - 1% - - - - - - - 1%
cdefghijkimnop
155 22 7 11 14 7 2 6 16 13 7 6 9 9 8 8 10
6% 14% 4% 7% 9% 4% 1% 4% 10% 8% 4% 4% 6% 6% 5% 5% 6%
cdfghkimnopg g g ghl g g g g
60 3 3 2 8 4 - 4 7 9 - 3 4 4 3 4 2
2% 2% 2% 1% 5% 3% - 3% 4% 6% - 2% 3% 3% 2% 3% 1%
gk gk k gk dgkq gk gk gk
79 17 4 7 7 3 2 2 6 4 6 3 4 4 4 5 1
3% 11% 3% 4% 4% 2% 1% 1% 4% 3% 4% 2% 3% 3% 3% 3% 1%
cdefghikimnopg q q
29 3 - 2 1 - - 4 1 1 1 1 3 1 7
1% 2% - 1% 1% - - - 3% 3% 1% 1% 1% 1% 2% 1% 4%
cfgh cfgh cefghkimnp
34 2 1 2 2 - 1 - - 3 2 - -
1% 1% 1% 1% 1% - 1% - 4% - 2% % ° 1% - . 3% -
cfghjoq cfg hjoq fhjoq
29 2 - 2 2 6 1 1 1 3 2 - 2 1 2 3
1% 1% - 1% 1% 4% 1% 1% 1% 2% 1% 1% - 1% 1% 1% 2%
cm
81 1 2 2 5 4 6 7 10 8 3 4 2 2 4
3% 60/ 7% 1% 1% 1% 3% 3% 4% 4% 6% 5% 2% 3% 1% 1% 3%
defmop defmop d defmop d
173 23 10 14 9 6 6 10 4 19 9 19 6 6 16 7
% 15% 6% 6% 9% 6% 4% 4% 6% 3% 12% 6%  12% 4% 4% 10% 4%
cdfghijinog j cfghjlnoq cghjlnoq ghjno
79 3 3 2 5 2 4 3 5 - 18 1 5 9 -
3% 2% 2% 1% 3% 1% 3% 2% 3% - 12% 5% 7 % 1% 3% 6% -
jq jq jq bedefghijinog jnq bcdfhjnq jq dfingq
13 1 - 1 - 3 1 - - 2 - 3 - - - -
1% 1% - 1% - 2% 1% - - 1% - 2% 1% - - - -
3074 182 216 192 183 195 211 193 197 195 177 192 185 201 191 179 185
122% 116% 138% 123% 117% 125% 135% 123%  125%  123% 113% 119% 118% 128% 120% 114% 118%

ProporionsIMeans: Cotumns Tested (5% MsK 1evel) - brcTaeTTgTTRITMIATOTpIq

Overlap formulae use




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

made from recycled materials

made with renewable materials

recyclable

made with renewable energy

biodegradable

non-toxic

compostable

Q656_1. Suppose you 0see
Yy

3 pk oduct advertised or labeled as .

All Products
SUMMARY OF SUGGESTED

. Which, if any, of these characteristics do
are suggested or implied by this advertising or label?
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Table 10

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Mad ad
with ade w with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Fr|end Mater- _able [ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (b) © (d) (C] ® () (h) 0] @) (k) 0] (m) (n) (0) () (@
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
5107 104 390 345 271 439 370 355 268 446 180 306 222 447 317 203 444
68% 22% 83% 73% 58% 94% 78% 75% 57% 94% 38%  65% 47% 94%  67% 43% 94%
bdehikimop beiklmop bkmp  bedeghikimop beikimop  beikimop bkmp  bedeghikimop b beikmp bk bedeghikimop  beikmp b bedeghikimop
4955 105 359 431 287 288 346 429 278 291 234 433 270 283 419 234 268
66% 22% 76% 92% 61% 62% 73% 91% 59% 62% 49% 91% 57% 60% 88% 50% 57%
befikmnpg  beefgijkmnpg bkp bkp  befikmnpq  beefgikmnpg bkp bkp b beefgikmnpg bkp bKp  beefgijkmnpg b bkp
4814 105 383 361 260 330 374 373 257 365 202 339 225 346 355 187 352
64% 22% 81%  71% 71% 79% 79% 1% 43%  72% 48%  73%  75% 40%  74%
befikimnopg  befikmp bkmp belkmp befikimnp befikimnp bkmp beflklmp b beikmp bp beikmp beikmp b beikmp
3777 72 298 210 413 153 241 215 412 156 162 174 418 132 181 417 123
50% 15% 63%  45% 88% 33% 6% 87% 33% 34% 37% 89% 28% 38% 89% 26%
bdfghikinog  bfjklnog bedfghikinog bg bekInoq bekInoq bedfghjkinog bq bng bng  bedghikinog b bnqg  bedfghikinog b
3331 87 336 245 205 182 345 270 223 216 160 221 164 153 218 139 167
44% 18% 1% 52% 44% 39% 73% 57% 47% 46% 34% 47% 35% 32% 46% 30% 35%
bdethikimnopq befikmnpg  bkmnpg bnp bdetnijkmnopa befijkimnopg bfkmnpg bfkmnpg b bfkmnpq b b bfkmnpq b b
2900 109 321 204 185 166 332 222 183 191 139 162 137 134 156 112 147
38% 23% 68% 43% 39% 35% 70% 47% 39% 40% 29% 34% 29% 28% 33% 24% 31%
bdethikimnopq bfkimnopg bkmnopg  bkmnp  bdetijmnopa befikimnopg  bkmnpq bkimnopg b bnp b bp bp
2761 74 262 199 174 159 277 202 181 184 135 193 134 142 186 109 150
37% 16% 56% 42% 37% 34% 59% 43% 38% 39% 28% 41% 28% 30% 39% 23% 32%
naemijimnopa Bfkmnpg  bkmnp bp  beemikmnopa bfkmnpg  bkmnpg  bkmnpg b bfkmnpg b bp bkmnpq b bp

Proportions/Means: Columns Tested (5% rsk 1evel) - bic/alerfIgIiKITmin/olpiq

Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

non-toxic

compostable

biodegradable

made with renewable energy

recyclable

made with renewable materials

made from recycled materials

Q656_1. Suppose you see a product advertised or labeled as .... Which, if any, of these characteristics do
you think are suggested or implie d by this'advertising or label?
1. All Products
SUMMARY OF NOT SUGGESTED
Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ad
with ade w with Made  with with Made  with with Made  with
Renew- _with Renew- _with Re- Renew- _with R Renew- _with Re-
New and able Renew- cl able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- ater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green |als Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3485 302 81 207 228 225 87 183 219 222 227 227 252 264 229 282 250
46% 64% 17% 44% 48% 48% 18% 39% 46% 47% 48% 48% 53% 56% 48% 60% 53%
cdefghijkimnoq cg cgh cgh cg cgh cgh cgh cgh  cdghij cdefghijkio cgh cdefghikimog cdgh
3445 335 120 189 120 190 213 223 220 192 238 247 200 274 236
46% 1% 25% 40% 47% 48% 25% 40% 45% 47% 46% 41% 50% 52% 42% 58% 50%
cdelghijimnopq cg cdghl cdghl cg cg cdghl cg cg cdghlo cdghilo Cg cdefghikimog  cdghlo
3141 322 78 164 211 77 151 195 202 203 179 226 249 185 258 228
42% 68% 17% 35% 45% 46% 16% 32% 41% 43% 43% 38% 48% 52% 39% 55% 48%
cdefghijimnopq cg cdghl  cdghlo cg cdgh cdgh dgh cg cdghilo cdefghijkio cgh cdefgnikimog ~ cdghilo
2700 334 90 203 28 234 152 199 25 249 204 211 18 264 214 16 259
36% 71%  19%  43% 6% 50%  32% . 42% 5% 53%  43%  45% 4% 56%  45% 3% 55%
cdefghikimnopa eimp cegimp cdeghikmp ~ ceimp  cegimp cdeghikimop ~ CEgimp ~ cegimp cdeghikimop ~ C€gimp cdeghikimop
2021 307 46 76 173 101 55 70 169 85 170 91 184 91 94 225 84
27% 65% 10% 16% 37% 22% 12% 15% 36% 18% 36% 19% 39% 19% 20% 48% 18%
cdefghikimnopa cg cdfghjinog cdgh C cdfghjinog cg cdfghjinog cg cdfghjinog cg cgh cdefghijimnog cg
1854 308 50 18 144 73 23 156 138 145 15 146 135 36 186 156
25% 65% 11% 4% 31% 27% 15% 5% 33% 29% 31% 3% 31% 28% 8% 39% 33%
cdefghiiimnopa dhl cdghlo  cdghlo cdhlo cdfghlo  cdghlo  cdghlo cdghlo  cdghlo dl caetgniumnoq — cdfghl
1806 309 40 96 167 11 60 87 169 13 185 129 189 9 122 210 10
24% 65% 8%  20% 35% 2%  13%  18% 36% 3% 39%  27% 40% 2%  26% 45% 2%
cdefghikimnopa fing  cfgjnq cdfghjinog cfing  cfgjng cdfghjinog cdfghjlinog cdfghjng cdfghjinog cfghjng cdefghijnog

Proportions/Means: Columns Tested (5% rsk 1evel) - bic/alerfIgIiKITmin/olpiq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base

Weighted Base

made from recycled materials
made with renewable materials
recyclable

made with renewable energy
biodegradable

non-toxic

compostable

Q656_1. Suppose you see a
you thi

product advertised or labeled as .

. Which, if any, of these characteristics do

nk are suggested or implied by this advertising or label?

1. All Products

SUMMARY OF MEANS

Eco- Eco- Sus- Sus
friend- _Eco-  friend- tain- Sus- tain-
r Gr ly: friend ly: able: tain- able:
Made Green: Made Mad ade Made able Made Mad ad
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- it Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cl able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3.1 18 3.3 3.2 2.7 3.8 3.2 3.1 2.7 3.8 2.4 .29 25 3.8 3.0 24 3.9
bdeghikimop beiklmop bkmp  bedeghikimop beikimop  beikimop bkmp  bedeghikimop b beikmp b bedegnikimop  beikmp b bedeghikimop
3.0 1.8 3.2 3.7 2.8 2.9 3.1 3.7 2.7 2.9 2.7 3.7 2.8 2.9 3.6 2.5 2.8
befgijkmnpq  beefgikmnopg bp bip befijkmnpg  beefgijkmnpg b bip bp  beetgikmnopq bp bip  beefgijkmnpg b bp
2.9 18 33 .31 2.6 3.0 33 3.2 2.6 3.1 25 3.0 25 31 31 2.3 31
bdefijlimnopg  beikmp bp beikmp befikimnop befikimop bmp beikmp bp beikmp b beikmp beikmp b beikmp
2.7 1.7 3.0 2.5 3.7 2.2 2.6 2.5 3.7 2.2 2.3 2.3 3.8 2.0 2.3 3.8 2.1
bdfghikinog  bfjklnoq  bedfghikinog bn bfhjkinog bfjkinoq bedfghikinog b bng bnq bedfghikinog b bjng  bedefghikinog b
2.4 1.7 3.1 2.6 2.4 2.3 31 2.7 2.4 25 2.3 25 2.2 2.2 25 21 2.3
bdefhijkimnopg  befijkmnpg bmnp bnp sdetnijkmnopa befikimnopg  bkmnpqg  bfkmnpg bp bfkmnpqg b b bfkmnpqg b bp
2.3 18 3.1 2.4 2.3 2.3 3.1 25 2.3 2.3 2.2 2.2 2.0 21 2.2 1.9 2.2
bdethijimnopg  DKIMNoOpQ bmnp bmnp  baemijimnopq  befijkimnopg bmnp bkmnpq bp bmp b bp bmp bp
2.3 1.7 29 2.4 2.2 2.2 2.9 25 2.3 2.2 2.4 2.1 2.1 2.3 2.0 2.2
bdethijkimnopq befikmnpg bmp bp bdetiximnopg befikmnpg  bmnp bkmnpq bp bkmnpq b bp bkmnpq b bp

Proportions/Means: Columns Tested (5% risk level) - b/c7dreffigiifkiiminiolpiq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656_1 1. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertlsmg of label?
1. All Products
1. recyclable
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: reen ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ad
with ade  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cl able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
Unweighted Base 7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Weighted Base 7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
SUGGESTED (NET) 4814 105 383 361 260 330 374 373 257 365 202 339 225 346 355 187 352
64% 22% 81%  71% 55% 71% 79% 79% 55%  71% 43%  72% 48%  73%  15% 40%  74%
befikimnopg  befikmp bkmp beikmp befikimnp befikimnp bkmp befikimp b beikmp bp beikmp beikmp b beikmp
(4) Definitely Suggested 2329 28 184 180 120 92 208 117 190 71 146 80 190 172 84 192
31% 6%  39%  38% 25% 41% 44% 25%  40% 15%  31% 17%  40%  36% 18%  41%
beikimp beikimp bkmp  beikimp belklmp befikimop bkmp  beikimp b bikmp b beikimp beikmp b beikimp
(3) Probably Suggested 2485 7 199 181 140 155 182 165 140 175 131 193 145 156 183 103 160
33% 16% 42%  39% 30% 33%  39% 35% 30%  37% 28% 41% 31% 33%  39% 22% 34%
befhikmnpg ~ beikmp bp bp beikmp bkp bp beikmp bp befikmnpg bp bp beikmp b bkp
NOT SUGGESTED (NET) 2021 307 46 76 173 101 55 70 169 85 170 91 184 91 94 225 84
27% 65% 10% 16% 37% 22% 12% 15% 36% 18% 36% 19% 39% 19% 20% 48% 18%
cdefghikimnopg cg cdfghjinog cdgh C cdfghjinog cg cdfghjinog cg cdfghjinog cg cgh cdefghijimnog cg
(2) Probably Not Suggested 808 93 29 35 55 44 27 27 62 37 76 46 67 36 54 81 39
11% 20% 6% 7% 12% 9% 6% 6% 13% 8% 16% 10% 14% 8% 11% 17% 8%
cdefghijimnog cdghjn gh cdghjng cdfghjlnog cgh Cdfghjlnq cdghn' cdefghjinog
(1) Definitely Not Suggested 1213 214 17 41 118 7 28 43 107 48 94 45 117 55 40 144 45
16% 45% 4% 9% 25% 12% 6% 9% 23% 10% 20% 9% 25% 12% 8% 31% 10%
cdefghijkimnopq C cdfghjinog cg C cdfghjinog Cg cdfghjinog Cg cdfghjinog cg C cdfghijkimnog cg
Not sure 719 61 42 33 38 37 43 28 45 23 102 44 63 38 26 59 37
10%  13% 9% 7% 8% 8% 9% 6% 10% 5% 22% 9% 13% 8% 5%  13% 8%
defhjnoq jo j jo hjo bedefghilmnopq JO cdefghjinoq j defhjnoq
MEAN 2.9 1.8 33 31 26 3. 33 3.2 26 31 25 30 25 31 31 23 3.1
bdefilimnopg  Deikmp bp beikmp befikimnop befikimop bmp beikmp bp beikmp b beikmp beikmp b beikmp
STD. DEV 1.07 0.97 0.76 0.92 1.16 1.02 0.84 0.94 1.14 0.96 1.07 0.93 1.10 1.01 0.92 1.15 0.96
STD. ERR 0.01 0.05 0.04 0.04 0.06 0.05 0.04 0.04 0.05 0.05 0.06 0.04 0.05 0.05 0.04 0.06 0.05
Sigma 7554 473 471 47 471 468 472 471 471 47 47 47 47 47 47 47 473
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdrerfig/miijIkITmIniolplq

Overlap formulae used.
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Base: All Qualified Respondents

J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656_1 2. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertlsmg of label?
1. All Products
2. made from recycled materials
Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Mad ad
with ade w with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (b) © (d) (C] ® () (h) 0] @) (k) 0] (m) (n) (0) () (@
Unweighted Base 7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Weighted Base 7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
SUGGESTED (NET) 5107 104 390 345 271 439 370 355 268 446 180 306 222 447 317 203 444
68% 22% 83% 73% 58% 94% 78% 75% 57% 94% 38%  65% 47% 94%  67% 43% 94%
bdehikimop beiklmop bkmp  bedeghikimop beikimop  beikimop bkmp  bedeghikimop b beikmp bk bedeghikimop  beikmp b bedeghikimop
(4) Definitely Suggested 3211 27 192 208 141 388 172 198 120 398 56 155 83 399 167 102 405
43% 6%  41% 44% 30% 83%  36% 42% 25% 84% 12%  33% 18% 84%  35% 22% 86%
beiklmp begikimop bkmp bedeghikimop ~ beikmp beikimop bkm  bedeghikimop b bikmp bk bedeghikimop bikmp bk bedeghikimop
(3) Probably Suggested 1896 77 198 137 130 51 198 157 148 48 124 151 139 48 150 101 39
25%  16% 42% 29%  28% 11% 42% 33%  31% 10%  26%  32%  29% 10%  32%  21% 8%
fing beemiwmnopa  bfjnpg  bfjnpg weemikmnops  Dffknpg  bfjnpg bfing  bfinpg  bfjnpg bfinpg bfing
NOT SUGGESTED (NET) 1806 309 40 96 167 11 60 87 169 13 185 129 189 9 122 210 10
24% 65% 8%  20% 35% 2%  13%  18% 36% 3% 39% 27% 40% 2%  26% 45% 2%
cdefghikimnopg fing  cfgjng cdfghjlinog cfing  cfgjnq cdfghjinog cdfghjlnog cdfghjng cdfghjinog cfghjng cdefghijinog
(2) Probably Not Suggested 772 96 57 64 4 29 36 66 4 90 63 77 2 82 3
10% 20% 5% 12% 14% 1% 6% 8%  14% 1% 19%  13%  16% * % 17% 1%
cdefghijing fing cfghjng cfghjng fing fing cfghjnq cdefghijing  cfghjng  cfghjng cfghjnq cdfghjng
(1) Definitely Not Suggested 1034 213 15 9 103 7 31 51 103 9 112 7 48 128 7
14% 45% 3% %0 22% 1% 1% 1% 22% 2% 20% 4% 24% 1% 10% 27% 1%
cdefghikimnopa cfing cdfgh]lnoq cfing cngnq cdfghjinog cdfghjinog cdfg]nq cdfghjinog cfgjng cdfghjkinog
Not sure 641 60 41 29 33 18 42 29 34 14 109 39 61 19 36 58 19
8% 13% 9% 6% 7% 4% 9% 6% 7% 3% 23% 8% 13% 4% 8% 12% 4%
cdefhijinog finq j finq fing j fing fing fing defhijinogq
MEAN 3.1 1.8 3.3 . 2.7 3.8 3.2 3. 2.7 3.8 24 29 2.5 3.8 3.0 2.4 3.9
bdeghikimop beikimop bkmp  bedeghikimop beikimop  beikimop bkmp  bedeghikimop b beikmp b bedegnikimop  beikmp b bedeghikimop
STD. DEV 1.08 0.96 0.74 0.96 1.15 0.51 0.85 0.99 112 0.53 1.03 1.05 1.10 0.49 0.99 1.17 0.48
STD. ERR 0.01 0.05 0.04 0.05 0.06 0.02 0.04 0.05 0.05 0.02 0.05 0.05 0.05 0.02 0.05 0.06 0.02
Sigma 7554 473 471 470 471 468 472 471 7 473 474 474 472 47 47 47 473
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TisK Tevel) - b/craleffTgIniiKITmIn/olp/q

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656 _1 3. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertlsmg of label?
1. All Products
3. biodegradable
Base: All Qualified Respondents
Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- ter- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
Unweighted Base 7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Weighted Base 7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
SUGGESTED (NET) 3331 87 336 245 205 182 345 270 223 216 160 221 164 153 218 139 167
44% 18% 71% 52% 44% 39% 73% 57% 47% 46% 34% 47% 35% 32% 46% 30% 35%
bdethikimnopq befikmnpg  bkmnpg bnp baetijmnopa befikimnopg bfkmnpg bfkmnpg b bfkmnpq b b bfkmnpq b b
(4) Definitely Suggested 1205 16 141 74 88 64 170 94 76 90 42 66 49 54 69 48 64
16% 3% 30% 16% 19% 14% 36% 20% 16% 19% 9% 14% 10% 11% 15% 10% 14%
bdethikimnopg  DKMNP  bfkimnpg bk besemikmnopa bfkimnopg  bkmnp bfkimnpq b bk b b bkp b bk
(3) Probably Suggested 2126 71 195 171 117 118 175 176 147 126 118 155 115 149 91 103
28% 15% 41% 36% 25% 25% 37% 37% 31% 27% 25% 33% 24% 21% 31% 19% 22%
befikimnopg  befikmnpg bp bp befikmnpg befijkmnpg befkmnpg bnp bp befikmnpg b b befkmnpg b
NOT SUGGESTED (NET) 3141 322 78 164 211 213 77 151 195 202 203 179 226 249 185 258 228
42% 68% 17% 35% 45% 46% 16% 32% 41% 43% 43% 38% 48% 52% 39% 55% 48%
cdefghikimnopg cg cdghl  cdghlo cg cdgh cdgh cdgh cg cdghilo cdefghijkio cgh cdefgnikimog ~ cdghilo
(2) Probably Not Suggested 1384 94 54 99 78 96 45 73 73 95 96 97 83 108 99 98 96
18% 20% 11% 21% 17% 21% 10% 15% 15% 20% 20% 20% 18% 23% 21% 21% 20%
cg cghi cg cghi g g cg cg cghi cg ceghim cghi cghi cg
(1) Definitely Not Suggested 1757 228 24 65 133 32 78 122 43 141 86 160 132
23% 48% 5% 14% 28% 25% 7% 17% 26% 23% 23% 17% -30% -30% 18% 34% 28%
cdefghiiimnopa cg cdghjklo cdghlo cg cdghlo cdghl cdghl cg cdghjklo cdghjklo cg cdfghiklog ~ cdghlo
Not sure 1082 64 57 61 55 73 50 50 53 55 111 74 82 73 72 74 78
14% 14% 12% 13% 12% 16% 11% 11% 11% 12% 23% 16% 17% 15% 15% 16% 16%
gh bedefghijmnopa ghi  ceghij gh gh ghi eghij
MEAN 2.4 17 3.1 2.6 2.4 2.3 3.1 2.7 2.5 2.3 25 2.2 2.2 25 2.1 2.3
bdefhijimnopq  befikmnpg bmnp bnp  baemikimnopq befijkimnopg bkmnpq bfkmnpg bp bfkmnpg b b bfkmnpqg b bp
STD. DEV 1.08 0.89 0.83 0.96 1.14 1.07 0.89 1.02 1.09 1.09 1.01 1.00 1.07 1.05 1.01 1.06 1.09
STD. ERR 0.01 0.04 0.04 0.05 0.06 0.05 0.04 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05
Sigma 7554 473 471 470 471 468 472 471 471 473 7 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrarerfig/miijTkITmIniolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656_1 4. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertlsmg of label?
1. All Products
4. non-toxic
Base: All Qualified Respondents
Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with e Renew- _with R ew- Wi Re-
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- ater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green |als Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
Unweighted Base 7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Weighted Base 7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
SUGGESTED (NET) 2900 109 321 204 185 166 332 222 183 191 139 162 137 134 156 112 147
38% 23% 68% 43% 39% 35% 70% 47% 39% 40% 29% 34% 29% 28% 33% 24% 31%
bdethikimnopq bfkimnopg bkmnopg  bkmnp  bdetijmnopa befikimnopg  bkmnpq bkimnopg b bnp b bp bp
(4) Definitely Suggested 1111 34 158 67 90 62 159 91 74 76 40 43 37 50 41 32 57
15% % 34% 14% 19% 13% 34% 19% 16% 16% 8% 9% 8% 11% 9% 7% 12%
bdethikimnopg  DKIMOp Imop bkimnop bkimnop p bmp
(3) Probably Suggested 1789 75 163 137 95 104 173 131 109 115 99 119 100 84 115 80 920
24% 16% 35% 29% 20% 22% 37% 28% 23% 24% 21% 25% 21% 18% 24% 17% 19%
befhikimnopq befikmnpg bp  bdethiimnopq befkmnpg bnp bnpq b bnpq b bnp
NOT SUGGESTED (NET) 3485 302 81 207 228 225 87 183 219 222 227 227 252 264 229 282 250
46% 64% 17% 44% 48% 48% 18% 39% 46% 47% 48% 48% 53% 56% 48% 60% 53%
cdefghijkimnog cg cgh cgh cg cgh cgh cgh cgh cdghij cdefghijkio cgh cdefghijkimog cdgh
(2) Probably Not Suggested 1434 94 47 96 77 96 48 80 84 90 105 106 87 111 101 105 107
19% 20% 10% 20% 16% 21% 10% 17% 18% 19% 22% 22% 18% 23% 21% 22% 23%
cg cg cg cg cg cg cg cegh cegh cg ceghi cg cegh cegh
(1) Definitely Not Suggested 2051 208 34 111 129 39 103 135 132 122 121 165 153 128 177 143
27% 44% 7% 24% 32% 28% 8% 22% 29% 28% 26% ) 35% 32% 27% 38% 30%
cdefghiimnopa cg cdghkl cgh cg cgh cgh cg cg cdfghijklo  cdghkl cg cdfghijklog cdgh
Not sure 1169 62 69 59 58 77 53 66 69 60 108 85 83 77 920 77 76
15% 13% 15% 13% 12% 16% 11% 14% 15% 13% 23% 18% 18% 16% 19% 16% 16%
g bedefghimnpg  DAeg) degj g bdeghj g g
MEAN 2.3 18 3.1 2.4 2.3 2.3 31 25 2.3 2.3 2.2 2.2 2.0 21 2.2 1.9 2.2
bdethijimnopg  DKIMNoOpQ bmnp bmnp  vaemijimnopq  befijkimnopg bmnp bkmnpqg bp bmp b bp bmp bp
STD. DEV 1.10 1.00 0.92 1.05 1.17 1.08 0.93 1.10 1.12 1.11 1.01 1.01 1.03 1.05 1.01 0.99 1.07
STD. ERR 0.01 0.05 0.05 0.05 0.06 0.05 0.05 0.05 0.06 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05
Sigma 7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdrerfig/miifykITmIniolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

SUGGESTED (NET)
(4) Definitely Suggested
(3) Probably Suggested
NOT SUGGESTED (NET)
(2) Probably Not Suggested
(1) Definitely Not Suggested
Not sure

MEAN

STD. DEV
STD. ERR
Sigma

roportions/Means: Columns Teste o rsl

Overlap formulae used.

Q656_1 5. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertlsmg of label?
1. All Products
5. compostable
Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with R - wit Re-
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
2761 74 262 199 174 159 277 202 181 184 135 193 134 142 186 109 150
37% 16% 56% 42% 37% 34% 59% 43% 38% 39% 28% 41% 28% 30% 39% 23% 32%
bdenikmnopg Dfkmnpg  bkmnp bp bdemikmnops bfkmnpg  bkmnpg bkmnpq b bfkmnpq b bp bkmnpq b bp
928 21 101 53 66 52 111 80 62 69 35 39 42 52 51 40 54
12% 4% 21% 11% 14% 11% 24% 17% 13% 15% 7% 8% 9% 11% 11% 8% 11%
bdefikimnopq bk  bkimp bk bdetnijamnopa bdfkimnopg  bkimp  bkimp b b b b b bk
1833 53 161 146 108 107 166 122 119 115 100 154 92 920 135 69 96
24% 11% 34% 31% 23% 23% 35% 26% 25% 249 21% 32% 19% 19% 28% 15% 20%
befhijkmnpg  befijkmnpg bp bp befhikmnopg  bmnpq bmnp bp bethijkmnpg bp b bkmnpq bp
3445 335 120 189 223 225 120 190 213 223 220 192 238 247 200 274 236
46% 71% 25% 40% 47% 48% 25% 40% 45% 47% 46% 41% 52% 42% 58% 50%
cdefghikimnopg cg cdghl cdghl cg cg cdghl cg cg cdghlo cdghllo Cg cdefghikimog  cdghlo
1531 104 84 107 80 100 74 94 82 104 106 97 96 105 92 106 100
20% 22% 18% 23% 17% 21% 16% 20% 17% 22% 22% 20% 20% 22% 19% 23% 21%
g egi 9 9 eg eg eg g
1914 231 36 82 143 125 46 96 131 119 114 142 142 108 168
25% 49% 8% 17% 30% 27% 10% 20% 28% 25% 24% 20% 30% 30% 23% 36% 29%
cdefghiimnopa cg cdghklo cdghl cg cdghl cdg cdg cg cdghklo cdghklo cdg cdfghikiog  cdghlo
1348 64 89 82 74 84 75 79 77 66 119 89 100 86 89 88 87
18% 14% 19% 17% 16% 18% 16% 17% 16% 14% 25% 19% 21% 18% 19% 19% 18%
bj bedefghiinopq bj begj bj bj b
2.3 1.7 2.9 2.4 2.2 2.2 2.9 25 2.3 2.3 2.2 2.4 21 21 2.3 2.0 2.2
bdefhijimnopq  befikmnpg bmp bp  beetikimnopq  befikmnpg bmnp bkmnpqg bp bkmnpq b bp bkmnpq b bp
1.06 0.89 0.92 0.97 1.11 1.05 0.96 1.07 1.09 1.07 0.99 0.96 1.04 1.06 1.02 1.02 1.06
0.01 0.04 0.05 0.05 0.06 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05
7554 473 471 470 471 468 472 471 471 473 7 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

SUGGESTED (NET)

(4) Definitely Suggested

Q656_1 6. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertlsmg of label?
1. All Products
6. made with renewable energy
Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Mad
with ade  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with R Renew- _with
New and able Renew- cled able Renew- cled Sus- able Renew- cled able enew- cled
Imp- ater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 72 298 210 413 153 241 215 412 156 162 174 418 132 181 417 123
50% 15% 63% 45% 88% 46% 87% 33% 34% 37% 89% Zg% 38% 89% ZE%

bdfghikinog  bfjklnog  bedfghikinog

2143 18 117 81
28% 4% 25% 17%

340
2%

bdfghjkinog  bfjklnog bedfghikinog

bq bfjklnoq bfjklnoq bedfghjkinog

52 76 88 350
11% 16% 19% 4%
b bfiking bfjklnoq bedfghjkinog

bq bng bng  bedghikinog

53 46 51 358 42
11% 10% 11% 76% 9%
b b b bedfghjkinog b

bnq bedighjkinog

58 364 49
12% 77% 10%
b bedfghjkinog b

(3) Probably Suggested 1634 54 181 129 73 101 165 127 62 103 116 123 60 90 123 53 74
22% 11% 38% 27% 15% = 22% 35%  27% 13%  22% = 24% = 26% 13% 19%  26% 11% 16%

bdefhijkimnopg  befijmnpg beimpq  sdemikmnopa beimnpq beimpqg beimnpq beimnpq bimp beimnpq p

NOT SUGGESTED (NET) 2700 334 90 203 28 234 152 199 25 249 204 211 18 264 214 16 259
36% 71%  19%  43% 6% 50%  32% . 42% 5% 53%  43%  45% 4% 56%  45% 3% 55%

cdefghijimnopa eimp cegimp cdeghikmp ~ ceimp cegimp cdeghikimop ~ CEgimp  cegimp cdeghikimop ~ Cegimp cdeghikimop

(2) Probably Not Suggested 1249 103 62 118 18 109 84 98 14 106 95 102 8 106 101 7 118
17%  22%  13%  25% 4%  23%  18% @ 21% 3% . 22%  20% . 22% 2% 22% @ 21% 1%  25%

ceimp eimp cegimp mp cegimp ceimp ceimp ceimp ceimp ceimp ceimp  ceimp cegimp

(1) Definitely Not Suggested 1451 231 28 85 10 125 68 101 11 143 109 109 10 158 113 9 141
19% 49% 6%  18% 2% 27%  14%  21% 2% 30% 23% . 23% 2% 33% 24% 2% 30%

cdefghiimnopa eimp  ceimp cdegimp ceimp cegimp cdeghikimop ~ Cegimp ~ cegimp cdefghikimop Cdegimp cdeghikimop

Not sure 1077 67 83 57 30 81 79 57 34 68 108 89 36 79 80 38 91
14% 14% 18%  12% 6%  17%  17%  12% %  14% 23% 19% 8%  17%  17% 8% 19%

eimp dehimp eimp dehimp dehimp eimp eimp bedefghimnop ~ dehimp dehimp dehimp bdehijmp

MEAN 2.7 1.7 30 25 3.7 2.2 26 25 3.7 2.2 2.3 2.3 3.8 2.0 2.3 3.8 21

bdfghikinog  bfjklnoq  bedfghikinog bn bfhjkinog bfijkinoq bedfghikinog b bng bnq bedfghjkinog b bjng  bedefghikinog b

STD. DEV 1.15 0.87 0.87 1.03 0.66 1.04 0.98 1.08 0.65 1.05 1.02 1.02 0.60 1.03 1.04 0.57 1.04

STD. ERR 0.01 0.04 0.04 0.05 0.03 0.05 0.05 0.05 0.03 0.05 0.05 0.05 0.03 0.05 0.05 0.03 0.05

Sigma 7554 473 471 7 471 468 472 47 471 473 474 474 472 475 47 47 473
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

roportions/Means: Columns Teste % TisK Tevel) - b/craleffTgIniiKITmIn/olp/q

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

SUGGESTED (NET)
(4) Definitely Suggested
(3) Probably Suggested
NOT SUGGESTED (NET)
(2) Probably Not Suggested
(1) Definitely Not Suggested
Not sure

MEAN

STD. DEV
STD. ERR
Sigma

roportions/Means:
Overlap formulae used.

olumns Teste o rsl

Q656 _1 7. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertlsmg of label?
1. All Products .
7. made with renewable materials
Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made
with ade  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- ith
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- ater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
4955 105 359 431 287 288 346 429 278 291 234 433 270 283 419 234 268
66% 22% 76% 92% 61% 62% 73% 91% 59% 62% 49% 91% 57% 60% 88% 50% 57%
befikmnpg  beefgijkmnpg bkp bkp befiikmnpq  beefgikmnpg kp bkp b beefgikmnpg bkp bkp  beefgikmnpg b bkp
2958 32 166 358 144 130 149 352 129 145 112 353 144 150 333 114 147
39% % 35% 76% 31% 28% 32% 75% 27% 31% 24% 4% 31% 32% 70% 24% 31%
fikp  beefgikmnopa bkp b bkp  beefgikmnpg b bkp b beefgijkmnpg bkp bkp  beefgijkmnpg b bkp
1997 73 193 73 143 158 197 77 149 122 80 133 86 120 121
26% 15% 41% 16% 30% 34% 42% 16% 32% 31% 26% 17% 27% 28% 18% 25% 26%
biefhijimnopq bdhlo bdhkimopq  beethijimnopa bdhklopqg bdhlo bdhlo bdhlo bdhlo bdhlo bdhlo
1854 308 50 18 144 125 73 23 156 15 146 135 36 186 156
25% 65% 11% 4% 31% 27% 15% 5% 33% 29% 31% 3% 31% 28% 8% 39% 33%
cdefghikimnopa dhl cdghlo  cdghlo cdhlo cdfghlo  cdghlo  cdghlo cdghlo  cdghlo dl caetgniumnog ~ cdfghlo
773 91 32 9 46 59 41 11 53 70 71 6 49 63 22 69 81
10% 19% 7% 2% 10% 13% 9% 2% 11% 15% 15% 1% 10% 13% 5% 15% 17%
cdefghilmno dhl dhlo cdhlo dhlo cdhlo cdeghimo cdeghimo cdhlo  cdghlo dl cdeghlmo cdeghilmo
1081 217 18 9 8 66 32 12 103 68 74 9 97 14 117 75
14% 46% 4% 2% 21% 14% 7% 3% 22% 14% 16% 2% 21% 15% 3% 25% 16%
cdefghiimnopa cdfghikinog  cdghlo cdhlo cdfghikinog ~ cdghlo  cdghlo cdfghjkino  cdghlo cdfghikinog  cdghlo
745 60 62 21 40 55 53 19 37 44 95 26 56 57 20 51 49
10% 13% 13% 4% 8% 12% 11% 4% 8% 9% 20% 5% 12% 12% 4% 11% 10%
dehilo  dehilo dho hilo dhlo dho hlo  bederghiimnopa hilo dhilo dhlo dhlo
3.0 18 3.2 3.7 2.8 2.9 3.1 3.7 2.7 2.9 2.7 3.7 2.8 2.9 3.6 25 2.8
befgijkmnpg  beefgikmnopg bp bip befijkmnpg  beefgikmnpg b bip bp  beefgikmnopg bp bip  beefgikmnpg b bp
1.09 0.99 0.78 0.60 1.14 1.04 0.87 0.65 1.13 1.06 1.09 0.59 1.16 1.09 0.72 1.16 1.10
0.01 0.05 0.04 0.03 0.05 0.05 0.04 0.03 0.05 0.05 0.06 0.03 0.06 0.05 0.03 0.06 0.05
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

GVel) - BICIaTeTTgITTTRITTTATOTRIG

Page 28

19 Nov 2009
Table19




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

made with renewable materials

made from recycled materials

recyclable

made with renewable energy

biodegradable

non-toxic

compostable

Q656_2. Suppose you 0see
Yy

product advertised or labeled as .
hink are suggested or implied by this'advertising or label?

Kitchen floorin
SUMMARY OF SUGGESTED

. Which, if any, of these characteristics do

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- ter- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (b) © (d) (C] ® () (h) 0] @) (k) 0] (m) (n) (0) () (@
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
1666 29 123 145 112 92 119 143 90 89 84 141 94 94 139 80 92
66% 18% 78% 92% 70% 59% 75% 91% 57% 56% 54% 90% 59% 59% 88% 51% 58%
bfijkmnpq  beefgikmnpg  bfijkmnpg b bfijkmnpq beefgikmnpg b b b beefgikmnpg b beefgijkmnpg b b
1655 28 124 118 98 146 123 107 87 147 55 98 68 143 103 60 150
66% 18% 78%  75% 62% 94% 78%  68% 55% 93% 35% 63% 43% 91% 65% 38% 94%
behikimop  beiklmp bkmp  bedeghikimop beikimop bikmp bkmp bedeghikimop b bkmp b bedeghikimop bkmp b bedeghikimop
1482 26 115 108 93 97 116 112 82 105 57 111 72 100 111 55 122
59% 16%  73%  69% 58% 62% 73% 71% 52%  66% 36%  71% 46% 63% 70% 35% 76%
befikmp  bikmp bkmp bkmp befikmp beikmp bkp  bikmp b beikmp b bikmp beikmp b befikmnp
1288 22 101 70 138 53 88 74 137 51 57 59 138 45 68 140 47
51% 14% 64% A45% 87% 34% 56% A7% 87% 32% 36% 38% 87% 28% A43% 89% 29%
bdfhjkinog bjng  bedghikinog b bdfikinog bfjng bedfghikinog b b b bedfghjkinog b bjnq  bedfghjkinog b
1023 23 114 78 77 52 112 72 70 62 52 70 54 37 69 35 46
41% 14% 2% 50% 48% 33% 71% 46% 45% 39% 33% 45% 34% 23% 44% 22% 29%
naemikimnopa Bfkmnpg bfkmnpg bp  beemimnopg bfkmnpg  bfknpg bnpg bp  bfknpq bnp b bnpq b
991 31 107 69 68 53 117 75 69 68 48 55 52 45 53 32 49
39% 19% 68% 44% 43% 34% 74% 48% 44% 43% 31% 35% 33% 28% 34% 20% 31%
baetikimnopa DKMNPQ  bknpq bp  baemimnopg bfkimnopg  bkmnpg  bknpg bp bp bp bp bp
835 17 80 58 67 47 89 57 55 49 41 64 44 36 65 28 38
33% 11% 51% 37% 42% 30% 56% 36% 35% 31% 26% 41% 28% 23% 41% 18% 24%
bdfhikmnpg  bknpg  bfikmnpg bp  bdethijimnopa bnpq bnpq bp b bfkmnpq bp b bfkmnpq b

Proportions/Means: Columns Tested (5% risk 1evel) - bic/alerfIgIiKITmin/olpiq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

compostable

non-toxic

biodegradable

made with renewable energy

recyclable

made from recycled materials

made with renewable materials

Q656_2. Suppose you 0see
Yy

hink

product advertised or labeled as .
are suggested or implied by this advertising or label?

2. Kitchen floorin

. Which, if any, of these characteristics do

SUMMARY OF NOT SUGGESTED
Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: reen ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ad
with ade  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able Renew- cl able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- ater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green |als Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (b) © (d) (C] ® () (h) 0] @) (k) 0] (m) (n) (0) () (@
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
1193 118 44 69 67 71 43 74 74 84 78 57 82 85 59 99 89
47% 74% 28% 44% 42% 46% 27% 47% 47% 53% 50% 37% 52% 54% 37% 63% 56%
cdefghikimnopa cg cg cg cg cg cglo cglo cglo ceglo cdefghiklo  cdeglo
1112 106 26 66 70 68 23 60 65 70 79 69 77 84 69 98 82
44% 67% 16% 42% 44% 44% 15% 38% 41% 44% 50% 44% 49% 53% 44% 62% 51%
cdefghijimnog cg cg cg cg cg cg cgh cg cg cdghi CQ cdefghijkimo cgh
1097 116 25 60 63 71 26 65 67 76 69 57 87 63 96 79
43% 73% 16% 38% 40% 46% 16% 41% 43% 48% 44% 37% 55% 40% 61% 49%
cdefghikimnopq cg cg cg cg cg cgl cg cg cgl cdeghlklo CQ cdefghijkimog cdgl
861 115 30 66 11 70 47 64 8 82 66 59 6 83 66 4 84
34% 2%  19% @ 42% 7%  45%  30% @ 41% 5%  52%  42%  38% 4%  53%  42% 3%  53%
cdefghikimnopa eimp cegimp cegimp ceimp cegimp ceghilmp cegimp  ceimp ceghilmp cegimp ceghilmp
751 111 24 36 54 39 24 31 60 42 63 27 62 37 34 82 25
30% 70% 15% 23% 34% 25% 15% 20% 38% 27% 40% 17% 39% 23% 22% 52% 16%
cdefghijkimnopq cdghinog cgq cdfghjlnoq cglg cdfghjlnog cdfghjlnoq cdefghijkimnog
628 111 18 49 4 37 61 3 67 41 67 75 2
25% 70% 11% 17% 31% 3% 13% 4% 39% 2% 43% 26% 42% % 27% 47% 1%
cdefghikimnopa finq fing cdfgjnqg fing cngnq cdfghjinog cdefghjinog  Cfgjnqg cdefghjinog cdfgjng cdefghjinog
595 110 16 7 38 21 7 57 49 41 4 4 11 59 51
24% 69% 10% 4% 24% 26% 13% 4% 36% 31% 26% %0 28% 25% 7% 37% 32%
cdelghikimnopa | cdghlo  cdghlo dhl cdefghino  cdghlo  cdghlo cdghlo  cdghlo cdefghkino  cdghlo

Proportions/Means: Columns Tested (5% rsk 1evel) - bic/alerfIgIiKITmin/olpiq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base

Weighted Base

made from recycled materials
made with renewable materials
recyclable

made with renewable energy
biodegradable

non-toxic

compostable

Q656_2. Suppose you 0see
Yy

product advertised or labeled as .

. Which, if any, of these characteristics do

hink are suggested or implied by this advertising or label?

Kitchen floormq\ls

SUMMARY OF MEA

Eco- Eco- Sus- Sus
friend- _Eco-  friend- tain- Sus- tain-
een: ly: friend ly: able: tain- able:
Made Green: Made Mad ade Made able Made Mad ad
with Made  with with Made  with with Made  with with Made  with
Renew- _with Renew- it Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cl able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
3.0 1.7 3.2 .31 2.8 3.8 .31 3.0 2.6 3.8 2.3 .29 24 3.8 3.0 2.3 3.9
beikimop beikimp bkmp  bedeghikimop  beikimp bikmp bKp  bedeghikimop b bikmp b bedeghikimop bikmp b bedeghikimop
3.0 1.7 3.2 3.7 3.0 2.8 3.1 3.7 2.7 2.8 2.8 3.7 2.9 2.8 3.6 2.5 2.8
befikmnpg  beefgijkmnpg bip bp bfijkmnpg  beefgikmnpg b b bp beefgijkmnpg bp b beefgikmnpg b bp
2.8 16 32 30 27 29 31 31 26 29 23 31 25 30 30 22 32
beijkmp beikmp bkp beikmp beijkmp beikmp bkp  bikmp b beikmp b beikmp beikmp b beijkmp
2.7 1.6 3.0 25 3.6 2.3 2.7 3.7 2.2 2.3 2.4 3.7 2.0 3.8 2.2
bdfghjkinog bjnq bedfghjkinog bn bfjkinog anq bedfghjkinog b bn bn bedghikinog b BN bedefghikinog b
2.4 1.6 3.1 25 2.3 31 . 2.4 2.3 2.2 25 21 1.9 25 2.0 2.2
bdefhijdmnopq bkmnpq bkmnpg bnp  bdetnijimnopq bkmnpq bmnp bnp b bkmnpq b b bkmnpq b b
2.3 18 3.1 2.4 2.4 2.4 3.2 25 2.4 2.4 21 2.3 21 2.0 2.2 1.9 2.2
bdethijmnopg  DKMNP  bkmnp bmnp veemikmnops bkmnopq  bkmnp  bkmnp b bnp b bp bp
2.2 15 2.8 2.3 2.4 2.2 2.8 2.3 2.3 2.2 1 2.4 2.1 1.9 2.4 1.9 2.0
bdehikimnopg  DKNPQ bknpg bnp sdetnijimnop bnpq bnp bnp b bkmnpq b b bkmnpq b b

Proportions/Means: Columns Tested (5% risk level) - b/c7drefiginifkiiminiolpiq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656 _2_1. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertlsmg of label?
2. Kitchen floaring
1. recyclable
Base: All Qualified Respondents
Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ad
with ade  wit with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with R Renew- _with Re-
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
Unweighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
Weighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
SUGGESTED (NET) 1482 26 115 108 93 97 116 112 82 105 57 111 72 100 111 55 22
59% 16%  73%  69%  58%  62%  73%  71%  52%  66%  36% _ 71%  46%  63% _ 70%  35%  76%
befikmp  bikmp bkmp bkmp befikmp beikmp bkp  bikmp b beikmp b bikmp beikmp b befikmnp
(4) Definitely Suggested 671 5 51 50 39 51 51 65 36 49 14 46 27 52 52 21 62
27% 3% 32% 32% 25% 33% 32%  41% 23% 31% 9% 29% 17%  33%  33% 13%  39%
bkmp bkmp bkp bkmp bkmp  beikimp bkp kmp b bkmp bk  bikmp  bikmp b beikmp
(3) Probably Suggested 811 21 64 58 54 46 65 47 46 56 43 65 45 48 59 34 60
32% 13%  41% 37% 34% 29% 41% 30% 29% 35% 27% 42% 28% 30% 37% 22% 38%
bfikmp bp bp b bfhikmnp b b bp b bfhikmnp b b bp bp
NOT SUGGESTED (NET) 751 111 24 36 54 39 24 31 60 42 63 27 62 37 34 82 25
30% 70% 15% 23% 34% 25% 15% 20% 38% 40% 17% 39% 23% 22% 52% 16%
cdefghijimnopq cdghinog cgq cdfghjlnoq Cglq cdfgh]lnoq cdfghjlnoq cdefghijkimnog
(2) Probably Not Suggested 319 28 19 18 19 19 13 13 25 18 25 16 24 16 21 33 12
13% 18% 12% 11% 12% 12% 8% 8% 16% 11% 16% 10% 15% 10% 13% 21% 8%
ghg ghg ghg q cdefghjing
(1) Definitely Not Suggested 432 83 5 18 35 20 11 18 35 24 38 11 38 21 13 49 13
17% 52% 3% 11% 22% 13% 7% 11% 22% 15% 24% 7% 24% 13% 8% 31% 8%
cdefghiiimnop C cdfghlnog C C cdfghlnoqg cgl cdfghjinog cdfghjlnog c cdfghjlnoq
Not sure 291 22 19 13 12 20 18 14 15 11 37 18 24 21 13 21 13
12% 14% 12% 8% 8% 13% 11% 9% 10% 7% 24% 12% 15% 13% 8% 13% 8%
] bedefghijinopg (S]]
MEAN 2.8 16 32 30 27 29 31 31 26 29 23 31 25 30 30 22 32
beijkmp beikmp bkp beikmp beijkmp beikmp bkp  bikmp b beikmp b beikmp beikmp b beijkmp
STD. DEV 1.08 0.88 0.79 0.99 1.11 1.05 0.87 1.02 1.12 1.05 1.04 0.88 1.11 1.06 0.93 1.09 0.91
STD. ERR 0.02 0.07 0.07 0.08 0.09 0.09 0.07 0.09 0.09 0.09 0.09 0.07 0.10 0.09 0.08 0.09 0.08
Sigma 2524 159 15 157 159 156 15 157 157 158 15 156 158 15 158 158 160
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - brcrdrerfig/miijIkITmIniolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

SUGGESTED (NET)

(4) Definitely Suggested

(3) Probably Suggested

NOT SUGGESTED (NET)

(2) Probably Not Suggested

(1) Definitely Not Suggested

Not sure

MEAN

STD. DEV
STD. ERR
Sigma

Q656_2 2. Suppose you see a product advertised or labeled as .... Which, if any, of
characteristics do you think are suggested or implied by this advertlsmg or labe
2. Kitchen flooring
2. made from recycled materials
Eco- Eco-
friend- Eco- friend-
Green: Green: ly: friend- ly:
Made Green: Made Made ly: Made
with Made with with Made with
Renew- _with Re- Renew- _with Re-
New and able  Renew- cled able  Renew- cled
Imp- Mater- _able ater- Fr|end Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials

@ (b) © (d) C} ® ()] (M) 0] @

2524 159 158 157 159 156 158 157 157 158
2524 159 158 157 159 156 158 157 157 158

1655 28 124 118 98 146 123 107

87 147
66% 18% 78% 75% 62% 94% 78%  68% 55% 93%

behikimop  beiklmp bkmp bedeghikimop beikimop  bikmp bkmp bedeghikimop

999 6 53 58 48 126 48 61 37 132
40% 4% 34%  37% 30% 81% 30%  39% 24% 84%

bkmp  bikmp bkmp  bedeghikmop ~ bkmp  bikmp bk bedeghiimop
656 22 71 60 50 20 75 46 50 15
26% 14% 45% 38%  31% 13% AT%  29%  32% 9%
vefhijkimnopq bfikmnpg  bfjnpg vemijkmnopq  bfjnpg  bfjnpg
628 111 18 27 49 4 20 37 61 3
25% 70% 11% 17% 31% 3% 13% 24% 39% 2%
cdefghikimnopa fing fing cdfgjnqg fing  cfgjng cdfghjinog
269 30 13 14 19 1 10 15 29 1
11% 19% 8% 9%  12% 1% 6%  10%  18% 1%
cdfghjnq finq finq finq fing fing cdfghjnq
359 81 5 13 30 3 10 22 32 2
14% 51% 3% 8%  19% 2% 6%  14%  20% 1%
cdelghikimnopa fing cdfgjnoq jng  cfgjng cdfgjnoq
241 20 16 12 12 6 15 13 9 8
10% 13% 1(}% 8% 8% 4% Qf% 8% 6% 5%
fijgq

3.0 1.7 3.2 31 2.8 3.8 31 3.0 2.6 3.8
beikimop beikimp bkmp bedeghikimop  beikimp  bikmp bKp  bedeghikimop

1.09 0.90 0.75 0.92 111 0.55 0.82 1.07 1.08 0.47
0.02 0.08 0.06 0.08 0.09 0.04 0.07 0.09 0.09 0.04
2524 159 158 157 159 156 158 157 157 158

100%  100%  100%  100%  100%  100%  100%  100%  100%  100%

roportions/Means: Columns Teste % TISK 1evel) - bIcTarergiTKITMINoIpIq

Overlap formulae used.

17%
cdfgjng cdefghjng

%
cfing cdfghjinog

Ma%e with
i
Renew- cled
able ater-
Energy ials
(P (@
158 160
158 160
60

150
38% 94%
b bedeghikimop
29 135
18% 84%
bk bedeghikimop
31 15
20% 9%
iq

cdfgjnq cdefghjlnoq

efijnoq

75 2
47% 1%
33 1
21% 1%
42 1
27% 1%
23 8
15% 5%
2.3 3.9
b bedeghikimop
1.14 0.41
0.10 0.03

160

5
100%  100%
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656_2_3. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising or label?
2. Kitchen flooring
3. biodegradable
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ad
with Made  wit with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cl Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
Unweighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
Weighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
SUGGESTED (NET) 1023 23 114 78 77 52 112 72 70 62 52 70 54 37 69 35 46
41% 14% 2% 50% 48% 33% 71% 46% 45% 39% 33% 45% 34% 23% 44% 22% 29%
pdetnikimnopg Dfkmnpg bfkmnpg bp baemixmnops bfkmnpg  bfknpg bnpq bp  bfknpqg bnp b bnpq b
(4) Definitely Suggested 346 5 44 16 32 21 47 27 28 24 9 17 14 9 22 15 16
14% 3% 28% 10% 20% 13% 30% 17% 18% 15% 6% 11% 9% 6% 14% 9% 10%
bafhijkimnopq b bdkimnpg bkn' beetmikmnops  bkmnp  bkmnpq bkn b b bkn b b
(3) Probably Suggested 677 18 70 62 45 31 65 45 42 38 43 53 40 28 47 20 30
27% 11% 44% 39% 28% 20% 41% 29% 27% 24% 27% 34% 25% 18% 30% 13% 19%
befhijkmnopq  befhijkmnpg bnpqg b befhijkmnopg bnpqg bp bp bnp  bfnpq bp bfnpg
NOT SUGGESTED (NET) 1097 116 25 60 63 71 26 65 67 76 69 57 77 87 63 96 79
43% 73% 16% 38% 40% 46% 16% 41% 43% 48% 44% 37% 49% 55% 40% 61% 49%
cdefghikimnopg cg cg cg cg cg cgl cg cg cgl cdeghiklo CQ cdefghijkimog cdgl
(2) Probably Not Suggested 484 30 19 36 24 32 15 29 25 37 28 30 28 34 36 43 38
19% 19% 12% 23% 15% 21% 9% 18% 16% 23% 18% 19% 18% 22% 23% 27% 24%
g cg cg 9 cg 9 9 9 cg cg cegikm cg
(1) Definitely Not Suggested 613 86 6 24 39 39 11 36 42 39 41 27 49 53 27 53 41
24% 54% 4% 15% 25% 25% 7% 23% 27% 25% 26% 17% 31% 34% 17% 34% 26%
cdefghiiimnopa cg cdg cdg cg cdglo cdg cdg cg cdglo  cdghlo cg cdghlo cdg
Not sure 404 20 19 19 19 33 20 20 20 20 36 29 27 34 26 27 35
16% 13% 12% 12% 12% 21% 13% 13% 13% 13% 23% 19% 17% 22% 16% 17% 22%
bcdeghij bcdeghij bcdeghij bcdeghij
MEAN 2.4 1.6 3.1 2.5 25 2.3 3.1 2.5 2.4 2.3 2.2 2.5 21 1.9 2.5 2.0 2.2
pdethikmnops  DKMNPQ  bkmnpq bnp baemikmnops  kmMNpq bmnp bnp b bkmnpq b b bkmnpq b b
STD. DEV 1.07 0.85 0.79 0.91 1.13 1.09 0.88 1.08 1.13 1.07 0.99 0.97 1.05 0.97 1.00 1.01 1.03
STD. ERR 0.02 0.07 0.07 0.08 0.10 0.10 0.07 0.09 0.10 0.09 0.09 0.09 0.09 0.09 0.09 0.09 0.09
Sigma 2524 159 158 157 159 156 158 157 157 158 15 156 158 15 158 158 160
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdrerfig/miifIkITmIniolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656_2_4. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertlsmg of label?
2. Kitchen flooring
4. non-toxic
Base: All Qualified Respondents
Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: reen ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ad
with ade  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
Unweighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
Weighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
SUGGESTED (NET) 991 31 107 69 68 53 117 75 69 68 48 55 52 45 53 32 49
39% 19% 68% 44% 43% 34% 4% 48% 44% 43% 31% 35% 33% 28% 34% 20% 31%
bdehikimnopg DKMNPQ bknpg bp bdemikmnopa bfkimnopg bkmnpqg  bknpq bp bp bp bp bp
(4) Definitely Suggested 387 13 50 25 32 26 57 33 31 25 12 18 15 9 11 12 18
15% 8% 32% 16% 20% 17% 36% 21% 20% 16% 8% 12% 9% 6% 7% 8% 11%
bdethikimnopg  DKNOP  bkimnopg ~ bKNOp  baetijmnopa bkimnopq bkimnopg ~ bknop
(3) Probably Suggested 604 18 57 44 36 27 60 42 38 43 36 37 37 36 42 20 31
24% 11% 36% 28% 23% 17% 38% 27% 24% 27% 23% 24% 23% 23% 27% 13% 19%
befikimnpg bfp bp befhijkimnopq bfp bp bfp bp bp bp bp bfp b
NOT SUGGESTED (NET) 1112 106 26 66 70 68 23 60 65 70 79 69 77 84 69 98 82
44% 67% 16% 42% 44% 44% 15% 38% 41% 44% 50% 44% 49% 53% 44% 62% 51%
cdefghijimnogq cg cg cg cg cg cg cgh cg cg cdghi CQ cdefghijkimo cgh
(2) Probably Not Suggested 426 28 18 26 24 32 15 23 22 26 31 32 20 26 28 35 40
17% 18% 11% 17% 15% 21% 9% 15% 14% 16% 20% 21% 13% 16% 18% 22% 25%
g cg cg cg g cgm ceghim
(1) Definitely Not Suggested 686 78 8 40 46 36 8 37 43 44 48 37 57 58 41 63 42
27% 49% 5% 25% 29% 23% 5% 24% 27% 28% 31% 24% 36% 37% 26% 40% 26%
cdefghikimnog cg cg cg cg cg cg cg cg cdfghl cdfghlog cg cdefghijlog cg
Not sure 421 22 25 22 21 35 18 22 23 20 30 32 29 29 36 28 29
17% 14% 16% 14% 13% b 22% 11% 14% 15% 13% 19% 21% 18% 18% b 23% 18% 18%
eg) 9 eghj
MEAN 2.3 18 3.1 2.4 2.4 2.4 3.2 25 2.4 2.4 21 2.3 21 2.0 2.2 1.9 2.2
bdethijmnopg  DKMNP  bkmnp bmnp veemikmnops bkmnopq  bkmnp  bkmnp b bnp b bp bp
STD. DEV 1.11 1.01 0.86 1.10 1.17 1.12 0.84 1.14 1.17 1.11 1.02 1.05 1.09 1.01 1.01 1.00 1.04
STD. ERR 0.02 0.09 0.07 0.09 0.10 0.10 0.07 0.10 0.10 0.09 0.09 0.09 0.10 0.09 0.09 0.09 0.09
Sigma 2524 159 158 15 159 156 158 157 157 158 157 156 158 158 158 158 160
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdlerfig/miiyIkITmIniolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

SUGGESTED (NET)
(4) Definitely Suggested
(3) Probably Suggested
NOT SUGGESTED (NET)
(2) Probably Not Suggested
(1) Definitely Not Suggested
Not sure

MEAN

STD. DEV
STD. ERR
Sigma

roportions/Means: Columns Teste o rsl

Overlap formulae used.

Q656_2 5. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertlsmg of label?
2. Kitchen floaring
5. compostable
Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ew- Wi Re-
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
835 17 80 58 67 47 89 57 55 49 41 64 44 36 65 28 38
33% 11% 51% 37% 42% 30% 56% 36% 35% 31% 26% 41% 28% 23% 41% 18% 24%
bdfhikmnpg  bknpg  bfikmnpg bp  bdethijimnopq bnpq bnpq bp b bfkmnpq bp b bfkmnpq b
251 4 27 13 22 14 33 22 21 16 9 10 15 6 16 12 11
10% 3% 17% 8% 14% 9% 21% 14% 13% 10% 6% 6% 9% 4% 10% 8% %
bdfkimnpg b bking b bdfjkimnopg bking bkin bn bn bn b
584 13 53 45 45 33 56 35 34 33 32 54 29 30 49 16 27
23% 8% 34% 29% 28% 21% 35% 22% 22% 21% 20% 35% 18% 19% 31% 10% 17%
bfhijkmnpg  bmnpg ~ bmpq bp  bthijkmnpg bp bp bp bp  bthijkmnpg bp bp bfikmnpq b
1193 118 44 69 67 71 43 74 74 84 78 57 82 85 59 99 89
47% 74% 28% 44% 42% 46% 27% 47% 47% 53% 50% 37% 52% 54% 37% 63% 56%
cdefghijimnopa cg cg cg cg cg cglo cglo cglo ceglo cdefghiklo  cdeglo
539 29 35 40 25 32 25 36 31 45 35 28 35 31 25 43 44
21% 18% 22% 25% 16% 21% 16% 23% 20% 28% 22% 18% 22% 20% 16% 27% 28%
ego beglo ego eglo
654 89 9 29 42 39 18 38 43 39 43 29 47 54 56 45
26% 56% 6% 18% 26% 25% 11% 24% 27% 25% 27% 19% 30% 34% 22% 35% 28%
cdefghiimnopa c cg cg cg cg cg cg c cdgl cdglo cg cdfghjlo cdgl
496 24 34 30 25 38 26 26 28 25 38 35 32 37 34 31 33
20% 15% 22% 19% 16% Zg% 16% 17% 18% 16% Zé% 22% 20% 23% 22% 20% 21%
2.2 15 2.8 2.3 2.4 2.2 2.8 2.3 2.3 2.2 21 2.4 21 1.9 24 1.9 2.0
pdethijmnops - DKNPQ bknpq bnp  bdemikimnopg bnpg bnp bnp b bkmnpq b b bkmnpq b b
1.03 0.79 0.87 0.94 1.09 1.03 0.97 1.07 1.09 1.00 0.97 0.94 1.04 0.94 1.02 0.97 0.96
0.02 0.07 0.08 0.08 0.09 0.09 0.08 0.09 0.10 0.09 0.09 0.09 0.09 0.09 0.09 0.09 0.09
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

SUGGESTED (NET)

(4) Definitely Suggested

(3) Probably Suggested

NOT SUGGESTED (NET)

(2) Probably Not Suggested

(1) Definitely Not Suggested

Not sure

MEAN

STD. DEV
STD. ERR
Sigma

Q656_2_6. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising or label?
2. Kijtchen flooring
6. made with renewable’energy
Eco- Eco- Sus-
friend- Eco- friend- tain- Sus-
Green: Green: ly: friend- ly: able: tain-
Made Green: Made Made ly: Made Made able
with Made with with Made with with Made
Renew- _with Re- Renew- _with Re- Renew- _with
New and able Renew- cled Eco- able Renew- cled Sus- able Renew-
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _able
Total proved Green ials Energy ials ly ials Energy ials able ials  Energy

@ (b) © (d) C} ® ()] (M) 0] @ (k) 0] (m)

2524 159 158 157 159 156 158 157 157 158 157 156 158
2524 159 158 157 159 156 158 157 157 158 157 156 158

288 22 101 70 138 53 88 74 137 51 57

1 59 138
51% 14% 64% 45% 87% 34% 56% A47% 87% 32% 36% 38% 87%
bdfhjkinog bjnQg bedfghjkinog b bdfikinog bfjng  bedighikinog b b bedfghjkinog

714 6 36 22 111 16 30 115 15 16 16 117

28% 4%  23% 14% 70% 10% 19% 21% 73% 9% 10% 10% 74%
bdfjking bn' bedghjkinog b bfjkin bfjking  bedfghjkinog b b b bedfghjkinog

574 16 65 48 27 37 58 41 22 36 43 21

23% 10% 41%  31% 17%  24% 37%  26% 14%  23%  26% . 28% 13%
vefhijimnopg  Deimpq p bimp befhikmnpg  beimpq bimp beimpg beimpqg

861

cdelghikimnopa eimp cegimp cegimp  ceimp cegimp ceghilmp cegimp  ceimp
387 28 24 40 7 34 23 30 5 39 27 31 1
15%  18%  15%  25% 4%  22%  15%  19% 3% 25%  17%  20% 1%
eimp eimp cegimp m eimp eimp eimp cegimp eimp eimp
474 87 6 26 4 36 24 34 3 43 39 28 5
19%  55% % 1% 3%  23%  15%  22% 2%  21% 25%  18% 3%
cdefghikimnopa ceimp ceimp ceimp ceimp cdegimp cegimp  ceimp
375 22 27 21 10 33 23 19 12 25 34 38 14
15% 14% 17% 13% 6% 21% 15% 12% 8% 16% L 22% 24% 9%
e eimp e ehimp e ei  ehimp bdeghimop

2.7 1.6 3.0 2.5 3.6 23 27 2.5 3.7 2.2 2.3 2.4 3.7
bdfghjkinog bjng bedfghjkinog bn bfikinog bjnqg bedfghjkinog b bn bn bedfghjkinog

115 0.86 0.80 0.98 0.70 1.02 1.01 111 0.63 1.01 1.05 1.00 0.65
0.02 0.07 0.07 0.08 0.06 0.09 0.09 0.09 0.05 0.09 0.09 0.09 0.05

2524 159 158 157 159 156 158 157 157 158 157 156 158
100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%

roportions/Means: Columns Teste % risk Tevel) - b/c/dreffTg/l/K/Im/n/o/p/q

Overlap formulae used.

115 30 66 11 70 47 64 8 82 66 59 6
34% 2% 19% 42% % 45% 30% 41% 5% 52% 42% 38% 4% .
ceghilmp cegimp

45
28%
b

10
6%

5
22%
bmp

83
53%

28
18%

eimp

55
5%

cdefghilmp

30
19%

eimp

2.0
b

1.01
0.09

158
100%
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

SUGGESTED (NET)

(4) Definitely Suggested

(3) Probably Suggested

NOT SUGGESTED (NET)

(2) Probably Not Suggested

(1) Definitely Not Suggested

Not sure

MEAN

STD. DEV
STD. ERR
Sigma

roportions/Means:
Overlap formulae used.

olumns Teste o rsl

Q656_2_7. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertlsmg of label?
2. Kitchen flooring
7. made W|th renewable materials
Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- ter- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
1666 29 123 145 112 92 119 143 90 89 84 141 94 94 139 80 92
66% 18% 78% 92% 70% 59% 75% 91% 57% 56% 54% 90% 59% 59% 88% 51% 58%
bfijkmnpq  beefgikmnpg  bfijkmnpg b bfijkmnpq beefgikmnpg b b b beefgikmnpg b b beefgikmnpg b b
984 11 52 119 62 39 46 123 44 45 42 114 57 39 111 32 48
39% % 33% 76%  39% 25% 29% 78% 28% 28% 27% 73% 36% 25% 70% 20% 30%
bp beefgikmnpg  bfijknp b b beefgikmnpg b b b beefgikmnpg bfnp b beefgikmnpg b bp
682 18 71 26 50 53 73 20 46 44 42 27 55 28 48 44
27% 11% 45% 17% 34% 46% 13% 29% 28% 27% 17% 35 % 18% 30% 28%
bdefhijkimopg bdhlo bdhlmo bdefhijimnopq bdhlo bdhlo bdhl bh bdh bdhlo bdhlo
595 110 16 7 40 21 7 57 49 41 4 40 11 59 51
24% 69% 10% 4% 24% 26% 13% 4% 36% 31% 26% 3% 28% 25% 7% 37% 32%
cdefghijimnopa | cdghlo  cdghlo dhl cdefghino  cdghlo  cdghlo cdghlo  cdghlo cdefghkino  cdghlo
215 29 11 3 7 15 10 2 22 21 17 1 11 13 5 22 26
9% 18% 7% 2% 4% 10% 6% 1% 14% 13% 11% 1% 7% 8% 3% 14% 16%
cdefghimno dhl | dhlo dhl cdeghimo  deghlo dehlo dhl dhl cdeghlmo cdeghimno
380 81 5 4 25 11 5 35 28 3 33 27 6 37 5
15% 51% 3% 3% 19% 16% 7% 3% 22% 18% 15% 2% 21% 17% 4% 23% 16%
cdefghiimnopa cdghlo  cdghlo | cdghlo  cdghlo  cdghlo cdghlo  cdghlo cdghlo  cdghlo
263 20 19 5 9 24 18 7 10 20 32 11 20 24 8 19 17
10% 13% 12% 3% 6% 15% 11% 4% 6% 13% 20% 7% 13% 15% 5% 12% 11%
deho deho dehilo dho deho  cdeghilopq deho ehilo eho dh
3.0 1.7 3.2 3.7 3.0 2.8 3.7 2.7 2.8 2.8 3.7 2.9 2.8 3.6 25 2.8
befikmnpq  beefgijkmnpg bip bp bfukmnpq beefgijkmnpg b b bp  beefgikmnpg bp b beefgijkmnpg b bp
1.10 0.97 0.74 0.64 1.14 1.07 0.84 0.65 1.14 1.12 1.10 0.58 1.20 1.08 0.74 1.12 1.09
0.02 0.08 0.06 0.05 0.09 0.09 0.07 0.05 0.09 0.09 0.10 0.05 0.10 0.09 0.06 0.09 0.09
2524 159 158 157 159 156 158 157 157 158 157 156 158 5 158 158 160
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

made from recycled materials
made with renewable materials
recyclable

made with renewable energy
biodegradable

non-toxic

compostable

Q656_3. Suppose you 0see
Yy

product advertised or labeled as .

3. A laundry basket
SUMMARY OF SUGGESTED

. Which, if any, of these characteristics do
hink are suggested or implied by this advertising or label?

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Mad ad
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _wit Re-
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- ter- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
1698 36 131 114 89 148 120 121 79 145 65 102 79 154 106 67 142
67% 23% 84%  73% 57% 95%  76% 77% 50% 92% 40%  65% 50% 96% = 67% 43% 91%
bdeikimop ~ beikmp bkp  bedegnikimop  beiklmp  beikimop bedeghikimop b bikmp b bedeghikimop  bikmp b bdeghikimop
1623 39 114 141 89 99 114 139 85 100 76 145 88 98 141 75 80
65% 25% 73% 90% 57% 63% 2% 89% 54% 64% 47% 92% 56% 61% 89% 48% 51%
beikmnpq  beefgijkmnpg b bkpg beikmnpg beefgikmnpg b bkpq b beefgikmnpg b bKp  beefgijkmnpg b b
1582 32 129 123 79 117 121 125 124 63 112 74 125 114 58 107
63% 20% 83%  78% 51%  75%  771% _ 80% 79% 39% 71% A7% 78%  12% 37%  69%
beikimopg  beikmp bkp beikmp beikmp beikmpq bkp belkmpq b beikmp b beikmp beikmp b beikmp
1246 22 98 69 140 54 73 69 133 51 55 57 143 45 66 138 33
50% 14% 63% A44% 90% 35%  46% 44% 85% 32% 34% 36% 91% 28% 42% 88% 21%
bdfghjkinog bjng  bedghikinog bg  bfikng bjng  bedghikinog bq bq b bedghikinog b bnqg  bedghikinog
965 23 96 71 56 55 98 87 62 61 45 69 49 45 66 45 37
38% 15% 62% 45% 36% 35% 62% 55% 39% 39% 28% 44% 31% 28% 42% 29% 24%
bdefikimnopg - bKMINpQ bq bq befikmnopq befikimnopg  bknpgq bkng b bkmnpq b b bknpq b b
944 32 107 68 61 62 108 81 51 58 49 53 38 44 56 37 39
38% 20% 69% 43% 9% 40% 68% 52% 32% 37% 30% 34% 24% 28% 35% 24% 25%
baefhijimnopg DIKMINPQ bmnpq bmnpg sdemikmnopg befijkimnopg b bmpq b b bmpq
745 19 75 55 44 50 71 56 45 51 34 54 35 39 50 33 34
30% 12% 48% 35% 28% 32% 45% 36% 29% 32% 21% 34% 22% 24% 32% 21% 22%
bdefhijimnopg - DKMINPQ b bkpg befikmnopg  bkmnpg bkmpq b bkmpq b b kpq b b

Proportions/Means: Columns Tested (5% rsk 1evel) - bic/alerfIgIiKITmin/olpiq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

compostable

non-toxic

biodegradable

made with renewable energy

recyclable

made with renewable materials

made from recycled materials
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Q656_3. Suppose youosee product advertised or labeled as .... Which, if any, of these characteristics do Table31
Yy

hink are suggested or implied by this advertising or label?

3. A laundry basket
SUMMARY OF NOT SUGGESTED

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- ater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green |als Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
1300 122 45 71 88 86 58 72 82 79 81 70 85 98 79 94 90
52% 78% 29% 45% 56% 55% 37% 46% 52% 50% 50% 45% 54% 61% 50% 60% 58%
cdefghikimnopa c cdgl cg c cg cg cg c cg cdghklo cg cdghl cdghl
1194 106 24 74 79 79 33 59 80 73 71 75 90 95 74 92 90
47% 68% 15% 47% 51% 51% 21% 38% 51% 46% 44% 48% % 59% 47% 59% 58%
cdefghijklo cg cgh cgh cg cgh cg cg cg ghk cdghjklo cg cdghjklo cghjk
1177 114 36 61 83 82 43 54 73 73 74 62 80 95 70 90
47% 73% 23% 39% 53% 53% 27% 34% 46% 46% 46% 39% 51% .59% 44% 56% .58%
cdefghikimnopa cg cdghl cdghl c cgh cgh cgh cg cdghl cdghijklo cg cdghlo cdghijklo
931 114 27 73 7 84 59 72 11 79 68 77 5 90 68 6 91
37% 73%  17%  46% 4%  54%  37%  46% 7%  50%  42%  49% 3% 56%  43% 4% 58%
cdefghikimnopa eimp  ceimp cegikmp  ceimp  ceimp cegimp  ceimp cegimp cegikmop  ceimp cdeghikmop
693 109 11 21 64 31 23 23 60 23 62 31 64 27 35 75 34
28% 69% 7% 13% 41% 20% 15% 15% 38% 15% 39% 20% 41% 17% 22% 48% 22%
cdefghiiimnopg cdfghjinoq C c C cdfghjinog C cdfghjinog C cdfghjinog c cd cdfghjinoq c
637 101 20 5 54 44 30 9 51 42 49 4 52 46 12 61 57
25% 64% 13% 3% 35% 28% 19% 6% 32% 27% 30% 3% 33% 29% 8% 39% 37%
cdefghijimnopa dhl cdghlo cdhlo dhlo cdghlo cdhlo  cdghlo cdghlo  cdghlo | cdfghjlo  cdghlo
607 104 11 34 59 - 26 28 59 7 58 46 60 4 38 68 5
24% 66% %  22% 38% - 16%  18% 38% 4% 36%  29% 38% 3%  24% 44% 3%
cdefghikimnopa f cfing cdfghjnoq cfinq cfing cdfghjnoq f cdfghjnog  cfghjng cdfghjnog f cfing cdfghjinog f

Proportions/Means: Columns Tested (5% rsk 1evel) - biclalerfIgIiKITmin/olpiq

Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base

Weighted Base

made from recycled materials
made with renewable materials
recyclable

made with renewable energy
biodegradable

non-toxic

compostable

Q656_3. Suppose you see a
you thi

product advertised or labeled as .

. Which, if any, of these characteristics do

nk are suggested or implied by this advertising or label?

3. A Iaundd/ basket
SUMMARY OF

MEANS

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
r Gr ly: friend- ly: able: tain- able:
Made Green: Made Mad ly: ade Made able Made ade ad
with Made  with with Made  with with ade  with with Made  with
Renew- _with R Renew- _with e Renew- _with Re- enew- _with Re-
New and able Renew- Eco- able enew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
3.1 18 3.4 .32 2.7 3.9 .31 .31 25 3.8 25 .29 2.6 3.9 3.0 24 3.8
beghikimop beikimp bp bedegnikmop  beikmp  beikimp b bedeghikimop b bikmp b bedegnikimop  beikmp b bedeghikimop
3.0 1.8 3.2 3.7 2.7 2.9 3.0 3.7 2.6 2.9 2.7 3.8 2.8 2.9 3.6 2.5 2.6
befijkmnpg beefgikmnpg b bipg beikmpq beefgikmnpg b bipg b beefgijkmnopq b bip  beefgijkmnpg b b
2.8 1.8 33 32 25 31 .32 32 25 32 25 30 25 31 31 23 30
befikimnopg ~ beikmp b beikmp beikmp beikmp b beikmp b beikmp b beikmp beikmp b beikmp
2.7 1.6 3.0 2.4 3.7 2.3 2.5 2.4 3.7 2.2 2.3 2.2 3.8 2.1 2.4 3.7 1.9
bdfghjkinog bng bedfghikinog bq bfilngq bnq bedfghikinog bq bq bq  bedfghikinog b bnq bedghikinog b
2.3 16 3.0 25 2.2 2.3 2.9 2.6 2.2 2.4 2.2 25 2.2 21 24 2.0 2.0
bdethikimnopq  befikmnpg b bQ bdethijimnopq befijkmnopq bg bnpq b bmnpg b b bnpq b b
2.3 18 3.2 . 2.3 2.2 3.0 2.6 2.2 2.3 2.3 2.2 2.0 2.2 2.3 1.9 2.0
bdefhijimnopq bmpq bmp bmp  baemijimnopq  befikimnopg bmpq bmp bp b bmp
2.1 1.6 2.8 2.3 2.0 2.1 2.6 2.3 2.0 2.1 2.1 2.2 2.0 2.0 2.1 1.9 1.9
bdethikimnopg  beikmnpg b b bdefikimnopa beikmnpg b bp b bpq b b b b b

Proportions/Means: Columns Tested (5% risk level) - b/c7dre/figiifkiiminiolpiq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656_3 1. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertlsmg of label?
3. A laundry basket
1. recyclable
Base: All Qualified Respondents
Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: reen ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Mad ad
with ade  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cl able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
Unweighted Base 2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
Weighted Base 2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
SUGGESTED (NET) 1582 32 129 123 79 117 121 125 79 124 63 112 74 125 114 58 107
63% 20% 83%  78% 51% 75% 7% 80% 50%  79% 39% 71% AT% 78%  12% 37%  69%
beikimopg ~ beikmp bkp beikmp beikmp beikmpq bkp beikmpq b beikmp b beikmp beikmp b beikmp
(4) Definitely Suggested 751 8 62 58 39 59 60 61 35 66 27 49 24 60 63 27 53
30% 5%  40% _ 37% 25%  38%  38%  39% 22%  42% 17% 31% 15%  38%  40% 17%  34%
beikmp  beikmp bm  beikmp beikmp beikmp b beikimp b bkmp b beikmp beikmp b bikmp
(3) Probably Suggested 831 24 67 65 40 58 61 64 44 58 36 63 50 65 51 31 54
33% 15%  43% 41% 26% 37% 39% 41% 28% 37% 22% 40% 32% 1% 32% 20% 35%
beikmp  beikp b beikp  beikp b ekp beikp bp belkp bkp bkp
NOT SUGGESTED (NET) 693 109 11 21 64 31 23 23 60 23 62 31 64 27 35 75 34
28% 69% 7% 13% 41% 20% 15% 15% 38% 15% 39% 20% 41% 17% 22% 48% 22%
cdefghiiimnopg cdfghjlnoq C c C cdfghjinog C cdfghjinog C cdfghjinog c cd cdfghjinog c
(2) Probably Not Suggested 283 35 5 10 18 17 8 9 17 11 32 17 31 12 17 27 17
11% 22% 3% 6% 12% 11% 5% 6% 11% 7% 20% 11% 20% 8% 11% 17% 11%
cdefghijinog cg c c c ¢ cdghjn c
(1) Definitely Not Suggested 410 74 6 11 46 14 15 14 43 12 30 14 33 15 18 48 17
16% 47% 4% 7% 29% 9% 9% 9% 27% 8% 19% 9% 21% 9% 11% 31% 11%
cdelghiiimnopq cdfghikinog c cdfghjinoq cdfghijin cdfghjlinoq c C cdfghjkinoq [
Not sure 241 16 16 13 13 8 14 9 18 10 36 14 19 8 9 23 15
10% 10% 10% 8% 8% 5% 9% 6% 11% 6% 22% 9% 12% 5% 6% 15% 10%
fn bedefghijimnog fhno fhjno
MEAN 2.8 1.8 33 32 25 31 .32 32 25 32 25 30 25 31 31 23 30
befikimnopg ~ beikmp b beikmp beikmp beikmp b beikmp b beikmp b beikmp beikmp b beikmp
STD. DEV 1.07 0.93 0.74 0.87 1.20 0.94 0.93 0.91 1.18 0.90 1.08 0.93 1.04 0.93 1.01 1.16 0.99
STD. ERR 0.02 0.08 0.06 0.07 0.10 0.08 0.08 0.07 0.10 0.07 0.10 0.08 0.09 0.08 0.08 0.10 0.08
Sigma 2516 157 156 15 156 156 15 157 157 15 16 157 157 16 158 156 156
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdrerfig/miiyTkITmIniolplq

Overlap formulae used.

Page 42

19 Nov 2009
Table 33




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

akproduct advertised or labeled as .
in

3. A laundry basket
2. made from recycled materials

Eco-

friend- Eco-

Green: ly: friend-
Green: Made Made y:

Mad with with Made

Re- Renew- _with
cled able  Renew-

ater- Fr|end Mater- _able
ials ly ials  Energy

Which, if any, of

are suggested or implied by this advertlsmg or labe

ials able ials

New and
Imp-

Total proved
(€) (b)
Unweighted Base 2516 157
Weighted Base 2516 157
SUGGESTED (NET) 1698 36

67% 23%

bdeikimop ~ beikmp

4) Definitely Suggested 1068 10
4 y Sugg 5% 2%

3) Probably Suggested 630 26
@ Y Sugg 25% 17%

N bdefijknpq

NOT SUGGESTED (NET) 607 104
2% 66%
s
2) Probably Not Suggested 264 30
(2) Probably Not Sugg 6a %0
cfghiing
1) Definitely Not Suggested 343 74
@ y 9 14% 47%

cdefghikimnopa

Not sure 211 17
8% 11%

n

MEAN 3.1 18

STD. DEV 1.08 0.98

STD. ERR 0.02 0.08

Sigma 2516 157

100%  100%

4
beghikimop

® ()] (M) 0]

156 158 157 157
156 158 157 157

120

89 148 121 79
57% 95%  76% 7% 50%
bkp  bedegnikimop  beiklmp  beikimop

53 131 54 64 35
34% 84%  34%  41%  22%

0.32 0.94 0.96 117
0.03 0.08 0.08 0.10
156 158 157 157

156
100%  100%  100%  100%  100%

roportions/Means: Columns Teste % TiSK 1evel) - bIcTarergimTKITMIMIoTpIq

Overlap formulae used.

145 65
92% 48%

b bedeghikimop

@ (k)
157 161
157 161

129 21
82% lg%

f cdfghjnog  cfghjng cdfghjnog
cfghijng cfghjng cfghijng

%
f cdfjnoq 0 cf]nq cdfjnoq

bikmp  bedeghikimop  bikmp bikmp bk bedeghikimop
36 17 66 57 44 16
23% 11% 42% 36% 28% 10%
fini bdefijknpg bdefjnpq bfinq
59 - 26 28 59 7 58
38% - 16%  18% 38% 4% 36%
j cfing cfing cdfghjnoq
21 - 10 12 17 2 31
13% - 6w 8%  11% 1% 19%
finq fing cfing
38 - 16 16 42 5 27
24% - 10%  10% 27% 3% 179
cfing cfing cafghikimnog
8 8 12 8 19 5 38
5% 5% 8% 5% 12% 3% 24%
n defhjin bedefghijimnopg
. 3.9 31 31 25 3.8 25 2.
bp bedegnikmop  beikmp  beikimp b bedeghikimop b bikmp

0.64 1.02 1.02
0.05 0.09 0.08

157 161
100%  100%

ikmp

44 52
27% 33% 34%
bfing bdefing bdefjng
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

SUGGESTED (NET)
(4) Definitely Suggested
(3) Probably Suggested
NOT SUGGESTED (NET)
(2) Probably Not Suggested
(1) Definitely Not Suggested
Not sure

MEAN

STD. DEV
STD. ERR
Sigma

roportions/Means:
Overlap formulae used.

olumns Teste o rsl

Q656_3 3. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertlsmg of label?
3. A laundry basket
3. biodegradable
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made le: Made Mad
with ade  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with R Renew- _with
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- ater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- ater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
965 23 96 71 56 55 98 87 62 61 45 69 49 45 66 45 37
38% 15% 62% 45% 36% 35% 62% 55% 39% 39% 28% 44% 31% 28% 42% 29% 24%
bdefikimnopg  DKMNpPQ bqg b baefikimnopq befikimnopg  bknpg bknq b bkmnpq b b bknpg b b
341 2 38 22 26 23 45 27 16 24 14 19 14 20 20 14 17
14% 1% 24% 14% 17% 15% 28% 17% 10% 15% 9% 12% 9% 13% 13% 9% 11%
bdfijkimnopq b bkmp b bdemikimnopq bkmp b b b b b b b b b
624 21 58 49 30 32 53 60 46 37 31 50 35 25 46 31 20
25% 13% 37% 31% 19% 21% 34% 38% 29% 24% 19% 32% 22% 16% 29% 20% 13%
befikmnpg  befknpg befkmnpg befikmnpg ~ beknq bq befknpq bq beknq
1177 114 36 61 83 82 43 54 73 73 74 62 80 95 70 87 90
47% 73% 23% 39% 53% 53% 27% 34% 46% 46% 46% 39% 59% 44% 56% .58%
cdefghijimnopa cg cdghl cdghl c cgh cgh cgh cg cdghl cdghuklo cg cdghlo cdghijklo
527 30 28 37 31 39 23 27 26 37 41 33 38 41 33 32 31
21% 19% 18% 24% 20% 25% 15% 17% 17% 24% 25% 21% 24% 26% 21% 21% 20%
g 9 9 9 g gl
650 84 8 24 52 43 20 27 47 36 33 29 42 54 9
26% 54% 5% 15% 33% 28% 13% 17% 30% 23% 20% 18% 27% 34% 23% 35% 38%
cdefghiimnopa cdghjkl dgh c c cdghl cg c c cdgh cdghjklo cg cdghjklo cdghjkimo
374 20 24 25 17 19 17 16 22 23 42 26 28 20 22 2 29
15% 13% 15% 16% 11% 12% 11% 10% 14% 15% 26% 17% 18% 13% 14% 15% lﬁ%
bedefghijinop
2.3 1.6 . . 2.2 2.3 2.9 2.6 2.2 2.4 2.2 2.5 2.2 21 24 2.0 2.0
bdefhijimnopq  befikmnpg b bq  betikimnopq  befijkmnopg bq bnpq b bmnpq b b bnpq b b
1.07 0.80 0.86 0.98 1.14 1.08 1.02 1.00 1.06 1.07 0.98 0.99 1.01 1.07 1.04 1.04 1.08
0.02 0.07 0.08 0.08 0.10 0.09 0.09 0.08 0.09 0.09 0.09 0.09 0.09 0.09 0.09 0.09 0.10
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656_3 4. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertlsmg of label?
3.A Iaundr basket
. non-foxic
Base: All Qualified Respondents
Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: reen ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ad
with ade  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
Unweighted Base 2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
Weighted Base 2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
SUGGESTED (NET) 944 32 107 68 61 62 108 81 51 58 49 53 38 44 56 37 39
38% 20% 69% 43% 39% 40% 68% 52% 32% 37% 30% 34% 24% 28% 35% 24% 25%
bdethikimnopg DIKMNPQ — bmnpg  bmnpq baethijimnopq befijkimnopg b bmpqg b b bmpq
(4) Definitely Suggested 362 9 56 19 29 18 49 32 23 24 18 10 9 23 16 11 16
14% 6% 36% 12% 19% 12% 31% 20% 15% 15% 11% 6% 6% 14% 10% 7% 10%
bdefhijkimnopa bm bimopq bdehiiimnopq  bdfkimopg blmp blmp bimp
(3) Probably Suggested 582 23 51 49 32 44 59 49 28 34 31 43 29 21 40 26 23
23% 15% 33% 31% 21% . 28% 37% 31% 18% 22% 19%  27% 18% 13% 25% 17% 15%
beijkmnpg beikmnpg bimnpg beijkmnopg beikmnpq n binpg bng
NOT SUGGESTED (NET) 1194 106 24 74 7 79 33 59 80 73 71 75 90 95 74 92 90
47% 68% 15% 47% 51% 51% 21% 38% 51% 46% 44% 48% % 59% 59% 58%
cdefghijklo cg cgh cgh cg cgh cg cg cg cghk cdghjklo cg cdgh]klo cghjk
(2) Probably Not Suggested 519 36 13 35 24 31 18 27 29 34 37 37 41 50 36 33 38
21% 23% 8% 22% 15% 20% 11% 17% 18% 22% 23% 24% 26% 31% 23% 21% 24%
cg cg cg c c cg cg cg ceg cefghip cg cg ceg
(1) Definitely Not Suggested 675 70 11 55 48 15 32 51 39 34 38 49 45 8 59 52
27% 45% 7% 5% 35% 31% 9% 20% 32% 25% 21% 24% 31% 28% 24% 38% 33%
cdighijkimnog cg cdghjklo cgh cg cghk cg cg cg cghk cg cg cdghjklo cghk
Not sure 378 19 25 15 16 15 17 17 26 26 41 29 29 21 28 27 27
15% 12% 16% 10% 10% 10% 11% 11% 17% 17% 25% 18% 18% 13% 18% 17% 17%
bcdefghn def def df df df
MEAN 2.3 18 3.2 2.3 2.3 2.2 3.0 2.6 2.2 2.3 2.3 2.2 2.0 2.2 2.3 1.9 2.0
bdefhijimnopq bmpq bmp bmp  baemijimnopq  befikimnopg b bmpqg bmp bp b bmp
STD. DEV 1.09 0.95 0.92 1.02 1.18 1.06 0.95 1.08 1.13 1.09 1.04 0.96 0.95 1.06 1.02 1.00 1.04
STD. ERR 0.02 0.08 0.08 0.09 0.10 0.09 0.08 0.09 0.10 0.10 0.09 0.08 0.08 0.09 0.09 0.09 0.09
Sigma 2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdrerfig/miikITmIniolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

SUGGESTED (NET)
(4) Definitely Suggested
(3) Probably Suggested
NOT SUGGESTED (NET)
(2) Probably Not Suggested
(1) Definitely Not Suggested
Not sure

MEAN

STD. DEV
STD. ERR
Sigma

roportions/Means:
Overlap formulae used.

olumns Teste o rsl

Q656_3 5. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertlsmg of label?
3. A laundry basket
5. compostable
Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ad
with ade  wit with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
745 19 75 55 44 50 71 56 45 51 34 54 35 39 50 33 34
30% 12% 48% 35% 28% 32% 45% 36% 29% 32% 21% 34% 22% 24% 32% 21% 22%
bdethikimnopg  DKMNPQ b bkpq befikmnopg  bkmnpq b mpq b mpq b b kpq b b
249 6 32 12 20 18 25 22 13 16 11 8 9 21 11 13 12
10% 4% 21% 8% 13% 12% 16% 14% 8% 10% 7% 5% 6% 13% 7% 8% 8%
bdfijkimopg blm bl bdikimopg  bkimo b bim
496 13 43 43 24 32 46 34 32 35 23 46 26 18 39 20 22
20% 8% 28% 27% 15% 21% 29% 22% 20% 22% 14% 29% 17% 11% 25% 13% 14%
bekmnpg bekmnpg bn bekmnpg bnp bn bnp bekmnpq b beknpq
1300 122 45 71 88 86 58 72 82 79 81 70 85 98 79 94 90
52% 78% 29% 45% 56% 55% 37% 46% 52% 50% 50% 45% 54% 61% 50% 60% 58%
cdefghijimnopa c cdgl cg c cg cg cg c cg cdghklo cg cdghl cdghl
559 38 30 41 28 36 34 36 27 31 42 36 41 43 31 33 32
22% 24% 19% 26% 18% 23% 22% 23% 17% 20% 26% 23% 26% 27% 20% 21% 21%
I
741 84 15 30 50 24 36 48 39 34 44 55 61
29% 54% 10% 19% 38% 32% 15% 23% 35% 31% 24% 22% 28% 34% 30% 39% 37%
cdelghikimnopa ¢ cdghkl cdgl ¢ cdghkl cdg cg c cg cdghkl cdg cdghkim  cdghkl
471 16 36 31 24 20 29 29 30 27 46 33 37 23 29 29 32
19% 10% 23% 20% 15% 13% 18% 18% 19% 17% 29% 21% 24% 14% 18% 19% 21%
bfn b b b b befghijnop b bfn b b b
2.1 1.6 2.8 2.3 2.0 2.1 2.6 2.3 2.0 21 21 2.2 2.0 2.0 2.1 1.9 1.9
bdethijimnopg  beikmnpq b b bdefikimnopa beikmnpg b bp b bpq b b b b b
1.04 0.83 0.99 0.94 1.12 1.06 1.01 1.07 1.05 1.06 0.96 0.93 0.94 1.07 1.01 1.02 1.02
0.02 0.07 0.09 0.08 0.10 0.09 0.09 0.09 0.09 0.09 0.09 0.08 0.09 0.09 0.09 0.09 0.09
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

SUGGESTED (NET)

(4) Definitely Suggested

(3) Probably Suggested

NOT SUGGESTED (NET)

(2) Probably Not Suggested

(1) Definitely Not Suggested

Not sure

MEAN

STD. DEV
STD. ERR
Sigma

roportions/Means:
Overlap formulae used.

olumns Teste o rsl

Q656_3 6. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertlsmg of label?
3. A laundry basket
6. made with renewable energy
Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad
with Made  with with Made  with with Mad with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ew- Wi Re-
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- ter- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
1246 22 98 69 140 54 73 69 133 51 55 57 143 45 66 138 33
50% 14% 63% 44% 90% 35%  46% 44% 85% 32% 34% 36% 91% 28% 42% 88% 21%
bdfghjkinog bjng bedfghjkinog bg  bfijkng bjng bedfghjkinog bq bq bq  bedighikinog b bnq bedighjkinog
719 7 43 27 117 22 22 25 116 19 16 16 125 18 23 115 8
29% 4% 28% 17% 75% 14% 14% 16% 4% 12% 10% 10% 80% 11% 15% 74% 5%
bdfghjkinog b bedghikinog bg bg b bedfghikinog bq bedfghikinog bq b bedghikinog
527 15 55 42 23 51 44 17 32 41 18 27 43 23 25
21% 10% 35%  27% 15% 21% 32% 28% 11% 20% 26% 11% 17%  27% 15% 16%
befijkmnpg beimnpqg bim befijimnpg beimnpq bim belmp belmnpq beimnpq
931 114 27 73 7 84 59 72 11 79 68 77 5 90 68 6 91
37% 73%  17%  46% 4%  54%  37%  46% 7%  50%  42%  49% 3% 56%  43% 4% 58%
cdefghikimnopa eimp  ceimp cegikmp  ceimp  ceimp cegimp  ceimp cegimp cegikmop  ceimp cdeghikmop
443 36 16 39 4 43 36 39 6 37 35 35 2 42 33 3 37
18%  23%  10%  25% 3%  28%  23%  25% 4%  24%  22%  22% 1%  26%  21% 2%  24%
ceimp eimp ceimp ceimp ceimp ceimp ceimp ceimp ceimp ceimp ceimp ceimp
488 78 11 34 3 41 23 33 5 2 33 42 3 48 35 3 54
19% 50% %  22% 2%  26%  15% @ 21% 3% 2% 20% 27% 2%  30% @ 22% 2% 35%
cdefghikimnopa emp  ceimp cegimp ceimp ceimp cegimp  ceimp cegimp cegimp  ceimp cdeghikmop
339 21 31 15 9 18 26 16 13 27 38 23 9 25 24 12 32
13% 13% . 20% 10% 6% 12% . 16% 10% 8% 17% 24% 15% 6% _16% 15% 8% 21%
em defhimp eimp deimp bdefhilmp em eimp emp defhimp
2.7 1.6 3.0 2.4 3.7 2.3 25 2.4 3.7 2.2 2.3 2.2 3.8 2.1 24 3.7 1.9
bdfghjkinog bng bedfghikinog bq bfilngq bnq bedfghjkinog bq bq bq  bedfghikinog b bnq bedighjkinog b
1.15 0.87 0.91 1.05 0.61 1.05 0.97 1.04 0.71 1.06 1.01 1.03 0.56 1.04 1.06 0.60 0.94
0.02 0.08 0.08 0.09 0.05 0.09 0.08 0.09 0.06 0.09 0.09 0.09 0.05 0.09 0.09 0.05 0.08
2516 157 156 157 156 156 158 157 15 15 161 157 157 160 158 15 156
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656_3 7. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising or label?
3. Alaundry basket
7. made with renewable materials
Base: All Qualified Respondents
Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ad
with ade  wit with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cl Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
Unweighted Base 2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
Weighted Base 2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
SUGGESTED (NET) 1623 39 114 141 89 99 114 139 85 100 76 145 88 98 141 75 80
65% 25% 73% 90% 57% 63% 2% 89% 54% 64% 47% 92% 56% 61% 89% 48% 51%
beikmnpq  beefgijkmnpg b bkpq beikmnpq beefgikmnpg b kpg b beefgikmnpg b bkp  beefgikmnpg b b
(4) Definitely Suggested 964 12 54 116 44 52 49 114 39 49 34 118 43 57 108 37 38
38% 8% 35% 74% 28% 33% 31% 73% 25% 31% 21% 75% 27%  36% 68% 24% 24%
bkpq' beefgikmnpg b bk bk beefgijkmnpg b bk b beefgikmnpg b bikpq  beefgijkmnpg b b
(3) Probably Suggested 659 27 60 25 45 47 65 25 46 51 42 27 45 41 33 38 42
26% 17% 38% 16% 29% 30% 41% 16% 29% 32% 26% 17% 29% 26% 21% 24% 27%
bdhkinopg bdhl bdhl  baetikimnopq bdhl bdhlo dh bdhl dh bdhl
NOT SUGGESTED (NET) 637 101 20 5 44 30 9 51 42 49 4 52 46 2 6 57
25% 64% 13% 3% 35% 28% 19% 6% 32% 27% 30% 3% 33% 29% 8% 39% 37%
cdefghijimnopa dhl cdghlo cdhlo dhlo cdghlo cdhlo  cdghlo cdghlo  cdghlo | cdfghjlo  cdghlo
(2) Probably Not Suggested 270 27 15 3 18 25 14 4 10 22 25 2 21 8 22 27
11% 17% 10% 2% 12% 16% 9% 3% 6% 14% 16% 1% 17% 13% 5% 14% 17%
dghilo dhl dhlo dhilo dhl dl dhilo dhilo dghilo dhilo dhilo  cdghilo
(1) Definitely Not Suggested 367 74 5 2 36 19 16 5 41 20 24 2 25 25 4 39 30
15% 47% 3% 1% 23% 12% 10% 3% 26% 13% 15% 1% 16% 16% 3% 25% 19%
cdelghikimnopa cdfghjlo  cdhlo  cdhlo cdighiimno ~ cdhlo ~ cdhlo cdhlo  cdhlo cdighikimno  cdghlo
Not sure 256 17 22 11 13 13 14 9 21 15 36 8 17 16 5 20 19
10% 11% 14% 7% 8% 8% 9% 6% 13% 10% 22% 5% 11% 10% 3% 13% 12%
o dhlo o hlo O bdefghijmnopq o [¢) hlo hlo
MEAN 3.0 18 3.2 3.7 2.7 29 30 3.7 2.6 2.9 2.7 3.8 2.8 2.9 3.6 25 2.6
befikmnpq  beefgijkmnpg b bipg beikmpq beefgikmnpg b bipq b beefgikmnopg b bip  beefgikmnpg b b
STD. DEV 1.09 1.02 0.79 0.56 1.16 1.04 0.94 0.69 1.19 1.03 1.07 0.54 1.08 1.11 0.71 1.17 1.11
STD. ERR 0.02 0.09 0.07 0.05 0.10 0.09 0.08 0.06 0.10 0.09 0.10 0.04 0.09 0.09 0.06 0.10 0.09
Sigma 2516 157 156 157 15 5 158 157 157 157 161 157 157 160 158 156 156
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdrerfig/miirjikITmIniolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

made from recycled materials
recyclable

made with renewable materials
biodegradable

made with renewable energy
compostable

non-toxic

Q656_4. Suppose you 0see
Yy

product advertised or labeled as .
hink are suggested or implied by this advertising or label?

Wrapping pa
SUMMARY%)F% ESTED

. Which, if any, of these characteristics do

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Mad ad
with Made  with with Made  with with Mad with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _wit Re-
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- ter- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
1754 40 135 113 84 145 127 127 102 154 60 106 75 150 108 76 152
70% 25% 86% 2% 54% 93% 81% 81% 65% 97% 38% 66% 48% 96% 68% 48% 97%
bdeikimop  bekmp bk bedegnikimop beiklmop beikimop  bekmp  bedeghikimop b bekmp b bedeghikmop  bekmp b bedeghikimop
1750 47 139 130 88 116 137 136 96 136 82 116 79 121 130 74 123
70% 30% 89%  83% 56% _ 74% 88% 87% 61% 86% 53%  72% 50%  77% _ 82% 47% 78%
befikimnpg  beiklmp b beikmp befikimnpg befikimnp bp befikimnp b beikmp b beikmp beikimp b beikmp
1666 37 122 145 86 97 113 147 103 102 74 147 88 91 139 79 96
66% 24% 78% 93% 55% 62% 2% 94% 66% 65% 47% 91% 56% 58% 87% 50% 61%
befikmnpg  beefgijkmnpg b bkp bekmnpq beefgikmnpg bkp bkp b beefgikmnpg b b beefgikmnpg b bk
1343 41 126 96 72 75 135 111 91 93 63 82 61 71 83 59 84
53% 26% 80% 62% 46% 48% 87% 71% 58% 59% 40% 51% 39% 45% 52% 38% 54%
bdefikimnopq befkmnp b b baemiimnopq befikimnopg bekmnp  bekmnp b bmp b b mp b kmp
1243 28 99 71 135 46 80 72 142 54 50 58 137 42 47 139 43
49% 18% 63%  46% 87% 29% 519 46% 90% 34% 32% 36% 87% 27% 30% 89% 27%
bdfghjkinog ~ bfjknog bedfghikinog b bekInoq bfjknoq bedfghjkinog b b b bedfghjkinog b bedfghjkinog b
1181 38 107 86 63 62 117 89 81 84 60 75 55 67 71 48 78
47% 24% 68% 55% 40% 40% 75% 57% 52% 53% 38% 47% 35% 43% 45% 31% 50%
bdethikimnopq DEfkMNpP b b beemiumnopq befkmnop  befkmp  befkmp b bmp b bp bp kmp
965 46 107 67 56 51 107 66 63 65 42 54 47 45 47 43 59
38% 29% 68% 43% 36% 33% 69% 42% 40% 41% 27% 34% 30% 29% 30% 27% 38%
bdefhijimnopg - DKMNOP baetijimnops OKMNOP  bknop  bkmnop k

Proportions/Means: Columns Tested (5% rsk 1evel) - bic/alerfIgIiKITmin/olpiq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey Page 50
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09
19 Nov 2009
Q656_4. Suppose you see a product advertised or labeled as .... Which, if any, of these characteristics do Table4l
you think are suggested or implied by this advertising or label?

SUMMAR¥V(r)aIPRI !;Il gLPGGESTED

Base: All Qualified Respondents

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- ater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green |als Energy ials ly ials Energy ials able ials Energy ials ials Energy ials

@ (b) © (d) C} ® ()] (M) 0] @ (k) 0] (m) Q) (0) () (@

Unweighted Base 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157

Weighted Base 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157

non-toxic 1179 90 31 67 79 78 31 64 74 79 77 83 85 85 86 92 78
47% 57% 20% 43% 51% 50% 20% 41% 47% 50% 49% 52% 54% 54% 54% 59% 50%

cdgh cg cg cg cg cg cg cg cg cdgh cdgh cdgh cdghi cg

compostable 952 95 31 49 68 68 19 44 57 60 61 65 71 64 62 81 57
38% 61% 20% 31% 44% 44% 12% 28% 36% 38% 39% 40% 45% 41% 39% 52% 36%

cdefghijimnoq cg cdgh cdgh g cg cg cgh cgh cdgh cgh cgh cdghijklog cg

made with renewable energy 908 105 33 64 10 80 46 63 6 88 70 75 7 91 80 6 84
36% 67% 1% 41% 6% 51% 29% 40% 4% 56% 45% 47% 4% 58% . 50% 4% 54%

cdefghijkimopg elmp cegimp ceghimp eimp cegimp cdeghimp cegimp cegimp cdeghikimp ~ cegimp cdeghimp

biodegradable 867 92 17 43 65 60 8 32 55 53 60 60 69 67 52 75 59
34% 59% 11% 28% 42% 38% 5% 20% 35% 34% 38% 37% 44% 43% 33% 48% 38%

cdefghikimnog cg cdgh cdgh cg cgh cgh cdgh cgh  cdgho cdgh cgh cdghijo cgh

made with renewable materials 622 97 14 6 52 41 22 7 48 47 55 7 50 49 13 66 48
25% 62% 9% 4% 33% 26% 14% 4% 31% 30% 35% 4% 32% 31% 8% 42% 31%

cdefghiimnopa cdghlo  cdghlo dhl cdghlo  cdghlo  cdghlo cdghlo  cdghlo cdfghijinog  cdghlo

recyclable 577 87 11 19 55 31 8 16 49 20 45 33 58 27 25 68 25
23% 55% 7% 12% 35% 20% 5% 10% 31% 13% 29% 20% 37% 17% 16% 43% 16%

cdefghikimnopq g cdfghjinog cgh cdfghjlnog g cdghjnoq cdgh cdfghjinog cg Cg cdfghijkinog cg

made from recycled materials 571 94 11 35 59 7 14 22 49 3 60 42 62 2 41 67 3
23% 60% 1%  22% 38% 4% 9%  14%  31% 2% 38%  26% 39% 1%  26% 43% 2%

cdefghikimnopa jng  cfgjng cdfghjinog jng cfing cfghjnq cdfghjinog ~ cfghjng cdfghjinog cfghjng cdfghijinog

Proportions/Means: Columns Tested (5% risk level) - b/crarelfigimifkIim/niolpiq
Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base

Weighted Base

made from recycled materials
made with renewable materials
recyclable

made with renewable energy
biodegradable

compostable

non-toxic

Q656_4. Suppose you 0see
Yy

product advertised or labeled as .
hink are suggested or implied by this advertising or label?

iiARY B RAERRs

SUMMA

. Which, if any, of these characteristics do

Eco- Eco- Sus- Sus

friend- Eco- friend- tain- Sus- tain-

een: ly: friend ly able: tain- able:

Made Green: Made Made ly: de Made able Made Mad
with Made with Made  with with Made  with with Made  with
Renew- _with Renew- _with Renew- _with Re-  Renew- _wit

New and able  Renew- able  Renew- cled able Renew- cled able Renew- cled
Imp- Mater- _able Fr|end Mater- _able ater- Mater- _able ater- Mater- _able ater-
Total proved Green ials  Energy ly ials Energy ials ials Energy ials ials Energy ials
(€) (b) (©) (d) (e () (h) 0} (0] 0} (m) () (0) (P (@
2514 157 157 156 156 156 157 157 158 161 157 157 159 157 157
2514 157 157 156 156 156 157 157 158 161 157 157 159 157 157
3.1 1.9 3.4 .32 2.6 . 3.4 3.3 2.8 3.8 2.4 2.9 24 3.9 3.0 25 3.9
bdeikimop  beikmp b bedeghikimop bdeikimop beikimop bKm  bedeghikimop b bekmp b bedegnikimop  bekmp b bedeghikimop
3.0 1.9 3.3 3.8 2.7 . 3.2 3.7 2.8 2.9 2.7 3.7 2.7 2.9 3.6 2.6 3.0
befikmnpg  beefgijkmnpg b b befikmnpq beefgikmnpg b bp b beefgikmnpg b bp beefgijkmnpg b bekmp
3.0 2.0 34 33 27 31 35 3.4 28 33 2.7 3.0 25 32 31 24 33
befikimop beikimp b beikmp bdefikimnopq befikimop bmp beikimp b bekmp b beikmp beikmp b beikimp
2.7 1.8 3.0 2.6 3.7 2.7 2.5 3.7 2.1 2.2 2.3 3.7 2.0 2.2 3.8 2.1
bdfghjkinog  bfjklnoq  bedfghikinog bfikinog  bfjknoq bedfghikinog b b bn ' bedfghikinog b b bedfghikinog b
2.6 19 3.2 2.8 2.4 35 3.0 .6 2.7 2.4 2.6 2.2 24 2.7 2.2 2.6
bdefhijimnopq befkmnpg b bedefhijimnopa befijkimnopg bmp befkmnp b bmp b b bkmp b bmp
25 19 3.0 2.7 2.4 3.2 2.8 2.6 2.6 2.4 25 2.2 25 25 21 2.6
baefiiimnopg - Defkmp b bedemmikmnopg  befkimnop bmp befkmp bp bmp bmp bmp bmp
2.3 2.0 3.0 2.4 2.3 3.0 2.4 2.3 2.3 2.1 2.2 2.0 2.1 2.1 2.0 2.2
bdethikimnopg DKIMNOpP bp bdethikimnopq DKIMNOpP bmp bmp bp

Proportions/Means: Columns Tested (5% risk level) - b/c7drefigiifkiiminiolpiq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656_4 1. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertlsmg of label?
4. Wrappmtr;; gaper
recyclal
Base: All Qualified Respondents
Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ad
with ade w with Made  with with Made  with with Made  with
Renew- _with Renew- _with Re- Renew- _with R Renew- _with Re-
New and able Renew- cl able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
Unweighted Base 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
Weighted Base 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
SUGGESTED (NET) 1750 47 139 130 88 116 137 136 96 136 82 116 79 121 130 74 123
70%  30%  89% . 83%  56% _ 74%  88%  87/%  61%  86%  53% _ 72%  50%  77% _ 82%  47%  78%
befikimnpg  beiklmp b beikmp befikimnpg befikimnp bp befikimnp b beikmp b beikmp beikimp b beikmp
(4) Definitely Suggested 907 15 71 72 42 65 81 82 46 75 30 51 29 78 57 36 7
36% 10%  45%  46% 27% 42% 52% 52% 29% 47% 19% 32% 18% 50% 36% 23% 49%
beikimp beikimp b beikmp beikimop beikimop bkm  beikimop b bkm b beikimop bkmp b beikimop
(3) Probably Suggested 843 32 68 58 46 51 56 54 50 61 52 65 50 43 73 38 46
34% 20% ~ 43% 37% 29% 33% 36% 34% 32% 39% 33% 40% 32% 27% 46% 24% 29%
beimnpq bp b bp bp b bnp b enpq b befhikmnpg
NOT SUGGESTED (NET) 577 87 11 19 55 31 8 16 49 20 45 33 58 27 25 68 25
23% 55% 7% 12% 35% 20% 5% 10% 31% 13% 29% 37% 17% 16% 43% 16%
cdefghikimnopg g cdfghjinog cgh cdfghjinog g cdghjnoq cdgh cdfgh]lnoq cg Cg cdfghijkinog cg
(2) Probably Not Suggested 206 30 5 7 18 8 6 5 20 8 19 13 12 8 16 21 10
8% 19% 3% 4% 12% 5% 4% 3% 13% 5% 12% 8% 8% 5% 10% 13% 6%
cdfghjimnog cdfghjn cdfghjn cdfghjn cgh cdfghjng
(1) Definitely Not Suggested 371 57 6 12 37 23 2 11 29 12 26 20 46 19 9 47 15
15% 36% 4% 8% 24% 15% 1% 7% 18% 8% 17% 12% 29% 12% 6% 30% 10%
cdefghijkinog g cdfghjinog  cdghjo g cdghjoq g cdghjo €go  cdfghijkinog cgo g cdfghijkinog cg
Not sure 187 23 7 7 13 9 11 5 12 2 29 12 20 9 4 15 9
% 15% 4% 4% 8% 6% 7% 3% 8% 1% 19% 7%  13% 6% 3% 10% 6%
cdfghijinog jo j j jo cdefghijinopg jo cdfhjnoq j hjo j
MEAN 3.0 0 34 33 27 3. 35 3.4 28 33 27 3.0 25 32 31 24 33
befikimop beikimp b beikmp bdefikimnopq befikimop bmp beikimp b bekmp b beikmp beikmp b beikimp
STD. DEV 1.06 1.06 0.74 0.88 1.16 1.06 0.65 0.86 1.10 0.88 1.05 0.99 1.16 1.03 0.83 1.19 0.97
STD. ERR 0.02 0.09 0.06 0.07 0.10 0.09 0.05 0.07 0.09 0.07 0.09 0.08 0.10 0.08 0.07 0.10 0.08
Sigma 2514 157 157 15 156 156 5 157 157 15 15 16 15 15 159 157 157
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdrerfig/miikITmIniolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

SUGGESTED (NET)
(4) Definitely Suggested
(3) Probably Suggested
NOT SUGGESTED (NET)
(2) Probably Not Suggested
(1) Definitely Not Suggested
Not sure

MEAN

STD. DEV
STD. ERR
Sigma

roportions/Means: Columns Teste o risl

Overlap formulae used.

Q656_4 2. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertlsmg of label?
Wrapping paper
2. made fromegcy%lgdpmatenals
Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- y able: tain- able:
Made Green: Made Made y: Made Made able Made
with Made  with with Made  with with Mad with with Made  with
Renew- _with Re- Renew- _with Renew- _with R - ith
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
127 127 102 154 60 106 75 150 108 76

1754 40 135 113 84 145
70% 25% 86% 2% 54% 93% 81% 81% 65%

bdeikimop  bekmp
1144

beikimp  beikmp

bk bedeghikimop beiklmop beikimop

11 74 72 40 131 70 73 48
46% %  A7%  46% 26% 84%  45%  46% 31%
bk bedegnivmop ~ beikmp  beikmp

bekmp  bedeghikimop b ekmp

bkm  bedeghikimop

97% 38% 66% 48% 96% 68%
beki b bedeghikmop  bekmp
137 21 58 29 134 59
87% 13% 36% 18% 85% 37%
bekm b bedeghikimop bekm

152
48% 97%
b bedeghikimop
44 143
28% 91%
bkm' bedeghikimop

610 29 61 41 44 14 57 54 54 17 39 48 46 16 49 32 9
24% 18% 39% 26%  28% 9%  37%  34%  34% 11%  25%  30% 29% 10% 31%  20% 6%
fng bdefiknpg finq bfing bfiknpg  bfinpg  bfjnpq fing bfing bfing bfinpg fing
571 94 11 35 59 7 14 22 49 3 60 42 62 2 41 67 3
23% 60% 1%  22% 38% 4% 9%  14%  31% 2% 38%  26%  39% 1%  26% 43% 2%
cdefghikimnopa jng  cfgjng cdfghjinog jng cfing cfghjnq cdfghjlnog ~ cfghjng cdfghjinog cfghjng cdfghijinog
239 36 5 21 24 3 9 9 20 1 28 16 18 1 23 25 -
10% 23% 3%  13%  15% 2% 6% 6%  13% 1%  18%  10%  11% 1%  14%  16% -
cdfghijimng q cfghjng cfghjng jng jng  cfghjng cfghjlng cfing cfing cfghjng  cfghjnqg
332 58 6 14 35 4 5 13 2 2 32 26 44 1 18 42 3
13% 37% 4% 9% 22% 3% 3% 8% 18% 1% 21% 16% 28% 1% 11% 27% 2%
cdefghijkinog fgjng cdfghjnoq fing cdfghjng cdfghjnog  cfghjng cdfghijinog cfgjng cdfghjinog
189 23 11 8 13 4 15 8 6 1 36 13 20 5 10 14 2
8%  15% 7% 5% 8% 3%  10% 5% 4% 1% 23% 8% 13% 3% 6% 9% 1%
cdfhijnoq jq j fiq fijng j cdefghijimnopq fig  dfhijngq iq fing
3.1 1.9 3.4 .32 2.6 3.8 3.4 3.3 2.8 3.8 2.4 2.9 2.4 3.9 3.0 2.5 3.9
bdeikimop  beikmp b bedeghikimop bdeikimop beikimop bKm  bedeghikimop b bekmp b bedegnikimop  bekmp b bedeghikimop
1.08 0.99 0.75 0.99 1.14 0.60 0.76 0.92 1.09 0.47 1.07 1.10 1.15 0.42 1.02 1.21 0.47
0.02 0.09 0.06 0.08 0.10 0.05 0.06 0.08 0.09 0.04 0.10 0.09 0.10 0.03 0.08 0.10 0.04
2514 157 157 156 156 157 157 158 156 161 157 157 157 157

156 156
100%  100%  100%  100%  100%  100%  100%  100%  100%

GVel) - BICIaTeTTgITTRITTTATOTRG

159
100%  100%  100%  100%  100%  100%

100%  100%
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

SUGGESTED (NET)
(4) Definitely Suggested
(3) Probably Suggested
NOT SUGGESTED (NET)
(2) Probably Not Suggested
(1) Definitely Not Suggested
Not sure

MEAN

STD. DEV
STD. ERR
Sigma

roportions/Means: Columns Teste o rsl

Overlap formulae used.

Q656_4 3. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertlsmg of label?
4. Wrapping paper
3. b|ogggrg abple
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ade
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
1343 41 126 96 72 75 135 111 91 93 63 82 61 71 83 59 84
53% 26% 80% 62% 46% 48% 87% 1% 58% 59% 40% 51% 39% 45% 52% 38% 54%
baefiiimnopq befkmnp b b bdemikimnopa befikimnopg  bekmnp  bekmnp b bmp b b kmp b kmp
518 9 59 36 30 20 78 40 32 42 19 30 21 25 27 19 31
21% 6% 38% 23% 19% 13% 50% 25% 20% 27% 12% 19% 13% 16% 17% 12% 20%
bdetmijmnopg  Dfkmp b b begemiamnopa ~ bfkmnp bp bfkmnop b b b b b b b
825 32 67 60 42 55 57 71 59 51 44 52 40 46 56 40 53
33% 20% 43% 38% 27% 35% 37% 45% 38% 32% 28% 32% 25% 29% 35% 25% 34%
bekmnp  bemp b bmp bejkimnpg  bemp b b b b
867 92 17 43 65 60 8 32 55 53 60 60 69 67 52 75 59
34% 59% 11% 28% 42% 38% 5% 20% 35% 34% 38% 37% 44% 43% 48% 38%
cdefghikimnog cg cdgh cdgh cg cgh cgh cdgh cgh  cdgho cdgh cgh cdghljo cgh
373 34 7 26 23 25 7 17 22 21 27 34 17 33 30 23 27
15% 22% 4% 17% 15% 16% 4% 11% 14% 13% 17% 21% 11% 21% 19% 15% 17%
cghm cg cg cg cg cg cg cg cghm cg cghm cghm cg cg
494 58 10 17 42 35 1 15 33 32 33 26 52 34 22 52 32
20% 37% 6% 11% 27% 22% 1% 10% 21% 20% 21% 16% 33% 22% 14% 33% 20%
cdfghijkinog g g cdghlo cdgho [¢] cdgh cdgh cdgh cg cdfghijkinog dgh cg cdfghijkinog cdgh
304 24 14 17 19 21 13 14 11 12 33 19 27 19 24 23 14
12% 15% 9% 11% 12% 13% 8% 9% 7% 8% 21% 12% 17% 12% 15% 15% 9%
] cdeghijing cghijq ] ]
2.6 1.9 3.2 2.8 2.4 2.4 35 3.0 2.6 2.7 2.4 2.6 2.2 24 2.7 2.2 2.6
bdefhijkimnopa  befkmnpg b D bedetmikimnopa  befijkimnopg bmp befkmnp b bmp b b bkmp b bmp
1.07 0.98 0.83 0.95 1.14 1.03 0.63 0.91 1.07 1.11 1.05 1.02 1.14 1.05 0.98 1.11 1.06
0.02 0.08 0.07 0.08 0.10 0.09 0.05 0.08 0.09 0.09 0.09 0.09 0.10 0.09 0.08 0.10 0.09
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

SUGGESTED (NET)

(4) Definitely Suggested

(3) Probably Suggested

NOT SUGGESTED (NET)

(2) Probably Not Suggested

(1) Definitely Not Suggested

Not sure

MEAN

STD. DEV
STD. ERR
Sigma

roportions/Means:
Overlap formulae used.

olumns Teste

Q656_4 4. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertlsmg of label?
4. Wrappmg paper
. non-toxic
Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: r ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ad
with ade  wit with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cl able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
965 46 107 67 56 51 107 66 63 65 42 54 47 45 47 43 59
38% 29% 68% 43% 36% 33% 69% 42% 40% 41% 27% 34% 30% 29% 30% 27% 38%
bdefhijimnops  DKMNOP pdethikimnops OKMNOp ~ bknop  bkmnop k
362 12 52 23 29 18 53 26 20 27 10 15 13 18 14 9 23
14% 8% 33% 15% 19% 12% 34% 17% 13% 17% 6% 9% 8% 11% 9% 6% 15%
biefhijkimnopg bkp  bkimop bdefhijimnopq  DKMOP p bkimop bkp
603 34 55 44 27 33 54 40 43 38 32 39 34 27 33 34 36
24% 22% 35% 28% 17% 21% 35% 25% 27% 24% 21% 24% 22% 17% 21% 22% 23%
befikimnopq en befikimnopq en
1179 90 31 67 79 78 31 64 74 79 77 83 85 85 86 92 78
47% 57% 20% 43% 51% 50% 20% 41% 47% 50% 49% 52% 54% 54% 54% 59% 50%
cdgh cg cg cg cg cg cg cg cg cdgh cdgh cdgh cdghi cg
489 30 16 35 29 33 15 30 33 30 37 37 26 35 37 37 29
19% 19% 10% 22% 19% 21% 10% 19% 21% 19% 24% 23% 17% 22% 23% 24% 18%
cg cg cg cg cg cg cg cg cg cg cg cg cg
690 15 32 50 45 16 34 41 49 40 46 50 49 55 49
27% 38% 10% 21% 32% 29% 10% 22% 26% 31% 26% 29% 38% 32% 31% 35% 31%
cdghik cg cdgh cg cg cg cdg cg cg cdghik cdgh cdg dgh cdg
370 21 19 22 21 27 18 27 20 14 37 24 25 27 26 22 20
15% 13% 12% 14% 13% 17% 12% 17% 13% 9% 24% 15% 16% 17% 16% 14% 13%
i i bedegijlpg J J
2.3 2.0 3.0 2.4 2.3 2.2 3.0 2.4 2.3 2.3 21 2.2 2.0 21 21 2.0 2.2
bdethijimnopg DKIMNOP bp pdeijimnopg DKIMNOpP bmp bmp bp
1.09 1.03 0.97 1.04 1.17 1.07 0.98 1.09 1.05 1.13 0.97 1.02 1.05 1.07 1.02 0.97 1.11
0.02 0.09 0.08 0.09 0.10 0.09 0.08 0.10 0.09 0.09 0.09 0.09 0.09 0.09 0.09 0.08 0.10
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

o rsl
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656_4 5. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertlsmg of label?
4. Wrapping paper
5. compostable
Base: All Qualified Respondents
Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: reen ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ad
with ade  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
Unweighted Base 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
Weighted Base 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
SUGGESTED (NET) 1181 38 107 86 63 62 117 89 81 84 60 75 55 67 71 48 78
47% 24% 68% 55% 40% 40% 75% 57% 52% 53% 38% 47% 35% 43% 45% 31% 50%
bdethikimnopq DEfkMNpP b b baemiumnopq befkmnop  befkmp  befkmp b bmp b bp bp kmp
(4) Definitely Suggested 428 11 42 28 24 20 53 36 28 37 15 21 18 25 24 15 31
17% % 27% 18% 15% 13% 34% 23% 18% 23% 10% 13% 11% 16% 15% 10% 20%
befkimnop bkp b bemijmnopq DTKIMP bkp  bfkimp b b bkmp
(3) Probably Suggested 753 27 65 58 39 42 64 53 53 47 45 54 37 42 47 33 47
30% 17% 41% 37% 25% 27% 41% 34% 34% 30% 29% 34% 24% 27% 30% 21% 30%
befikmnopg  bemnp b befijkmnopg bmp bmp b b bp b b b
NOT SUGGESTED (NET) 952 95 31 49 68 68 19 44 57 60 61 65 71 64 62 81 57
38% 61% 20% 31% 44% 44% 12% 28% 36% 38% 39% 40% 45% 41% 39% 52% 36%
cdefghikimnog cg cdgh cdgh g cg cg cgh cgh cdgh cgh cgh cdghijklog cg
(2) Probably Not Suggested 433 37 19 26 27 32 15 22 24 28 29 33 20 31 36 30 24
17% 24% 12% 17% 17% 21% 10% 14% 15% 18% 19% 20% 13% 20% 23% 19% 15%
cghm g9 cg g g cg g cghm g
(1) Definitely Not Suggested 519 58 12 23 41 36 4 22 33 32 32 32 51 33 26 51 33
21% 37% 8% 15% 26% 23% 3% 14% 21% 20% 21% 20% 32% 21% 16% 32% 21%
cdefghijkinog g cg cdgho cgh [¢] cg cg cg cg cdghijkinog cg cg cdghijkinoq cg
Not sure 381 24 19 21 25 26 20 24 19 14 35 21 31 26 26 28 22
15% 15% 12% 13% 16% 17% 13% 15% 12% 9% d 2__2|% 13% 20% 17% 16% 18% 14%
J cagyj J J J J
MEAN 25 1.9 3.0 2.7 2.4 2.4 3.2 2.8 2.6 2.6 2.4 25 2.2 25 25 21 2.6
baefilkimnopg - befkmp b bp  bedetmikmnopq  befkimnop bmp befkmp bp bmp bmp bmp bmp
STD. DEV 1.07 0.99 0.89 0.99 1.11 1.05 0.76 1.03 1.07 1.10 1.01 1.01 1.12 1.07 1.00 1.06 1.10
STD. ERR 0.02 0.09 0.08 0.09 0.10 0.09 0.06 0.09 0.09 0.09 0.09 0.09 0.10 0.09 0.09 0.09 0.09
Sigma 2514 157 157 15 15 5 156 157 157 158 156 161 157 157 159 157 157
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdrerfig/miiyIkITmIniolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656_4 6. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertlsmg of label?
4. Wrapping paper
6. made wnhprgnegw%b?e energy
Base: All Qualified Respondents
Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Mad
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
Unweighted Base 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
Weighted Base 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
SUGGESTED (NET) 1243 28 99 71 135 46 80 72 142 54 50 58 137 42 47 139 43
49% 18% 63%  46% 87% 519 46% 90% 34% 32% 36% 87% 27% 30% 89% 27%
bdfghikinog ~ bfjknog  bedfghikinog b bfjklnoq bfjknoq bedfghikinog b b b bedfghjkinog b bedfghjkinog b
(4) Definitely Suggested 710 5 38 32 112 14 24 30 119 19 14 19 116 14 12 121 21
28% 3% 24% 21% 2% 9% 15% 19% 76% 12% 9% 12% 74% 9% 8% 7% 13%
bfikinog  bfjkino  bedfghikinog b bo bfkno bedghjkinog b b b bedfghjkinog b bedfghjkinog b
(3) Probably Suggested 533 23 61 39 23 32 56 42 23 35 36 39 21 28 35 18 22
21% 15% 39% . 25% 15% 21% 36% . 27% 15% 22% 23% . 24% 13% 18% 22% 11% 14%
bdethijimnopg  DEIMPQ P bdefimnopg  beimpq mp mpq beimpq mp
NOT SUGGESTED (NET) 908 105 33 64 10 80 46 63 6 88 70 75 7 91 80 6 84
36% 67% 21%  41% 6%  51%  29%  40% 4% 56%  45%  4T% 4% 58%  50% 4% 54%
cdefghikimopa eimp cegimp ceghimp eimp cegimp cdeghimp cegimp cegimp cdeghikimp ~ cegimp cdeghimp
(2) Probably Not Suggested 419 39 22 39 7 32 25 29 3 30 33 36 5 36 42 2 39
17%  25%  14%  25% 4%  21%  16%  18% 2%  19%  21% @ 22% 3% 23%  26% 1%  25%
ceimp eimp ceimp eimp eimp eimp eimp eimp eimp ceimp cegimp ceimp
(1) Definitely Not Suggested 489 66 11 25 3 48 21 34 3 58 37 39 2 55 38 4 45
19% 42% 7% 16% 2% 31%  13%  22% 2% 37%  24%  24% 1% 35%  24% 3%  29%
cdefghikimopq eim  ceimp cdegimp eimp  ceimp cdeghikimop ~ C€gimp ~ cegimp cdeghikimop ~ C€gimp cdegimp
Not sure 363 24 25 21 11 30 30 22 9 16 36 28 13 24 32 12 30
14% 15%  16% 13% 7%  19% @ 19% 14% 6% 10% 23% 1% 8% 15%  20% 8%  19%
eip eimp i eijmp eijmp ei dehijmp eimp eip eijmp eijmp
MEAN 2.7 18 30 26 3.7 21 27 .25 3.7 21 2.2 2.3 3.7 2.0 2.2 3.8 2.1
bdfghikinog  bfjklnoq  bedfghikinog b bfikinog bfjknog bedfghjkinog b b bn bedfghjkinog b b bedighjkinog b
STD. DEV 1.15 0.87 0.89 1.05 0.66 1.04 0.97 1.10 0.60 1.09 1.02 1.04 0.59 1.03 0.97 0.61 1.08
STD. ERR 0.02 0.08 0.08 0.09 0.06 0.09 0.09 0.09 0.05 0.09 0.09 0.09 0.05 0.09 0.09 0.05 0.10
Sigma 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 5 157 157
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

roportions/Means: Columns Teste
Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

SUGGESTED (NET)
(4) Definitely Suggested
(3) Probably Suggested
NOT SUGGESTED (NET)
(2) Probably Not Suggested
(1) Definitely Not Suggested
Not sure

MEAN

STD. DEV
STD. ERR
Sigma

roportions/Means:
Overlap formulae used.

olumns Teste o rsl

Q656_4 7. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertlsmg of label?
4. Wrapping pa|
7. made with r%ﬂevga%lgmatenals
Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Mad
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with R Renew- ith
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- ater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
1666 37 122 145 86 97 113 147 103 102 74 147 88 91 139 79 96
66% 24% 78% 93% 55% 62% 2% 94% 66% 65% 47% 91% 56% 58% 87% 50% 61%
befikmnpg  beefgijkmnpg b bkp bekmnpq beefgikmnpg bkp bkp b beefgikmnpg b b beefgikmnpg b bk
1010 9 60 123 38 39 54 115 46 51 36 121 44 54 114 45 61
40% 6% 38% 79% 24% 25% 35% 73% 29% 32% 23% 75% 28% 34% 2% 29% 39%
befk beefgikmnpg b b bek  beefgijkmnpg b b b beefgikmnpg b bk beefgikmnpg b befkm
656 28 62 22 59 32 57 51 38 26 44 37 25 34 35
26% 18% 39% 14% 31% 37% 38% 20% 36% 32% 24% 16% 28% 24% 16% 22% 22%
bdhkimnopg bdhlo bdhkinopg bdhkinopg bdhkinopq bdhlopq d bdlo d
622 97 14 6 41 22 7 48 47 55 7 50 49 13 66 48
25% 62% 9% 4% 33% 26% 14% 4% 31% 30% 35% 4% 32% 31% 8% 42% 31%
cdefghijimnopa cdghlo  cdghlo dhl cdghlo  cdghlo  cdghlo cdghlo  cdghlo cdfghijinog  cdghlo
288 35 6 3 21 19 17 5 21 27 29 3 11 29 9 25 28
11% 22% 4% 2% 13% 12% 11% 3% 13% 17% 19% 2% 7% 18% 6% 16% 18%
cdefghilmo cdhlo cdhlo cdhl cdhlo cdhimo cdhimo dl  cdhimo cdhimo  cdhimo
334 62 8 3 31 22 5 2 27 20 26 4 39 20 4 41 20
13% 39% 5% 2% 20% 14% 3% 1% 17% 13% 17% 2% 25% 13% 3% 26% 13%
cdefghijimnopa cdghlo  cdghlo cdghlo  cdghlo  cdghlo cdfghjinog  cdghlo cdfghikinog  cdghlo
226 23 21 5 18 18 21 3 6 9 27 7 19 17 7 12 13
9% 15% 13% 3% 12% 12%  13% 2% 4% 6%  17% 4%  12% 11% 4% 8% 8%
dhijlop dhijlo hilo dhilo dhijlo dhijlopg hijlo hilo h h
3.0 19 33 3.8 2.7 2.8 3.2 3.7 2.8 2.9 2.7 3.7 2.7 2.9 3.6 2.6 3.0
befikmnpq  beefgijkmnpg b b befikmnpq  beefgijkmnpg b bp b beefgijkmnpg b bp  beefgikmnpg b bekmp
1.07 0.97 0.80 0.59 1.11 1.02 0.80 0.60 1.06 1.03 1.09 0.63 1.20 1.08 0.71 1.20 1.09
0.02 0.08 0.07 0.05 0.09 0.09 0.07 0.05 0.09 0.08 0.10 0.05 0.10 0.09 0.06 0.10 0.09
2514 157 157 156 156 156 156 157 157 158 15 16 157 157 159 157 157
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

STATEMENT SUGGESTS
SOMETHING ABOUT
NEGATIVE
ENVIRONMENTAL IMPACT
(NET)

The statement suggests or
impliesthat there1Sno
negative environmental impact
from this product.

The statement suggests or
impliesthat this product
causes less negative
environmental impact than
other products, but may still
cause some negative impact to
the environment.
The statement does not suggest
or imply anything about the
negative environmental impact
from this product or how it may
compare to other kinds of
products.

Other
Not sure

Sigma

Q660_1. Thinking again about a product advertised or labeled as ..., which of the following most accurately

describes what this statement sut?|

gests or implies to
at may come from this product?

1. All Products

ou about al

ny negative environmental impact

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: r ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Mad
with Made  wit with Made  with with Mad with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with R Renew- _with Re-
New and able Renew- cl Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
4671 67 364 336 304 312 364 346 312 325 205 294 292 289 297 271 293
62% 14% 7% 71% 65% 67% 7% 73% 66% 69% 43% 62% 62% 61% 63% 58% 62%
bdefijkimnopq bekimnopg kp bkp  bdefikimnopq  befikimnopg bkp bkimnopq b bk bk bk bk bk bk
1552 32 160 130 107 87 161 131 99 109 66 85 74 74 84 82 71
21% % 34% 28% 23% 19% 34% 28% 21% 23% 14% 18% 16% 16% 18% 17% 15%
bdethijimnopq  bfikimnopg  bkmnpq b bdemimnopa bfikimnopg ~ bkmng bkmnopq b b b b b b b
3119 35 204 206 197 225 203 215 213 216 139 209 218 215 213 189 222
41% 7% 43% 44% 42% 48% 43% 46% 45% 46% 29% 44% 46% 45% 45% 40% 47%
bk bk bk bkp bk bk bk bk b bk bk bk bk bk bkp
2091 349 71 100 110 114 69 96 113 100 166 120 111 149 131 152 140
28% 74% 15% 21% 23% 24% 15% 20% 24% 21% 35% 25% 24% 31% 28% 32% 30%
cdefghikimnopg cg cg cg cg cg cg cdefghijimo cg cg cdefghijim cdghj cdefghijim cdeghjm
156 15 6 6 16 8 6 9 11 7 19 9 12 8 12 7 5
2% 3% 1% 1% 3% 2% 1% 2% 2% 1% = 4% 2% 3% 2% 3% 1% 1%
cdgq cdgq cdfgjnpg
636 42 30 28 41 34 33 20 35 41 84 51 57 29 35 41 35
8% 9% 6% 6% 9% 7% 7% 4% 7% 9% 18% 11% 12% 6% 7% 9% 7%
h h h h h bedergniimnops — €Aghin cdfghinog h h h
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means: Columns TESted (5% TisK 1evel) - BICIaTeTTg/TKITIAToTpg

Overlap formulae used.
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Base: All Qualified Respondents

J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Unweighted Base
Weighted Base

STATEMENT SUGGESTS
SOMETHING ABOUT
NEGATIVE
ENVIRONMENTAL IMPACT
(NET)

The statement suggests or
impliesthat there1Sno
negative environmental impact
from this product.

The statement suggests or
impliesthat this product
causes less negative
environmental impact than
other products, but may still
cause some negative impact to
the environment.
The statement does not suggest
or imply anything about the
negative environmental impact
from this product or how it may
compare to other kinds of
products.

Other
Not sure

Sigma

Q660_2. Thinking again about a product advertised or labeled as ..., which of the following most accurately

describes what this statement sut?|

gests or implies to
at may come from this product?

2. Kitchen flooring

ou about al

ny negative environmental impact

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Mad ad
with ade  wit with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cl Eco- able Renew- cled Sus- able Renew- cled able enew- cled
Imp- ater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green als Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
1504 24 123 110 111 102 120 108 102 101 70 93 95 85 88 84 88
60% 15% 78% 70% 70% 65% 76% 69% 65% 64% 45% 60% 60% 54% 56% 53% 55%
bfijkimnopg  bknopg  bknopqg bknp bfikimnopg  bknopq bknp bk b bk bk b bk b b
489 10 48 39 43 32 51 43 32 32 22 27 26 18 22 24 20
19% 6% 30% 25% 27% 21% 32% 27% 20% 20% 14% 17% 16% 11% 14% 15% 13%
bfiikmnopg  bknopg bkimnopq bn bfikimnopg bkimnopg bn bn b b b b b
1015 14 75 71 68 70 69 65 70 69 48 66 69 67 66 60 68
40% 9% 47% 45% 43% 45% 44% 41% 45% 44% 31% 42% 44% 42% 42% 38% 43%
bk bk bk bk bk bk bk bk b bk bk bk bk b bk
736 121 18 39 27 43 22 39 39 40 55 40 37 60 50 51 55
29% 76% 11% 25% 17% 28% 14% 25% 25% 25% 35% 26% 23% 38% 32% 32% 34%
cdefghijimnopq cg ceg cg cg cg cdeghim cg cg cdeghijim ceg ceg cegm
57 4 4 2 4 1 3 4 4 2 6 2 4 3 8 4 2
2% 3% 3% 1% 3% 1% 2% 3% 3% 1% 4% 1% 3% 2% E%% 3% 1%
227 10 13 6 17 10 13 6 12 15 26 21 22 10 12 19 15
9% 6% 8% 4% 11% 6% 8% 4% 8% 9% 17% 13% 14% 6% 8% 12% 9%
dh dh bedfghino bdfhn bdfhn dh dh
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means: Columns TESted (5% TisK 16vel) - BICIaTeTTg/TKITIAToTpIg

Overlap formulae used.
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Base: All Qualified Respondents

J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Unweighted Base
Weighted Base

STATEMENT SUGGESTS
SOMETHING ABOUT
NEGATIVE
ENVIRONMENTAL IMPACT
(NET)

The statement suggests or
impliesthat there1sno
negative environmental impact
from this product.

The statement suggests or
impliesthat this product
causes less negative
environmental impact than
other products, but may still
cause some negative impact to
the environment.
The statement does not suggest
or imply anything about the
negative environmental impact
from this product or how it may
compare to other kinds of
products.

Other
Not sure

Sigma

Q660_3. Thinking again about a product advertised or labeled as ..., which of the following most accurately

describes what this statement sut?|

gests or implies to

at may come from this product?
3. A laundry basket

ou about any negative environmental impact

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: reen ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ad
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cl Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
1563 20 119 111 99 111 121 116 101 103 66 98 100 103 104 90 101
62% 13% 76% 71% 63% 71% 7% 74% 64% 66% 41% 62% 64% 64% 66% 58% 65%
beijkimnopg bkp bk bkp beijkimnopg beklp bk bk b bk bk bk k bk
506 8 54 41 34 25 57 38 32 37 21 30 23 29 28 27 22
20% 5% 35% 26% 22% 16% 36% 24% 20% 24% 13% 19% 15% 18% 18% 17% 14%
befhikimnopg  bfkmq bk b befhijkimnopg bkmq b kmq b b b b b b b
1057 12 65 70 65 86 64 8 69 66 45 68 77 74 76 63 79
42% 8% 42% 45% 42% .55% 41% 50% 44% 42% 28% 43% 49% 46% 48% 40% 51%
bk bk bk beegijklp bk k bk bk b bk bk bk bk bk bk
698 121 27 32 37 33 29 30 38 36 56 42 38 43 43 51 42
28% 7% 17% 20% 24% 21% 18% 19% 24% 23% 35% 27% 24% 27% 27% 33% 27%
cdefghijimnopq cdefghijm c c c cdfgh c
47 7 - 2 8 3 1 3 4 3 4 3 4 1 2 1 1
2% 4% - 1% 5% 2% 1% 2% 3% 2% 2% 2% 3% 1% 1% 1% 1%
cgnpq cgnpq c c c
208 9 10 12 12 9 7 8 14 15 35 14 15 13 9 14 12
8% 6% 6% 8% 8% 6% 4% 5% 9% 10% 22% 9% 10% 8% 6% 9% 8%
bedefgniimnopg
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means: Columns TESted (5% MisK 1evel) - BICIaTeTTg/TKITIAToTpIg

Overlap formulae used.
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Base: All Qualified Respondents

J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Unweighted Base
Weighted Base

STATEMENT SUGGESTS
SOMETHING ABOUT
NEGATIVE
ENVIRONMENTAL IMPACT
(NET)

The statement suggests or
impliesthat there1Sno
negative environmental impact
from this product.

The statement suggests or
impliesthat this product
causes less negative
environmental impact than
other products, but may still
cause some negative impact to
the environment.
The statement does not suggest
or imply anything about the
negative environmental impact
from this product or how it may
compare to other kinds of
products.

Other
Not sure

Sigma

Q660_4. Thinking again about a product advertised or labeled as ..., which of the following most accurately

describes what this statement sut?|

gests or implies to

at may come from this product?
4. Wrapping paper

ou about any negative environmental impact

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: reen ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ad
with ade  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cl Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
1604 23 122 115 94 99 123 122 109 121 69 103 97 101 105 97 104
64% 15% 78% 74% 60% 63% 79% 78% 69% 7% 44% 64% 62% 64% 66% 62% 66%
befkimnopg ~ bekmp bk bk bk b bk k bk k bk
557 14 58 50 30 30 53 50 35 40 23 28 25 27 34 31 29
22% 9% 37% 32% 19% 19% 34% 32% 22% 25% 15% 17% 16% 17% 21% 20% 18%
befijkimnopg  befkimnopg b b befikimnopg befkimnopg b bkm b b b b b
1047 9 64 65 64 69 70 72 74 81 46 75 72 74 71 66 75
42% 6% 41% 42% 41% 44% 45% 46% 47% 51% 29% 47% 46% 47% 45% 42% 48%
bk bk bk bk bk bk bk bk b bk bk bk bk bk bk
657 107 26 29 46 38 18 27 36 24 55 38 36 46 38 50 43
26% 68% 17% 19% 29% 24% 12% 17% 23% 15% 35% 24% 23% 29% 24% 32% 27%
cdefghikimnopa cdghj Jo]] g cdfghijimo g g cdghj g cdghj cghj
52 4 2 2 4 4 2 2 3 2 9 4 4 4 2 2 2
2% 3% 1% 1% 3% 3% 1% 1% 2% 1% 6% 2% 3% 3% 1% 1% 1%
cdghjopq
201 23 7 10 12 15 13 6 9 11 23 16 20 6 14 8 8
8% . 15% 4% 6% 8% 10% 8% 4% 6% 7% 15% 10%  13% 4% 9% 5% 5%
cdhijnpq hn cdehijnpg hn  chinpq
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means: Columns TESted (5% fisK 1evel) - BICIaTeTTg/TKITIAToTpIg

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q665_1. When you Iindica’red that the statement ... suggests or implies that the product has no negative environmental

impact or less negative environmental impact than other products, how were you thinking about the
negative environmental impact that may result from this product?

1. All Products

Base: Respondents Who Think Claim Implies Something About Negative Environmental Impact

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ew- Wi Re-
New and able Renew- cled Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
Unweighted Base 4671 67* 364 336 304 312 364 346 312 325 205 294 292 289 297 271 293
Weighted Base 4671 67* 364 336 304 312 364 346 312 325 205 294 292 289 297 271 293
THOUGHT ABOUT SPECIFIC 2675 40 218 190 172 166 194 194 181 177 121 166 181 175 151 179 170
STAGES OF LIFECYCLE 57% 60% 60% 57% 57% 53% 53% 56% 58% 54% 59% 56% 62% 61% 51% 66% 58%
(NET) o fgo o defghijlo
| thought about the negative 949 17 94 79 54 58 83 70 62 64 43 50 68 59 39 55 54
environmental impact that may 20% 25% 26% 24% 18% 19% 23% 20% 20% 20% 21% 17% 23% 20% 13% 20% 18%
occur at each of the stages of o efloq lo o o o o o o o [¢]
thelifecycle.
| thought about the negative 1726 23 124 111 118 108 111 124 119 113 78 116 113 116 112 124 116
environmental impact that may 37% 34% 34% 33% 39% 35% 30% 36% 38% 35% 38% 39% 39% 40% 38% 46% 40%
occur at some, but not all of g g g g g cdfghj g
the stages of thelifecycle.
| thought about negative 1632 19 121 119 108 120 142 123 109 118 65 116 86 92 124 67 103
environmental impact ina 35% 28% 33% 35% 36% 38% 39% 36% 35% 36% 32% 39% 29% 32% 42% 25% 35%
general sense but did not think p p p mp mp p p p mp bckmnp p
about impact at specific stages
of the lifecycle.
Other 78 1 4 8 6 7 5 8 4 4 1 2 6 6 6 7 3
2% 1% 1% 2% 2% 2% 1% 2% 1% 1% * 1% 2% 2% 2% 3% 1%
Not sure 286 7 21 19 18 19 23 21 18 26 18 10 19 16 16 18 17
6% 10|% 6% 6% 6% 6% 6% 6% 6% 8|% QI% 3% 7% 6% 5% % 6%
Sigma 4671 67 364 336 304 312 364 346 312 325 205 294 292 289 297 271 293
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% risk level) - b/c/dreffigiifkiimimiolpiq
Overlap formulae used. * small base
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J35309 - FTC Green Marketing Survey

Harris Interactive Inc

Interview Dates: 8/18/09 - 8/26/09

Q665_2. When

than other products,

negative environmental impact that may result from this product?
2. Kitchen flooring

Base: Respondents Who Think Claim Implies Something About Negative Environmental Impact

Unweighted Base
Weighted Base

THOUGHT ABOUT SPECIFIC
(S':Il'é%ES OF LIFECYCLE

| thought about the negative
environmental impact that may
occur at each of the stages of
thelifecycle.
| thought about the negative
environmental impact that may
occur at some, but not all of
the stages of thelifecycle.
| thought about negative
environmental impact ina
general sense but did not think
about impact at specific stages
of the lifecycle.
Other

Not sure

Sigma

how were you thinking about the

ou indicated that the statement ... suggests or implies that the product has no negative environmental
impact or less negative environmental impac

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: r ly: friend- ly: able: tain- able:
Made Green: Made Made y: Made Made able Made ad ad
with ade  wit with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cl Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
1504 24 123 110 111 102 120 108 102 101 70* 93* 95* 85* 88* 84* 88*
1504 24 123 110 111 102 120 108 102 101 70* 93* 95* 85* 88* 84* 88*
888 13 80 66 58 52 68 67 58 55 47 50 63 55 50 57 49
59% 54% 65f% 60% 52% 51% 57% 62% 57% 54% 67f% 54% 66‘;% 65% 57% 68f% 56%
e [ ef
306 7 35 26 19 15 28 23 19 22 11 11 20 18 13 21 18
20% 29% ﬂﬁs% 24|% 17% 15% 2?i% 21% 19% 22% 16% 12% 21% 21% 15% 251% 20%
efklo
582 6 45 40 39 37 40 44 39 33 36 39 43 37 37 36 31
39% 25% 37% 36% 35% 36% 33% 41% 38% 33% d 51% 42% 45% 44% 42% 43% 35%
cdegjq
501 10 34 36 43 40 40 32 37 36 17 39 25 27 32 19 34
33% 42% 28% 33% 39% 39% 33% 30% 36% 36% 24% 42% 26% 32% 36% 23% 39%
kp kp p ckmp p
26 - 1 3 2 3 1 5 2 2 - 1 1 - 2 3 -
2% - 1% 3% 2% 3% 1% 5% 2% 2% - 1% 1% - 2% 4% -
nq
89 1 8 5 8 7 11 4 5 8 6 3 6 3 4 5 5
6% 4% % 5% % 7% 9% 4% 5% 8% 9% 3% 6% 4% 5% 6% 6%
1504 24 123 110 111 102 120 108 102 101 70 93 95 85 88 84 88
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% risk level) - b/c/dreiig/j/KIm/n/ol
Overlap formulae used. * small base; ** very small base (under 30f ineligible

?/q . .
or sig testing
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Harris Interactive Inc

Interview Dates: 8/18/09 - 8/26/09

Q665_3. When

ou indicated that the statement ... sugg
impact or less negative environmental impact than other products,

negative environmental impact that may result from this product?
3. A laundry basket

Base: Respondents Who Think Claim Implies Something About Negative Environmental Impact

Unweighted Base
Weighted Base

THOUGHT ABOUT SPECIFIC
(SJé%ES OF LIFECYCLE

| thought about the negative
environmental impact that may
occur at each of the stages of
thelifecycle.

| thought about the negative
environmental impact that may
accur at some, but not all of
the stages of thelifecycle.

| thought about negative
environmental impact ina |
general sense but did not think
about impact at specific stages
of the lifecycle.

Other
Not sure

Sigma

ests or implies that the product has no negative environmental
how were you thinking about the

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: r ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Mad ad
with ade  wit with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cl Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
1563 20* 119 111 99* 111 121 116 101 103 66* 98* 100 103 104 90* 101
1563 20* 119 111 99* 111 121 116 101 103 66* 98* 100 103 104 90* 101
899 13 72 62 56 59 72 71 65 55 35 53 58 53 53 59 63
58% 65% 61% 56% 57% 53% 60% 61% 64% 53% 53% 54% 58% 51% 51% 66% 62%
no
340 4 34 30 17 25 33 22 21 22 16 19 24 21 17 16 19
22% 20% 29% 27% 17% 23% 27% 19% 21% 21% 24% 19% 24% 20% 16% 18% 19%
eo
559 9 38 32 39 34 39 49 44 33 19 34 34 32 6 43 44
36% 45% 32% 29% 39% 31% 32% 42% 44% 32% 29% 35% 34% 31% % 48% 44%
d d cdfgjkn d
544 5 40 41 34 45 42 38 26 41 26 41 32 41 41 22 29
35% 25% 34% 37% 34% 41% 35% 33% 26% 40% 39% 42% 32% 40% 39% 24% 29%
p p p p p p
27 - 3 1 2 2 1 1 2 1 1 - 3 3 3 2 2
2% - 3% 1% 2% 2% 1% 1% 2% 1% 2% - 3% 3% 3% 2% 2%
93 2 4 7 7 5 6 6 8 6 4 4 7 6 7 7 7
6% 10% 3% 6% 7% 5% 5% 5% 8% 6% 6% 4% 7% 6% 7% 8% %
1563 20 119 111 99 111 121 116 101 103 66 98 100 103 104 90 101
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% risk level) - b/c/drefiig/Mj/Kim/n/ol
Overlap formulae used. * small base; ** very small base (under 30f ineligible

?/q . .
or sig testing
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o ) ) . . 19 Nov 2009
Q665_4. When you indicated that the statement ... suggests or implies that the product has no negative environmental Table57
impact or less negative environmental impact than other products, how were you thinking about the
negative environmental impact that may result from this product?

4. Wrapping paper

Base: Respondents Who Think Claim Implies Something About Negative Environmental Impact

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re- enew- _with Re-
New and able Renew- cled Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials

@ (b) © (d) C} ® ()] (M) 0] @ (k) 0] (m) Q) (0) () (@

Unweighted Base 1604 23* 122 115 94* 99* 123 122 109 121 69* 103 97* 101 105 97* 104
Weighted Base 1604 23** 122 115 94* 99* 123 122 109 121 69* 103 97* 101 105 97* 104
THOUGHT ABOUT SPECIFIC 888 14 66 62 58 55 54 56 58 67 39 63 60 67 48 63 58
STAGES OF LIFECYCLE 55% 61% 54% 54% 62% 56% 44% 46% 53% 55% 57% 61% 62% 66% 46% 65% 56%
(NET) gho gho gho gho gho
| thought about the negative 303 6 25 23 18 18 22 25 22 20 16 20 24 20 9 18 17
environmental impact that may 19% 26% 20% 20% 19% 18% 18% 20% 20% 17% 23% 19% 25% 20% 9% 19% 16%
occur at each of the stages of o o o o) 0 [¢) [¢) [¢) o o [¢) [
thelifecycle.
| thought about the negative 585 8 41 39 40 37 32 31 36 47 23 43 36 47 39 45 41
environmental impact that may 36% 35% 34% 34% 43% 37% 26% 25% 33% 39% 33% 42% 37% 47% 37% 46% 39%
occur at some, but not all of gh gh gh ghi gh gh
the stages of thelifecycle.
| thought about negative 587 4 47 42 31 60 53 46 41 22 36 29 24 51 26 40
environmental impact ina 37% 17% 39% 37% 33% 5%  49% 43% 42% 34% 32% 35% 30% 24%  49% 27% 38%
general sense but did not think n n efikimnp mnp np ejklimnp n
about impact at specific stages
of the lifecycle.
Other 25 1 - 4 2 2 3 2 - 1 - 1 2 3 1 2 1
2% 4% - 3% 2% 2% 2% 2% - 1% - 1% 2% 3% 1% 2% 1%
c
Not sure 104 4 9 7 3 7 6 11 5 12 8 3 6 7 5 6 5
6% 17% % 6% 3% 7% 5% 9% 5% 1OI% 12|% 3% 6% 7% 5% 6% 5%
el
Sigma 1604 23 122 115 94 99 123 122 109 121 69 103 97 101 105 97 104
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% risk level) - b/crareiTgiiy l.klllm/.nlolg)/q . R
Overlap formulae used. * small base; ** very small base (under 30f ineligible for sig testing




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q665_1. When you indicated that the statement ... suggests or implies that the %roduct has no_negative environmental
impact, how were you thinking about the negative environmental impact that may result from this product?

1. All Products

Base: Respondents Who Think Claim Implies There Is No Environmental Impact From Product

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€Y (b) (© (d) (e ® () (h) 0} 0] (k) 0} (m) () (0) (P (@
Unweighted Base 1552 32* 160 130 107 87* 161 131 99* 109 66* 85* 74* 74* 84* 82* 71*
Weighted Base 1552 32* 160 130 107 87* 161 131 99* 109 66* 85* 74* 74* 84* 82* 71*
THOUGHT ABOUT SPECIFIC 728 19 87 59 42 35 79 65 44 48 27 36 35 41 36 43 32
(SJ@%ES OF LIFECYCLE 47% 59% 54#% 45% 39% 40% 49% 50% 44% 44% 41% 42% 47% 55% 43% 52% 45%
e e e
| thought about the negative 374 47 34 17 14 46 33 27 26 11 19 19 22 13 18 15
environmental impact that may 24% 41% 29% 26% 16% 16% 29% 25% 27% 24% 17% 22% 26% 30% 15% 22% 21%
occur at each of the stages of efkopq efko efo e efo
thelifecycle.
| thought about the negative 354 6 40 25 25 21 33 32 17 22 16 17 16 19 23 25 17
environmental impact that may 23% 19% 25% 19% 23% 24% 20% 24% 17% 20% 24% 20% 22% 26% 27% 30% 24%
accur at some, but not all of i
the stages of the lifecycle.
| thought about negative 624 7 60 55 52 38 67 48 44 46 26 42 23 23 41 26 26
environmental impact ina 40% 22% 38% 42% 49% 44% 42% 37% 44% 42% 39% 49% 31% 31% 49% 32% 37%
general sense but did not think b bmnp b b b b bmnp bmnp
about impact at specific stages
of thelifecycle.
Other 36 1 3 7 2 3 3 2 1 1 1 1 3 2 - 5 1
2% 3% 2% 5% 2% 3% 2% 2% 1% 1% 2% 1% 4% 3% - 6% 1%
0 jo
Not sure 164 5 10 9 11 11 12 16 10 14 12 6 13 8 7 8 12
11% 16% 6% 7% 10% 13% 7% 12% 10% 13% 18% 7% 18% 11% 8% 10% 17%
cdgl cdgl cdg
Sigma 1552 32 160 130 107 87 161 131 99 109 66 85 74 74 84 82 71
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% risK 1evel) - bic/areniTgMjIKITminiolplq

Overlap formulae used. * small base
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Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q665_2. When you indicated that the statement ... suggests or implies that the %roduct has no_negative environmental
impact, how were you thinking about the negative environmental impact that may result from this product?

2. Kitchen flooring

Base: Respondents Who Think Claim Implies There Is No Environmental Impact From Product

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled ~C le  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ ® © @ @ O @ O 0 O ® O m ® © @ @
Unweighted Base 489 10** 48* 39* 43* 32* 51* 43* 32* 32* 22%* 27 26** 18** 22 24** 20**
Weighted Base 489 10** 48* 39* 43* 32* 51* 43* 32 32 22* 27* 26** 18** 22%* 24 20**
THOUGHT ABOUT SPECIFIC 240 7 33 14 16 10 33 27 15 12 8 11 14 8 12 11 9
STAGES OF LIFECYCLE 49% 70% 69% 36% 37% 31% 65% 63% 47% 38% 36% 41% 54% 44% 55% 46% 45%
(NET) defj defj defj
| thought about the negative 117 5 19 8 5 3 19 12 10 7 - 3 8 3 6 5 4
environmental impact that may 24% 50% 40% 21% 12% 9% 37% 28% 31% 22% - 11% 31% 17% 27% 21% 20%
occur at each of the stages of ef ef ef
thelifecycle.
| thought about the negative 123 2 14 6 11 7 14 15 5 5 8 8 6 5 6 6 5
environmental impact that may 25% 20% 29% 15% 26% 22% 27% 35% 16% 16% 36% 30% 23% 28% 27% 25% 25%
accur at some, but not all of d
the stages of the lifecycle.
| thought about negative 182 3 11 19 22 14 13 11 14 15 9 15 9 7 7 6 7
environmental impact ina | 37% 30% 23% 49% 51% 44% 25% 26% 44% 47% 41% 56% 35% 39% 32% 25% 35%
general sense but did not think cgh cgh cg
about impact at specific stages
of thelifecycle.
Other 10 - - 2 1 1 - 1 - 1 - - 1 - - 3 -
2% - - 5% 2% 3% - 2% - 3% - - 4% - - 13% -
Not sure 57 - 4 4 4 7 5 4 3 4 5 1 2 3 3 4 4
12% - 8% 10% 9% 22% 10% 9% 9% 13% 23% 4% 8% 17% 14% 17% 20%
Sigma 489 10 48 39 43 32 51 43 32 32 22 27 26 18 22 24 20
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% riSK [evel) - b/c/dle/flg/hn/f/k/Ilm/n/o/ 7q

Overlap formulae used. * small base; ** very small' base (under 30) ineligible for sig testing
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J35309 - FTC Green Marketing Survey

Harris Interactive Inc

Interview Dates: 8/18/09 - 8/26/09

Q665_3. When you indicated that the statement ... suggests or implies that the %roduct has no_negative environmental

impact, how were you thinking about the negative environmental impact t|

Base: Respondents Who Think Claim Implies There Is No Environmental Impact From Product

Unweighted Base
Weighted Base

THOUGHT ABOUT SPECIFIC
(SJ@%ES OF LIFECYCLE

| thought about the negative
environmental impact that may
occur at each of the stages of
thelifecycle.

| thought about the negative
environmental impact that may
accur at some, but not all of
the stages of the lifecycle.

| thought about negative
environmental impactina
general sense but did not think
about impact at specific stages
of thelifecycle.

Other
Not sure

Sigma

3. A laundry basket

at may result from this product?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ade
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- enew- _with Re- Renew- _with Re-  Renew- _with Re-
New and abl Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _abl [ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ ® © @ @ O @ O 0 O ® O m ® © @ @
506 8rx 54* 41* 34* 25%* 57* 38* 32* 37* 21% 30* 23** 29** 28** 27 22%*
506 8** 54* 41* 34* 25** 57* 38* 32 37* 21* 30* 23** 29** 28** 27 22%
239 4 26 21 13 12 27 21 14 21 8 10 9 16 14 13 10
47% 50% 48% 51% 38% 48% 47% 55% 44% 57% 38% 33% 39% 55% 50% 48% 45%
132 3 16 14 5 6 18 11 7 10 5 7 6 12 3 5 4
26% 38% 30% 34% 15% 24% 32% 29% 22% 27% 24% 23% 26% 41% 11% 19% 18%
107 1 10 7 8 6 9 10 7 11 3 3 3 4 11 8 6
21% 13% 19% 17% 24% 24% 16% 26% 22% 30% 14% 10% 13% 14% 39% 30% 27%
206 2 23 17 15 12 25 14 13 12 10 18 6 9 12 11 7
41% 25% 43% 41% 44% 48% 44% 37% 41% 32% 48% 60% 26% 31% 43% 41% 32%
J
12 - 3 1 - - 1 - 1 - 1 - 1 1 - 2 1
2% - 6% 2% - - 2% - 3% - 5% - 4% 3% - 7% 5%
49 2 2 2 6 1 4 3 4 4 2 2 7 3 2 1 4
10% 25% 4% 5% 18% 4% 7% 8% 13% 11% 10% 7% 30% 10% 7% 4% 18%
c
506 8 54 41 34 25 57 38 32 37 21 30 23 29 28 27 22
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% riSK [evel) - b/c/dle/flg/hn/f/k/Ilm/n/o/ 7q

Overlap formulae used. * small base; ** very small’base (under 30

ineligible for sig testing
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: Respondents Who Think Claim Implies There Is No Environmental Impact From Product

Unweighted Base
Weighted Base

THOUGHT ABOUT SPECIFIC
(SJ@%ES OF LIFECYCLE

| thought about the ni
environmental

accur at each

thelifecycle.

| thought about the negative
environmental im
accur at some, but not all of
the stages of the lifecycle.

| thought about negative
environmental impact in
general sense but did not
about impact at specific stages
of thelifecycle.

Other

Not sure

Sigma

4. Wrapping paper

Q665_4. When you indicated that the statement ... suggests or implies that the %roduct has no_negative environmental

impact, how were you thinking about the negative environmental impact that may result from this product?

each of the stages of

Proportions/Means: Columns Tested (5% rSK [evel) - b/c/dle/flg/hn/f/k/Ilm/n/o/ 7q

Overlap formulae used. * small base; ** very small’base (under 30

ineligible for sig testing

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ade
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- enew- _with Re- Renew- _with Re-  Renew- _with Re-
New and abl Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _abl [ater- Friend- Mater- _able ater- tain-  Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€Y (b) (© (d) (e ® () (h) 0} 0] (k) 0} (m) () (0) (P (@
557 14%* 58* 50* 30* 30* 53* 50* 35* 40* 23** 28** 25%* 27 34* 31* 29**
557 14** 58* 50* 30* 30* 53* 50* 35* 40* 23** 28** 25** 27 34* 31* 29**
249 8 28 24 13 13 19 17 15 15 11 15 12 17 10 19 13
45% 57% 48% 48% 43% 43% 36% 34% 43% 38% 48% 54% 48% 63% 29% ﬁl% 45%
gho
125 5 12 12 7 5 9 10 10 9 6 9 5 7 4 8 7
22% 36% 21% 24% 23% 17% 17% 20% 29% 23% 26% 32% 20% 26% 12% 26% 24%
124 3 16 12 6 8 10 7 5 6 5 6 7 10 6 11 6
22% 21% 28% 24% 20% 27% 19% 14% 14% 15% 22% 21% 28% 37% 18% 3?% 21%
236 2 26 19 15 12 29 23 17 19 7 9 8 7 22 9 12
42% 14% 45% 38% 50% 40% 55% 46% 49% 48% 30% 32% 32% 26% 35% 29% 41%
p p
14 1 - 4 1 2 2 1 - - - 1 1 1 - - -
3% % - 8% 3% 7% 4% 2% - - - 4% 4% 4% - - -
c
58 3 4 3 1 3 3 9 3 6 5 3 4 2 2 3 4
10% 21% 7% 6% 3% 10% 6% 18% 9% 15% 22% 11% 16% 7% 6% 10% 14%
557 14 58 50 30 30 53 50 35 40 23 28 25 27 34 31 29
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
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Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09
o . . ) i 19 Nov 2009
Q665_1. When you indicated that the statement ... suggests or implies that the product has less negative environmental Table 62
impact than other products, how were you th|nk|n?h_about the negative environmental impact
that may fesult from this product?

1. All Products

Base: Respondents Who Think Claim Implies Product Causes Less Environmental Impact Than Other Products

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials

@ (b) © (d) C} ® ()] (M) 0] @ (k) 0] (m) Q) (0) () (@

Unweighted Base 3119 35* 204 206 197 225 203 215 213 216 139 209 218 215 213 189 222
Weighted Base 3119 35* 204 206 197 225 203 215 213 216 139 209 218 215 213 189 222
THOUGHT ABOUT SPECIFIC 1947 21 131 131 130 131 115 129 137 129 94 130 146 134 115 136 138
STAGES OF LIFECYCLE 62% 60% 64% 64% 66% 58% 57% 60% 64% 60% 68% 62% 67% 62% 54%  T72% 62%
(NET) o o o o go go fghjlnog
| thought about the negative 575 4 47 45 37 44 37 37 35 38 32 31 49 37 26 37 39
environmental impact that may 18% 11% 23% 22% 19% 20% 18% 17% 16% 18% 23% 15% 22% 17% 12% 20% 18%
occur at each of the stages of lo o o o lo o
thelifecycle.
| thought about the negative 1372 17 84 86 93 87 78 92 102 91 62 99 97 97 89 99 99
environmental impact that may 44% 49% 41% 42% 47% 39% 38% 43% 48% 42% 45% 47% 44% 45% 42% 52% 45%
occur at some, but not all of cdfgjo
the stages of thelifecycle.
| thought about negative 1008 12 61 64 56 82 75 75 65 72 39 74 63 69 83 41 77
environmental impact ina | 32% 34% 30% 31% 28% 36% 37% 35% 31% 33% 28% 35% 29% 32% 39% 22% 35%
general sense but did not think p p p p p p p p ekmp p
about impact at specific stages
of the lifecycle.
Other 42 - 1 1 4 4 2 6 3 3 - 1 3 4 6 2 2
1% - * * 2% 2% 1% E% 1% 1% - * 1% 2% ﬁ% 1% 1%
Not sure 122 2 11 10 7 8 11 5 8 12 6 4 6 8 9 10 5
4% 6% 5% 5% 4% 4% 5% 2% 4% GI% 4% 2% 3% 4% 4% 5% 2%
Sigma

3119 35 204 206 197 225 203 215 213 216 139 209 218 215 213 189 222
100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100% 100%  100%  100%

Proportions/Means: Columns Tested (5% risk level) - b/c/dreffigiifkiimimiolpiq
Overlap formulae used. * small base
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Interview Dates: 8/18/09 - 8/26/09

19 Nov 2009
Q665_2. When you indicated that the statement ... suggests or implies that the product has less negative environmental Table63

impact than other products, how were you thinkin?h_about the negative environmental impact
that may fesult from this product?

2. Kitchen flooring

Base: Respondents Who Think Claim Implies Product Causes Less Environmental Impact Than Other Products

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Mad Made able Made Made Made
with Made  with with Made  with with Made  with with Made  with
enew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _wit e
New and able Renew- cled Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials

@ (b) © (d) C} ® ()] (M) 0] @ (k) 0] (m) Q) (0) () (@

Unweighted Base 1015 14** 75* 71* 68* 70* 69* 65* 70* 69* 48* 66* 69* 67* 66* 60* 68*
Weighted Base 1015 14%* 75* 71* 68* 70* 69* 65* 70* 69* 48* 66* 69* 67* 66* 60* 68*
THOUGHT ABOUT SPECIFIC 648 6 47 52 42 42 35 40 43 43 39 39 49 47 38 46 40
STAGES OF LIFECYCLE 64% 43% 63% 73% 62% 60% 51% 62% 61% 62% 81% 59% 71% 70% 58% 77% 59%
(NET) g cefghijlog g g fgloq

| thought about the negative 189 2 16 18 14 12 9 11 9 15 11 8 12 15 7 16 14
environmental impact that may 19% 14% 21% 25% 21% 17% 13% 17% 13% 22% 23% 12% 17% 22% 11% 2% 21%
?ﬁc?rf at ealch of the stages of o ilo

e lifecycle.

| thought about the negative

459 4 31 34 28 30 26 29 34 28 28 31 37 32 31 30 26
environmental impact that may 45% 29% 41% 48% 41% 43% 38% 45% 49% 41% 58% 47% 54% 48% 47% 50% 38%
occur at some, but not all of 9q
the stages of thelifecycle.
| thought about negative 319 7 23 17 21 26 27 21 23 21 8 24 16 20 25 13 27
environmental impact ina | 31% 50% 31% 24% 31% 37% 39% 32% 33% 30% 17% 36% 23% 30% 38% 22% 40%
general sense but did not think k kmp k k dkmp
about impact at specific stages
of the lifecycle.
Other 16 - 1 1 1 2 1 4 2 1 - 1 - - 2 - -
2% - 1% 1% 1% 3% 1% 6% 3% 1% - 2% - - 3% - -
mnq
Not sure 32 1 4 1 4 - 6 - 2 4 1 2 4 - 1 1 1
3% % 5% 1% 6% - 9% - 3% 6% 2% 3% 6% - 2% 2% 1%
fn fhn fn fn
Sigma

1015 14 75 71 68 70 69 65 70 69 48 66 69 67 66 60 68
100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100% 100%  100%  100%

Proportions/Means: Columns Tested (5% risk level) - b/ciareiTg/iy l.klllm/.nlolg)/q . R
Overlap formulae used. * small base; ** very small base (under 30f ineligible for sig testing
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Q665_3. When you indicated that the statement ... suggests or implies that the product has less negative environmental Table 64
impact than other products, how were you th|nk|n?h_about the negative environmental impact
that may fesult from this product?

3. A laundry basket

Base: Respondents Who Think Claim Implies Product Causes Less Environmental Impact Than Other Products

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made  with with Made  with with Made  with with Made  with
enew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials

@ (b) © (d) C} ® ()] (M) 0] @ (k) 0] (m) Q) (0) () (@

Unweighted Base 1057 12% 65* 70* 65* 86* 64* 78* 69* 66* 45* 68* 77 74* 76* 63* 79*
Weighted Base 1057 12%* 65* 70* 65* 86* 64* 78* 69* 66* 45*% 68* 77* 74* 76* 63* 79*
THOUGHT ABOUT SPECIFIC 660 9 46 41 43 47 45 50 51 34 27 43 49 37 39 46 53
STAGES OF LIFECYCLE 62% 75% 1% 59% 66% 55% 70% 64% 14% 52% 60% 63% 64% 50% 51% 73% 67%
(NET) fino jno fino fino no

| thought about the negative 208 1 18 16 12 19 15 11 14 12 11 12 18 9 14 11 15

environmental impact that may 20% 8% 28% 23% 18% 22% 23% 14% 20% 18% 24% 18% 23% 12% 18% 17% 19%

?ﬁc?rf at ealch of the stages of hn

e lifecycle.

| thought about the negative 452 8 28 25 31 28 30 39 37 22 16 31 31 28 25 35 38
environmental impact that may 43% 67% 43% 36% 48% 33% 47% 50% 54% 33% 36% 46% 40% 38% 33%  56% 48%
occur at some, but not all of fio dfjo dfikno f
the stages of thelifecycle.

| thought about negative 338 3 17 24 19 33 17 24 13 29 16 23 26 32 29 11 22

environmental impact ina 32%  25%  26%  34%  29%  38%  27%  31%  19%  44%  36%  34%  34%  43% = 38% 17%  28%

general sense but did not think ip ip cgipq p p p cgipq p

about impact at specific stages

of the lifecycle.

Other 15 - - - 2 2 - 1 1 1 - - 2 2 3 - 1
1% - - - 3% 2% - 1% 1% 2% - - 3% 3% 4% - 1%

Not sure 44 - 2 5 1 4 2 3 4 2 2 2 - 3 5 6 3
4% - 3% 7% 2% 5% 3% 4% 6% 3% 4% 3% - 4% 7% 10% 4%

m m m m
Sigma

1057 12 65 70 65 86 64 78 69 66 45 68 77 74 76 63 79
100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100% 100%  100%  100%

Proportions/Means: Columns Tested (5% risk level) - b/ciareriTgiy l.klllm/.nlolg)/q . R
Overlap formulae used. * small base; ** very small base (under 30f ineligible for sig testing
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Q665_4. When you indicated that the statement ... suggests or implies that the product has less negative environmental Table 65

impact than other products, how were you thinkin?h_about the negative environmental impact
that may fesult from this product?

4. Wrapping paper

Base: Respondents Who Think Claim Implies Product Causes Less Environmental Impact Than Other Products

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made  with with Made  with with Made  with with Made  with
enew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with e
New and able Renew- cled Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials

@ (b) © (d) C} ® ()] (M) 0] @ (k) 0] (m) Q) (0) () (@

Unweighted Base 1047 g*+* 64* 65* 64* 69* 70* 72* 74* 81* 46* 75*% 72* 74* 71* 66* 75*%
Weighted Base 1047 9+ 64* 65+ 64* 69* 70 72* 74* 81* 46* 75+ 72* 74* 71* 66* 75*
THOUGHT ABOUT SPECIFIC 639 6 38 38 45 42 35 39 43 52 28 48 48 50 38 44 45
(Sl]-é%ES OF LIFECYCLE 61% 67% 59% 58% 70% 61% 50% 54% 58% 64% 61% 64% 67% 68% 54% 67% 60%
go [¢] [¢]
| thought about the negative 178 1 13 11 11 13 13 15 12 11 10 11 19 13 5 10 10
environmental impact that may 17% 11% 20% 17% 17% 19% 19% 21% 16% 14% 22% 15% 26% 18% 7% 15% 13%
occur at each of the stages of o [o) o) ) o joq
thelifecycle.
| thought about the negative 461 5 25 27 34 29 22 24 31 41 18 37 29 37 33 34 35
environmental impact that may 44% 56% 39% 42% 53% 42% 31% 33% 42% 51% 39% 49% 40% 50% 46% 52% 47%
occur at some, but not all of gh gh g gh gh
the stages of thelifecycle.
| thought about negative 351 2 21 23 16 23 31 30 29 22 15 27 21 17 29 17 28
environmental impact ina | 34% 22% 33% 35% 25% 33% 44% 42% 39% 27% 33% 36% 29% 23% 41% 26% 37%
general sense but did not think ejnp en n n
about impact at specific stages
of the lifecycle.
Other 11 - - - 1 - 1 1 - 1 - - 1 2 1 2 1
1% - - - 2% - 1% 1% - 1% - - 1% 3% 1% 3% 1%
Not sure 46 1 5 4 2 4 3 2 2 6 3 - 2 5 3 3 1
4% 11% 8|% Gl% 3% GI% 4% 3% 3% 7I% 7I% - 3% 7|% 4% 5% 1%
Sigma

1047 9 64 65 64 69 70 72 74 81 46 75 72 74 71 66 75
100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100% 100%  100%  100%

Proportions/Means: Columns Tested (5% risk level) - b/cidreiTg/iiy l.klllm/.nlolg)/q . R
Overlap formulae used. * small base; ** very small base (under 30f ineligible for sig testing
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Q668_1. Which stages in the product’s I|fec¥cl$ did you cltgrf\SIdertﬁvhen tgmklng about the negative environmental impact
may result from this product?

1. All Products

Base: Respondents Who Thought About Some But Not All Lifecycle Stages

Unweighted Base
Weighted Base

Production/manufacture
Transportation/distribution
Usage/consumption
Disposal

Other

Not sure

Sigma
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Table 66

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials Energy ials
(€Y (b) (© (d) (e ® () (h) 0} 0] (k) 0} (m) () (0) (P (@
1726 23** 124 111 118 108 111 124 119 113 78* 116 113 116 112 124 116
1726 23 124 111 118 108 111 124 119 113 78* 116 113 116 112 124 116
1074 8 76 67 69 61 65 76 72 73 57 71 68 80 72 79 80
62% 35% 61% 60% 58% 56% 59% 61% 61% 65% 7fS% 61% 60% 69% 64% 64% 69%
efg
598 7 39 36 37 44 31 39 47 37 27 45 42 46 42 47 32
35% 30% 31% 32% 31% 41% 28% 31% 39% 33% 35% 39% 37% 40% 38% 38% 28%
gq
572 9 48 35 36 42 42 42 34 31 28 37 39 45 28 38 38
33% 39% 39% 32% 31% 39% 38% 34% 29% 27% 36% 32% 35% 39% 25% 31% 33%
0 o o o
958 12 79 58 56 62 72 63 71 38 56 60 61 60 64 65
56% 52% 64% 52% 47% 57% 65 53% 63% 49% 48% 53% 53% 54% 52% 56%
ekl eklp deklnp el
21 - - 2 - 2 1 - - 1 4 2 2 2 1
1% - - 2% - 2% 1% 2% 1% - - 1% 4% 2% 2% 2% 1%
cej
35 1 5 3 1 - 1 3 5 1 - 4 3 2 2 2 2
2% 4% A#% 3% 1% - 1% 2% A%% 1% - 3% 3% 2% 2% 2% 2%
3258 37 247 201 199 211 212 244 222 213 150 214 216 236 206 232 218
189% 161% 199% 181% 169% 195% 191% 197%  187%  188%  192%  184%  191% 203% 184% 187% 188%

Proportions/Means: Columns Tested (5% risk level) - b/c/d/e/f/g/h/l/}/k/l/m/nlo/ /q

Overlap formulae used. * small base; ** very small’ base (under 30

ineligible for sig testing
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Harris Interactive Inc.

Interview Dates: 8/18/09 - 8/26/09

Q668_2. Which stages in the product’s I|fec¥cl

Base: Respondents Who Thought About Some But Not All Lifecycle Stages

Unweighted Base
Weighted Base

Production/manufacture
Transportation/distribution
Usage/consumption
Disposal

Other

Not sure

Sigma

2. Kitchen flooring

e did you consider when thlnklng about the negative environmental impact
t may result from this product?
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Table67

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- enew- _with Re- Renew- _with e Renew- _with Re-
New and abl Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _abl [ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ ® © @ @ O @ O 0 O ® O m ® © @ @
582 6** 45* 40* 39* 37* 40* 44* 39* 33* 36* 39* 43* 37* 37* 36* 31*
582 6 45+ 40* 39* 37* 40 a4 39* 33+ 36* 39* 43 37+ 37+ 36* 31*
377 3 29 25 24 23 21 25 22 24 26 26 31 25 24 23 26
65% 50% 64% 63% 62% 62% 53% 57% 56% 73% 2% 67% 2% 68% 65% 64% Sﬁ‘,%
eghi
203 3 13 8 13 15 11 14 15 10 9 17 20 17 15 18 5
35% 50% 29% 20% 33% 41% 28% 32% 38% 30% 25% 44% 47% 46% 41% 50% 16%
q q dg dg dq q dgkq
205 1 18 11 16 16 15 16 10 10 11 13 15 17 9 15 12
35% 17% 40% 28% 41% 43% 38% 36% 26% 30% 31% 33% 35% 46% 24% 42% 39%
311 4 28 20 17 19 21 27 22 23 18 23 18 18 18 19 16
53% 67% 62% 50% 44% 51% 53% 61% 56% 70% 50% 59% 42% 49% 49% 53% 52%
em
13 - - 2 - - 1 2 1 - - - 4 1 1 1 -
2% - - 5% - - 3% 5% 3% - - - 9% 3% 3% 3% -
c
16 1 1 1 - - 1 2 3 1 - - 2 2 2 - -
3% 17% 2% 3% - - 3% 5% 8% 3% - - 5% 5% 5% - -
1125 12 89 67 70 73 70 86 73 68 64 79 90 80 69 76 59
193%  200% 198% 168% 179% 197% 175% 195%  187% 206%  178%  203%  209% 216% 186% 211% 190%

Proportions/Means: Columns Tested (5% risk level) - b/c/d/e/f/g/h/l/}/k/l/m/nlo/ /q

Overlap formulae used. * small base; ** very small’ base (under 30

ineligible for sig testing
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Q668_3. Which stages in the product’s I|fec¥cle did you consider when thlnklng about the negative environmental impact Table 68
t may result from this product?

3. A laundry basket

Base: Respondents Who Thought About Some But Not All Lifecycle Stages

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _wit Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- ’\C/P/cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials

@ (b) © (d) C} ® @ (M) 0] @ (k) ) (m) Q) (0) ®) (C)

Unweighted Base 559 or* 38* 32* 39* 34* 39* 49* 44 33* 19** 34* 34* 32* 36* 43* 44>

Weighted Base 559 o** 38* 32* 39* 34* 39* 49*% 44 33* 19** 34* 34* 32* 36* 43* 44*

Production/manufacture 347 3 25 19 21 19 26 33 27 21 13 22 19 21 23 30 25
62% 33% 66% 59% 54% 56% 67% 67% 61% 64% 68% 65% 56% 66% 64% 70% 57%

Transportation/distribution 190 2 16 10 13 17 10 12 16 10 7 8 13 9 16 19 12
34% 22% 42% 31% 33% f?IO% 26% 24% 36% 30% 37% 24% 38% 28% 44% 44% 27%
ghiq

Usage/consumption 149 4 11 11 7 13 15 15 11 9 8 7 9 8 5 9 7
27% 44% 29% 34% 18% 38% 38% 31% 25% 27% 42% 21% 26% 25% 14% 21% 16%
oq eoq
Disposal 331 5 25 21 17 25 30 34 23 19 8 16 20 21 20 21 26
59% 56% 66% 66% 44% 7|4% _7|7% 6|9% 52% 58% 42% 47% 59% 66% 56% 49% 59%
elp eilp elp
Other 3 - - - - - - 1 - - - - - 1 - - 1
1% - - - - - - 2% - - - - - 3% - - 2%
Not sure 9 - 2 - - - - 1 1 - - 2 - - - 1 2
2% - 5% - - - - 2% 2% - - 6% - - - 2% 5%
Sigma

1029 14 79 61 58 74 81 96 78 59 36 55 61 60 64 80 73
184%  156%  208%  191%  149% 218% 208% 196%  177% 179%  189%  162% 179% 188% 178% 186%  166%

Proportions/Means: Columns Tested (5% risk level) - b/ciareriig/jKiTm/n/olplq
Overlap formulae used. * small base; ** very small base (under 30f ineligible or sig testing
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Interview Dates: 8/18/09 - 8/26/09

Q668_4. Which stages in the product’s Iifec%/hcég %ig yl%Lé °|???c§%eim’§‘%?(}5"‘c'§
y resu i uct?

4. Wrapping paper

Base: Respondents Who Thought About Some But Not All Lifecycle Stages

L)ng about the negative environmental impact
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Table 69

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ade
with Made w with Made  with with Made  with with Made  with
Renew- _with Re- enew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ ® © @ @ O @ O 0 O ® O m ® © @ @
Unweighted Base 585 8rx 41* 39* 40* 37* 32* 31* 36* 47 23** 43* 36* 47* 39* 45* 41*
Weighted Base 585 8** 41* 39* 40* 37* 32 31* 36* 47* 23** 43* 36* 47* 39* 45* 41*
Production/manufacture 350 2 22 23 24 19 18 18 23 28 18 23 18 34 25 26 29
60% 25% 54% 59% 60% 51% 56% 58% 64% 60% 78% 53% 50% 2% 64% 58% 71%
m
Transportation/distribution 205 2 10 18 11 12 10 13 16 17 11 20 9 20 11 10 15
35% 25% 24% 46% 28% 32% 31% 42% 44% 36% 48% 47% 25% 43% 28% 22% 37%
cp p cp p
Usage/consumption 218 4 19 13 13 13 12 11 13 12 9 17 15 20 14 14 19
37% 50% 46% 33% 33% 35% 38% 35% 36% 26% 39% 40% 42% 43% 36% 31% 46%
] J
Disposal 316 3 26 17 22 18 21 20 18 29 12 17 22 22 22 24 23
54% 38% 63|% 44% 55% 49% 66|% 65|% 50% 62|% 52% 40% 61% 47% 56% 53% 56%
Other 5 - - - - 2 - - - - - 1 - - 1 1 -
1% - - - - 5% - - - - - 2% - - 3% 2% -
Not sure 10 - 2 2 1 - - - 1 - - 2 1 - - 1 -
2% - 5% 5% 3% - - - 3% - - 5% 3% - - 2% -
Sigma 1104 11 79 73 71 64 61 62 71 86 50 80 65 96 73 76 86
189% 138% 193% 187% 178% 173% 191% 200%  197%  183% 217% 186%  181% 204% 187% 169% 210%

Proportions/Means: Columns Tested (5% risk level) - b/ciareriTgiy /,kll/m/,n/o/g)/q | K
Overlap formulae used. * small base; ** very small base (under 30f ineligible for sig testing
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Interview Dates: 8/18/09 - 8/26/09

Q670_1. Thinking once again abo
accurately describes what t

Base: All Qualified Respondents Not Assigned To Certain Claims

u
hi
making the product ...?

1. All Products

t a product that is advertised or labeled as being ..., which of the following most
s statement suggests or implies to you about how much of the ... used in

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: reen ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ad
with ade  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
Unweighted Base 5664 Bl B 470 471 468 Bl 471 471 473 Bl 474 472 475 475 471 473
Weighted Base 5664 - - 470 471 468 - 471 471 473 - 474 472 475 475 471 473
STATEMENT SUGGESTS 4484 - - 388 356 371 - 399 358 389 - 383 351 377 380 354 378
SOMETHING ABOUT 79% - - . 83% 76% 79% - . 85% 76% . 82% - 81% 74% 79% 80% 75% 80%
PRODUCT (NET) eimp efimnp eimp mp m m
The statement SUP ests or 2021 - - 184 184 167 - 180 169 164 - 180 167 166 147 159 154
impliesthat al of the ... .... 36% - - 39% 39% 36% - 38% 36% 35% - 38% 35% 35% 31% 34% 33%
oq oq o o
The statement suggests or 1059 - - 96 79 98 - 101 80 107 - 79 80 82 96 72 89
impliesthat most of the.... .... 19% - - 20% 17% 21% - 21% 17% " 23% - 17% 17% 17% 20% 15% 19%
p p p elimnp p
The statement suggests or 1404 - - 108 93 106 - 118 109 118 - 124 104 129 137 123 135
impliesthat some of the ... .... 25% - - 23% 20% 23% - 25% 23% 25% - 26% 22% 27% 29% 26% 29%
e e  defim e efm
The statement does not suggest 860 - - 64 85 74 - 51 89 60 - 53 82 78 72 80 72
or imply anything about how 15% - - 14% 18% 16% - 11% 19% 13% - 11% 17% 16% 15% 17% 15%
much of the ... were..... hjl h dhijl hil hi h hl h
Not sure 320 - - 18 30 23 - 21 24 24 - 39 20 23 37 23
6% - - 4% 6% 5% - 4% 5% 5% 8% 8% 4% 5% 8% 5%
dhnoq dfhjnoq dhn
Sigma 5664 - - 470 471 468 - 471 471 473 - 474 472 475 475 471 473
100% - - 100% 100% 100% - 100% 100% 100% - 100% 100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% sk Ievelé(-) B/CTarerfgMmTTKITMInIoTpIq

Overlap formulae used. ** very small base (under

) ineligiblé for sig testing
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Table70
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Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q670_2. Thinking once again abo
accurately describes what t

Base: All Qualified Respondents Not Assigned To Certain Claims

u
hi
making the product ...?

2. Kitchen flooring

t a product that is advertised or labeled as being ..., which of the following most
s statement suggests or implies to you about how much of the ... used in

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: reen ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ad
with ade  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
Unweighted Base 1892 Bl B 157 159 156 Bl 157 157 158 Bl 156 158 158 158 158 160
Weighted Base 1892 Eaid Eaid 157 159 156 Sl 157 157 158 Sl 156 158 158 158 158 160
STATEMENT SUGGESTS 1463 - - 125 116 124 - 135 118 124 - 116 116 123 123 114 129
SOMETHING ABOUT 7% - - 80% 73% 79% - . 86% 75% 78% - 4% 73% 78% 78% 72% 81%
PRODUCT (NET) eilmp
The statement sug ests or 636 - - 53 54 59 - 49 62 51 - 52 54 54 41 52 55
impliesthat al of the ... .... 34% - - 34% 34% 38% - 31% 39% 32% - 33% 34% 34% 26% 33% 34%
o o
The statement suggests or 341 - - 29 28 37 - 34 21 35 - 21 29 27 35 16 29
impliesthat most of the.... .... 18% - - 18% 18% _2|4% - 22% 13% _2|2% - 13% 18% 17% _2|2% 10% 18%
p ip p ip p ip p
The statement suggests or 486 - - 43 34 28 - 52 35 38 - 43 33 42 47 46 45
impliesthat some of the ... .... 26% - - 27f% 21% 18% - f_33% 22% 24% - 28f% 21% 27% 3Of% 2%% 28f%
efnm
The statement does not suggest 306 - - 26 31 26 - 18 32 24 - 22 29 25 25 26 22
or imply anything about how 16% - - 17% 19% 17% - 11% 20% 15% - 14% 18% 16% 16% 16% 14%
much of the ... were .... h h
Not sure 123 - - 6 12 6 - 4 7 10 - 18 13 10 10 18 9
% - - 4% 8% 4% - 3% 4% 6% - 12% 8% 6% 6% 11% 6%
h dfhi h dfhi
Sigma 1892 - - 157 159 156 - 157 157 158 - 156 158 158 158 158 160
100% - - 100% 100% 100% - 100% 100% 100% - 100% 100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% sk Ievelé(-) B/CTarelfIgMmTTKITMInIoTpIq

Overlap formulae used. ** very small base (under 30) ineligible for sig t

esting
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Q670_3. Thinking once again about a product that is advertised or labeled as being ..., which of the following most Table 72
accurately describes what this statement sll(J_gget%ts or |&nplt|es,}o you about how much of the ... used in
making the product ...7

3. A laundry basket

Base: All Qualified Respondents Not Assigned To Certain Claims

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re- enew- _with Re-
New and able Renew- cled Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials

@ (b) © (d) C} ® ()] (M) 0] @ (k) 0] (m) Q) (0) () (@

Unweighted Base 1884 Bl B 157 156 156 Bl 157 157 157 Bl 157 157 160 158 156 156

Weighted Base 1884 B B 157 156 156 B 157 157 157 Ax 157 157 160 158 156 156

STATEMENT SUGGESTS 1481 - - 132 119 130 - 128 114 129 - 133 112 124 130 114 116
SOMETHING ABOUT 79% - - . 84% 76%  83% - 82% 73% 82% - . 85% 71% 78% 82% 73% 74%

PRODUCT (NET) impq imp m im impq im

The statement S.Jg jests or 684 - - 64 61 54 - 64 53 59 - 71 54 60 52 46 46

impliesthat al of the ... .... 36% - - 41% 39% 35% - 41% 34% 38% - . 45% 34% 38% 33% 29% 29%
Pq Pq lopq

The statement suggests or 345 - - 31 28 32 - 33 30 31 - 26 25 21 37 25 26

impliesthat most of the.... .... 18% - - 20% 18% 21% - 21% 19% 20% - 17% 16% 13% 23% 16% 17%
n

The statement suggests or 452 - - 37 30 44 - 31 31 39 - 36 33 43 41 43 44
impliesthat some of the ... .... 24% - - 24% 19% 28% - 20% 20% 25% - 23% 21% 27% 26% 28% 28%

The statement does not suggest 295 - - 19 28 20 - 20 33 19 - 13 30 29 25 29 30
or imply anything about how 16% - - 12% 18% 13% - 13% 21% 12% - 8% 19% 18% 16% 19% 19%

much of the ... were..... | dijl | | | | |

Not sure 108 - - 6 9 6 - 9 10 9 - 11 15 7 3 13 10
6% - - 4% 6% 4% - 6% 6% 6% - 7% 10% 4% 2% 8% 6%

[¢] [¢] dfo o o

Sigma 1884 - - 157 156 156 - 157 157 157 - 157 157 160 158 156 156
100% - - 100% 100% 100% - 100% 100% 100% - 100% 100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% sk Ievelé(-) B/CTarerfgMmTTKITMInIoTpTq

Overlap formulae used. ** very small base (under 30) ineligible for sig testing
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Q670_4. Thinking once again abo
accurately describes what t

Base: All Qualified Respondents Not Assigned To Certain Claims

ut
hi

making the product ...?
4. Wrapping paper

t a product that is advertised or labeled as being ..., which of the following most
s statement suggests or implies to you about how much of the ... used in

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: reen ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ad
with ade  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
Unweighted Base 1888 Bl B 156 156 156 Bl 157 157 158 Bl 161 157 157 159 157 157
Weighted Base 1888 Eaid Eaid 156 156 156 Sl 157 157 158 -xx 161 157 157 159 157 157
STATEMENT SUGGESTS 1540 - - 131 121 117 - 136 126 136 - 134 123 130 127 126 133
SOMETHING ABOUT 82% - - 84% 78% 75% - 87% 80% 86% - 83% 78% 83% 80% 80% 85%
PRODUCT (NET) ef f f
The statement SUP ests or 701 - - 67 69 54 - 67 54 54 - 57 59 52 54 61 53
impliesthat al of the ... .... 37% - - 43% 44% 35% - 43% 34% 34% - 35% 38% 33% 34% 39% 34%
n
The statement suggests or 373 - - 36 23 29 - 34 29 41 - 32 26 34 24 31 34
impliesthat most of the.... .... 20% - - 23% 15% 19% - 22% 18% 26% - 20% 17% 22% 15% 20% 22%
emo
The statement suggests or 466 - - 28 29 34 - 35 43 41 - 45 38 44 49 34 46
impliesthat some of the ... .... 25% - - 18% 19% 22% - 22% 25% 26% - Zg% 24% 58% gl% 22% gg%
e e e
The statement does not suggest 259 - - 19 26 28 - 13 24 17 - 18 23 24 22 25 20
or imply anything about how 14% - - 12% 17% 18% - 8% 15% 11% - 11% 15% 15% 14% 16% 13%
much of the ... were .... h h h
Not sure 89 - - 6 9 11 8 7 5 9 11 3 10 6 4
5% - - 4% 6% 7% - 5% 4% 3% - 6% 7% 2% 6% 4% 3%
n n
Sigma 1888 - - 156 156 156 - 157 157 158 - 161 157 157 159 157 157
100% - - 100% 100% 100% - 100% 100% 100% - 100% 100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% sk Ievelé(-) B/CTarelfIgMmTTKITMInIoTpIq

Overlap formulae used. ** very small base (under 30) ineligible for sig t

esting
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Q711. Suppose an advelrtisement for a company’s product includes the statement "Our manufacturing plant hosts a

solar/wind power facility.

Base: All Qualified Respondents

" Which of the following, if an
suggested or implied by this statemen

SUMMARY OF SUGGESTED

¥¢do you think are
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Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Mad ad
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
Unweighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Weighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
There is a solar/wind power 3217 405 403 409 399 389 402 399 401 399 398 403 394 402 408 415 408
facility on the company’s 85% 86% 86% 87% 85% 83% 85% 85% 85% 84% 84% 85% 83% 85% 86% f88% 86%
premises m
Solar/Wind power isused in 2332 279 306 312 288 276 326 277 288 303 296 283 281 271 294 304 280
making the products 62% 59% 65% 66% 61% 59% 69% 59% 61% 64% 62% 60% 60% 57% 62% 65% 59%
hn bfhimng befhikimnog n n
A group of solar/wind power 454 61 58 54 67 50 62 53 63 67 58 57 51 53 56 55 43
producers meetsin the 12% 13% 12% 11% 14% 11% 13% 11% 13% 14% 12% 12% 11% 11% 12% 12% 9%
company’ s conference room q q q q

Proportions/Means: Columns Tested (5% risk [evel) - b/c/drefi7gImjIKITminiolplq
Overlap formulae used.
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Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

A group of solar/wind power
producers meets in the
company’ s conference room

Solar/Wind power is used in
making the products

There is a solar/wind power
facility on the company’s
remises

Q711. Suppose an advelrtisement for acompan

solar/wind power facility.” Which of the following, if an
suggested or implied by this statement~

SUMMARY OF NOT SUGGESTED

do you think are

s product in(%ludes.the statement "Our manufacturing plant hosts a
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Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: ly: friend- ly: able: tain- able:
Made Green: Made Made y: Made Made able Made Mad ad
with Made  wit with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _wit Re-  Renew- _with Re-
New and able Renew- cl Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
2886 373 356 376 350 354 365 355 351 354 360 363 363 357 364 357 374
76% 79% 76% 80% 74% 76% 7% 75% 75% 75% 76% 7% 7% 75% 7% 76% 79%
eij
1111 161 116 128 145 150 112 150 145 135 139 141 142 157 141 121 139
29% 34% 25% 27% 31% 32% 24% 32% 31% 29% 29% 30% 30% 33% 30% 26% 29%
cdgp cg cgp cgp cg g g cg  cdgp g g
335 47 38 42 42 44 43 43 46 47 43 36 47 44 44 29 35
9% 10% 8% 9% 9% 9% 9% 9% 10% 10% 9% 8% 10% 9% 9% 6% %
p p p p

Proportions/Means: (,é)lumns Tested (5% risK 1evel) - bIcarerfgMmTKITmInIolpIq

Overlap formulae used.
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Q711. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a Table 76
solar/wind power facility.” Which of the following, if any, do you think are
suggested or implied by this statement?

SUMMARY OF MEANS

Base: All Qualified Respondents

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made  with with Made  with with Made  with with Made  with
enew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials

@ (b) © (d) C} ® ()] (M) 0] @ (k) 0] (m) Q) (0) () (@

Unweighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Weighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
There is a solar/wind power 35 34 35 35 35 35 35 35 35 35 35 35 35 35 35 3.6 35
facility on the company’s b b b b
premises

Solar/Wind power is used in 2.8 2.7 29 2.8 2.7 2.7 29 2.7 2.7 2.8 2.8 2.7 2.8 2.7 2.7 2.8 2.7
making the products befhilmnog befhilmnog bn

A group of solar/wind power 15 1.6 1.6 15 16 15 1.6 1.5 1.6 1.5 1.5 1.5 1.5 1.5 1.6 1.6 15
producers meets in the q q

company’s conference room

Proportions/Means: Columns Tested (5% fisk level) - b/c/dlelfgIiTjTKITm/n/olplq
Overlap formulae used.
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Q711_1. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a Table77
solar/wind power facility." Which of the following, i an¥ do you think are
suggested or implied by this statement?

1. Solar/Wind power is used in making the product

Base: All Qualified Respondents

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials

@ (b) © (d) C} ® ()] (M) 0] @ (k) 0] (m) Q) (0) () (@

Unweighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Weighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
SUGGESTED (NET) 2332 279 306 312 288 276 326 277 288 303 296 283 281 271 294 304 280
62% 59% 65% 66% 61% 59% 69% 59% 61% 64% 62% 60% 60% 57% 62% 65% 59%
hn bfhimng befhikimnog n n
(4) Definitely Suggested 894 105 116 112 115 115 130 106 106 111 120 104 107 112 111 115 103
24% 22% 25% 24% 24% 25% 2|8% 23% 23% 23% 25% 22% 23% 24% 23% 24% 22%
q
(3) Probably Suggested 1438 174 190 200 173 161 196 171 182 192 176 179 174 159 183 189 177
38% 37% 40% 4#3% 37% 34% 4#2% 36% 39% 41% 37% 38% 37% 33% 39% 40% 37%
n n n n n
NOT SUGGESTED (NET) 1111 161 116 128 145 150 112 150 145 135 139 141 142 157 141 121 139
29% 34% 25% 27% 31% 32% 24% 32% 31% 29% 29% 30% 30% 33% 30% 26% 29%
cdgp cg cgp cgp cg g g cg  cdgp g g
(2) Probably Not Suggested 511 75 66 59 58 68 50 77 69 57 63 62 72 71 60 54 61
14% 16% 14% 13% 12% 15% 11% 16% 15% 12% 13% 13% 15% 15% 13% 11% 13%
ap ap 9 9
(1) Definitely Not Suggested 600 86 50 69 87 82 62 73 76 78 76 79 70 86 81 67 78
16% 18% 11% 15% 18% 18% 13% 15% 16% 16% 16% 17% 15% 18% 17% 14% 16%
cg cg c c c c c c c cg c c
Not sure 334 33 49 30 38 42 34 44 38 35 39 50 49 47 40 46 54
9% 7% 10% 6% 8% 9% 7% 9% 8% 7% 8% 11% 10% 10% 8% 10% 11%
d bd d d d bdgj
MEAN 2.8 2.7 29 2.8 2.7 2.7 2.9 2.7 2.7 2.8 2.8 2.7 2.8 2.7 2.7 2.8 2.7
befhilmnog befhilmnog bn
STD. DEV 1.02 1.04 0.95 0.99 1.06 1.06 0.98 1.02 1.02 1.02 1.04 1.03 1.01 1.07 1.04 1.00 1.03
STD. ERR 0.02 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05
Sigma 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473

100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%

roportions/Means: Columns Teste % TisK Tevel) - b/craleffTgIniiKITmin/olp/q
Overlap formulae used.
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Q711_2. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar/wind power facility." Which of the following, i an¥ do you think are
suggested or implied by this statement?

2. A group of solar/wind power producers meets in the company’s conference room

Base: All Qualified Respondents

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ade ade
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
Unweighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Weighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
SUGGESTED (NET) 454 61 58 54 67 50 62 53 63 67 58 57 51 53 56 55 43
12% 13% 12% 11% 14% 11% 13% 11% 13% 14% 12% 12% 11% 11% 12% 12% 9%
q q q q
(4) Definitely Suggested 116 21 15 14 19 9 14 16 18 9 13 17 11 17 14 17 8
3% f_4% 3% 3% 4% 2% 3% 3% 4% 2% 3% 4% 2% 4% 3% 4% 2%
i 1a q
(3) Probably Suggested 338 40 43 40 48 41 48 37 45 58 45 40 40 36 42 38 35
9% 8% 9% 9% 10% 9% 10% 8% 10% 12% 9% 8% 8% 8% 9% 8% %
bdhimnpq
NOT SUGGESTED (NET) 2886 373 356 376 350 354 365 355 351 354 360 363 363 357 364 357 374
76% 79% 76% 80% 74% 76% 7% 75% 75% 75% 76% 7% 7% 75% 7% 76% 79%
eij
(2) Probably Not Suggested 804 111 102 104 95 91 112 89 98 86 95 96 108 86 118 109 108
21% 23% 22% 22% 20% 19% 24% 19% 21% 18% 20% 20% 23% 18% fr%S% 23% 23%
jn jn in jn
(1) Definitely Not Suggested 2082 262 254 272 255 263 253 266 253 268 265 267 255 271 246 248 266
55% 55% 54% 58% 54% 56% 54% 56% 54% 57% 56% 56% 54% 57% 52% 53% 56%
Not sure 437 39 57 40 54 64 45 63 57 52 56 54 58 65 55 59 56
12% 8% 12% 9% 11% 14% 10% 13% 12% 11% 12% 11% 12% 14% 12% 13% 12%
b bdg bd b bd bdg bd
MEAN 15 1.6 1.6 15 1.6 15 1.6 15 1.6 15 15 15 15 15 1.6 1.6 15
q q
STD. DEV 0.81 0.85 0.82 0.80 0.86 0.77 0.82 0.82 0.85 0.81 0.81 0.83 0.78 0.82 0.80 0.82 0.73
STD. ERR 0.01 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04
Sigma 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

roportions/Means: Columns Teste % TisK Tevel) - b/cralefTgIniiKITmIn/olp/q
Overlap formulae used.
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Q711_3. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a Table79
solar/wind power facility." Which of the following, if an¥ do you think are
suggested or implied by this statement?

3. There is a solar/wind power facility on the company’s premises

Base: All Qualified Respondents

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials

@ (b) © (d) C} ® ()] (M) 0] @ (k) 0] (m) Q) (0) () (@

Unweighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Weighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
SUGGESTED (NET) 3217 405 403 409 399 389 402 399 401 399 398 403 394 402 408 415 408

85% 86% 86% 87% 85% 83% 85% 85% 85% 84% 84% 85% 83% 85% 86% f88% 86%
m
(4) Definitely Suggested 2263 262 273 295 295 270 275 275 290 281 277 291 277 294 295 288 288
60% 55% 58% 68% Gg% 58% 58% 58% 6%% 59% 58% 61% 59% 6%% 6%% 61% 61%

(3) Probably Suggested 954 143 130 114 104 119 127 124 111 118 121 112 117 108 113 127 120
25% 30% 28% 24% 22% 25% 27% 26% 24% 25% 26% 24% 25% 23% 24% 27% 25%

deilno
NOT SUGGESTED (NET) 335 47 38 42 42 44 43 43 46 47 43 36 47 44 44 29 35
9% 10% 8% 9% 9% 9% 9% 9% 10% 10% 9% 8% 10% 9% 9% 6% 7%
P p p p

(2) Probably Not Suggested 177 24 22 27 17 27 24 24 20 26 25 17 28 20 18 17 18
5% 5% 5% 6% 4% 6% 5% 5% 4% 5% 5% 4% 6% 4% 4% 4% 4%

(1) Definitely Not Suggested 158 23 16 15 25 17 19 19 26 21 18 19 19 24 26 12 17
4% 5% 3% 3% 5% 4% 4% 4% 6% 4% 4% 4% 4% 5% 5% 3% 4%
p p p p

Not sure 225 21 30 19 30 35 27 29 24 27 33 35 31 29 23 27 30
6% 4% 6% 4% 6% bg% 6% 6% 5% 6% (7]% sz% % 6% 5% 6% 6%
MEAN 35 3.4 35 3.g 35 35 35 35 35 35 3.5 3.8 3.5 3.5 3.5 3.% 3.%
STD. DEV 0.79 0.81 0.75 0.75 0.82 0.78 0.78 0.79 0.83 0.81 0.78 0.77 0.80 0.81 0.82 0.70 0.75
STD. ERR 0.01 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.03 0.04
Sigma 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473

100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%

roportions/Means: Columns Teste % TisK Tevel) - b/craleffTgIniiKITmIn/olp/q
Overlap formulae used.
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Interview Dates: 8/18/09 - 8/26/09

Q711. Suppose an advertisement for a compa{N)A S product includes the statement ' (rl])ur manufacturing plant hosts a

wind power facmty ich of the following, if any,
uggested or |mpl|ed by this statement?

SUMMARY OF SUGGESTED

oyou

Base: Respondents Assigned To Wind Power

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Mad ad
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- ater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
proved Green |als Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
Unweighted Base 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
Weighted Base 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
Thereisawind power facility 208 205 207 196 188 184 182 211 186 201 208 192 202 178 210 192
on the company’s premises 86% 86% 86% 84% 82% 81% 82% 85% 81% 83% 85% 84% 83% 83% 88% 85%
¢]]
Wind power isused in making 153 160 167 137 139 158 132 154 142 151 150 137 148 129 152 135
the product 63% 67% 70% 59% 61% 70% 59% 62% 62% 62% 61% 60% 61% 60% 63% 60%
efhmnoq efhmnoq
A group of wind power 33 27 28 34 22 30 21 34 28 31 26 25 25 23 27 24
producers meetsin the 14% 11% 12% 15% 10% 13% 9% 14% 12% 13% 11% 11% 10% 11% 11% 11%

company’ s conference room

ink are

Proportions/Means: (,é)lumns Tested (5% risK 1evel) - bIcarerfgMmTKITmnIolpIq

Overlap formulae use
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Interview Dates: 8/18/09 - 8/26/09
19 Nov 208513

Q711. Suppose an advertisement for a compa{N)A S product includes the statement "Our manufacturing plant hosts a Table
wind power facmty ich of the following, if any, g you think are
uggested or |mpl|ed by this statement?

SUMMARY OF NOT SUGGESTED

Base: Respondents Assigned To Wind Power

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- ater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green |als Energy ials ly ials Energy ials able ials Energy ials ials Energy ials

@ (b) © (d) C} ® ()] (M) 0] @ (k) 0] (m) Q) (0) () (@

Unweighted Base 1875 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
Weighted Base 1875 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
A group of wind power 1427 191 187 191 171 176 166 169 181 176 184 186 178 181 168 178 171
producers meetsin the 76% 79% 79% 80% 73% 7% 73% 76% 73% 7% 76% 76% 78% 74% 78% 74% 76%
company’ s conference room

Wind power isused in making 531 72 57 57 75 68 48 68 73 73 71 67 68 72 66 66 61
the product 28% 30% 24% 24% 32% 30% 21% 30% 29% 32% 29% 27% 30% 30% 31% 28% 27%

g dg g g ] dg ] g g g
There is awind power facility 185 25 21 22 23 22 26 26 26 29 26 15 21 28 25 16 19
on the company’s premises 10% 10% 9% 9% 10% 10% 11I% 1|2% 10% 1I3% 11% 6% 9% 11|% 12|% 7% 8%
P P

Proportions/Means: Columns Tested (5% risk [evel) - b/c/drefi7g/mjIKITminiolplq
Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q711. Suppose an advertisement for a com
wind power facility.

Base: Respondents Assigned To Wind Power

QW'

suggested or implied by this statement?
SUMMARY OF MEANS

A tg you think are

's product includes the statement "Our manufacturing plant hosts a
ich of the following, if an h

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
r ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ade ad
with Made  wit with Made  with with Made  with with Made  with
Renew- _with R enew- _with Re- Renew- _with Re- enew- _with Re-
New and able Renew- cled Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
Unweighted Base 1875 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
Weighted Base 1875 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
There is a wind power facility 35 34 35 35 35 35 34 34 34 34 34 3.6 35 35 3.4 35 35
on the company’s premises bghij
Wind power is used in making 2.8 2.8 2.9 2.9 2.7 2.8 . 2.8 2.7 2.7 2.8 2.8 2.8 2.8 2.7 2.8 2.8
the products ehijlmnopq
A group of wind power 16 16 15 15 16 15 1.6 15 1.6 15 1.6 1.6 1.6 15 1.6 15 15

producers meets in the
company'’s conference room

Proportions/Means: Columns Tested (5% risK 1evel) - bic/alerfIgIiTKITmin/olpiq

Overlap formulae used.
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Interview Dates: 8/18/09 - 8/26/09

Base: Respondents Assigned to Wind Power

Unweighted Base
Weighted Base

SUGGESTED (NET)

(4) Definitely Suggested

(3) Probably Suggested

NOT SUGGESTED (NET)

(2) Probably Not Suggested

(1) Definitely Not Suggested

Not sure

MEAN

STD. DEV
STD. ERR
Sigma

suggested or implied by this statenmien
1. Wind power is used in making the product

Y, tg you think are

Q711_1. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
wind power facility." Which of the following, if an h

Page 92

19 Nov 2009
Table 83

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: r ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ad
with ade  wit with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
1875 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
1875 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
1172 153 160 167 137 139 158 132 154 142 151 150 137 148 129 152 135
63% 63% 67% 70% 59% 61% 70% 59% 62% 62% 62% 61% 60% 61% 60% 63% 60%
efhmnoq efhmnoq
474 68 58 58 58 66 74 53 54 53 67 61 56 58 53 61 50
25% 28% 24% 24% 25% 29%dh__ 33% 24% 22% 23% 28% 25% 24% 24% 25% 25% 22%
cdhijmng
698 85 102 109 79 73 84 79 100 89 84 89 81 20 76 91 85
37% 35% 43% 45% 34% 32% 37% 35% 40% 39% 35% 36% 35% 37% 35% 38% 38%
ef befhkimno f
531 72 57 57 75 68 48 68 73 73 71 67 68 72 66 66 61
28% 30% 24% 24% 32% 30% 21% 30% 29% 32% 29% 27% 30% 30% 31% 28% 27%
g dg g g g dg g g g g
255 37 30 29 35 33 23 37 32 34 36 33 37 35 27 28 24
14% 15% 13% 12% 15% 14% 10% 17% 13% 15% 15% 14% 16% 14% 13% 12% 11%
9 9
276 35 27 28 40 35 25 31 41 39 35 34 31 37 39 38 37
15% 14% 11% 12% 17% 15% 11% 14% 17% 17% 14% 14% 14% 15% 18% 16% 16%
cg
172 17 21 16 22 22 21 23 21 15 20 27 24 24 20 22 29
9% 7% 9% 7% 9% 10% 9% 10% 8% 7% 8% 11% 10% 10% 9% 9% Bl.gg%
J
2.8 2.8 2.9 2.9 2.7 2.8 3.0 2.8 2.7 2.7 2.8 2.8 2.8 2.8 2.7 2.8 2.8
ehijlimnopq
1.02 1.03 0.94 0.94 1.06 1.06 0.98 1.01 1.02 1.03 1.03 1.02 1.01 1.02 1.07 1.04 1.04
0.02 0.07 0.06 0.06 0.07 0.07 0.07 0.07 0.07 0.07 0.07 0.07 0.07 0.07 0.08 0.07 0.07
1875 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

roportions/Means: Columns Teste % risk Tevel) - b/c/drerfTg/ml/KIm/n/o/p/q

Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: Respondents Assigned to Wind Power

Unweighted Base
Weighted Base

SUGGESTED (NET)

(4) Definitely Suggested

(3) Probably Suggested

NOT SUGGESTED (NET)

(2) Probably Not Suggested

(1) Definitely Not Suggested

Not sure

MEAN

STD. DEV
STD. ERR
Sigma

roportions/Means: Columns Teste

Overlap formulae used.

suggested or implied by this statenmien

Y, tg you think are

2. A group of wind power producers meets in the company’s conference room

Q711_2. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
wind power facility." Which of the following, if an h

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: r ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ad
with ade  wit with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cl Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
1875 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
1875 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
219 33 27 28 34 22 30 21 34 28 31 26 25 25 23 27 24
12% 14% 11% 12% 15% 10% 13% 9% 14% 12% 13% 11% 11% 10% 11% 11% 11%
70 12 7 8 11 8 10 7 11 4 8 13 7 10 8 9 7
4% 5% 3% 3% 5% 3% 4% 3% 4% 2% 3% 5% 3% 4% 4% 4% 3%
J
149 21 20 20 23 14 20 14 23 24 23 13 18 15 15 18 17
8% 9% 8% 8% lOI% 6% 9% 6% 9% lOI% 10% 5% 8% 6% 7% 8% 8%
1427 191 187 191 171 176 166 169 181 176 184 186 178 181 168 178 171
76% 79% 79% 80% 73% 7% 73% 76% 73% 7% 76% 76% 78% 74% 78% 74% 76%
402 59 53 52 48 48 45 42 49 45 55 53 57 46 59 48 45
21% 24% 22% 22% 21% 21% 20% 19% 20% 20% 23% 22% 25% 19% h27% 20% 20%
ijn
1025 132 134 139 123 128 121 127 132 131 129 133 121 135 109 130 126
55% 55% 56% 58% 53% 56% 53% 57% 53% 57% 53% 55% 53% 55% 51% 54% 56%
229 18 24 21 29 31 31 33 33 26 27 32 26 38 24 35 30
12% 7% 10% 9% 12% 14% 14% 15% 13% 11% 11% 13% 11% 16% 11% 15% 13%
b b bd b b bd bd b
16 1.6 15 15 16 15 1.6 15 1.6 15 1.6 1.6 1.6 15 1.6 15 15
0.83 0.87 0.80 0.81 0.89 0.80 0.87 0.79 0.87 0.78 0.83 0.86 0.80 0.83 0.81 0.83 0.80
0.02 0.06 0.05 0.05 0.06 0.06 0.06 0.06 0.06 0.05 0.06 0.06 0.06 0.06 0.06 0.06 0.06
1875 242 238 240 23 229 227 223 248 230 242 244 229 244 215 240 225
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
% TisK Tevel) - bIcTalelIgImTTKITmInIoTplq
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: Respondents Assigned to Wind Power

Unweighted Base
Weighted Base

SUGGESTED (NET)

(4) Definitely Suggested

(3) Probably Suggested

NOT SUGGESTED (NET)

(2) Probably Not Suggested

(1) Definitely Not Suggested

Not sure

MEAN

STD. DEV
STD. ERR
Sigma

roportions/Means: Columns Teste

Overlap formulae used.

suggested or implied by this statenmien

Y, tg you think are

3. There is a wind power facility on the company’s premises

Q711_3. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
wind power facility." Which of the following, if an h

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: r ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ad
with ade  wit with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cl Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
1875 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
1875 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
1575 208 205 207 196 188 184 182 211 186 201 208 192 202 178 210 192
84% 86% 86% 86% 84% 82% 81% 82% 85% 81% 83% 85% 84% 83% 83% 88% 85%
¢]]
1091 134 130 148 145 125 126 124 147 136 139 150 130 147 125 146 130
58% 55% 55% 62% 62% 55% 56% 56% 59% 59% 57% 61% 57% 60% 58% 61% 58%
484 74 75 59 51 63 58 58 64 50 62 58 62 55 53 64 62
26% 31% 312% 25% 22% 28% 26% 26% 26% 22% 26% 24% 27% 23% 25% 27% 28%
ejn ejin
185 25 21 22 23 22 26 26 26 29 26 15 21 28 25 16 19
10% 10% 9% 9% 10% 10% l:li% :Ii2% 10% :Ii3% 11% 6% 9% l]i% 12|% 7% 8%
p p
107 16 14 17 12 16 14 14 11 16 15 9 15 13 13 10 9
6% % 6% 7% 5% 7% 6% 6% 4% 7% 6% 4% 7% 5% 6% 4% 4%
78 9 7 5 11 6 12 12 15 13 11 6 6 15 12 6 10
4% 4% 3% 2% 5% 3% 5% 5% (ﬁ% g% 5% 2% 3% dl6% 6% 3% 4%
p
115 9 12 11 15 19 17 15 11 15 15 21 16 14 12 14 14
6% 4% 5% 5% 6% g% 7% 7% 4% 7% 6% l?% 7% 6% 6% 6% 6%
I
35 3.4 35 35 35 35 3.4 3.4 3.4 3.4 3.4 bSHE_S_ 35 35 3.4 35 35
gnij
0.80 0.79 0.75 0.73 0.81 0.76 0.85 0.85 0.85 0.87 0.82 0.70 0.75 0.87 0.86 0.71 0.79
0.02 0.05 0.05 0.05 0.06 0.05 0.06 0.06 0.06 0.06 0.05 0.05 0.05 0.06 0.06 0.05 0.05
1875 242 3 240 234 229 227 223 248 230 242 244 229 244 215 240 225
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
% TisK Tevel) - bicTalelIgImTTTKITmInoTplq
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Interview Dates: 8/18/09 - 8/26/09
19 Nov 2088

Q711. Suppose an advertisement for a compav\)(] |[])roduct includes the statement "Our manufacturing plant hosts a Table
solar power faC|I|ty ich of the following, if any, 9 you think are
uggested or implied by this Statement?

SUMMARY OF SUGGESTED

Base: Respondents Assigned To Solar Power

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- ater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green |als Energy ials ly ials Energy ials able ials Energy ials ials Energy ials

@ (b) © (d) C} ® ()] (M) 0] @ (k) 0] (m) Q) (0) () (@

Unweighted Base 1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248
Weighted Base 1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248
Thereisasolar power facility 1642 197 198 202 203 201 218 217 190 213 197 195 202 200 230 205 216
on the company’ s premises 86% 85% 85% 88% 86% 84% 89% 88% 85% 88% 85% 85% 83% 87% 88% 89% 87%
Solar power isused in making 1160 126 146 145 151 137 168 145 134 161 145 133 144 123 165 152 145
the product: 61% 55% 63% 63% 64% 57% 69% 58% 60% 66% 63% 58% 59% 53% 63% 66% 58%
n n bn bfhimng bfin n bn bfn
A group of solar power 235 28 31 26 33 28 32 32 29 39 27 31 26 28 33 28 19
producers meetsin the 12% 12% 13% 11% 14% 12% 13% 13% 13% 16% 12% 13% 11% 12% 13% 12% 8%
company’ s conference room q q q q q q q

Proportions/Means: Columns Tested (5% risk level) - b/c/drefi7gImjIKITminiolplq
Overlap formulae used.
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Q711. Suppose an advertisement for a compav\)(] |[])roduct includes the statement "Our manufacturing plant hosts a Table 87
solar power faC|I|ty ich of the following, if any, 9 you think are
uggested or implied by this Statement?

SUMMARY OF NOT SUGGESTED

Base: Respondents Assigned To Solar Power

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- ater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green |als Energy ials ly ials Energy ials able ials Energy ials ials Energy ials

@ (b) © (d) C} ® ()] (M) 0] @ (k) 0] (m) Q) (0) () (@

Unweighted Base 1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248
Weighted Base 1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248
A group of solar power 1459 182 169 185 179 178 199 186 170 178 176 177 185 176 196 179 203
producers meets In the 7%  79% 73%  80%  76%  74%  81%  75%  76%  73%  76%  171%  76% 76% 5% 11%  82%
company’s conference room cj cj cfj
Solar pawer is used in making 580 89 59 71 70 82 64 82 72 62 68 74 74 85 75 55 78
the product 30%  39%  25%  31%  30%  34%  26%  33%  32%  26%  29% = 32%  30%  37% 29%  24%  31%
cegjkop cgjp p p p cgjop
Thereis a solar power facility 150 22 17 20 19 22 17 17 20 18 17 21 26 16 19 13 16
on the company’' s premises 8% 10% 7% 9% 8% 9% 7% 7% 9% 7% 7% 9% 11% % % 6% 6%
p

Proportions/Means: Columns Tested (5% risk [evel) - b/c/drefi7g/mijIKITminiolplq
Overlap formulae used.
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Q711. Suppose an advertisement for a compav\)(] |!:]>roduct includes the statement "Our manufacturing plant hosts a Table 88
solar power facmty ich of the following, if any, 9 you think are
uggested or implied by this Statement?

SUMMARY OF MEANS

Base: Respondents Assigned To Solar Power

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made  with with Made  with with Made  with with Made  with
enew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Fr|end Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials

@ (b) © (d) C} ® ()] (M) 0] @ (k) 0] (m) Q) (0) () (@

Unweighted Base 1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248
Weighted Base 1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248
There is a solar power facility 35 34 35 35 35 35 35 35 35 35 35 35 35 3.6 3.6 3.6 3.6
on the company’s premises b b
Solar power is used in making 2.7 25 2.9 2.7 2.7 2.6 2.8 2.7 2.7 2.8 2.7 2.6 2.7 2.6 2.8 2.9 2.7
the products bfhin b b bn b b b b b bfln

A group of solar power 15 16 16 15 16 15 1.6 1.6 1.6 1.6 15 15 15 15 1.6 1.6 15
producers meets in the q

company'’s conference room

Proportions/Means: Columns Tested (5% risk level) - b/cra’effigimnkiim/niolpiq
Overlap formulae used.
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Interview Dates: 8/18/09 - 8/26/09

Base: Respondents Assigned to Solar Power

Unweighted Base
Weighted Base

SUGGESTED (NET)
(4) Definitely Suggested
(3) Probably Suggested
NOT SUGGESTED (NET)
(2) Probably Not Suggested
(1) Definitely Not Suggested
Not sure

MEAN

STD. DEV
STD. ERR
Sigma

suggested or implied by this Statemen

1. Solar power is used in making the product

Y, ({g you think are

Q711_1. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar power facility.” Which of the following, if an

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: r ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad ad
with Made  wit with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cl Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248
1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248
1160 126 146 145 151 137 168 145 134 161 145 133 144 123 165 152 145
61% 55% 63% 63% 64% 57% 69% 58% 60% 66% 63% 58% 59% 53% 63% 66% 58%
n n bn fhimng bfln n bn bfn
420 37 58 54 57 49 56 53 52 58 53 43 51 54 58 54 53
22% 16% 2%% 28% Zg% 21% 23% 21% 2%% Zg% 23% 19% 21% Zg% 22% 2%% 21%
740 89 88 91 94 88 112 92 82 103 92 90 93 69 107 98 92
39% 39% 38% 40% 40% 37% 46% 37% 37% 42% 40% 39% 38% 30% 41% 42% 37%
n n n fng n n n n n
580 89 59 71 70 82 64 82 72 62 68 74 74 85 75 55 78
30%  39% 25% 31% 30% 34% 26% 33% 32% 26% 29% 32% 30% 37% 29% 24% 31%
cegjkop cglp p p p cgjop
256 38 36 30 23 35 27 40 37 23 27 29 35 36 33 26 37
13% 16% 15% 13% 10% 15% 11% 16% 17% 9% 12% 13% 14% 16% 13% 11% 15%
€ ] € € €
324 51 23 41 47 47 37 42 35 39 41 45 39 49 42 29 41
17% 22% 10% 18% 20% 20% 15% 17% 16% 16% 18% 20% 16% 21% 16% 13% 17%
cgp c cp cp c c c c cp c cp c c
162 16 28 14 16 20 13 21 17 20 19 23 25 23 20 24 25
9% % éZ% 6% 7% 8% 5% 8% 8% 8% 8% 10% 10% 10% 8% 10% 10%
9 9 ¢ g g g
2.7 25 2.9 2.7 2.7 2.6 2.8 2.7 2.7 2.8 2.7 2.6 2.7 2.6 2.8 2.9 2.7
bfhin b b bn b b b b b bfln
1.03 1.04 0.95 1.04 1.07 1.06 0.98 1.03 1.02 1.01 1.04 1.04 1.02 1.11 1.01 0.96 1.03
0.02 0.07 0.07 0.07 0.07 0.07 0.06 0.07 0.07 0.07 0.07 0.07 0.07 0.08 0.07 0.07 0.07
1902 231 23! 23 237 239 245 248 223 243 232 230 243 231 260 231 248
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

roportions/Means: Columns Teste % risk Tevel) - b/c/dre/fTg/mi/K/Im/n/o/p/q

Overlap formulae used.
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Interview Dates: 8/18/09 - 8/26/09
. . i 19 Nov 2009
Q711_2. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a Table 90
solar power facility.” Which of the following, if any, do you think are
suggested or implied by this Statement?

2. A group of solar power producers meets in the company’s conference room

Base: Respondents Assigned to Solar Power

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials

@ (b) © (d) C} ® ()] (M) 0] @ (k) 0] (m) Q) (0) () (@

Unweighted Base 1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248

Weighted Base 1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248

SUGGESTED (NET) 235 28 31 26 33 28 32 32 29 39 27 31 26 28 33 28 19
12% 12% 13% 11% 14% 12% 13% 13% 13% 16% 12% 13% 11% 12% 13% 12% 8%

q q q q q q q
(4) Definitely Suggested 46 9 8 6 8 1 4 9 7 5 5 4 4 7 6 8 1
2% 4% 3% 3% 3% * 2% 4% 3% 2% 2% 2% 2% 3% 2% 3% *
fq fq el fq fq fq fq fq

(3) Probably Suggested 189 19 23 20 25 27 28 23 22 34 22 27 22 21 27 20 18

10% 8% 10% 9% 11% 11% 11% 9% 10% %4% 9% 12% 9% 9% 10% 9% 7%
q

NOT SUGGESTED (NET) 1459 182 169 185 179 178 199 186 170 178 176 177 185 176 196 179 203
77% 79% 73% 80% 76% 74% 81% 75% 76% 73% 76% 77% 76% 76% 75% 77% 8%%

cj cj cf

(2) Probably Not Suggested 402 52 49 52 47 43 67 47 49 41 40 43 51 40 59 61 63
21% 23% 21% 23% 20% 18% 27% 19% 22% 17% 17% 19% 21% 17% 23% 26% 25%

efhjkin fhjkin fikn

(1) Definitely Not Suggested 1057 130 120 133 132 135 132 139 121 137 136 134 134 136 137 118 140
56% 56% 52% 58% 56% 56% 54% 56% 54% 56% 59% 58% 55% 59% 53% 51% 56%

Not sure 208 21 33 19 25 33 14 30 24 26 29 22 32 27 31 24 26

11% 9% 14% 8% 11% 14% 6% 12% 11% 11% 13% 10% 13% 12% 12% 10% 10%
dg g g g g g g g g g
MEAN 15 1.6 1.6 1.5 1.6 1.5 16 1.6 1.6 1.6 15 15 15 15 1.6 1.6 15
q

STD. DEV 0.80 0.83 0.85 0.78 0.84 0.74 0.77 0.84 0.82 0.84 0.79 0.79 0.76 0.82 0.80 0.82 0.66

STD. ERR 002 006 006 005 006 005 005 006 006 006 006 005 005 006 005 006 004

Sigma 1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248

100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%

roportions/Means: Columns Teste % TisK Tevel) - b/craleffTgImiiKITmIn/olp/q
Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: Respondents Assigned to Solar Power

Unweighted Base
Weighted Base

SUGGESTED (NET)

(4) Definitely Suggested

(3) Probably Suggested

NOT SUGGESTED (NET)

(2) Probably Not Suggested

(1) Definitely Not Suggested

Not sure

MEAN

STD. DEV
STD. ERR
Sigma

roportions/Means: Columns Teste

Overlap formulae used.

suggested or implied by this Statemen

Y, ({g you think are

3. There is a solar power facility on the company’s premises

Q711_3. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar power facility.” Which of the following, if an

Eco- Eco- Sus- Sus
friend- Eco- friend- tain- Sus- tain-
Green: r ly: friend- ly: able: tain- able:
Made Green: Made Made y: Made Made able Made ad ad
with ade  wit with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cl Eco- able Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(€) (b) (©) (d) (e ® () (h) 0} (0] (] 0} (m) () (0) (P (@
1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248
1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248
1642 197 198 202 203 201 218 217 190 213 197 195 202 200 230 205 216
86% 85% 85% 88% 86% 84% 89% 88% 85% 88% 85% 85% 83% 87% 88% 89% 87%
1172 128 143 147 150 145 149 151 143 145 138 141 147 147 170 142 158
62% 55% 61% 64% 63% 61% 61% 61% Gg% 60% 59% 61% 60% 64% Gg% 61% 64%
470 69 55 55 53 56 69 66 47 68 59 54 55 53 60 63 58
25% 30% 24% 24% 22% 23% 28% 27% 21% 28% 25% 23% 23% 23% 23% 27% 23%
|
150 22 17 20 19 22 17 17 20 18 17 21 26 16 19 13 16
8% 10% 7% 9% 8% 9% 7% 7% 9% 7% 7% 9% 11% 7% 7% 6% 6%
p
70 8 8 10 5 11 10 10 9 10 10 8 13 7 5 7 9
4% 3% 3% 4% 2% 5% 4% 4% 4% 4% 4% 3% 5% 3% 2% 3% 4%
o
80 14 9 10 14 11 7 7 11 8 7 13 13 9 14 6 7
4% 6% 4% 4% 6% 5% 3% 3% 5% 3% 3% 6% 5% 4% 5% 3% 3%
110 12 18 8 15 16 10 14 13 12 18 14 15 15 11 13 16
6% 5% g% 3% 6% 7% 4% 6% 6% 5% (8]% 6% 6% 6% 4% 6% 6%
35 3.4 35 35 35 35 35 35 35 35 35 35 35 3.6 3.6 S.S 3.8
0.77 0.84 0.76 0.78 0.82 0.80 0.72 0.72 0.81 0.74 0.74 0.83 0.84 0.75 0.79 0.69 0.71
0.02 0.06 0.05 0.05 0.06 0.05 0.05 0.05 0.06 0.05 0.05 0.06 0.06 0.05 0.05 0.05 0.05
1902 231 3 230 237 239 245 248 223 243 232 230 243 231 260 231 248
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
% TisK Tevel) - bicTalelfIgImTTTKITmInoTplq
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Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

Carbon Neutral
Carbon Offsets

Sigma

Q715. Carbon Offsets vs. Carbon Neutral Section Assignment

Page 101
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Table 92

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able later- Friend- Mater- _abl ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials nergy ials
@ (O © © © n @ O [0) ) O m ® ©@ @ @
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
1898 248 233 234 245 241 230 223 238 251 227 245 241 235 236 235 234
50% 52% 49% 50% 52% 51% 49% 47% 51% 53% 48% 52% 51% 49% 50% 50% 49%
1879 225 238 236 226 227 242 248 233 222 247 229 231 240 239 236 239
50% 48% 51% 50% 48% 49% 51% 53% 49% 47% 52% 48% 49% 51% 50% 50% 51%
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% risK [evel) - bic/arenTgTjIKITmimiolplq

Overlap formulae used.
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Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: Respondents Assigned To Carbon Offsets Section

Unweighted Base

Weighted Base

Financial way for acompany to
offset carbon
emissions/greenhouse gases
Behavior to compensate for
carbon produced

Planting trees to offset carbon
output

Reduces greenhouse
‘carbon emissions

Payment to use carbon

Something that balances the
negative erfects of carbon in the
atmosphere

Measurement of carbon
used/produced/emitted

Reduces carbon footprint

Reduces rgggative impact on the
environm

Investing/Using alternative
energy

Way to comply with caps on
carbon emissions/usage

Compensating for pollution
Scam/Fraud/Trick

Encourages/Creates
environmentally friendly
rocess

Just another way to tax the
public

Tradeable |
commodity/instrument

Gimmick/scam by Al Gore to
make money

roportions/Means: Columns Teste

Overlap formulae used.

Q800. As far as you know, what is a carbon offset? How does one work?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: riend- y: able: tain- able:
Made Green: Made Made y: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able later- tain- Mater- _abl ater- Mater- _abl ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (O © © © n @ O [0) ) O m ® ©@ @ @
1879 225 238 236 226 227 242 248 233 222 247 229 231 240 239 236 239
1879 225 238 236 226 227 242 248 233 222 247 229 231 240 239 236 239
189 24 23 24 20 27 29 22 26 24 21 22 17 31 27 27 14
10% 11% 10% 10% 9% 12% 12% 9% 11% 11% 9% 10% 7% 13% 11% 11% 6%
q q q mq q q
157 20 21 21 15 21 15 22 24 13 16 25 12 25 18 22 24
8% 9% 9% 9% 7% 9% 6% 9% 10% 6% 6% 11% 5% 10% 8% 9% 10%
m jm m m
104 17 12 15 11 18 10 11 12 11 16 14 11 14 15 10 11
6% 8% 5% 6% 5% 8% 4% 4% 5% 5% 6% 6% 5% 6% 6% 4% 5%
104 13 20 17 11 8 13 11 7 12 11 7 12 14 12 17
6% 6% ﬁ% _7|% 5% 4% 5% 4% 3% 5% 4% 3% 5% fh:'LI?I% 6% 5% _7|%
i i efhi i
73 12 11 10 10 7 7 7 9 9 4 8 10 11 14 6 11
4% E% 5% 4% 4% 3% 3% 3% 4% 4% 2% 3% 4% 5% E% 3% E%
67 9 7 8 9 10 5 5 9 12 11 13 4 6 7 9 10
4% 4% 3% 3% 4% 4% 2% 2% 4% 5% 4% h 6% 2% 3% 3% 4% 4%
m ghm
60 11 7 8 8 8 6 11 12 5 9 3 3 10 6 5 8
3% | 5% 3% 3% 4% 4% 2% | 4% | 5% 2% 4% 1% 1% 4% 3% 2% 3%
m m m
59 6 9 3 9 5 8 15 4 7 9 5 11 5 7 5 10
3% 3% 4% 1% 4% 2% 3% il 6% 2% 3% 4% 2% g% 2% 3% 2% g%
iinp
57 3 13 7 5 4 8 8 6 6 12 6 5 11 6 8 6
3% 1% l%% 3% 2% 2% 3% 3% 3% 3% E% 3% 2% g% 3% 3% 3%
57 4 7 5 8 5 5 12 5 4 8 9 10 12 5 12 3
3% 2% 3% 2% 4% 2% 2% 5% 2% 2% 3% 4% 4% 5% 2% 5% 1%
q q q q
49 1 10 7 5 10 4 6 7 3 8 6 4 9 9 4 5
3% * 4% 3% 2% 4% 2% 2% 3% 1% 3% 3% 2% 4% 4% 2% 2%
b b b b b b b
47 6 4 8 8 6 5 5 7 6 6 5 5 4 6 4 9
3% 3% 2% 3% 4% 3% 2% 2% 3% 3% 2% 2% 2% 2% 3% 2% 4%
40 6 3 5 5 4 3 3 3 5 5 4 2 8 7 8 9
2% 3% 1% 2% 2% 2% 1% 1% 1% 2% 2% 2% 1% 3% 3% 3% 4%
m
29 3 3 8 4 3 3 5 5 2 3 3 2 4 4 3 3
2% 1% 1% 3% 2% 1% 1% 2% 2% 1% 1% 1% 1% 2% 2% 1% 1%
jm
27 2 4 3 2 4 1 6 - 5 4 6 1 4 1 6 5
1% 1% 2% 1% 1% 2% * 2% - 2% 2% 3% * 2% * 3% 2%
i i i i gi i gi i
26 3 1 5 2 6 2 4 3 4 1 4 4 4 2 4 3
1% 1% * 2% 1% E% 1% 2% 1% 2% * 2% 2% 2% 1% 2% 1%
Ci
26 - 2 6 1 4 2 4 1 2 3 4 2 6 4 6 5
1% - 1% 3% * 2% 1% 2% * 1% 1% 2% 1% 3% 2% 3% 2%
bi b b b b b
% TisK Tevel) - bicTalenIgImTTKITmInIolplq
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: Respondents Assigned To Carbon Offsets Section

Weighted Base

Lip service to/Substitution for
caring about environment

Similar to/Same as/Related to
carbon footprint

Based on bad/junk science
Minimizes the impact on the
environment

Carbon offset is measured in
metric tons of carbon dioxide
equivalent

Government ruse
Other

None

Don't Know
Decline to answer

Sigma

Q800. As far as you know, what is a carbon offset? How does one work?

Eco- Sus- Sus-
friend-  Eco- fr|end- tain- Sus tain-
Green: Green: ly: riend- able: tain- able:
Made Green: Made Made ly: Made Made able: Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _wit Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
mp- Mater- _able [ater- Friend- Mater- _able later- tain- Mater- _abl ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (O © © © n @ O [0) ) O m ® ©@ @ @
1879 225 238 236 226 227 242 248 233 222 247 229 231 240 239 236 239
16 2 3 3 4 1 2 3 - 3 - - 1 5 2 2 1
1% 1% 1% 1% ﬁ% * 1% 1% - 1% - - * ﬁ% 1% 1% *
i i
13 1 2 1 2 3 - 1 3 3 2 4 1 - 1 1
1% * 1% * 1% 1% - * 1% 1% 1% * 2% * - * *
go
10 - - 2 - 1 1 3 - 1 4 2 1 2 1 2 -
1% - - 1% - * * 1% - * 2% 1% * 1% * 1% -
cq
10 1 2 1 1 1 1 1 1 1 1 1 2 - 4 2 -
1% * 1% * * * * * * * * * 1% - 2% 1% -
nq
9 1 - 2 2 2 2 3 - - - 1 - 3 - 1 1
* * - 1% 1% 1% 1% 1% - - - * - 1% - * *
8 1 1 2 1 - - - 1 2 1 1 1 1 3 - 1
* * * 1% * R R R * 1% * * * * 19 B *
124 15 12 15 15 15 10 18 21 12 22 17 7 13 17 24 15
% 7% 5% 6% 7% % 4% 7% 9% 5% 9% 7% 3% 5% 7% . 10% 6%
m gm gm m m  cgjmn
68 7 17 6 5 9 11 8 10 5 7 11 11 8 8 6 7
4% 3% 7% 3% 2% 4% 5% 3% 4% 2% 3% 5% 5% 3% 3% 3% 3%
bdehjknpq
923 105 112 112 115 104 139 123 110 116 124 109 130 102 112 110 123
49% 47% 47% 47% 51% 46% 57% 50% 47% 52% 50% 48% 56% 43% 47% 47% 51%
bedfilnop n bedfnop
21 3 1 3 1 4 4 3 1 2 1 2 7 1 5 4 -
1% 1% * 1% * 2% 2% 1% * 1% * 1% . 3% * 2% 2% -
q q ceikng q q
2373 276 307 307 279 290 296 320 287 275 309 289 279 323 304 303 302
126% 123% 129% 130% 123% 128% 122% 129%  123%  124%  125%  126%  121% 135% 127% 128% 126%

Proportions/Means: Cé)lumns Tested (5% risk 1evel) - b/ciareffigmTIKITmInIolpIq

Overlap formulae use
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: Respondents Assigned To Carbon Offsets Section

Unweighted Base
Weighted Base

INCORRECT (NET)
WRONG (NET)

of eliminating all
poII 1on that results from
using a product or service

A method for replacing
scarce carbon resources

of reducing chemical
pollufants in water

of making carbonated
soft gyl rinks <

A laundry additive for
removing pencil and ink
stains from clothing

None of the above
Not sure
A way of reducing carbon
dioxide and other greenhouse
gases

Sigma

Q805. Thinking a bit more about carbon offsets, which of the following best describes what a 'carbon offset’ is?

Eco- Sus- Sus-
friend-  Eco- fr|end- tain- Sus tain-
Green: Green: ly: riend- able: tain- able:
Made Green: Made Made y: Made Made able: Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able enew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _able er- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (O © © © n @ O [0) ) O m ® ©@ @ @
1879 225 238 236 226 227 242 248 233 222 247 229 231 240 239 236 239
1879 225 238 236 226 227 242 248 233 222 247 229 231 240 239 236 239
1109 132 137 142 138 139 141 147 128 131 151 129 147 138 143 134 141
59% 59% 58% 60% 61% 61% 58% 59% 55% 59% 61% 56% 64% 58% 60% 57% 59%
442 56 55 65 57 52 44 62 42 45 65 57 48 61 60 59 56
24% 25% 23% 28% 25% 23% 18% 25% 18% 20% 26% 25% 21% 25% 25% 25% 23%
e} g g
130 18 22 19 19 15 13 15 5 19 27 13 15 13 16 20 11
% 8% 9% 8% 8% % 5% 6% 2% 9% = 11% 6% 6% 5% % 8% 5%
i iq i i i i i ghiing i i i i
77 12 10 10 11 7 10 10 7 6 7 12 9 13 8 12 10
4% 5% 4% 4% 5% 3% 4% 4% 3% 3% 3% 5% 4% 5% 3% 5% 4%
23 3 2 2 1 3 4 6 1 3 4 3 2 5 1 1 5
1% 1% 1% 1% * 1% 2% 2% * 1% 2% 1% 1% 2% * * 2%
8 2 2 1 1 1 - 1 3 1 1 1 - - 2 - -
* 1% 1% * * * - * 1% * * * - - 1% - -
7 - 2 1 1 1 - 2 2 - 2 - - - 2 1 -
* - 1% * * * - 1% 1% - 1% - - - 1% * -
197 21 17 32 24 25 17 28 24 16 24 28 22 30 31 25 30
10% 9% 7% 14% 11% 11% 7% 11% 10% 7% 10% 12% 10% 13% 13% 11% 13%
cg) ¢} cg cgl cg
667 76 82 77 81 87 97 85 86 86 86 72 99 77 83 75 85
35% 34% 34% 33% 36% 38% 4|0% 34% 37% 39% 35% 31% I43% 32% 35% 32% 36%
n np
770 93 101 94 88 88 101 101 105 91 96 100 84 102 96 102 98
41% 41% 42% 40% 39% 39% 42% 41% 45% 41% 39% 44% 36% 43% 40% 43% 41%
1879 225 238 236 226 227 242 248 233 222 247 229 231 240 239 236 239
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% risK 1evel) - biclalerfIgIiTKITmin/olpiq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: Respondents Assigned To Carbon Offsets Section

Unweighted Base
Weighted Base

Yes
No
Not sure

Sigma

Q810. Have you ever purchased a carbon offset?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: riend- y: able: tain- able:
Made Green: Made Made y: Made Made able Made ad Mad
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (O © © © n @ O [0) ) O m ® ©@ @ @
1879 225 238 236 226 227 242 248 233 222 247 229 231 240 239 236 239
1879 225 238 236 226 227 242 248 233 222 247 229 231 240 239 236 239
33 7 3 4 2 5 1 8 3 3 4 2 2 1 6 4 11
2% 3% 1% 2% 1% 2% * 3% 1% 1% 2% 1% 1% * 3% 2% 5%
gn gn cegijklimn
1176 138 153 142 138 150 139 169 133 131 159 146 142 152 156 159 145
63% 61% 64% 60% 61% 66% 57% 68% 57% 59% 64% 64% 61% 63% 65% 67% 61%
g e} g
670 80 82 90 86 72 102 71 97 88 84 81 87 87 77 73 83
36% 36% 34% 38% 38% 32% 42% 29% 42% 40% 34% 35% 38% 36% 32% 31% 35%
h h fhop fhop hp h
1879 225 238 236 226 227 242 248 233 222 247 229 231 240 239 236 239
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means: cglumn—r—t‘s ested (5% Tisk Ievel) - biclaleltig/nTRITmInTolpla

Overlap formulae used.
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Interview Dates: 8/18/09 - 8/26/09
. . 19 Nov 2009
Q820. Have you ever noticed advertisements for carbon offsets? Table 96

Base: Respondents Who Have Never Purchased A Carbon Offset Or Don’t Know

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled _Eco- able  Renew- cled  Sus able  Renew- cled able  Renew- cled

Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials

@ (b) © (d) © ® @ () @ @) (k) ) (m) Q) (0) () (@

Unweighted Base 1846 218 235 232 224 222 241 240 230 219 243 227 229 239 233 232 228
Weighted Base 1846 218 235 232 224 222 241 240 230 219 243 227 229 239 233 232 228
Yes 195 25 26 25 17 23 19 34 23 24 32 21 20 35 18 28 20
11% 11% 11% 11% 8% 10% 8% 14% 10% 11% 13% 9% 9% 15% 8% 12% 9%
egmo eo egmoq
No 1384 157 167 172 170 171 189 172 170 167 175 172 166 177 183 176

184
75% 2% 71% 74% 76% 7% 78% 2% 74% 76% 2% 76% 2% 74% 79% 76% b hk81%
ChKm
Not sure 267 36 42 35 37 28 33 34 37 28 36 34 43 27 32 28 24
14% 17% 18% 15% 17% 13% 14% 14% 16% 13% 15% 15% 19% 11% 14% 12% 11%
nq npq

Sigma 1846 218 235 232 224 222 241 240 230 219 243 227 229 239 233 232 228
100%  100%  100%  100%  100%  100%  100%  100%  100% 100%  100%  100%  100%  100%  100%  100%  100%

Proportions/Means: Columns Tested (5% risk level) - b/c/dlefiTg/jIKITmIniolplq
Overlap formulae used.
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Q825. What were you "offsetting” when you purchased the offset?

Base: Respondents Who Have Ever Purchased A Carbon Offset

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: riend- y: able: tain- able:
Made Green: Made Mad y: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _abl ater- Mater- _abl ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ ® © @ @ n @ O 0 O ® O m ® © ©® @
Unwel ghted Base 33* Ve e Lrx P [Sad 1x* grx e e 4% i i 1% [d 4** 11%*
Wa ghtm B& 33* Tr* 3** 4x* 2** 5 1* 8** 3** 3** 4** 2** 2*)\— iR 6** 4** 11%*
PRODUCT TO OFFSET 25 4 2 3 1 4 - 6 1 3 4 1 2 1 6 3 9
76% 57% 67% 75% 50% 80% - 75% 33% 100% 100% 50% 100% 100% 100% 75% 82%
Airline Travel 7 1 1 - 1 1 - 1 1 1 1 - - 1 2 - 3
21% 14% 33% - 50% 20% - 13% 33% 33% 25% - - 100% 33% - 27%
Automobile Travel 5 - 1 1 - - - 2 - - 1 - - - 2 - 3
15% - 33% 25% - - - 25% - - 25% - - - 33% - 27%
Lightbulbs 5 1 - - 2 - 2 - 1 - - 1 - - 1 -
15% 14% - 50% - 40% - 25% - 33% - - 50% - - 25% -
Home hesating 3 - 1 - - - - - - - 1 1 - - 1 1 1
9% - 33% - - - - - - - 25% 50% - - 17% 25% 9%
Energy efficient appliances 3 - - 1 - - - - - - 1 - 1 - 1 - 2
9% - - 25% - - - - - - 25% - 50% - 17% - 18%
Carbon output/emissions 2 - 1 - - - - 1 - - - - - - 1 1 -
6% - 33% - - - - 13% - - - - - - 17% 25% -
Planting trees 2 1 - - - 1 - - - 1 - - 1 - - - -
6%  14% - - - 20% - - - 33% - - 50% - - - -
Other product 2 1 - - - - - - - - 1 - - - 1 - 1
6%  14% - - - - - - - - 25% - - - 17% - 9%
REASON FOR OFFSET 17 4 1 2 - 4 - 5 1 1 2 1 2 1 4 2 4
52% 57% 33% 50% - 80% - 63% 33% 33% 50% 50% 100% 100% 67% 50% 36%
Reduction in carbon 8 1 1 1 - 1 - 2 1 1 1 1 1 1 2 1 1
emissionsg/footprint 24% 14% 33% 25% - 20% - 25% 33% 33% 25% 50% 50% 100% 33% 25% 9%
Use less energy consumption 4 - - 1 - 1 - 1 - - 1 1 - 1 2
12% - - 25% - 20% - 13% - - 25% - 50% - 17% - 18%
Reduction in electric usage 1 1 - - - 1 - - - - - - - - - - -
3% 14% - - - 20% - - - - - - - - - - -
Do not have a new/hybrid 1 - - - - - - - - - - - - - 1 - 1
vehicle 3% - - - - - - - - - - - - - 17% - 9%
Other reason 3 2 - - - 1 - 2 - - - - - - - 1 -
9%  29% - - - 20% - 25% - - - - - - - 25% -
Other 1 - 1 - - - - - 1 - - - - - - - -
3% - 33% - - - - - 33% - - - - - - - -
None 2 - - 1 1 - - 1 - 1 - - - -
6% - - 25% 50% - - - 33% - - 50% - - - - -

roportions/Means: Columns Teste % TisK Tevel) - bcraleffTg/mil/KITmIn/olp/q -
Overlap formulae used. * small base; ** very small' base (under 30{ ineligible for sig testing
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Q825. What were you "offsetting” when you purchased the offset?

Base: Respondents Who Have Ever Purchased A Carbon Offset

Page 108
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Table 97

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: riend- y: able: tain- able:
Made Green: Made Made y: Made Made able Made ad ade
with Made  with with Made  with with Made  with with Made  with
Renew- _with e Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _abl ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (O © © © n @ O [0) ) O m ® ©@ @ @
Wa ghtw B& 33* Vaid 3** 4** A 5** 1x* 8** 3** 3** 4x* pidd pisd x* 6% 4x* 11**
Don’'t know 2 1 - - - - 1 - - - - - - - - 1 1
6% 14% - - - - 100% - - - - - - - - 25% 9%
Sigma 51 9 6 7 2 8 1 11 4 4 7 3 5 2 12 6 15
155% 129% 200% 175% 100% 160% 100% 138% 133% 133% 175% 150% 250% 200% 200% 150% 136%

Proportions/Means: Columns Tested (5% rsK [evel) - b/c/d/e/r/g/hn/{/k/|/m/n/o/ 7q

Overlap formulae used. * small base; ** very small base (under 30

ineligible for sig testing
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19 Nov 2009
Q831. For each of these, please indicate whether you agree or disagree wjth the airline’s statement that the offsets Table98
itis purchasing will offset the greenhouse gas emissions from your flight.
SUMMARY OF AGREE

Base: Respondents Who Know That A Carbon Offset Is A Way Of Reducing Carbon Dioxide And Other Greenhouse Gases

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- : able: tain- able:
Made Green: Made Mad ly: Made Made able Made
with e w with Made  with with Mad with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _wit Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials

@ (b) © (d) C} ® @ (M) 0] @ (k) ) (m) Q) (0) ®) (C)

Unweighted Base 770 93* 101 94* 88* 88* 101 101 105 91* 96* 100 84* 102 96* 102 98*
Weighted Base 770 93* 101 94* 88* 88* 101 101 105 91* 96* 100 84* 102 96* 102 98*
The equipment to capture the 407 50 55 54 38 45 54 44 53 53 42 56 46 55 52 59 58
methaneis al,reed_}( installed 53% 54% 54% 57% 43% 51% 53% 44% 50% 58% 44% 56% 55% 54% 54% 58% 59%
and is operati ng%. he methane ehk ehk ehk
represented by the offsets will

be captured and destroyed in
thecr?gxt few months. v

While the capture project has 215 24 26 22 26 20 31 25 31 22 25 32 29 32 31 28 26
been designed, the equipment to 28% 26% 26% 23% 30% 23% 31% 25% 30% 24% 26% 32% 35% 31% 32% 27% 27%
capture the methaneis not

presently installed. The mining

company is using the money

raised from the sale of offséts to

pay the cost of purchasing and

indtalling the necessary

equipment. It will be several

years before the methane

represented by the offsets will

be captured and deﬁrtg ,

because it will take that long to

raise the necessary funds and

install the equiprrient.

Proportions/Means: Columns Tested (5% risk level) - b/cd7effTginKITm/nolplq
Overlap formulae used. * small base
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Q831. For each of these, please indicate whether you agree or disagree wjth the airline’s statement that the offsets Table99
itis purchasing will offset the greenhouse gas emissions from your flight.

SUMMARY OF DISAGREE

Base: Respondents Who Know That A Carbon Offset Is A Way Of Reducing Carbon Dioxide And Other Greenhouse Gases

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- : able: tain- able:
Made Green: Made Mad ly: Made Made able Made
with e w with Made  with with Mad with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- wi Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain-  Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials

@ (b) © (d) C} ® @ (M) 0] @ (k) ) (m) Q) (0) ®) (C)

Unweighted Base 770 93* 101 94* 88* 88* 101 101 105 91* 96* 100 84* 102 96* 102 98*
Weighted Base 770 93* 101 94* 88* 88* 101 101 105 91* 96* 100 84* 102 96* 102 98*

While the capture project has 334 39 48 41 32 44 38 37 48 43 43 44 34 36 48 48 45
been designed, the equipment 43% 42% 48% 44% 36% 50% 38% 37% 46% 47% 45% 44% 40% 35% 50% 47% 46%
to capture the methane is not hn n

presently installed. The mining

company is using the money

raised from the sale of offséts

;e/qears before the methane |
represented by the offsets will
be captured and destroyed,
because it will take that long to
raise the necessary funds and
install the equipmrient.

The equipment to capture the 152 19 19 19 23 16 17 20 23 13 27 17 14 23 22 17 15
methane is already installed and 20% 20% 19% 20% 26% 18% 17% 20% 22% 14%  28% 17% 17% 23% 23% 17% 15%
is operating. The methane j jpg

represented by the offsets will
be captured and destroyed in the
next few months.

Proportions/Means: Columns Tested (5% risk level) - b/c/d7effTgimKITm/nolp/q
Overlap formulae used. * small base
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Q831. For each of these, please indicate whether you agree or disagree with the airline’s statel
itis purchasing will offset the greenhouse gas emissions from your flight

SUMMARY OF MEANS

Base: Respondents Who Know That A Carbon Offset Is A Way Of Reducing Carbon Dioxide And Other Greenhouse Gases

19

ment that the offsets

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with e with with Made  with with Made  with with Made  with
Renew- _with Re- enew- _with Re- Renew- _with Re-  Renew- w e
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _abl ater- tain-  Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ ® © @ @ O @ O 0 O ® O m ® © @ @
Unweighted Base 770 93* 101 94* 88* 88* 101 101 105 91* 96* 100 84* 102 96* 102 98*
Weighted Base 770 93* 101 94* 88* 88* 101 101 105 91* 96* 100 84* 102 96* 102 98*
The equipment to capture the 3.6 35 3.7 3.6 3.3 3.6 3.7 3.4 35 3.8 3.2 3.7 3.6 3.5 3.5 3.8 3.7
methane is already installed k k ehk ek ehk ek
and is operating. The methane
represented by the offsets will
be captured and destroyed in
the next few months.
While the capture project has 2.6 2.6 25 25 2.7 25 2.8 2.7 2.6 2.4 25 27 29 2.8 2.7 2.6 2.6

been designed, the equipment
to capture the methane is not
presently installed. The mining
company is using the money
raised from the sale of offsets
to pay the cost of purchasing
and installing the necessary
equipment. [t will be several
years before the methane
represented by the offsets will
be captured and destroyed,
because it will take that'long to
raise the necessary funds and
install the equipment.

Proportions/Means: Columns Tested (5% risk level) - b/cid7effTgimKITm/nolp/q
Overlap formulae used. * small base
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Q831_1. For each of these please indicate whether you a%ree or disagree with the airline’s statement that the offsets Table 101
itis purchasing will offset the greenhouse gas emissions from your flight.

1. The equipment to capture the methane is already installed and is operating. The methane represented by the offsets
will be captured and destroyed in the next few months.

Base: Respondents Who Know That A Carbon Offset Is A Way Of Reducing Carbon Dioxide And Other Greenhouse Gases

Eco- Eco- Sus- Sus-
friend- _Eco-  friend- tain- Sus tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Mad ly: Made Made able Made Made Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able [ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials

@ (b) © (d) C} ® @ () @ @) (k) ) (m) Q) (0) () (@

Unweighted Base 770 93* 101 94* 88* 88* 101 101 105 91* 96* 100 84* 102 96* 102 98*
Weighted Base 770 93* 101 94* 88* 88* 101 101 105 91* 96* 100 84* 102 96* 102 98*
AGREE (NET) 407 50 55 54 38 45 54 44 53 53 42 56 46 55 52 59 58

53% 54% 54% 57% 43% 51% 53% 44% 50% EE% 44% 56% 55% 54% 54% EE% EE%
el e e

(5) Strongly Agree 201 20 29 25 20 21 27 24 25 29 18 31 22 28 22 32 29
26% 2% 29% 2% 23% 2% 2i% 24 2a% 3% 19% 3D 26% 2% 23% 3% 30%

(4) Somewhat Agree 206 30 26 29 18 24 27 20 28 24 24 25 24 27 30 27 29
2% 3% 2% 31w 20% 2% 2i%  20% 2% 2% 25% 2% 2% 2%  31%  26%  30%

(3) Neither Agree Nor disagree 127 16 15 13 16 15 16 24 19 12 17 15 13 16 16 15 16
6% 1%  15%  14%  18%  17/%  16%  24%  18%  13%  18%  15%  15%  16%  17/%  15%  16%

DISAGREE (NET) 52 19 19 19 23 16 17 20 23 13 27 17 14 23 22 17 15
20% 20% 19% 20% 26% 18% 17% 20% 22% 14% 28% 17% 17% 23% 23% 17% 15%

] JIa]

(2) Somewhat Disagree 79 11 13 8 9 9 11 8 12 9 15 6 6 7 13 13 8
10% 12% 13% 9% 10% 10% 11% 8% 11% 10% 16|% 6% % % 14% 13% 8%

(1) Strongly Disagree 73 8 6 11 14 7 6 12 11 4 12 11 8 16 9 4 7
9% 9% 6% 12% 16% 8% 6% 12% 10% 4% 13% 11% 10% 16% 9% 4% 7%

p calp p p p cgjp

Not sure 84 8 12 8 11 12 14 13 10 13 10 12 11 8 6 11 9
11% 9% 12% 9% 13% 14% 14% 13% 10% 14% 10% 12% 13% 8% 6% 11% 9%

MEAN 3.6 35 3.7 3.6 3.3 3.6 3.7 3.4 35 3.8 3.2 3.7 3.6 3.5 3.5 3.8 3.7

k k ehk ek ehk ek

STD. DEV 131 1.25 1.26 1.34 1.44 1.27 1.24 1.34 1.32 1.20 1.35 1.35 1.30 1.43 1.28 1.20 1.23

STD. ERR 0.05 0.14 0.13 0.14 0.16 0.15 0.13 0.14 0.14 0.14 0.15 0.14 0.15 0.15 0.14 0.13 0.13

Sigma

770 93 101 94 88 88 101 101 105 91 96 100 84 102 96 102 98
100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100% 100%  100%  100%

Proportions/Means: Columns Tested (5% risk level) - b/cra’elfigimfkiim/niolpiq
Overlap formulae used. * small base
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Q831_2. For each of these, please indicate whether you a%ree or disagree with the airline’s statement that the offsets Table 102
itis purchasing will offset the greenhouse gas emissions from your flight.

2. While the capture ro+ect has been designed, the equipment to capture the methane is not presently installed. The mining company is using the money raised
from the sale of offsets to Pay the cost of purchasing and installing the necessary equipment. It'will be several years before the’'methane represented

by the offsets will be captured and destroyed, because it will take that |ong to raise the necessary funds and install the equipment.

Base: Respondents Who Know That A Carbon Offset Is A Way Of Reducing Carbon Dioxide And Other Greenhouse Gases

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- enew- _with Re-  Renew- _with e
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able [ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials

@ (b) © (d) C} ® @ () @ @) (k) ) (m) Q) (0) () (@

Unweighted Base 770 93* 101 94* 88* 88* 101 101 105 91* 96* 100 84* 102 96* 102 98*
Weighted Base 770 93* 101 94* 88* 88* 101 101 105 91* 96* 100 84* 102 96* 102 98*
AGREE (NET) 215 24 26 22 26 20 31 25 31 22 25 32 29 32 31 28 26
28% 26% 26% 23% 30% 23% 31% 25% 30% 24% 26% 32% 35% 31% 32% 27% 27%
(5) Strongly Agree 59 4 5 6 9 8 10 7 5 5 6 13 12 7 11 4 6
8% 4% 5% 6% 10% 9% 10% 7% 5% 5% 6% b 13% b 14% 7% 11% 4% 6%
cip cip p

(4) Somewhat Agree 156 20 21 16 17 12 21 18 26 17 19 19 17 25 20 24 20
20% 2%  21%  1r%  19% 4w 21%  I8% 250  T19%  20% 1%  20% 2%  21%  24%  20%

(3) Neither Agree Nor disagree 127 18 16 19 19 14 16 22 16 15 14 14 9 22 12 11 17
16% 19% 16% 20% 22% 16% 16% 22% 15% 16% 15% 14% 11% 22% 13% 11% 17%
p mp p

DISAGREE (NET) 48

334 39 48 41 32 44 38 37 48 43 43 44 34 36 48 45
43% 42% 48% 44% 36% EO% 38% 37% 46% 47% 45% 44% 40% 35% 50% 47% 46%
n n

(2) Somewhat Disagree 144 18 22 15 9 20 18 17 20 12 16 15 17 13 26 25 25
19% 19% 22% 16% 10% 23% 18% 17% 19% 13% 17% 15% 20% 13% 27% 25% 26%
e e

ejin ejn ejn

(1) Strongly Disagree 190 21 26 26 23 24 20 20 28 31 27 29 17 23 22 23 20
25% 23% 26% 28% 26% 27% 20% 20% 27% h 34% 28% 29% 20% 23% 23% 23% 20%

ghmq

Not sure 94 12 11 12 11 10 16 17 10 11 14 10 12 12 5 15 10

12% 13% 11% 13% 13% 11% 16% 17% 10% 12% 15% 10% 14% 12% 5% 15% 10%
o o o o o
MEAN 2.6 2.6 25 25 2.7 25 2.8 2.7 2.6 2.4 25 2.7 2.9 2.8 2.7 2.6 2.6
J
STD. DEV 1.34 1.25 1.28 1.32 1.40 1.35 1.36 1.28 131 1.36 1.35 1.47 1.45 131 1.37 1.27 1.25
STD. ERR 0.05 0.14 0.14 0.15 0.16 0.15 0.15 0.14 0.13 0.15 0.15 0.16 0.17 0.14 0.14 0.14 0.13
Sigma

770 93 101 94 88 88 101 101 105 91 96 100 84 102 96 102 98
100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100% 100%  100%  100%

Proportions/Means: Columns Tested (5% risk level) - b/cra’e/figimfkiim/niolpiq
Overlap formulae used. * small base
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Base: Respondents Assigned To Carbon Neutral Section

Unweighted Base
Weighted Base

Does not emit

carbon/greenhouses gases
Into the atmosphere/0zone
ayer

Safe/Not harmful/No positive or
negative imj on the
environmen

Carbon free/No Carbon added

Does not leave a carbon

footprint

Carbon emissions are offset
(i.e., planting trees, etc.)

| don’t understand/am not
familiar with the term

Less/non-pollutant

Carbon has a neutral part in
production

Fossil fuel (petroleum products)
not used to produce the product

Scam/Gimmick/Money-making
ploy by Al Gore

A meaningless
statement/doesn’t make sense

Doesn't waste energy/uses as
much energy asit puts out

Environmentally friendly/Good
for the environment
Biodegradable

Recyclable

Does not contribute to global
warming

Not coal based

Q850. As far as you know, what does it mean to say that a product or service is "carbon neutral"?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: riend- y: able: tain- able:
Made Green: Made Made y: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able [ater- tain- Mater- _able ater- Mater- _abl ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(@ (b) (© (d) (e ® () (h) 0} @ (k) 0} (m) W) (0) ( (@
1898 248 233 234 245 241 230 223 238 251 227 245 241 235 236 235 234
1898 248 233 234 245 241 230 223 238 251 227 245 241 235 236 235 234
574 78 71 70 75 88 75 77 65 66 70 74 75 50 75 74 65
30% 31% 30% 30% 31% 37% 33% 35% 27% 26% 31% 30% 31% 21% 32% 31% 28%
n n n n iinq n n n n n n n
537 68 68 68 56 74 67 71 70 67 58 64 67 77 67 74 58
28% 27% 29% 29% 23% 31% 29% 32% 29% 27% 26% 26% 28% 33% 28% 31% 25%
e e e
366 53 45 42 51 55 46 53 45 36 47 41 52 38 46 48 34
19% 21% 19% 18% 21% 23% 20% 24% 19% 14% 21% 17% 22% 16% 19% 20% 15%
19 ] 1q nq 1q
185 22 15 29 18 22 27 18 25 22 17 30 24 28 19 25 29
10% 9% 6% 12% % 9% 12% 8% 11% 9% 7% 12% 10% 12% 8% 11% 12%
Cc Cc ce Cc Cc
111 16 14 18 14 14 13 11 14 24 9 11 19 11 15 12 7
6% 6% 6% 8% 6% 6% 6% 5% 6% W 10% 4% 4% 8% 5% 6% 5% 3%
q npq q
38 2 3 7 5 3 7 4 5 5 4 5 3 12 4 - 7
2% 1% 1% 3% 2% 1% 3% 2% 2% 2% 2% 2% 1% 5% 2% - 3%
p p p p p p p p bcthmop p p
35 4 5 5 6 2 4 3 4 7 4 5 4 4 4 4 5
2% 2% 2% 2% 2% 1% 2% 1% 2% 3% 2% 2% 2% 2% 2% 2% 2%
33 3 4 5 5 7 3 6 4 3 2 4 6 4 1 5 4
2% 1% 2% 2% 2% 3% 1% 3% 2% 1% 1% 2% 2% 2% * 2% 2%
o] o]
27 2 6 4 3 4 2 3 5 4 1 5 2 4 2 4 3
1% 1% 3% 2% 1% 2% 1% 1% 2% 2% * 2% 1% 2% 1% 2% 1%
26 6 2 2 3 1 3 4 2 4 4 4 3 6 3 3 2
1% 2% 1% 1% 1% * 1% 2% 1% 2% 2% 2% 1% 3% 1% 1% 1%
25 7 3 2 2 1 2 4 3 3 6 4 2 6 1 1 3
1% . 3% 1% 1% 1% * 1% 2% 1% 1% f3% 2% 1% 3% * * 1%
op 0 p
15 - - 1 3 5 2 3 1 - 2 1 4 3 1 2 2
1% - - * 1% 2% 1% 1% * - 1% * 2% 1% * 1% 1%
bcj bej
12 1 1 1 2 1 - 2 4 2 2 2 3 1 1 1 -
1% * * * 1% * - 1% 2% 1% 1% 1% 1% * * * -
aq
12 - 1 - 2 2 - 1 2 2 1 2 1 2 3 4 1
1% - * - 1% 1% - * 1% 1% * 1% * 1% 1% bdZ% *
9
12 - 3 1 1 2 1 1 - 2 2 1 1 2 3 3 1
1% - 1% * * 1% * * - 1% 1% * * 1% 1% 1% *
11 2 1 - 1 - 1 - 4 1 1 2 2 3 2 1 1
1% 1% * - * - * - d2f% * * 1% 1% 1% 1% * *
9 - 1 2 2 2 - 1 1 3 - 1 2 - 2 1
* - * 1% 1% 1% - * * 1% - * 1% - - 1% *

Proportions/Means: Cé)lumns Tested (5% risk 1evel) - b/ciareffigMTKITmInIolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: Respondents Assigned To Carbon Neutral Section

Weighted Base

Not toxic to the environment
Clean energy

Other

None

Don't Know

Decline to answer

Sigma

Q850. As far as you know, what does it mean to say that a product or service is "carbon neutral"?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: riend- y: able: tain- able:
Made Green: Made Mad y: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _wit Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _abl ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (O © © © n @ O [0) ) O m ® ©@ @ @
1898 248 233 234 245 241 230 223 238 251 227 245 241 235 236 235 234
7 2 2 1 1 - - - 1 - 1 3 - - 1 2 -
* 1% 1% * * - - - * - * 1% - - * 1% -
6 - 1 - - 1 - 1 1 1 2 1 2 - 2 - -
* z * - B * B * * * 1% * 1% R 1% z R
31 7 1 2 4 4 9 4 1 5 2 3 6 6 3 3 2
2% 3% * 1% 2% 2% d'k4% 2% * 2% 1% 1% 2% 3% 1% 1% 1%
ci cdikq i
97 10 14 10 12 15 17 7 11 17 7 12 15 11 11 13 12
5% 4% 6% 4% 5% 6% hl% 3% 5% K% 3% 5% 6% 5% 5% 6% 5%
498 66 64 63 68 56 50 59 59 65 69 62 56 58 69 61 71
26% 27% 27% 27% 28% 23% 22% 26% 25% 26% 30% 25% 23% 25% 29% 26% 30%
¢} g
14 1 2 2 1 1 1 - 1 2 1 6 3 1 1 2 3
1% * 1% 1% * * * - * 1% * b I$% 1% * * 1% 1%
i
2681 350 327 335 335 360 330 333 328 341 312 343 352 327 334 344 311
141% 141% 140% 143% 137% 149% 143% 149%  138%  136%  137% 140%  146% 139% 142% 146% 133%

Proportions/Means: Columns Tested (5% rsk 1evel) - bic/alelfIgIiKITmin/olpiq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q855. Thinking a bit more about a product being carbon neutral, vghich of the following best describes what "carbon neutral"
means?

Base: Respondents Assigned To Carbon Neutral Section

Unweighted Base
Weighted Base

INCORRECT (NET)
WRONG (NET)

No pollution was generated
in making the product

Carbon resources were not
used to produce the product

Water pollutants were
redéj_ced to improve water
uali

Clothing that resists pencil
and ink 'stains

Soft drinks that were made
without carbonation

None of the above
Not sure
Greenhouse gases such as
carbon dioxide were offset

Sigma

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with ade with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and abl Renew- cled -CO- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _abl ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials  Energy ials
@ (b) () (d) (e ® () (h) 0} ® (k) 0} (m) () (0) (P (@
1898 248 233 234 245 241 230 223 238 251 227 245 241 235 236 235 234
1898 248 233 234 245 241 230 223 238 251 227 245 241 235 236 235 234
1157 161 143 140 160 134 143 130 138 152 147 153 141 145 135 145 147
61% 65}% 61% 60% 65% 56% 62% 58% 58% 61% 65% 62% 59% 62% 57% 62% 63%
676 101 81 87 84 80 84 84 79 86 87 87 84 81 77 94 76
36% 41% 3%  37%  34%  33%  37%  38%  33%  34%  38%  36%  35%  34%  33%  40%  32%
313 44 40 38 34 35 38 42 41 44 40 44 32 37 33 47 37
16% 18% 17% 16% 14% 15% 17% 19% 17% 18% 18% 18% 13% 16% 14% 20% 16%
m
229 36 31 29 29 33 32 33 24 24 28 25 29 25 30 29 21
12% 15% 13% 12% 12% 14% 14% 15% 10% 10% 12% 10% 12% 11% 13% 12% 9%
q
17 5 2 1 2 1 4 1 4 3 1 3 3 2 2 - -
1% 2% 1% * 1% * 2% * 2% 1% * 1% 1% 1% 1% - -
Pq Pq Pq
8 1 1 4 1 - 1 - - - - 2 2 1 - 1 2
* 4 4 2% 4 - * - - - - 1% 1% B - B 1%
fijko
4 : i i : : i i : : i : : 1 : i i
105 15 6 14 18 11 8 7 10 15 17 13 18 15 12 16 15
6% 6% 3% 6% 7% 5% 3% 3% 4% 6% 7% 5% 7% 6% 5% 7% 6%
ch ch cgh c c c
481 60 62 53 76 54 59 46 59 66 60 66 57 64 58 51 71
25% 24% 27% 23% dfﬁl% 22% 26% 21% 25% 26% 26% 27% 24% 27% 25% 22% dﬁo%
p p
741 87 90 94 85 107 87 93 100 99 80 92 100 20 101 920 87
39% 35% 39% 40% 35% b4ﬁ% 38% 42% 42% 39% 35% 38% 41% 38% 43% 38% 37%
el
1898 248 233 234 245 241 230 223 238 251 227 245 241 235 236 235 234
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (59 TSk 1evel) - bIcTarergMmKITminiolprq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: Respondents Assigned To Carbon Neutral Section

Unweighted Base
Weighted Base

Yes
No
Not sure

Sigma

Q860. Have you ever purchased a product or service at least par Iy because it was advertised or labeled as being "carbon
neu

utral”"?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with ade Wlth with Made with with Made with with Made with
Renew- _with Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and abl Renew- cled Eco- able  Renew- cled Sus able  Renew- cled able  Renew- cl
Imp- Mater- _abl ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials nergy ials ials nergy ials
@ (b) () (d) (e ® () (h) 0} ® (k) 0} (m) () (0) (P (@
1898 248 233 234 245 241 230 223 238 251 227 245 241 235 236 235 234
1898 248 233 234 245 241 230 223 238 251 227 245 241 235 236 235 234
73 14 6 12 14 9 12 9 5 11 11 3 10 9 6 10 5
4% _|6% 3% Sl% _|6% 4% 5|% 4% 2% 4I% SI% 1% 4|% 4% 3% 4|% 2%
ilq ilq
1251 177 147 157 53 149 159 151 154 165 156 158 163 156 154 146 157
66% 7f1% 63% 67% 62% 62% 69% 68% 65% 66% 69% 64% 68% 66% 65% 62% 67%
cefp
574 57 80 65 8 83 59 63 79 75 60 84 68 70 76 79 72
30% 23% 34% 28% 32% 34% 26% 28% 33% 30% 26% 34% 28% 30% 32% 34% 31%
bg b bg b bg b b b
1898 248 233 234 245 241 230 223 238 251 227 245 241 235 236 235 234
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% 1isK 1evel) - bcTarergMmKITminToTprg

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q865. Have you ever noticed advertisements for "carbon neutral” products or services?

Base: Respondents Who Have Never Purchased A Carbon Neutral Product/Service Or Don’t Know

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able [ater- tain- Mater- _able ater- Mater- _abl ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (O © © © n @ O [0) ) O m ® ©@ @ @
Unweighted Base 1825 234 227 222 231 232 218 214 233 240 216 242 231 226 230 225 229
Weighted Base 1825 234 227 222 231 232 218 214 233 240 216 242 231 226 230 225 229
Yes 189 25 22 24 16 26 30 24 26 28 20 27 26 24 25 14 21
10% 11% 10% 11% 7% 11% 14% 11% 11% 12% 9% 11% 11% 11% 11% 6% 9%
ep p
No 1290 175 171 154 171 156 151 149 153 178 159 170 160 152 151 165 165
71% 75% 75% 69% 74% 67% 69% 70% 66% 74% 74% 70% 69% 67% 66% 73% 72%
io ino 0 io
Not sure 346 34 34 44 44 50 37 41 54 34 37 45 45 50 54 46 43
19% 15% 15% 20% 19% 2&% 17% 19% gSf% 14% 17% 19% 19% l:%2_% 53'% 20% 19%
J C C| C|
Sigma 1825 234 227 222 231 232 218 214 233 240 216 242 231 226 230 225 229
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% risk level) - b/c/dlefiTg/jIKITmIniolplq
Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q870. What did you buy that was advertised or labeled as being carbon neutral?
being advertised as carbon neutral?

Unweighted Base
Weighted Base

WHAT PURCHASED (NET)
Automobiles
Food/Beverage
Laundry detergent/product
Furniture/Household goods
Cleaning supplies/Household
cleaner
Carbon offset/credits
Airplaneflight
Airline Tickets
Appliances (dishwasher, air
conditioner, etc.)
Utilities/Fuel
Flooring (rug, carpet, floor
mats, fI%(gri ngg etc‘.))
Clothing
Concert/Event tickets
Paper goods/Office supplies
Conference/Meeting

CD/DVD

Base: Respondents Who Have Ever Purchased A Carbon Neutral Product/Service Or Have Noticed Advertisements For Carbon Neutral Products/Services

9” you remember, what product or service was
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Proportions/Means: Columns Tested (5% rSK [evel) - b/c/d/e/r/g/hllljl_k/Ilm/n/o/ 7

Overlap formulae used. * small base; ** very small base (under 30

ineligible o(r]sig testing

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with ade with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and abl Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _abl ater- Friend- Mater- _able ater- tain- Mater- _abl ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (b) () (d) (e ® () (h) 0} ® (k) 0} (m) () (0) (P (@
262 39* 28** 36* 30* 35* 42* 33* 31* 39* 31* 30* 36* 33* 31* 24 26**
262 39* 28** 36* 30* 35* 42 33* 31* 39* 31* 30* 36* 33* 31* 24%* 26**
94 16 10 13 13 16 13 14 9 12 9 7 15 12 10 10 9
36% 41% 36% 36% 43% 46% 31% 42% 29% 31% 29% 23% 42% 36% 32% 42% 35%
9 2 3 - 1 1 - 1 1 1 1 1 1 3 1 1 -
3% 5% 11% - 3% 3% - 3% 3% 3% 3% 3% 3% 9% 3% 4% -
8 4 - 3 - 2 2 1 1 - - 1 - 1 - 1 -
3% 10% - 8% - 6% 5% 3% 3% - - 3% - 3% - 4% -
]
8 2 - 2 - 1 1 2 2 1 1 - 2 1 - 1 -
3% 5% - 6% - 3% 2% 6% 6% 3% 3% - 6% 3% - 4% -
7 - 2 - 2 - 1 3 1 - 1 - 1 - 1 1 1
3% - % - % - 2% 9% 3% - 3% - 3% - 3% 4% 4%
6 1 - - 1 2 2 2 - - - - 3 - - 1 -
2% 3% - - 3% 6% 5% 6% - - - - 8% - - 4% -
6 1 2 1 3 - - - - 2 - - - 2 - - 1
2% 3% % 3% 10% - - - - 5% - - - 6% - - 4%
9
5 - - 1 1 2 1 - - 1 - - - 1 2 - 1
2% - - 3% 3% 6% 2% - - 3% - - - 3% 6% - 4%
5 2 - 1 2 2 - - - 2 - - - - 1 - -
2% 5% - 3% % 6% - - - 5% - - - - 3% - -
5 - - 1 2 - 1 2 1 - 1 2 - - -
2% - - 3% % - 2% 6% - 3% - 3% 6% - - - -
5 1 - - 1 - 1 1 1 1 - 1 1 - 2
2% 3% - - 3% - 2% 3% 3% - 3% - - 3% 3% - 8%
4 - 1 - - 1 - - - - 2 1 - - - 2 1
2% - 4% - - 3% - - - - 6% 3% - - - 8% 4%
3 - - - - 1 - 2 - - - 1 1 - 1
1% - - - - 3% - 6% - - - - 3% 3% - 4% -
3 - 1 1 1 - - - 2 1 - - - - -
1% - 4% - 3% 3% - - - 5% - 3% - - - - -
3 1 - - 1 - - - - 1 - - - 2 1 - -
1% 3% - - 3% - - - - 3% - - - 6% 3% - -
3 1 - - - - - - - 1 1 2 - - - 1
1% 3% - - - - - - - 3% - 3% 6% - - - 4%
3 - - - - 1 - - 1 - 2 - - 1 1
1% - - - - 3% - - 3% - - % - - 3% - 4%




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q870. What did you buy that was advertised or labeled as being carbon neutral?
being advertised as carbon neutral?

Weighted Base
Electronics (computer, cell
phone, etc.)

Public transportation
Bottled water
Light bulbs
Personal items
Other products
REASON FOR PURCHASE
(NET)
Environmental impact
Look for eco-friendly products
Competitive price
Protecting the environment
To suPport companies trying
to do theright thing
Seemed like agood idea
Protecting the future
Other reason
Adverting mentions (saw an ad,

heard an ad, etc.)

Don't believe advertising/Don’t
believecrisis

Other

Base: Respondents Who Have Ever Purchased A Carbon Neutral Product/Service Or Have Noticed Advertisements For Carbon Neutral Products/Services

9” you remember, what product or service was

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with ade with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and abl Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _abl later- Friend- Mater- _abl ater- tain- Mater- _abl ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ial Energy ials ials Energy ials
@ (b) () (d) (e ® () (h) 0} ® (k) 0} (m) () (0) (P (@
262 39* 28** 36* 30* 35* 42 33* 31* 39* 31* 30* 36* 33* 31* 24** 26**
2 - - - 1 - 2 - - - - - - 1 - - -
1% - - - 3% - 5% - - - - - - 3% - - -
2 - - 1 - 1 2 - - - - - - - - -
1% - - 3% - 3% 5% - - - - - - - - - -
2 1 - - - - - - 1 - 1 - - - 1 - -
1% 3% - - - - - - 3% - 3% - - - 3% - -
2 - - - - 1 - - - 1 - - 1 - 1 - -
1% - - - - 3% - - - 3% - - 3% - 3% - -
1 1 - 1 - - - - - - - - - - - - -
* 3% - 3% - - - - - - - - - - - - -
12 1 2 3 2 2 1 1 1 2 2 - 2 1 1 2 1
5% 3% % 8% % 6% 2% 3% 3% 5% 6% - 6% 3% 3% 8% 4%
27 7 1 4 4 3 3 5 2 3 5 - 4 3 4 4 2
10% 18|% 4% 11% l?i% 9% % lSI% 6% 8% lGI% - 11% 9% 13|% 17% 8%
7 4 - 2 - 1 1 - 1 - 1 - 1 1 1 1 -
3% 10% - 6% - 3% 2% - 3% - 3% - 3% 3% 3% 4% -
]
6 2 - 1 1 1 1 3 - - - - - 2 - - 1
2% 5% - 3% 3% 3% 2% 9% - - - - - 6% - - 4%
5 1 1 - 1 1 - - 1 - 1 - 1 1 1 - 1
2% 3% 4% - 3% 3% - - 3% - 3% - 3% 3% 3% - 4%
4 - - - - 2 - 1 1 - - - 2 - 1 1 -
2% - - - - 6% - 3% 3% - - - 6% - 3% 4% -
4 2 - 1 1 - - 1 - 1 - - 1 - - - 1
2% 5% - 3% 3% - - 3% - 3% - - 3% - - - 4%
2 1 - 1 1 - - - - - 1 - - - - - -
1% 3% - 3% 3% - - - - - 3% - - - - - -
1 - - - - - - 1 - - - - 1 - - - -
* - - - - - - 3% - - - - 3% - - - -
6 - 1 - - 1 - 1 2 3 - - - 2 2 -
2% - 4% - - - 2% - 3% 5% 10% - - - 6% 8% -
20 2 3 3 3 2 2 2 4 4 1 2 4 3 2 1 2
8% 5% 11% 8% 10% 6% 5% 6% 13% 10% 3% 7% 11% 9% 6% 4% 8%
9 2 - 1 1 1 1 - - 1 1 1 2 3 2 2 -
3% 5% - 3% 3% 3% 2% - - 3% 3% 3% 6% 9% 6% 8% -
8 1 1 2 3 - 1 2 - 1 - - 1 1 1 2
3% 3% 4% 6% 10% - 2% 6% - 3% - - 3% 3% - 4% 8%

Proportions/Means: Columns Tested (5% MSK [evel) - b/c/d/e/r/g/hlllfl_k/Ilm/n/o/ 7

Overlap formulae used. * small base; ** very small base (under 30

ineligible o(r]sig testing
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J35309 - FTC Green Marketing Survey
Harris Interactive |

nc.
Interview Dates: 8/18/09 - 8/26/09

Q870. What did you buy that was advertised obr labeled as being carbon neutral? If you remember, what product or service was

Base: Respondents Who Have Ever Purchased A Carbon Neutral Product/Service Or Have Noticed Advertisements For Carbon Neutral Products/Services

eing advertised as carbon neutral?

Page 121

19 Nov 2009
Table 107

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green Green ly: frien ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and abl Renew- cled _Eco- able  Renew- cled Sus able enew- cled able  Renew- cl
Imp- ater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green |al Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (b) () (d) (e ® () (h) 0} ® (k) 0} (m) () (0) (P (@
Weighted Base 262 39* 28** 36* 30* 35* 42 33* 31* 39* 31* 30* 36* 33* 31* 24** 26**
None 18 1 1 1 1 4 4 2 3 1 4 3 2 3 3 2 1
% 3% 4% 3% 3% 11% 10% 6% 10% 3% 13% 10% 6% 9% 10% 8% 4%
Don’'t Know 94 13 13 12 5 10 19 10 14 16 12 16 11 10 11 7 9
36% 33% 46% 33% 17% 29% 45% 30% 45% 41% 39% 53f% 31% 30% 35% 29% 35%
e e e €
Decline to answer 5 1 - 2 2 - 1 - - 1 - 1 - 1 - - 1
2% 3% - 6% % - 2% - - 3% - 3% - 3% - - 4%
Sigma 293 48 31 40 37 40 45 37 34 42 33 31 41 39 34 27 27
112% 123% 111% 111% 123% 114% 107% 112%  110%  108%  106%  103%  114% 118% 110% 113% 104%
Proportions/Means: Columns Tested (5% risk level) - b/crdreiTgmiy /kll/m/nlol?
Overlap formulae used. * small base; ** very small base (under 30} ineligible for sig testing




J35309 - FTC Green Marketing Survey

Harris Interactive Inc

Interview Dates: 8/18/09 - 8/26/09

Base: Respondents Who Have Ever Purchased A Carbon Neutral Product/Service

Unweighted Base
Weighted Base

WHAT PURCHASED (NET)
Food/Beverage
Furniture/Household goods
Laundry detergent/product
Cleaning supplies’Household
cleaner
Flooring (rug, carpet, floor
mats, fI(g)(gri n%], etCF.))
Automobiles
Airline Tickets
Carbon offset/credits
Appliances (dishwasher, air
conditioner, etc.)

Clothing

Paper goods/Office supplies
Personal items

Electronics (computer, cell
phone, etc.)

Airplaneflight

Concert/Event tickets

Light bulbs

roportions/Means: Columns Teste
Overlap formulae used. * small base; ** very small' base (under 30

Q870. What did you buy that was advertised or labeled as being carbon neutral?
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Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: riend- y: able: tain- able:
Made Green: Made Made y: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able [ater- tain- Mater- _able ater- Mater- _abl ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(@ (b) (© (d) (e ® () (h) 0} @ (k) 0} (m) W) (0) ( (@
73* 145+ 6+ 1%k 145+ gr* 1%k gr* grx 11%% 114 3k 10%* g G 10%* G
73% 145+ 6+ 1%k 145+ gr* 1%k gr* grx 114 114 3k 10%* g G 10%* G
34 7 3 7 7 4 7 4 3 2 3 2 4 4 1 7 3
47% 50% 50% 58% 50% 44% 58% 44% 60% 18% 27% 67% 40% 44% 17% 70% 60%
6 3 - 3 - - 2 - 1 - - 1 - 1 - 1 -
8% 21% - 25% - - 17% - 20% - - 33% - 11% - 10% -
6 - 2 - 1 - 1 2 1 - 1 - 1 - 1 1 1
8% - 33% - 7% - 8% 22% 20% - 9% - 10% - 17% 10% 20%
4 1 2 - - 1 1 1 1 - 1 - - - -
5% 7% - 17% - - - 11% 20% 9% 9% - 10% - - - -
3 - - - 1 1 1 1 - - - - 2 - - - -
4% - - - 7% 11% 8% 11% - - - - 20% - - - -
3 - 1 - - - - - - - 1 1 - - - 2 1
4% - 17% - - - - - - - 9% 33% - - - 20% 20%
2 1 - - 1 - - - - - - - - 1 1 -
3% 7% - - 7% - - - - - - - - 11% - 10% -
2 2 - - 1 1 - - - - - - - - - - -
3% 14% - - 7% 11% - - - - - - - - - - -
1 1 - - 1 - - - - - - - - - - - -
1% 7% - - 7% - - - - - - - - - - - -
1 - - - 1 - 1 - - - - - - - - -
1% - - - 7% - 8% - - - - - - - - - -
1 - - - - - - - - - - - - 1 - 1 -
1% - - - - - - - - - - - - 11% - 10% -
1 - - - 1 - - - - - - - 1 - -
1% - - - 7% - - - - - - - - 11% - - -
1 1 - 1 - - - - - - - - - - - -
1% 7% - 8% - - - - - - - - - - - - -
1 - - - 1 - 1 - - - - - - - - - -
1% - - - 7% - 8% - - - - - - - - - -
AE

evel) - bic/dlerfTgMTKITmInTolplq -
f ineligible for sig testing




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q870. What did you buy that was advertised or labeled as being carbon neutral?

Base: Respondents Who Have Ever Purchased A Carbon Neutral Product/Service

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: - y: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with e Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _abl ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(@ (b) (© (d) (e ® () (h) 0} @ (k) 0} (m) W) (0) ( (@
Weighted Base 73 14% 6% 120 14% o 120 9 [ S R K 3 10% 9 6% 10%* 5¥*
Conference/Meeting - - - - - - - - - - - - - - - - -
CD/DVD - - - - - - - - - - - - - - - - -
Public transportation - - - - - - - - - - - - - - - - -
Bottled water - - - - - - - - - - - - - - - - -
Utilities/Fuel - - - - - - - - - - - - - - - - -
Other products 4 - - 1 1 2 1 - - 1 - - - - - 1 1
5% - - 8% 7% 22% 8% - - 9% - - - - - 10% 20%
REASON FOR PURCHASE 27 7 1 4 4 3 3 5 2 3 5 - 4 3 4 4 2
(NET) 37% 50% 17% 33% 29% 33% 25% 56% 40% 27% 45% - 40% 33% 67% 40% 40%
Environmental impact 7 4 - 2 - 1 1 - 1 - 1 - 1 1 1 1 -
10% 29% - 17% - 11% 8% - 20% - 9% - 10% 11% 17% 10% -
Look for eco-friendly products 6 2 - 1 1 1 1 3 - - - - - 2 - - 1
8% 14% - 8% 7% 11% 8% 33% - - - - - 22% - - 20%
Competitive price 5 1 1 - 1 1 - - 1 - 1 - 1 1 1 - 1
% 7% 17% - 7% 11% - - 20% - 9% - 10% 11% 17% - 20%
Protecting the environment 4 - - - - 2 - 1 1 - - - 2 - 1 1 -
5% - - - - 22% - 11% 20% - - - 20% - 17% 10% -
To suPport companiestrying 4 2 - 1 1 - - 1 - 1 - - 1 - - - 1
to do theright thing 5% 14% - 8% 7% - - 11% - 9% - - 10% - - - 20%
Seemed like agood idea 2 1 - 1 1 - - - - - 1 - - - - - -
3% 7% - 8% 7% - - - - - 9% - - - - - -
Protecting the future 1 - - - - - - 1 - - - - 1 - - - -
1% - - - - - - 11% - - - - 10% - - - -
Other reason 6 - 1 - - 1 1 2 3 - - - 2 2
8% - 17% - - - 8% - 20% 18% 27% - - - 33% 20% -
Don't believe advertising/Don’t 1 - - - - - - - R R R R R 1 1
believecrisis 1% - - - - - - - - - - - - 11% - 10% -
Adverting mentions (saw an ad, - - - - - - - - - - - - - - - - -
heard an ad, etc.) - - - - - - - - - - - - - - - - -
Other 1 - - - 1 - - - - 1 - - - - - - -
1% - - - 7% - - - - 9% - - - - - - -
roportions/Means: Columns Teste AE

Overlap formulae used. * small base; ** very small'base (under 30

Gvel) - b/cldle/f/glhlllfl_klllm/nlol 7q

ineligible for sig testing
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J35309 - FTC Green Marketing Survey
Harris Interactive In
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Interview Dates: 8/18/09 - 8/26/09

Page 124
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Q870. What did you buy that was advertised or labeled as being carbon neutral? Table 108
Base: Respondents Who Have Ever Purchased A Carbon Neutral Product/Service

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re- enew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able [ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(@ (b) (© (d) (e ® () (h) 0} @ (k) 0} (m) W) (0) ( (@
Weighted Base 73 14% 6% 120 14% o 120 9 [ S R K 3 10% 9 6% 10%* 5¥*
None 8 1 1 - 1 2 2 1 1 1 1 - 2 1 1 1
11% 7% 17% - 7% 22% 17% 11% 20% 9% 9% - 20% 11% 17% 10% -
Don’'t Know 11 2 2 2 1 1 1 1 - 3 3 1 3 1 1 - -
15% 14% 33% 17% 7% 11% 8% 11% - 27% 27% 33% 30% 11% 17% - -
Decline to answer 3 1 - 1 1 - 1 - - 1 - - - 1 - - -
4% 7% - 8% 7% - 8% - - 9% - - - 11% - -

Sigma 95 23 8 15 17 12 14
130% 164%  133%  125%  121% 133% 117%

12 8 11 13 3 15 12 8 13 6
133% 160%  100%  118%  100%  150%  133%  133% 130%  120%

Proportions/Means: Columns Tested (5% risk level) - b/c/drerfIg/mfKITminiolplq -
Overlap formulae used. * small base; ** very small base (under 30{ ineligible for sig testing




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Unweighted Base
Weighted Base

WHAT PURCHASED (NET)
Automobiles
Airplaneflight
Carbon offset/credits
Utilities/Fuel
Laundry detergent/product
e e o
gléeanmérng supplies/Household
Concert/Event tickets
Conference/Meeting
Airline Tickets
CD/DVD
Food/Beverage
Bottled water
Light bulbs
Paper goods/Office supplies

Public transportation

roportions/Means: Columns Teste

Q870. If you remember, what product or service was being advertised as carbon neutral?

Base: Have Noticed Advertisements For Carbon Neutral Products/Services
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Table 109

Eco- Sus- Sus-
friend-  Eco- fr|end- tain- Sus tain-
Green: Green: ly: riend- able: tain- able:
Made Green: Made Made y: Made Made able: Made ad Mad
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
mp- Mater- _able [ater- Friend- Mater- _able [ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (O © © © n @ O [0) ) O m ® ©@ @ @
189 25%* 22%* 24* 16** 26** 30* 24** 26™* 28** 20** 27 26** 24** 25%* 14** 21
189 25%* 22%* 24 16** 26** 30* 24%* 26** 28+ 20%* 27 26** 24** 25%* 14> 21
60 9 7 6 6 12 6 10 6 10 6 5 11 8 9 3 6
32% 36% 32% 25% 38% 46% 20% 42% 23% 36% 30% 19% 42% 33% 36% 21% 29%
7 1 3 - - 1 - 1 1 1 1 1 1 2 1 - -
4% 4% 14% - - 4% - 4% 4% 4% 5% 4% 4% 8% 4% - -
5 - - 1 1 2 1 - - 1 - - - 1 2 - 1
3% - - 4% 6% 8% 3% - - 4% - - - 4% 8% - 5%
5 - 2 1 2 - - - - 2 - - - 2 - - 1
3% - 9% 4%  13% - - - - 7% - - - 8% - - 5%
5 1 - - 1 - 1 1 1 - 1 - - 1 1 - 2
3% 4% - - 6% - 3% 4% 4% - 5% - - 4% 4% - 10%
4 1 - - - 1 1 1 1 - - - 1 1 - 1 -
2% 4% - - - 4% 3% 4% 4% - - - 4% 4% - % -
4 - - 1 1 - - 2 - 1 - 1 2 - - - -
2% - - 4% 6% - - 8% - 4% - 4% 8% - - - -
3 1 - - - 1 1 1 - - - - 1 - - 1 -
2% 4% - - - 4% 3% 4% - - - - 4% - - % -
3 - 1 - 1 1 - - - 2 - 1 - - - - -
2% - 5% - 6% 4% - - - 7% - 4% - - - - -
3 1 - - - - - - - 1 - 1 2 - - - 1
2% 4% - - - - - - - 4% - 4% 8% - - - 5%
3 - - 1 1 1 - - - 2 - - - - 1 - -
2% - - 4% 6% 4% - - - 7% - - - - 4% - -
3 - - - - 1 - - 1 - - 2 - - 1 - 1
2% - - - - 4% - - 4% - - % - - 4% - 5%
2 1 - - - 2 - 1 - - - - - - - -
1% 4% - - - 8% - 4% - - - - - - - - -
2 1 - - - - - - 1 - 1 - - - 1 - -
1% 4% - - - - - - 4% - 5% - - - 4% - -
2 - - - - 1 - - - 1 - - 1 - 1 - -
1% - - - - 4% - - - 4% - - 4% - 4% - -
2 1 - - - - - - - 1 - - - 1 1 - -
1% 4% - - - - - - - 4% - - - 4% 4% - -
2 - - 1 - 1 2 - - - - - - - - - -
1% - - 4% - 4% 7% - - - - - - - - - -

o rsl

evel) - b/c7dre/figin/i

/j7KITm/n/olplq

Overlap formulae used. * small base; ** very small' base (under 30{ ineligible for sig testing




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q870. If you remember, what product or service was being advertised as carbon neutral?

Base: Have Noticed Advertisements For Carbon Neutral Products/Services
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Table 109

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: riend- y: able: tain- able:
Made Green: Made Made y: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able [ater- tain- Mater- _able ater- Mater- _abl ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(@ (b) (© (d) (e ® () (h) 0} @ (k) 0} (m) W) (0) ( (@
Weighted Base 189 25** 22** 24* 16** 26** 30* 24 26** 28** 20** 27* 26** 24 25* 14%* 21**
Clothing 2 - - - - 1 - 2 - - - - 1 - - - -
1% - - - - 4% - 8% - - - - 4% - - - -
Furniture/Household goods 1 - - - 1 - 1 - - - - - - - -
1% - - - 6% - - 4% - - - - - - - - -
Flooring (rug, carpet, floor 1 - - - - 1 - - - - 1 - - - - - -
mats, flooring, etc.) 1% - - - - 4% - - - - 5% - - - - - -
Electronics (computer, cell 1 - - - - - 1 - - - - - - 1 - - -
phone, etc.) 1% - - - - - 3% - - - - - - 4% - - -
Personal items - - - - - - - - - - - - - - - - -
Other products 8 1 2 2 1 - - 1 1 1 2 - 2 1 1 1 -
4% 4% 9% 8% 6% - - 4% 4% 4% 10% - 8% 4% 4% 7% -
Adverting mentions (saw an ad, 20 2 3 3 3 2 2 2 4 4 1 2 4 3 2 1 2
heard an ad, etc.) 11% 8% 14% 13% 19% 8% 7% 8% 15% 14% 5% 7% 15% 13% 8% % 10%
Don't believe advertising/Don’t 8 2 - 1 1 1 1 - 1 1 1 2 2 2 1
believecrisis 4% 8% - 4% 6% 4% 3% - - 4% 5% 4% 8% 8% 8% 7% -
REASON FOR PURCHASE - - - - - - - - - - - - - - - - -
(NET) - - - - - - - - - - - - - - - - -
Competitive price - - - - - - - - - - - - - - - - -
Environmental impact - - - - - - - - - - - - - - - - -
Look for eco-friendly products - - - - - - - - - - - - - - - - -
Protecting the environment - - - - - - - - - - - - - - - - -
Protecting the future - - - - - - - - - - - - - - - - -
Seemed like agood idea - - - - - - - - - - - - R R R R R
To suPporj( companiestrying - - - - - - - - - - - - - - - - -
to do theright thing - - - - - - - - - - - - - - - - -
Other reason - - - - - - - - - - - - - - - - -
Other 7 1 1 2 2 - 1 2 - - - - 1 1 - 1 2
4% 4% 5% 8% 13% - 3% 8% - - - - 4% 4% - % 10%
roportions/Means: Columns Teste % TiSK 1evel) - brcrarertig/miiKITmInio/plq

Overlap formulae used. * small base; ** very small’ base (under 30

y

ineligible for sig testing




J35309 - FTC Green Marketing Survey
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Q870. If you remember, what product or service was being advertised as carbon neutral?

Base: Have Noticed Advertisements For Carbon Neutral Products/Services
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Table 109

Eco- Eco- Su Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: riend- y: able: tain- able:
Made Green: Made Made y: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with e Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able [ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (O © © © n @ O [0) ) O m ® ©@ @ @
Weighted Base 189 25% 22+ 24* 16** 26** 30* 24 26** 28** 20** 27* 26** 24 25* 14%* 21**
None 10 - - 1 - 2 2 1 2 - 3 3 - 2 2 1 1
5% - - 4% - 8% 7% 4% 8% - 15% 11% - 8% 8% 7% 5%
Don’t Know 83 11 11 10 4 9 18 9 14 13 9 15 8 9 10 7 9
44% 44% 50% 42% 25% 35% 60% 38% 54% 46% 45% 56% 31% 38% 40% 50% 43%
Decline to answer 2 - - 1 1 - - - - - - 1 - - - - 1
1% - - 4% 6% - - - - - - 4% - - - - 5%
Sigma 198 25 23 25 20 28 31 25 26 31 20 28 26 27 26 14 21
105% 100% 105% 104% 125% 108% 103% 104% 100% 111% 100% 104% 100% 113% 104% 100% 100%

Proportions/Means: Columns Tested (5% risk level) - b/c/drerfIg/mfKITmIniolplq -
Overlap formulae used. * small base; ** very small base (under 30{ ineligible for sig testing




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q875. Which of the following statements most accurately describes what thls suggests or implies to you about the greenhouse

gases that were offset?

Base: Respondents Who Think Carbon Neutral Means Greenhouse Gases Were Offset

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cled _Eco- able  Renew- cled Sus able  Renew- cled able enew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _abl ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (b) () (d) (e ® () (h) 0} ® (k) 0} (m) () (0) (P (@
Unweighted Base 741 87+ 90* 94* 85* 107 87+ 93* 100 99* 80* 92+ 100 90* 101 90* 87*
Weighted Base 741 87* 90* 94* 85* 107 87* 93* 100 99* 80* 92* 100 90* 101 90* 87*
STATEMENT SUGGESTS 654 75 78 81 74 96 75 85 87 88 71 80 87 79 90 84 78
SOMETHING ABOUT 88%  86%  87/% 8%  87%  90%  86%  91%  87%  89%  89%  8/%  87/%  88%  89%  93%  90%
GREENHOUSE GASES (NET)
The statement wgﬁ]ests or 455 57 53 60 50 59 51 51 61 63 48 62 62 59 66 52 56
|mplle£that al o 61% 66% 59% 64% 59% 55% 59% 55% 61% 64% 60% 67% 62% 66% 65% 58% 64%
]g ouse gases resulting
rom the product have been
The Slatement suggests or 199 18 25 21 24 37 24 34 26 25 23 18 25 20 24 32 22
implies that some, but not 27% 21% 28% 22% 28% 35% 28% 37% 26% 25% 29% 20% 25% 22% 24% 36% 25%
neceﬁanly al, of the bl bdin bdin
]g ouse gases resulting
rom the product have been
The Statement does not suggest 65 8 9 7 8 10 6 6 12 8 7 10 9 9 9 4 8
anythi ng about how much of the 9% 9% 10% % 9% 9% 7% 6% 12% 8% 9% 11% 9% 10% 9% 4% 9%
jases assof
%lth this prc?duct were offset
Other 8 3 2 3 1 - 3 - 1 1 1 - 1 - - - -
1% 3% 2% 3% 1% - 3% - 1% 1% 1% - 1% - - - -
Not sure 14 1 1 3 2 1 3 2 - 2 1 2 3 2 2 2 1
2% 1% 1% 3% 2% 1% 3% 2% - 2% 1% 2% 3% 2% 2% 2% 1%
Sigma 741 87 90 94 85 107 87 93 100 99 80 92 100 90 101 920 87
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% risk level) - b/c/dreliTg/nirIKITm/niolp/q
Overlap formulae used. * small base
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q880. When you indicated that the statement "carbon neutral" suggests that all/'some of the greenhouse

a product were offset, how did you think aboutthe greenhouse gases that were offset?

Base: Respondents Who Think Claim Implies That Some Or All Greenhouse Gases Were Offset

ases associated with

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able enew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _abl ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (b) () (d) (e ® () (h) 0} ® (k) 0} (m) () (0) (P (@
Unweighted Base 654 75* 78* 81* 74* 96* 75* 85* 87* 88* 71* 80* 87* 79* 90* 84* 78*
Weighted Base 654 75* 78* 81* 74* 96* 75* 85* 87* 88* 71* 80* 87* 79% 90* 84* 78
THOUGHT ABOUT SPECIFIC 430 56 51 60 48 63 48 55 54 59 48 48 61 57 52 54 46
(S';I"é%ES OF LIFECYCLE 66% I75% 65% 74% 65% 66% 64% 65% 62% 67% 68% 60% 70% 2% 58% 64% 59%
oq oq o
| thoutt]rf]ﬂ about the greenhouse 244 37 27 41 29 34 30 30 30 31 25 28 31 36 26 28 25
gases that may occur at eacl 37% . 49% 35% 51% 39% 35% 40% 35% 34% 35% 35% 35% 36% 46% 29% 33% 32%
of the stages of the lifecycle. iopq cthijkimopg [¢)
| thougrr]ﬂ about the greenhouse 186 19 24 19 19 29 18 25 24 28 23 20 30 21 26 26 21
gas% at ma%/ occur at some, 28% 25% 31% 23% 26% 30% 24% 29% 28% 32% 32% 25% 34% 27% 29% 31% 27%
ut not all of the stages of the
lifecycle.
| thought about the greenhouse 189 16 21 18 21 26 22 26 26 26 18 28 22 19 30 29 30
gasesin a%eoneral sense, but did 29% 21% 27% 22% 28% 27% 29% 31% 30% 30% 25% 35% 25% 24% 33% 35% 38%
not think about greenhouse bd
gases occurri n? at s?ecmc
Stages of thelifecycle.
Other 16 2 2 2 3 2 2 1 2 2 3 1 1 3 5 - 1
2% 3% 3% 2% 4% 2% 3% 1% 2% 2% 4% 1% 1% 4% 6% - 1%
p
Not sure 19 1 4 1 2 5 3 3 5 1 2 3 3 - 3 1 1
3% 1% 5% 1% 3% 5% 4% 4% 6% 1% 3% 4% 3% - 3% 1% 1%
n n n
Sigma 654 75 78 81 74 96 75 85 87 88 71 80 87 79 920 84 78
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Proportions/Means: Columns 1ested (5% risk level) - b/c7d7e/flg/n/ij/kiTminlolp/q

Overlap formulae used. * small base
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Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09 19 Nov 2009
ov
Q880. When you indicated that the statement "carbon neutral" suggests that all of the greenhouse gases associated with Table 112
a product were offset, how did you think about the greenhouse gases that were offset?

Base: Respondents Who Think Claim Implies That All Greenhouse Gases Were Offset

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: riend- y: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with e Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials

@ (b) © (d) C} ® ()] ) 0] @ (k) 0] (m) Q) (0) () (@

Unweighted Base 455 57* 53* 60* 50* 59* 51* 51* 61* 63* 48* 62* 62* 59* 66* 52* 56*
Weighted Base 455 57* 53* 60* 50* 59* 51* 51* 61* 63* 48~ 62* 62* 59% 66* 52% 56
THOUGHT ABOUT SPECIFIC 299 41 39 43 31 39 36 33 38 41 30 37 44 42 37 35 32
(S';I"é_%ES OF LIFECYCLE 66% 2% 74% 2% 62% 66% 71% 65% 62% 65% 63% 60% 71% 71% 56% 67% 57%
o}
| thoutt]rr]ﬂ about the greenhouse 201 30 24 35 23 25 26 24 26 26 18 24 27 29 22 22 21
gases that may occur at eacl 44% 53% 45%  58% 46% 42% 51% 47% 43% 41% 38% 39% 44% 49% 33% 42% 38%
of the stages of the lifecycle. o jklog
| thougrr]ﬂ about the greenhouse 98 11 15 8 8 14 10 9 12 15 12 13 17 13 15 13 11
gas% at ma%/ occur at some, 22% 19% 28% 13% 16% 24% 20% 18% 20% 24% 25% 21% 27% 22% 23% 25% 20%
ut not all of the stages of the d
lifecycle.
| thought about the greenhouse 124 13 9 14 15 14 10 15 17 19 13 22 14 14 21 16 22
gasesin a%%’leral sense, but did 27% 23% 17% 23% 30% 24% 20% 29% 28% 30% 27% 35% 23% 24% 32% 31% 39%
not think about greenhouse c cdgm
gases occurri n? at s?ecmc
Stages of thelifecycle.
Other 16 2 2 2 3 2 2 1 2 2 3 1 1 3 5 - 1
4% 4% 4% 3% 6% 3% 4% 2% 3% 3% 6% 2% 2% 5% 8% - 2%
p
Not sure 16 1 3 1 1 4 3 2 4 1 2 2 3 - 3 1 1
4% 2% 6% 2% 2% 7% 6% 4% 7% 2% 4% 3% 5% - 5% 2% 2%
n n
Sigma 455 57 53 60 50 59 51 51 61 63 48 62 62 59 66 52 56

100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%

Proportions/Means: Columns Tested (5% risk level) - b/c/dre/fTg/n/ifkim/niolp/q
Overlap formulae used. * small base




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q880. When you indicated that the statement "carbon neutral” sugt ests that some of the
a product were offset, how did you think about

Base: Respondents Who Think Claim Implies That Some But Not Necessarily All Greenhouse Gases Were Offset

e greenhouse gases t

reenhouse gases associated with

gat were offset?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with e Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _abl ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (b) () (d) (e ® () (h) 0} ® (k) 0} (m) () (0) (P (@
Unweighted Base 199 18** 25** 21** 24* 37* 24* 34* 26** 25** 23** 18** 25** 20** 24 32 22%*
Weighted Base 199 18%  25% 1% 4% 37+ 24 34%  26% 225%™ 3% 18 5% 0% 24% 32% 22
THOUGHT ABOUT SPECIFIC 131 15 12 17 17 24 12 22 16 18 18 11 17 15 15 19 14
STAGES OF LIFECYCLE 66% 83% 48% 81% 71% 65% 50% 65% 62% 2% 78% 61% 68% 75% 63% 59% 64%
(NET)
| thoutt]rr]ﬂ about the greenhouse 43 7 3 6 6 9 4 6 4 5 7 4 4 7 4 6 4
gases that may occur at eacl 22% 39% 12% 29% 25% 24% 17% 18% 15% 20% 30% 22% 16% 35% 17% 19% 18%
of the stages of the lifecycle.
| thougrr]ﬂ about the greenhouse 88 8 9 11 11 15 8 16 12 13 11 7 13 8 11 13 10
gas% at ma%/ occur at some, 44% 44% 36% 52% 46% 41% 33% 47% 46% 52% 48% 39% 52% 40% 46% 41% 45%
ut not all of the stages of the
lifecycle.
| thought about the greenhouse 65 3 12 4 6 12 12 11 9 7 5 6 8 5 9 13 8
gasesin a%eoneral sense, but did 33% 17% 48% 19% 25% 32% 50% 32% 35% 28% 22% 33% 32% 25% 38% 41% 36%
not think about greenhouse
gases occurri n? at s?ecmc
Stages of thelifecycle.
Other - - - - - - - - - - - - - - - - -
Not sure 3 - 1 - 1 1 - 1 1 - - 1 - - - - -
2% - 4% - 4% 3% - 3% 4% - - 6% - - - - -
Sigma 199 18 25 21 24 37 24 34 26 25 23 18 25 20 24 32 22
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% risk level) - b/c/d/el’r/glh/l/{l_k/l/m/n/ol

]
Overlap formulae used. * small base; ** very small' base (under 30) ineligible Po?sig testing
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Interview Dates: 8/18/09 - 8/26/09

19 Nov 2009
Q885. Which of the following stages in a product’s lifecycle did you consider when thinking about the greenhouse gases that Table 114
might be offset?
Base: Respondents Who Thought About Some But Not All Lifecycle Stages
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with e Renew- _with Re- Renew- _with Re-  Renew- _wit Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials

@ (b) © (d) C} ® ()] ) 0] @ (k) 0] (m) Q) (0) () (@

Unweighted Base 186 19%* 24%* 19%* 19%* 29%* 18%* 25%* 24%* 28** 23%* 20%* 30* 21%* 26%* 26%* 21%*
Weighted Base 186 19%* 24%% 19%* 19%* 29%* 18** 25%% 24* 28** 23* 20%* 30% 21% 26%* 26%* 21%
Production/manufacture 160 15 18 15 25 23

19 23 16 21 18 26 20 16 27 18 20
86% 79% 75% 79%  100% 79% 89% 84% 75% 93% 87% 80% 90% 86% 96% 88% 95%

Transportation/distribution 10 9 1 1

67 4 6 8 9 11 0 12 8 6 3 4 9 6 9
36% 21% 25% 42% 47% 38% 56% 36% 42% 43% 35% 30% 43% 19% 35% 23% 43%

Usage/consumption 58 5 9 5 8 12 5 8 5 8 8 6 12 7 8 7 3
31% 26% 38% 26% 42% 41% 28% 32% 21% 29% 35% 30% 40% 33% 31% 27% 14%
Disposal 44 3 8 7 6 7 5 6 5 5 7 4 8 6 4 3 4
24% 16% 33% 37% 32% 24% 28% 24% 21% 18% 30% 20% 27% 29% 15% 12% 19%
Other - - - - - - - - - - - - - - - - -
Not sure 1 - 1 - - - - - - - - - 1 - - - -
1% - 4% - - - - - - - - - 3% - - - -
Sigma

330 27 42 35 42 53 36 44 38 51 43 32 61 35 46 39 36
177%  142%  175%  184% 221% 183% 200% 176%  158%  182%  187%  160% 203% 167% 177% 150% 171%

Proportions/Means: Columns Tested (5% NSk level) - b/c/dletigIij/KITm/n/olpiq . -
Overlap formulae used. * small base; ** very small base (under 30{ ineligible for sig testing
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Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

Yes
No

Sigma

Page 133
. ) ) i . ) i . 19 Nov 2009
Q895. Throughout the course of taking this survey, did you con,)sult any outside reference materials, including online Table 115
resources?
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _abl ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (b) () (d) (e ® () (h) 0} ® (k) 0} (m) () (0) (P (@
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
132 15 17 20 15 18 12 21 23 13 11 14 13 27 13 18 14
3% 3% 4% 4% 3% 4% 3% 4% 5% 3% 2% 3% 3% 6% 3% 4% 3%
k egjkimoq
3645 458 454 450 456 450 460 450 448 460 463 460 459 448 462 453 459
97% 97% 96% 96% 97% 96% 97% 96% 95% 97% 98% 97% 97% 94% 97% 96% 97%
n n n n n n n n
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means; Columns Tested (5% rsK 1evel) - b/c/aTelfgIMiTTKITm/norpra

Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

AT LEAST SOMEWHAT
CONCERNED (NET)

EXTREMELY/VERY
CONCERNED (NET)
(5) Extremely concerned
(4) Very concerned
(3) Fairly concerned
(2) Somewhat concerned

(1) Not at al concerned

MEAN

STD. DEV
STD. ERR
Sigma

Q900. How concerned are you personally about the current state of the environment?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: riend- y: able: tain- able:
Made Green: Made Made y: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _abl ater- Mater- _abl ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (O © © © n @ O [0) ) O m ® ©@ @ @
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3480 439 440 437 417 440 434 432 443 437 431 424 437 436 437 435 441
92% 93% 93% 93% 89% 94% 92% 92% 94% 92% 91% 89% 93% 92% 92% 92% 93%
e el e el el e e e el
1333 167 172 173 168 163 151 178 170 166 171 180 161 163 149 155 179
35% 35% 37% 37% 36% 35% 32% 38% 36% 35% 36% 38% 34% 34% 31% 33% 38%
o go go
441 58 59 64 61 56 51 53 60 54 39 64 61 49 50 44 59
12% 12% 13% 14% 13% 12% 11% 11% 13% 11% 8% 14% 13% 10% 11% 9% 12%
k k kp k Kk Kk kp Kk k
892 109 113 109 107 107 100 125 110 112 132 116 100 114 99 111 120
24% 23% 24% 23% 23% 23% 21% 27% 23% 24% 28% 24% 21% 24% 21% 24% 25%
mo gmo
1084 138 143 122 118 141 154 131 140 143 133 114 142 129 142 140 138
29% 29% 30|% 26% 25% 30|% d 3|3% 28% 30|% 30|% 28% 24% 30|% 27% 30|% 30|% 29%
eln
1063 134 125 142 131 136 129 123 133 128 127 130 134 144 146 140 124
28% 28% 27% 30% 28% 29% 27% 26% 28% 27% 27% 27% 28% 30% 31% 30% 26%
297 34 31 33 54 28 38 39 28 36 43 50 35 39 38 36 32
8% 7% 7% 7% 11% 6% 8% 8% 6% 8% 9% 11% 7% 8% 8% 8% %
bedfijmpg cfiq
3.0 3.0 3.1 3.1 3.0 3.1 3.0 3.1 3.1 3.0 3.0 3.0 3.0 3.0 3.0 3.0 3.1
0 o
1.14 1.14 1.12 1.17 1.22 1.11 1.11 1.14 1.12 1.13 1.11 1.22 1.14 1.13 1.12 1.10 1.13
0.02 0.05 0.05 0.05 0.06 0.05 0.05 0.05 0.05 0.05 0.05 0.06 0.05 0.05 0.05 0.05 0.05
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means: Cé)lumns Tested (5% risk 1evel) - b/ciareffigimTKITmInIolpIq

Overlap formulae used.
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Interview Dates: 8/18/09 - 8/26/09

Q905. In the past year, have you made flnanCIaI contributions to, or volunteered at, any organizations whose objective is

Base: All Qualified Respondents

mproving the environment?

Eco-

Page 135

19 Nov 2009
Table117

Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with ade with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e Renew- _with Re-
New and abl Renew- cled _Eco- able  Renew- cled Sus able  Renew- cled able  Renew- cled
Imp- Mater- _abl ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- e ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (b) () (d) (e ® () (h) 0} ® (k) 0} (m) () (0) (P (@
Unweighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Weighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Yes 737 90 92 99 89 94 73 104 87 98 82 104 92 84 79 94 113
20% 19% 20% 21% 19% 20% 15% 22% 18% 21% 17% 22% 19% 18% 17% 20%  24%
9 go g go gikno
No 2806 350 347 349 354 341 369 346 351 349 367 335 353 362 365 341 333
74% 74% 74% 74% 75% 73% ﬂ78% 73% 75% 74% 7|7% 71% 75% 76% 7I7% 2% 70%
Pq q q q
Not sure 234 33 32 22 28 33 30 21 33 26 25 35 27 29 31 36 27
6% % % 5% 6% % 6% 4% 7% 5% 5% 7% 6% 6% % dﬁ% 6%
Sigma 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% TSk 1evel) - bcTarergMmKITminToTprg

Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

Yes
No
Not sure

Sigma

Q910. In the past six months, have you chosen to purchase one product rather than another because the product is better for
the environment?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with ade with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and abl Renew- cled _Eco- able  Renew- cled Sus able  Renew- cled able  Renew- cl
Imp- Mater- _abl ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- e ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (b) () (d) (e ® () (h) 0} ® (k) 0} (m) () (0) (P (@
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
1997 262 245 255 234 249 250 254 247 256 252 237 250 262 233 255 253
53% 55% 52% 54% 50% 53% 53% 54% 52% 54% 53% 50% 53% 55% 49% 54% 53%
o} o]
1352 155 172 162 179 165 179 176 156 162 181 174 166 163 188 164 162
36% 33% 37% 34% 38% 35% 38% 37% 33% 34% 38% 37% 35% 34% 4[9% 35% 34%
|
428 56 54 53 58 54 43 41 68 55 41 63 56 50 54 52 58
11% 12% 11% 11% 12% 12% 9% 9% %ﬁ% 12% 9% %ﬁ% 12% 11% 11% 11% 12%
[¢] [¢]
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% sk 1evel) - bcTarergMmKITminToTprg

Overlap formulae used.
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Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q915. How many times in the past six months have you purchased a particular product because of its environmental benefits?

Base: Respondents Who Have Chosen Better For The Environment Product In Past Six Months

Eco- Eco- Sus-
friend- Eco- friend- tain- Sus
Green: Green: ly: d- ! able: tain-
Made Green: Made Made ly: Made able: ad Made
with Made  with with Made with Made with with
Renew- _with Re- Renew- _with Renew- _with Renew- Re-
New and able  Renew- cled Eco- able  Renew- able Renew- able cled
Imp- Mater- _able [ater- Friend- Mater- _able Mater- _able Mater- ater-
Total proved Green ials Energy ials ly ials  Energy ials  Energy ials ials
@ (O © © © [0) () [0) 0 (m © @
Unweighted Base 1997 262 245 255 234 249 254 247 237 250 233 253
Weighted Base 1997 262 245 255 234 249 254 247 237 250 233 253
1 115 18 13 13 10 19 15 16 12 18 11 12
6% 7% 5% 5% 4% 8% 6% 6% 5% 7% 5% 5%
2-5 946 116 129 115 106 113 126 99 110 122 97 117
47% 44% 53% 45% 45% 45% 50% 40% 46% 49% 42% 46%
io bdefilopg i
6-10 311 40 38 36 43 40 39 45 36 29 43 39
16% 15% 16% 14% 18% 16% 15% 18% 15% 12% 18% 15%
m m m
Morethan 10 356 55 37 45 48 45 43 39 47 48 50 43
18% 21% 15% 18% 21% 18% 17% 16% 20% 19% 21% 17%
gk gk ¢} g gk
Not sure 269 33 28 46 27 32 31 48 32 33 32 42
13% 13% 11% 18% 12% 13% 12% 19% 14% 13% 14% 17%
cejk bcefhjkn jk
Sigma 1997 262 245 255 234 249 254 247 237 250 233 253
100% 100% 100% 100% 100% 100% 100%  100% 100%  100% 100% 100%

Proportions/Means: Columns Tested (5% risk level) - b/crarelfigimifkiim/niolpiq
Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q920. Thinking a little more about the times you purchased a product because of its envnonmental benefits, how many times
did you have to pay more or make a special trip to another store to get it

Base: Respondents Who Have Chosen Better For The Environment Product In Past Six Months

Unweighted Base
Weighted Base

EVER (NET)
HALF OR MORE (NET)

For all of the environmental
products | bought

For at least half of the
environmental products |
bought

For |ess than half of the
environmental products |
bought

For none of the environmental
products | bought

Not sure

Sigma

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green ly: friend- ly: able tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with ade with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e Renew- _with Re-
New and abl Renew- cled _Eco- able  Renew- cled Sus able  Renew- cled able  Renew- cled
Imp- Mater- _abl ater- Friend- Mater- _able ater- tain- Mater- _abl ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (b) () (d) (e ® () (h) 0} ® (k) 0} (m) () (0) (P (@
1997 262 245 255 234 249 250 254 247 256 252 237 250 262 233 255 253
1997 262 245 255 234 249 250 254 247 256 252 237 250 262 233 255 253
1315 168 160 172 155 163 165 173 153 166 166 155 168 184 151 169 162
66% 64% 65% 67% 66% 65% 66% 68% 62% 65% 66% 65% 67% 70% 65% 66% 64%
I
792 103 96 98 102 91 110 93 90 99 100 99 96 109 929 97 102
40% 39% 39% 38% 44% 37% 44% 37% 36% 39% 40% 42% 38% 42% 42% 38% 40%
254 34 37 33 26 29 37 29 30 30 38 29 35 30 26 28 37
13% 13% 15% 13% 11% 12% 15% 11% 12% 12% 15% 12% 14% 11% 11% 11% 15%
538 69 59 65 76 62 73 64 60 69 62 70 61 79 73 69 65
27% 26% 24% 25% 'k32% 25% 29% 25% 24% 27% 25% 30% 24% 30% 31% 27% 26%
CIKm
523 65 64 74 53 72 55 80 63 67 66 56 72 75 52 72 60
26% 25% 26% 29% 23% 29% 22% 31% 26% 26% 26% 24% 29% 29% 22% 28% 24%
egoq
459 72 57 54 53 55 53 54 60 68 61 52 55 54 55 56 59
23% 27% 23% 21% 23% 22% 21% 21% 24% 27% 24% 22% 22% 21% 24% 22% 23%
223 22 28 29 26 31 32 27 34 22 25 30 27 24 27 30 32
11% 8% 11% 11% 11% 12% 13% 11% 14% 9% 10% 13% 11% 9% 12% 12% 13%
1997 262 245 255 234 249 250 254 247 256 252 237 250 262 233 255 253
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% 1Sk 1evel) - bIcTarergMmKITminToTprg

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

East

Midwest

South

West

Sigma

Q320. U.S. Region-Harris Interactive Definition

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: riend- y: able: tain- able:
Made Green: Made Made y: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _abl ater- Mater- _abl ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (O © © © n @ O [0) ) O m ® ©@ @ @
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
976 115 136 117 126 115 127 106 117 121 124 118 126 113 134 130 127
26% 24% 2r9]% 25% 27% 25% 27% 23% 25% 26% 26% 25% 27% 24% Zﬁ% 28% 27%
975 134 113 137 124 122 110 116 126 121 125 133 116 117 122 115 119
26% 28% 24% 29% 26% 26% 23% 25% 27% 26% 26% 28% 25% 25% 26% 24% 25%
g
1042 144 125 106 137 138 130 138 130 144 122 129 123 145 128 121 124
28% 38% 27% 23% 23% 23% 28% 23% 28% 33% 26% 27% 26% 3&% 27% 26% 26%
784 80 97 110 84 93 105 111 98 87 103 94 107 100 91 105 103
21% 17% 21% b23_% 18% 20% 2%% g4% 21% 18% 22% 20% 2%% 21% 19% 2%% 22%
ej e
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% Tisk Ievel) - bic/ale/tig/niRITmInIolpla

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

LIGHT USERS (NET)
0 hours
1-7hours

MEDIUM USERS (NET)
8- 14 hours
15- 21 hours

HEAVY USERS (NET)
22 - 28 hours
29 - 35 hours
36 - 42 hours
43+ hours

MEAN

STD. DEV
STD. ERR
MEDIAN
MEAN (without 0)

STD. DEV (without 0)
STD. ERR (without 0)
MEDIAN (without 0)
Sigma

Q350. How many hours per week do you typically spend on the Internet or World Wide Web?

New and

Green:
Made Green:
with Made

Renew- _with
able  Renew-

Eco- Eco- Sus-
friend- Eco- friend- tain- Sus
Green: ly: friend- y: able: tain-
Made Made ly: Made Made able:
with with Made  with with Made
Re- Renew- _with Re- Renew- _with

cled _Eco- able  Renew- cled  Sus able  Renew-

Sus-

tain-

able:

Made Made Made

with with Made  with
Re-  Renew- _with Re-
cled able  Renew- cled

Imp- Mater- _able [ater- Friend- Mater- _able [ater- tain- Mater- _able ater- Mater- _able ater-

Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(@ (b) (© (d) (e ® () (h) 0} @ (k) 0} (m) W) (0) ( (@
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473

900 116 124
24% 25% 26%
I

q
12 - 2
* *

888 116 122
24% 25%  26%

i iq

1819 224 221
48% 4T% 4T%

868 111 114
23% 23% 24%

951 113 107
25% 24% 23%
1058 133 126
28% 28% 27%
297 44 37
8% 9% 8%
389 50 49
10% 11% 10%
177 21 18
5% 4% 4%
195 18 22
5% 4% 5%
18.3 17.3 17.5
15.18 13.39 14.38
0.25 0.62 0.66

15.0 15.0 14.0
18.3 17.3 175

1517 1339 1437
0.25 0.62 0.66
15.0 15.0 14.0

3777 473 471
100%  100%  100%

114 108
24% 23%

=

1
*
113 107
24% 23%
226 235
8% 50%
114 99
24%  21%
112 136
24%  29%
cjn
130 128
28% 2%
37 36
8% 8%
46 51
10%  11%

15 21
3% 4%

bedgmnog dmi

32 20
7% 4%
bfkl

18.8 18.1
17.45 14.27
0.80 0.66
15.0 15.0
18.8 18.2
17.44  14.26
0.81 0.66
15.0 15.0

470 471
100%  100%

112 105 119 92 120 114 121 115
24% 22% 25% 20% 25% 24% 26% 24%
I I I
1 1 3 1 2 4 1 3
* * 1% * * b1% * 1%
n

111 104 116 91 118 110 120 112
24% 22% 25% 19% 25% 23% 25% 24%
I I I
224 235 223 238 223 235 219 227
48% 50% 47% 51% 47% 50% 46% 48%
n

106 103 110 123 111 113 91 116
23% 22% 23% 26|% 23% 24% 19% 25|%

118 132 113 115 112 122 128 111
25% 28% 24% 24% 24% 26% 27% 24%
n
132 132 129 141 130 125 134 130
28% 28% 27% 30% 27% 26% 28% 28%
32 35

37 37 36 34 41 37
8% 8% 7% 8% 7% 7% 9% 8%

42 51 40 62 41 46 48 45
9% 11% 8% %lﬁ% 9% 10% 10% 10%
J

2 2

dm

35 19 9 23 22 9 28 16
% 4% 6% 5% 5% 6% 6% 3%
0 0 do
18 25 28 20 33 15 17 32
4% 5% 6% 4% 7% 3% 4% 7%
k befkl bfkl
18.0 18.2 18.2 18.9 18.4 17.5 18.1 18.1

14.60 14.09 1544 15.70 15.57 13.61 15.13 15.08
0.67 0.65 0.71 0.72 0.72 0.62 0.69 0.69
15.0 15.0 15.0 15.0 15.0 15.0 15.0 15.0
18.0 18.2 18.3 18.9 185 17.7 18.2 18.2

14.59 14.08 15.42 15.69 15.56 13.57 15.12 15.06
0.68 0.65 0.71 0.72 0.72 0.63 0.70 0.70
15.0 15.0 15.0 15.0 15.0 15.0 15.0 15.0

468 472 471 471 473 474 474 472
100%  100%  100%  100%  100%  100%  100%  100%

Proportions/Means: Columns Tested (5% risK 1evel) - bic/arenigMjIKITminiolplq

Overlap formulae used.

122 112 109 97
26% 24% 23% 21%
I

- 2 1
* *

*

122 110 108 9
26% 23% 23%  20%
iq
210 224 231 243
2%  at%  49%  51%
n
104 103 117 101
20 2% 2% T21%

106 121 114 142
22% 25% 24% 30%

bedhijmnp

143 139 131 133
30% 29% 28% 28%

43 36 32 40
9% 8% 7% 8%

56 55 47 49

12% 12% 10% 10%

20 14 24 20
4% 3% 5% 4%

24 34 28 24
5% 1% 6% 5%
befikl k

17.9 19.0 19.0 19.%

1457 16.83 17.39 14.68
0.67 0.77 0.80 0.68
15.0 15.0 15.0 17.0

17.9 19.1 19.0 19.%

1457 16.82 17.39 14.67
0.67 0.77 0.80 0.68
15.0 15.0 15.0 175

475 475 471 473
100%  100%  100%  100%
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

Employed full time
Employed part time
Self-employed

Not employed, but looking for
work

Not emEI oyed and not looking
for wor

Retired

Not employed, unable to work
due to a disability or illness
Student

Stay-at-home spouse or partner

Sigma

Q406. What is your employment status?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: riend- y: able: tain- able:
Made Green: Made Made y: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _abl ater- Mater- _abl ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (O © © © n @ O [0) ) O m ® ©@ @ @
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
1860 244 207 240 238 231 243 229 227 237 222 210 236 234 232 251 239
49% 52|% 44% 51|% 5:Ii% 49% Sili% 49% 48% 50% 47% 44% 50% 49% 49% SSI% 5]1%
c c c c c c c
874 110 113 101 112 96 116 98 100 124 120 117 103 98 120 108 112
23% 23% 24% 21% 24% 21% 25% 21% 21% 2f6% 25% 25% 22% 21% 25% 23% 24%
n
512 64 47 58 72 66 61 62 67 69 63 71 60 49 85 76 54
14% 14% 10% 12% 15% 14% 13% 13% 14% 15% 13% 15% 13% 10% 18% 16% 11%
cn C cn cn cdghkmnq cng
371 44 51 51 54 44 37 59 49 43 37 51 53 54 42 36 37
10% 9% 11% 11% 11% 9% 8% 13% 10% 9% 8% 11% 11% 11% 9% 8% 8%
gkpg gkpg ap
700 73 99 84 78 89 80 85 92 85 94 96 87 93 90 81 94
19% 15% 2%% 18% 17% 19% 17% 18% 20% 18% 20% 28% 18% 20% 19% 17% 20%
679 69 85 83 77 87 91 85 89 79 86 92 82 88 95 78 92
18% 15% 18% 18% 16% 19% 18% 18% 19% 17% 18% 18% 17% 19% 28% 17% 18%
218 34 34 25 23 28 28 28 25 22 34 33 25 26 23 24 24
6% 7% 7% 5% 5% 6% 6% 6% 5% 5% 7% 7% 5% 5% 5% 5% 5%
559 76 68 82 62 67 72 75 70 68 54 75 85 76 62 68 58
15% 16% 14% 17% 13% 14% 15% 16% 15% 14% 11% 16% 18% 16% 13% 14% 12%
k kq k k ekoq k
381 48 60 49 38 53 50 49 38 48 52 40 54 49 41 53 40
10% 10% ,|13% 10% 8% 11% 11% 10% 8% 10% 11% 8% 11% 10% 9% 11% 8%
eiloq
6154 762 764 773 754 761 778 770 757 775 762 785 785 767 790 775 750
163% 161% 162% 164% 160% 163% 165% 163% 161% 164% 161% 166%  166% 161% 166% 165% 159%

Proportions/Means: Cé)lumns Tested (5% risk 1evel) - b/ciareffigimTKITmInTolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey

Base: All Qualified Respondents

Eco- Sus- Sus-
friend-  Eco- fr|end- tain- Sus tain-
Green: Green: ly: riend- able: tain- able:
Made Green: Made Made y: Made Made able: Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
mp- Mater- _able [ater- Friend- Mater- _able [ater- tain- Mater- _able ater- Mater- _abl ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (O © © © n @ O [0) ) O m ® ©@ @ @
Unweighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Weighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
HIGH SCHOOL OR LESS 628 79 97 72 78 74 77 93 71 67 80 80 79 87 61 94 67
(NET) 17% 17% d"21% 15% 17% 16% 16% 20% 15% 14% 17% 17% 17% 18% 13% 20% 14%
ijoq joq o ijoq
Less than high school 11 3 2 1 - 2 2 2 2 - 2 1 - 1 1 3 -
* 1% % * B % % r % B % * R * * 1% B
Completed some high school 64 8 9 8 12 8 3 10 10 5 9 5 8 8 7 10 8
2% 2% 2% 2% 3% 2% 1% 2% 2% 1% 2% 1% 2% 2% 1% 2% 2%
g g
Completed high school 553 68 86 63 66 64 72 81 59 62 69 74 71 78 53 81 59
15% 14% d"18% 13% 14% 14% 15% 17% 13% 13% 15% 16% 15% 16% 11% 17% 12%
ijoq ioq o o ioq
ATTENDED COLLEGE OR 2180 273 273 274 266 284 278 258 273 277 282 273 278 269 282 250 270
COLLEGE DEGREE (NET) 58% 58% 58% 58% 56% ﬁl% 59% 55% 58% 59% 59% 58% 59% 57% 59% 53% 57%
p p p
Completed some college 1056 137 141 127 123 141 135 113 140 117 132 126 153 134 140 118 135
28% 29% 32% 27% 26% 3ﬂ% 29% 24% 3ﬂ% 25% 28% 27% h3|2% 28% 29% 25% 29%
ehjip
Associate Degree 336 41 43 43 44 40 49 47 38 38 38 56 40 39 33 41 42
9% 9% 9% 9% 9% 9% 10% 10% 8% 8% 8% 12% 8% 8% 7% 9% 9%
ijo
Completed College 788 95 89 104 99 103 94 98 95 122 112 91 85 96 109 91 93
21% 20% 19% 22% 21% 22% 20% 21% 20% 26% 24% 19% 18% 20% 23% 19% 20%
begilmnpg m m
ATTENDED GRADUATE 969 121 101 124 127 110 117 120 127 129 112 121 115 119 132 127 136
%%G%EE (ONE%RADUATE 26% 26% 21% 26% 27% 24% 25% 25% 27% 27% 24% 26% 24% 25% 28% 27% 29%
c c c c c c
Completed some graduate 327 45 39 45 51 32 44 39 27 46 33 44 40 41 42 39 47
school 9% 10% 8% 10% :fl_&% 7% 9% 8% 6% 10% 7% 9% 8% 9% 9% 8% 10%
| 1 1 I I I I
Completed graduate school 366 44 37 45 35 50 42 45 62 51 42 41 45 47 49 49 48
10% 9% 8% 10% % 11% 9% 10% 15% 11% 9% 9% 10% 10% 10% 10% 10%
ceg
MA, MS, MFA 139 17 9 20 22 13 14 22 15 17 19 19 18 16 21 15 21
4% 4% 2% 4% 5% 3% 3% 5% 3% 4% 4% 4% 4% 3% 4% 3% 4%
c c c c c c c
MBA 34 2 4 1 6 1 5 5 6 6 5 3 4 4 7 4 5
1% * 1% * 1% * 1% 1% 1% 1% 1% 1% 1% 1% dlf% 1% 1%
Ph.D.,Psy.D. 22 1 4 2 5 3 3 2 5 6 2 3 1 2 1 3 1
1% * 1% * 1% 1% 1% * 1% 1% * 1% * * * 1% *
m
JD. 23 1 2 1 4 3 3 2 - 3 1 4 2 5 6 5
1% * * 1% * 1% 1% 1% * - 1% * 1% * 1% _1|% 1%
] ] ] ] J J
M.D. 6 3 2 1 2 - - - - - - 2 - 1 - 1 -
* l% * * * _ _ - _ - - * - * - * -
Other graduate or professional 52 8 4 6 5 7 6 4 10 3 8 8 3 6 7 10 9
degree 1% 2% 1% 1% 1% 1% 1% 1% 2% 1% 2% 2% 1% 1% 1% 2% 2%
Sigma 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

ProporionsIMeans: Cotumns Tested (5% fisK 1evel) - brc/arelTgTRITMIATorprq

Overlap formulae use
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Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Q437. What is the highest level of education you have completed or the highest degree you have received?
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Eco- Eco- Su Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: riend- y: able: tain- able:
Made Green: Made Made ly: Made Made able Made Mad Mad
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able [ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (O © © © n @ O [0) ) O m ® ©@ @ @
Weighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471
Proportions/Means: Columns Tested (5% TSk 1evel) - b/c/alerigMmiiTKITm/no7plq
Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

LESS THAN $35,000 (NET)
Less than $15,000
$15,000 to $24,999
$25,000 to $34,999
R RS T
$35,000 to $49,999
$50,000 to $74,999

$75,000 OR MORE (NET)
$75,000 to $99,999
$100,000 to $124,999
$125,000 to $149,999
$150,000 to $199,999
$200,000 to $249,999
$250,000 or more

Decline to answer

Sigma

Q462. Which of the following income categories best describes your total household income after taxes?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: riend- y: able: tain- able:
Made Green: Made Made y: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able enew- cled
Imp- Mater- _able [ater- Friend- Mater- _able [ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (O © © © n @ O [0) ) O m ® ©@ @ @
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
997 127 124 114 132 133 122 124 138 109 136 124 134 114 131 111 121
26% 27% 26% 24% 28% 28% 26% 26% 29% 23% 29% 26% 28% 24% 28% 24% 26%
1p J J
285 48 41 28 33 38 32 36 41 31 47 35 36 28 35 33 28
8% d_10% 9% 6% 7% 8% 7% 8% 9% 7% d_10% 7% 8% 6% 7% 7% 6%
jnq inq
288 39 32 39 35 42 41 35 31 29 30 28 48 35 39 34 39
8% 8% % 8% 7% 9% 9% 7% 7% 6% 6% 6% _:]1?'% 7% 8% 7% 8%
]
424 40 51 47 64 53 49 53 66 49 59 61 50 51 57 44 54
11% 8% 11% 10% %4% 11% 10% 11% bé4% 10% 1%% 1%% 11% 11% 12% 9% 11%
p p
1321 156 175 177 152 160 164 163 160 155 167 159 166 175 174 174 165
35% 33% 37% 38% 32% 34% 35% 35% 34% 33% 35% 34% 35% 37% 37% 37% 35%
564 72 73 69 53 73 73 76 73 63 73 74 68 74 65 81 68
15% 15% 15% 15% 11% 16% 15% 16% 15% 13% 15% 16% 14% 16% 14% 17% 14%
e e e e e e
757 84 102 108 99 87 91 87 87 92 94 85 98 101 109 93 97
20% 18% 22% 2%% 21% 19% 19% 18% 18% 19% 20% 18% 21% 21% 2%% 20% 21%
1028 135 119 121 123 127 129 129 118 157 125 122 129 130 126 134 132
27% 29% 25% 26% 26% 27% 27% 27% 25% 33% 26% 26% 27% 27% 27% 28% 28%
cdefikimo
463 61 49 55 53 57 62 61 51 78 49 59 63 58 54 57 59
12% 13% 10% 12% 11% 12% 13% 13% 11% " _k16% 10% 12% 13% 12% 11% 12% 12%
cdeikop
264 35 33 33 38 32 33 31 29 36 38 41 26 33 34 30 26
7% % 7% % 8% 7% % 7% 6% 8% 8% 9% 6% 7% % 6% 5%
q
133 22 16 15 17 14 15 11 15 19 19 10 17 15 23 16 22
4% r?l% 3% 3% 4% 3% 3% 2% 3% 4% 4% 2% 4% 3% rﬁ% 3% 5|%
110 13 11 10 11 16 12 16 15 13 16 9 15 16 7 20 20
3% 3% 2% 2% 2% 3% 3% 3% 3% 3% 3% 2% 3% 3% 1% |4% |4%
o o o o
23 - 5 1 3 3 3 4 4 4 2 1 4 4 3 2 3
1% - 1% * 1% 1% 1% 1% 1% 1% * * 1% 1% 1% * 1%
b b b b b b
35 4 5 7 1 5 4 6 4 7 1 2 4 4 5 9 2
1% 1% 1% 1% * 1% 1% 1% 1% 1% * * 1% 1% 1% 2% *
ek ek eklq
431 55 53 58 64 48 57 55 55 52 46 69 43 56 44 52 55
11% 12% 11% 12% K 14% 10% 12% 12% 12% 11% 10% & 15% 9% 12% 9% 11% 12%
mo mo
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means: Cé)lumns Tested (5% risk Tevel) - b/c7dreffigiminKNImmiolpiq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Q364. What is your marital status?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able [ater- tain- Mater- _able ater- Mater- _abl ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (O © © © n @ O [0) ) O m ® ©@ @ @
Unweighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Weighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Never married 1198 159 140 143 149 142 129 158 156 160 162 159 153 132 152 154 148
32% 34% 30% 30% 32% 30% 27% 34% 33% 34% T 34% 34%  32% 28% 32% 33% 31%
gn gn gn gn ¢}
Married or Civil union 1790 233 229 226 219 225 232 220 211 215 225 221 221 235 218 221 229
47% 49% 49% 48% 46% 48% 49% 47% 45% 45% 47% 47% 47% 49% 46% 47% 48%
Divorced 361 41 43 47 51 42 52 38 49 44 45 43 46 54 43 39 45
10% 9% 9% 10% 11% 9% 11% 8% 10% 9% 9% 9% 10% 11% 9% 8% 10%
Separated 52 7 6 6 8 7 9 9 5 4 5 6 7 5 10 2 8
1% 1% 1% 1% 2% 1% 2% 2% 1% 1% 1% 1% 1% 1% 2% * 2%
p p p
Widow/Widower 130 12 19 16 15 12 16 17 23 14 13 19 12 15 23 18 16
3% 3% 4% 3% 3% 3% 3% 4% be% 3% 3% 4% 3% 3% 5% 4% 3%
Living with Partner 246 21 34 32 29 40 34 29 27 36 24 26 33 34 29 37 27
% 4% 7% 7% 6% ba% 7% 6% 6% g% 5% 5% 7% 7% 6% g% 6%
Sigma 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means: Cé)lumns Tested (5% risk 1evel) - b/ciareffigMTKITmInIolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q368. Including yourself, how many people age 18 or older live in your household?

Base: All Qualified Respondents

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: riend- y: able: tain- able:
Made Green: Made Made y: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _abl ater- Mater- _abl ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
@ (O © © © n @ O [0) ) O m ® ©@ @ @
Unweighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Weighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
1 930 112 115 110 113 120 102 120 139 113 122 118 129 104 130 100 113
25% 24% 24% 23% 24% 26% 22% 25% 30% 24% 26% 25% 27% 22% 27% 21% 24%
bdgnpq ap gnp
2 1965 239 244 253 244 240 256 239 239 244 248 240 248 251 236 250 259
52% 51% 52% 54% 52% 51% 54% 51% 51% 52% 52% 51% 53% 53% 50% 53% 55%
3 591 76 82 68 83 71 80 75 64 79 71 81 64 77 63 82 66
16% 16% 17% 14% 18% 15% 17% 16% 14% 17% 15% 17% 14% 16% 13% 17% 14%
4 216 36 21 26 25 27 29 26 23 24 27 26 20 33 37 26 26
6% 8% 4% 6% 5% 6% 6% 6% 5% 5% 6% 5% 4% 7% 8% 6% 5%
cm cm
5+ 75 10 9 13 6 10 5 11 6 13 6 9 11 10 9 13 9
2% 2% 2% 3% 1% 2% 1% 2% 1% 3% 1% 2% 2% 2% 2% 3% 2%
g
MEAN 21 2.2 21 2.2 21 21 2.1 2.1 2.0 2.2 2.0 2.1 2.1 22 21 2.% 2.1
| 1 I I I I |
STD. DEV 1.08 1.05 0.88 1.79 0.87 0.96 0.92 0.95 0.89 1.39 0.87 1.03 1.42 0.96 0.97 1.01 0.92
STD. ERR 0.02 0.05 0.04 0.08 0.04 0.04 0.04 0.04 0.04 0.06 0.04 0.05 0.07 0.04 0.04 0.05 0.04
MEDIAN 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2
Sigma 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

roportions/Means: Columns Teste % risk Tevel) - b/c/dreffTg/mn/K/Im/n/o/p/q

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

5+

MEAN

STD. DEV
STD. ERR
MEDIAN
MEAN (without 0)

STD. DEV (without 0)
STD. ERR (without 0)
MEDIAN (without 0)
Sigma

Q372. How many people under the age of 18 live in your household?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus tain-
Green: Green: ly: riend- y: able: tain- able:
Made Green: Made Made y: Made Made able Made ad Made
with Made  with with Made  with with Made  with with Made  with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cled Eco- able  Renew- cled Sus- able Renew- cled able Renew- cled
Imp- Mater- _able [ater- Friend- Mater- _able ater- tain- Mater- _abl ater- Mater- _abl ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(@ (b) (© (d) (e ® () (h) 0} @ (k) 0} (m) W) (0) ( (@
3775 473 470 470 471 468 471 471 470 473 473 474 472 475 475 471 473
3775 473 470 470 471 468 471 471 470 473 473 474 472 475 475 471 473
2704 327 328 339 347 325 321 342 363 343 345 348 321 326 352 332 349
72% 69% 70% 72% 74% 69% 68% 73% 7% 73% 73% 73% 68% 69% 74% 70% 74%
bcfgmnp gmn gm
522 65 67 69 55 80 69 65 57 71 59 56 76 76 54 68 57
14% 14% 14% 15% 12% _k|17% 15% 14% 12% 15% 12% 12% 16% 16% 11% 14% 12%
eikloq eo eo
400 58 56 51 50 46 60 43 39 46 48 52 52 53 47 53 46
11% 12% 12% 11% 11% 10% 13% 9% 8% 10% 10% 11% 11% 11% 10% 11% 10%
i i
104 14 14 8 13 9 14 16 8 12 13 13 13 14 15 15 17
3% 3% 3% 2% 3% 2% 3% 3% 2% 3% 3% 3% 3% 3% 3% 3% 4%
34 6 4 2 6 7 5 4 2 1 6 4 7 4 6 2 2
1% 1% 1% * 1% 1% 1% 1% * * 1% 1% 1% 1% 1% * *
] J
11 3 1 1 - 1 2 1 1 - 2 1 3 2 1 1 2
* 1% * * - * * * * - * * 1% * * * *
05 0.6 0.5 0.4 05 0.5 0.6 0.5 0.4 0.4 05 05 0.6 0.5 0.5 0.5 0.5
dij i i dij i i dij i i i
0.90 1.01 0.90 0.81 0.88 0.90 1.00 0.88 0.77 0.79 0.95 0.89 0.97 0.95 0.92 0.88 0.92
0.01 0.05 0.04 0.04 0.04 0.04 0.05 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04
1.7 1.8 1.7 1.6 1.8 1.6 1.8 17 1.6 1.6 1.8 1.8 17 17 1.8 17 1.8
dj i i dj i dj ]
0.89 1.00 0.81 0.74 0.83 0.89 0.99 0.86 0.79 0.69 0.98 0.86 0.94 0.96 0.93 0.82 0.94
0.03 0.08 0.07 0.06 0.07 0.07 0.08 0.08 0.08 0.06 0.09 0.08 0.08 0.08 0.08 0.07 0.08
2 2 2 1 2 1 2 1 1 1 2 2 1 1 2 2 2
3775 473 470 470 471 468 471 471 470 473 473 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% MK 1evel) - bic/alerfIgIimKITmin/olpiq

Overlap formulae used.

Page 147
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Q268. Gender

Q280. Age

Q4074. Are you of Hispanic or Latino origin?

Q4080. Please choose one or more categories to indicate your race. Are you...?
Q4085. Final Race/Ethnicity

Q652. Suppose you see a product advertised or labeled as .... What, if anything, does this statement suggest or imply

to you about the product?
1. All Products

Q652. Suppose you see a product advertised or labeled as .... What, if anything, does this statement suggest or imply

to &Qu about theproduct?
2. Kitchen flooring

Q652. Suppose you see a product advertised or labeled as .... What, if anything, does this statement suggest or imply

to you about the product?
3. Alaundry basket

Q652. Suppose you see a product advertised or labeled as .... What, if anything, does this statement suggest or imply

to Wu about the product?
4. Wrapping paper
Q656_1. Suppose you see a product advertised or labeled as .... Which, if any, of these characteristics do
{ou think are suggésted or implied by this advertising or label?

. All Products
SUMMARY OF SUGGESTED

Q656_1. Suppose you see a product advertised or labeled as .... Which, if any, of these characteristics do
i/ou think are suggésted or implied by this advertising or label?

. All Products
SUMMARY OF NOT SUGGESTED

Q656_1. Suppose you see a product advertised or labeled as .... Which, if any, of these characteristics do
i/ou think are suggésted or implied by this advertising or label?

. All Products
SUMMARY OF MEANS

656_1_1. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?

1. All Products

1. recyclable

656_1_2. Suppose you see a product advertised or labeled as .... Which, if ang, of these
characteristics do you think are suggested or implied by this advertising or label?

1. All Products )

2. made from recycled materials

656_1_3. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?

1. All Products

3. biodegradable

656_1_4. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?

1. All Products

4. non-toxic

%656_1__5. Suppose you see a product advertised or labeled as ..., Which, if an¥, of these
characteristics do you think are suggested or implied by this advertising or label?

1. All Products

5. compostable

656_1_6. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?

1. All Products

6. made with renewable energy

656_1_7. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?

1. All Products i

7. made with renewable materials

Q656_2. Suppose you see a product advertised or labeled as .... Which, if any, of these characteristics do
§ou think are suggésted or implied by this advertising or label?

. Kitchen floorini
SUMMARY OF SUGGESTED

Q656_2. Suppose you see a product advertised or labeled as .... Which, if any, of these characteristics do
ﬁou think are suggésted or implied by this advertising or label?

. Kitchen floorini
SUMMARY OF NOT SUGGESTED

Q656_2. Suppose you see a product advertised or. labeled as .... Which, if any, of these characteristics do
¥ou think are suggésted or implied by this advertising or label?

. Kitchen floorini
SUMMARY OF MEANS

656_2_1. Suppose you see a product advertised or labeled as .... Which, if ang, of these
characteristics do you think are suggested or implied by this advertising or label?

2. Kitchen flooring

1. recyclable
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33 24 656_2_2. Suppose you see a product advertised or labeled as .... Which, if ang, of these
characteristics do you think are suggested or implied by this advertising or label?
2. Kitchen flooring .
2. made from recycled materials

34 25 656_2_3. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?
2. Kitchen flooring
3. biodegradable

35 26 656_2_4. Suppose you see a product advertised or labeled as .... Which, if an¥, of these
characteristics do you think are suggested or implied by this advertising or label?
2. Kitchen flooring
4. non-toxic

36 27 656_2_5. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?
2. Kitchen flooring
5. compostable

37 28 (%1656_2__6. Suppose you see a product advertised or labeled as .... Which, if an);, of these
characteristics do you think are suggested or implied by this advertising or label?
2. Kitchen flooring
6. made with renewable energy

38 29 %656_2_,7. .Su;%Fose you see a product advertised or labeled as ..., Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?
2. Kitchen flooring i
7. made with renewable materials

39 30 Q656_3. Suppose you see a product advertised or labeled as .... Which, if any, of these characteristics do
ou think are su?(gested or implied by this advertising or label?
. A laundry basket
SUMMARY OF SUGGESTED

40 31 Q656_3. Suppose you see a product advertised or. labeled as .... Which, if any, of these characteristics do
ou think are su%gested or implied by this advertising or label?
. A laundry basket
SUMMARY OF NOT SUGGESTED

41 32 Q656_3. Suppose you see a product advertised or labeled as .... Which, if any, of these characteristics do
ou think are suggésted or implied by this advertising or label?
. A laundry basket
SUMMARY OF MEANS

42 33 %656_3_;!.. Suppose you see a product advertised or labeled as ..., Which, if ang, of these
characteristics do you think are suggested or implied by this advertising or label?
3.A Iaundr}/ basket
1. recyclable

43 34 %656_3_2. Suppose you see a product advertised or labeled as ..., Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?
3. A laundry basket X
2. made from recycled materials

44 35 %656737_3. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?
3. A laundry basket
3. biodegradable

45 36 (%1656_3_4. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?
2. A IaL{nd_ry basket
. non-toxic

46 37 (%1656_3_5. Suppose you see a product advertised or labeled as .... Which, if ang, of these
characteristics do you think are suggested or implied by this advertising or label?
3. A'laundry basket
5. compostable

47 38 %656_3_6. .Suefose you see a product advertised or labeled as ..., Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?
3.A Iaund(%/ basket
6. made with renewable energy

48 39 656_3_7. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?
3.A Iaund(%/ basket i
7. made with renewable materials

49 40 Q656_4. Suppose you see a product advertised or. labeled as .... Which, if any, of these characteristics do
you think are suggésted or implied by this advertising or label?
4. Wrappu@gaper
SUMMARY OF SUGGESTED

50 41 Q656_4. Suppose you see a product advertised or. labeled as .... Which, if any, of these characteristics do
you think are suggésted or implied by this advertising or label?
4. Wrappuwgaper
SUMMAR F NOT SUGGESTED

51 42 Q656_4. Suppose you see a product advertised or labeled as .... Which, if any, of these characteristics do
you think are suggésted or implied by this advertising or label?
4. Wrapplr@gaper
SUMMARY OF MEANS
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656_4_1. Suppose you see a product advertised or labeled as .... Which, if ang, of these
characteristics do you think are suggested or implied by this advertising or label?
4. Wrapr)ln paper
1. recyclable
656_4_2. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?
4. Wrapping paper X
2. made from recycled materials

656_4_3. Suppose you see a product advertised or labeled as .... Which, if an¥, of these
characteristics do you think are suggested or implied by this advertising or label?

4. \Wrapping paper

3. biodegradable

656_4_4. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characterjstics do you think are suggested or implied by this advertising or label?
21. Wra;t)plng paper

. non-toxic

656_4_5. Suppose you see a product advertised or labeled as .... Which, if an);, of these
characteristics do you think are suggested or implied by this advertising or label?

4. Wrapping paper

5. compostable

656_4_6. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?

4. Wrapplng}paper

6. made with renewable energy

656_4_7. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?

4. Wrappln%paper X

7. made with renewable materials

660_1. Thinking again about a product advertised or labeled as ..., which of the following most accurately

escribes what this Statement suggests or implies to you about any negative environmental impact
Ehexﬁngy gome from this product?

. roducts

8660 2. Thinking again about a product advertised or labeled as ..., which of the following most accurately
lescribes what this Statement sug]gests or implies to you about any negative environmental impact

that may come from this product?

2. Kitchen flooring

8660 3. Thinking again about a product advertised or labeled as ..., which of the following most accurately
lescribes what this Statement suggests or implies to you about any negative environmental impact

that may come from this product?

3. Alaundry basket

660_4. Thinking again about a product advertised or labeled as ..., which of the following most accurately
escribes what this statement suggests or implies to you about any negative environmental impact

that may come from this product?

4. Wrapping paper

Q665_1. When you indicated that the statement ... suggests or implies that the product has no negative environmental
impact or less negative environmental impact than other products, how were you thinking about the
Teﬂ'ﬁtge gnvironmental impact that may result from this product?

. roducts

Q665_2. When you indicated that the statement ... suggests or implies that the product has no negative environmental
impact or less negative environmental impact than other products, how were you thinking about the

ne%atlve environmental impact that may result from this product?

2. Kitchen flooring

Q665_3. When you indicated that the statement ... suggests or implies that the product has no negative environmental
impact or less negative environmental impact than other products, how were you thinking about the

ne%atlve environmental impact that may result from this product?

3. Alaundry basket

Q665_4. When you indicated that the statement ... suggests or implies that the product has no negative environmental
impact or less negative environmental impact than other products, how were you thinking about the
neg&mve environmental impact that may result from this product?
4. Wrapping paper
Q665_1. When you indicated that the statement ... suggests or implies that the product has no negative environmental
Tprzﬁc'E) hgw \t/vere you thinking about the negative environmental impact that may result from this product?

. roducts

Q665_2. When you indicated that the statement ... suggests or implies that the product has no negative environmental
gn e_u:'f',1 hO\fAI/ were you thinking about the negative environmental impact that may result from this product?
. Kitchen flooring

Q665_3. When you indicated that the statement ... suggests or implies that the product has no negative environmental
gngalc“f hgw \Q/erﬁ you thinking about the negative environmental impact that may result from this product?
. A'laundry basket

Q665_4. When you indicated that the statement ... suggests or implies that the product has no negative environmental
L{n act, how were you thinking about the negative environmental impact that may result from this product?
. Wrapping paper
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Q665_1. When you indicated that the statement ... suggests or implies that the product has less negative environmental
impact than other products, how were you thinking about the negative environmental impact

that may result from this product?

1. All Products

Q665_2. When you indicated that the statement ... suggests or implies that the product has less negative environmental
impact than othér products, how were you thinking about the negative environmental impact

that may result from this product?

2. Kitchen flooring

Q665_3. When you indicated that the statement ... suggests or implies that the product has less negative environmental
impact than other products, how were you thinking about the negative environmental impact

that may result from this product?

3. A laundry basket

Q665_4. When you indicated that the statement ... suggests or implies that the product has less negative environmental
impact than othér products, how were you thinking about the negative environmental impact

that may result from this product?

4. Wrapping paper

%668_1 Which stages in the product’s lifecycle did you consider when thinking about the negative environmental impact
tl eﬁﬁngy (rjeSLtJIt from this product?
. roducts

%668_2. Which stages in the product’s lifecycle did you consider when thinking about the negative environmental impact
that may result from this product?
2. Kitchen flooring

%668_3. Which stages in the product’s lifecycle did you consider when thinking about the negative environmental impact
that may result from this product?
3. Alaundry basket

(%668_4. Which stages in the product’s lifecycle did you consider when thinking about the negative environmental impact
that may result from this product?
4. Wrapping paper

Q670_1. Thinking once a?ain about a product that is advertised or labeled as being ..., which of the following most
accurately describes what this statement suggests or implies to you about how much of the ... used in
lmex<|||n thde ptroduct L2

. roducts

Q670_2. Thinking once a%;ain about a product that is advertised or labeled as being ..., which of the following most
accurately describes what this statement suggests or implies to you about how much of the ... used in

making the product ...?

2. Kitchen flooring

Q670_3. Thinking once a?ain about a product that is advertised or labeled as being ..., which of the following most
accurately describes what this statement suggests or implies to you about how much of the ... used in

making the product ...?

3. A laundry basket

Q670_4. Thinking once a%;ain about a product that is advertised or labeled as being ..., which of the following most
accurately describes what this statement suggests or implies to you about how much of the ... used in

making the product ...?

4. Wrapping paper

Q711. _Su(j)pose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar/wind power facility." Which of the following, if any, do you think are

swested or mghed by this statement?

SUMMARY OF SUGGESTED

Q711. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar/wind power facility." Which of the following, if any, do you think are

stﬂﬂaested or implied by this statement?

SUMMARY OF NOT SUGGESTED

Q711. .Sucijpose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar/wind power facility." Which of the following, if any, do you think are

stﬂﬂaested or |mknﬂlled bg this statement?

SUMMARY OF MEAN

Q711 1. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar/wind power facility.” Which of the following, if any, do you think are

su%gested.or implied by this statement?

1. Solar/Wind power is’used in making the product

Q711 2. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar/wind power facility." Which of the following, if any, do you think are

su%gested or |mPI|ed_ by this statement? .

2. A'group of solar/wind power producers meets in the company’s conference room

Q711 3. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar/wind power facility." Which of the following, if any, do you think are

suggested or implied by this statement? )

3. There is a solar/wind power facility on the company’s premises

Q711. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
wind power facility." Which of the following, If any, do you think are

stﬂﬁaested or implied by this statement?
SUMMARY OF SUGGESTED




19 November 2009 .
J35309 - FTC Green Marketing Survey

Harris Interactive Inc

Interview Dates: 8/18/0% - 8/26/09
Iitle

Page Table
90 81
91 82
92 83
93 84
94 85
95 86
96 87
97 88
98 89
99 90

100 91
101 92
102 93
104 94
105 95
106 96
107 97
109 98
110 99
111 100
112 101
113 102
114 103
116 104

T

Q711. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
wind power facility." Which of the following, If any, do you think are

stﬂﬂaested or Ile ied by this statement?

SUMMARY OF NOT SUGGESTED

Q711. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
wind power facility." Which of the following, If any, do you think are
suggested or ImE/IIEegI\% this statement?

SUMMARY OF
Q711_1. SuPpo_se an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
wind power tacility.” Which of the following, if any, do you think are

iested or implied by this statement?
1. Wind power is used In making the product

Q711 2. SuPpo__se an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
wind power facility." Which of the following, if any, do you think are

su%gested or implied by this statement? ~

2. A"group of wind power producers meets in the company’s conference room

Q711_3. Suqu_se an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
wind power facility." Which of the following, if any, do you think are

suggested or implied by this statement? .

3. There is a wind power facility on the company’s premises

Q711. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar power facility." Which of the following, if any, do you think are

suggested or |mgled by this statement?

SUMMARY OF SUGGESTED

Q711. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar power facility.” Which of the following, If any, do you think are

suggested or ImRIIEd by this statement?

SUMMARY OF NOT SUGGESTED

Q711. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar power facility." Which of the following, If any, do you think are

suggested or implied by this statement?

SUMMARY OF MEAN

Q711_1. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar power facility." Which of the following, if any, do you think are

su%gested or implied by this statement?

1. Solar power is used In making the product

Q711_2. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar power facility." Which of the following, if any, do you think are

su%gested or |mF led by this statement? ~

2. A'group of solar power producers meets in the company’s conference room

Q711_3. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar power facility.” Which of the following, if any, do you think are

sug%c};]ested or implied by this statement? .

3. There is a solar power facility on the company’s premises

Q715. Carbon Offsets vs. Carbon Neutral Section Assignment

Q800. As far as you know, what is a carbon offset? How does one work?

Q805. Thinking a bit more about carbon offsets, which of the following best describes what a 'carbon offset’ is?
Q810. Have you ever purchased a carbon offset?

Q820. Have you ever noticed advertisements for carbon offsets?

Q825. What were you "offsetting" when you purchased the offset?

Q831. For each of these, please indicate whether you agree or disagree with the airline’s statement that the offsets
it is purchasing will offset the greenhouse gas emissions from your flight.
SUMMARY OF AGREE

Q831. For each of these, Please indicate whether you agree or disagree with the airline’s statement that the offsets
it is purchasing will offset the greenhouse gas emissions from your flight.
SUMMARY OF DISAGREE

Q831. For each of these, {)Iease indicate whether you agree or disagree with the airline’s statement that the offsets
itis purchasm% will offset the greenhouse gas emissions from your flight.
SUMMARY OF MEANS

Q831_1. For each of these, please indicate whether you agree or disagree with the airline’s statement that the offsets
itis ﬁurcha_smg will offset the %reenhouse gas emissions from your flight.

1. The equipment to capture the methane is already installed and is operating. The methane represented by the offsets
will be captured and destroyed in the next few months.

Q831_2. For each of these, please indicate whether you agree or disagree with the airline’s statement that the offsets
it'is purchasing will offset the greenhouse gas emissions from your flight. . X . . . X

2. While the caPture project has been designed, the equipment to capture the methane is not Fre_sently installed. The mining company is using the money raised
from the sale of offsets to pay the cost of purchasing an |r]sta|||ngt the necessary equipment. It will be several years before the methane represented

by the offsets will be captured and destroyed, because it will take that long to raise the necessary funds and install the equipment.

Q850. As far as you know, what does it mean to say that a product or service is "carbon neutral"?
Q855. "I;hinking a bit more about a product being carbon neutral, which of the following best describes what "carbon neutral”
means?
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Q8€§[O. IH’)ave you ever purchased a product or service at least partly because it was advertised or labeled as being "carbon
neutral"?

Q865. Have you ever noticed advertisements for "carbon neutral" products or services?

Q870. What did you buy that was advertised or labeled as being carbon neutral? If you remember, what product or service was
being advertised as carbon neutral?

Q870. What did you buy that was advertised or labeled as being carbon neutral?
Q870. If you remember, what product or service was being advertised as carbon neutral?

Q875. Which of the following statements most accurately describes what this suggests or implies to you about the greenhouse
gases that were offset?

Q880. When you indicated that the statement "carbon neutral" suggests that all/'some of the greenhouse gases associated with
a product were offset, how did you think about the greenhouse gases that were offset?

Q880. When you indicated that the statement "carbon neutral” suggests that all of theogreenhouse gases associated with
a product were offset, how did you think about the greenhouse gases that were offset?

Q880. When you indicated that the statement "carbon neutral" suggests that some of the greenhouse gases associated with
a product were offset, how did you think about the greenhouse gases that were offset?

Q885. Which of the following stages in a product’s lifecycle did you consider when thinking about the greenhouse gases that
might be offset?

Q895. Thrgughout the course of taking this survey, did you consult any outside reference materials, including online
resources?

Q900. How concerned are you personally about the current state of the environment?

Q905. In the past year, have you made financial contributions to, or volunteered at, any organizations whose objective is
improving the environment?

%910. In the past six months, have you chosen to purchase one product rather than another because the product is better for
the environment?

Q915. How many times in the past six months have you purchased a particular product because of its environmental benefits?

8920. Thinking a little more about the times %/Qu purchased a product because of its environmental benefits, how many times
id you have to pay more or make a special trip to another store to get it?

Q320. U.S. Region-Harris Interactive Definition

Q350. How many hours per week do you typically spend on the Internet or World Wide Web?

Q406. What is your employment status?

Q437. What is the highest level of education you have completed or the highest degree you have received?
Q462. Which of the following income categories best describes your total household income after taxes?
Q364. What is your marital status?

Q368. Including yourself, how many people age 18 or older live in your household?

Q372. How many people under the age of 18 live in your household?
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